
 

 � GETTING STARTED

Deciding which financial services to 
trust.
This tool will help you identify whether a business can be 
trusted by asking yourself a series of questions about the 
business and your experience with it. 

Servicemembers, veterans, and their families work hard for their money. Some 
businesses and organizations specifically target them with products and services. For 
large purchases such as cars and appliances, college, or investments, it’s important 
that servicemembers and veterans trust the business or organization. A key question 
to ask is “Can I trust this?” This can help you identify warning signs a business or other 
organization may not be giving you the best deal. 

What to do
• Ask yourself each question below. This is important if using a new business or 

service provider including businesses you access online or through a mobile 
device.

• Answer each question. If you answer ‘yes’ or ‘I don’t know’ to any of the 
considerations about a specific business or other organization, get more 
information. Or, comparison shop. Look at a comparable product, service, or 
investment offered by another business or organization. Consider the benefits 
and the risks of any product, service, or investment.

To access a dynamic and fillable version of this tool, visit: consumerfinance .gov/
your-money-your-goals/companion-guides.
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 Can i trust this? Deciding which 
financial services to trust

• When using a new business or service provider, including online or mobile-based businesses, use 
this checklist to help you determine whether or not to trust them.

• Read each statement and answer "yes," "no," or "I don't know."

STATEMENT YES NO I DON'T KNOW

1. I feel pressured to make an investment, buy 
the product, or use the service.

2. I have been promised big returns or money-
making opportunities that involve no risk or 
little effort on my part.

3. The product, service, or investment has 
been presented as a once-in-a-lifetime 
opportunity.

4. I don't feel like all my questions are 
completely and directly answered. If the 
person doesn't know the answer, they admit 
it and seek the answer.

5. The business doesn't provide information 
I request in writing, or I don't have time to 
review it before deciding.
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STATEMENT YES NO I DON'T KNOW

6. The business has notable complaints on
file with the Consumer Financial Protection
Bureau (CFPB), the Securities and Exchange
Commission (SEC), the Better Business
Bureau (BBB), or my state Attorney General.

• To review CFPB complaints, visit:
consumerfinance .gov/data-research/
consumer-complaints

• To review SEC complaints, visit:
investor .gov

• To research a business at the BBB, visit:
bbb .org

• To find your state attorney general, visit:
naag .org/naag/attorneys-general/whos-
my-ag .php

7. The business does not have a website that
provides consumers with the ability to
contact the business with questions

8. I feel like the business is bullying me into a
decision.

9. The business markets directly to
servicemembers and veterans, but I do not
feel that their commitment to serving the
military community is genuine.

10. Other

11. Other

If you answered “yes” or “I don’t know” to one or more of the considerations, get additional 
information, or compare what is being offered at another business. Be sure to consider the 
benefits and risks of making your decision.
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 DISCL AIMER

The Consumer Financial Protection Bureau prepared the tools included in the Your 
Money, Your Goals: Focus on Military Communities companion guide as a resource 
for the public. This material is provided for educational and information purposes 
only. It is not a replacement for the guidance or advice of an accountant, certified 
financial advisor, or otherwise qualified professional. The CFPB is not responsible for 
the advice or actions of the individuals or entities from which you received the CFPB 
educational materials. The CFPB’s educational efforts are limited to the materials that 
CFPB has prepared.

The tools may ask you to provide sensitive information. The CFPB does not collect 
this information and is not responsible for how your information may be used if you 
provide it to others. The CFPB recommends that you do not include names, account 
numbers, or other sensitive information and that users follow their organization’s 
policies regarding personal information.

This guide includes links or references to third-party resources or content that 
consumers may find helpful. The Bureau does not control or guarantee the accuracy 
of this outside information. The inclusion of links or references to third-party sites 
does not necessarily reflect the Bureau’s endorsement of the third-party, the views 
expressed on the outside site, or products or services offered on the outside site. The 
Bureau has not vetted these third-parties, their content, or any products or services 
they may offer. There may be other possible entities or resources that are not listed 
that may also serve your needs.
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