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Disclaimer

This presentation is being
made by a Consumer
Financial Protection Bureau
(Bureau) representative on
behalf of the Bureau. It does
not constitute legal

interpretation, guidance, or
advice of the Bureau. Any
opinions or views stated
by the presenter are the
presenter’s own and may
not represent the
Bureau’s views.
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The inclusion of links or
references to third-party
sites does not necessarily
reflect the Bureau’s
endorsement of the third-
party, the views expressed on
the third-party site, or
products or services offered
on the third-party site. The
Bureau has not vetted these
third-parties, their content,
or any products or services
they may offer. There may be
other possible entities or
resources that are not listed
that may also serve your
needs.

This document was used in
support of a live discussion.
As such, it does not
necessarily express the
entirety of that discussion
nor the relative emphasis of
topics therein.




About the Bureau

The Consumer Financial Protection Bureau regulates the offering
and provision of consumer financial products and services under
the Federal consumer financial laws and educates and empowers
consumers to make better informed financial decisions.

consumerfinance.gov
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Rapid Response— Financial Protection Against Coronavirus Pandemic

Protect yourself financially from
coronavirus

As you prepare for the possible spread of the
coronavirus or COVID-19, here are resources to
protect yourself financially.

Know the steps to take

:’ Protect yourself from debt

Protect yourself financially . Webcast: CFPB Symposium
L collection scams

from coronavirus

https://www.consumerfinance.gov/coronavirus/
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https://www.consumerfinance.gov/coronavirus/

Resources for financial educators webpage
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About us

Financial education for adults

We're the Consumer Financial Protection

g . Bureau (CFPB), a U.S. government agency that
We help you help the people you serve. For adult financial makes sure banks, lenders, and other financial

educators, the tools here show our latest thinking on consumer companles treat you fairly.

financial behavior and effective financial education practices.
Learn how the CFPB can help you

. ] . CONNECT WITH US
Recent Trends in Credit Counseling and

Debt Management _Part 1 Join the CFPB Financial Education Exchange

(CFPB FinEx) to get the latest news, invitations

Thursday, October 22, 2020, 2:00 p.m. - 3:30 p.m. to webinars, and to learn from your peers.

Email address

Recent Trends in Credit Counseling and
Debt Management - Part 2

‘ mail@example.com

Thursday, October 29, 2020, 2:00 p.m. - 3:15 p.m.

View details and access previous webinars

CONNECT WITH OTHERS

We also invite you to join our discussion

Tools and resources to use with the people you serve group on Linkedin, where we regularly post
research, reports, and discussion topics.

Join Financial Education Discussion Group &

Find it at www.consumerfinance.gov/practitioner-
l - - . L] .
cre Consumer Financial resources/adult-financial-education/
r
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http://www.consumerfinance.gov/practitioner-resources/adult-financial-education/

Summary of Key Links for Adult Financial Education

Protecting Your Finances During the Coronavirus Pandemic:
www.consumerfinance.gov/coronavirus/

To order free, bulk copies of Bureau consumer brochures:
http://promotions.usa.gov/cfpbpubs.html

To sign up for the Financial Education Exchange and learn about ordering free bulk
publications:
CFPB_FinEx@cfpb.gov

To sign up for the Financial Education Discussion Group:
linkedin.com/groups/CFPB-Financial-Education-Discussion-Group-5056623

CFPB Resources for Financial Educators webpage:
consumerfinance.qgov/adult-financial-education
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http://www.consumerfinance.gov/coronavirus/
http://promotions.usa.gov/cfpbpubs.html
mailto:CFPB_FinEx@cfpb.gov
http://www.linkedin.com/groups/CFPB-Financial-Education-Discussion-Group-5056623
http://www.consumerfinance.gov/adult-financial-education

Misadventures in Money
Management (MiMM.gov)

A financial education tool for servicemembers and their families




Disclaimer

cfp

This presentation is being made by a Consumer Financial Protection Bureau
(Bureau) representative on behalf of the Bureau. It does not constitute legal
interpretation, guidance, or advice of the Bureau. Any opinions or views
stated by the presenter are the presenter’s own and may not represent the
Bureau’s views.

The inclusion of links or references to third-party sites does not necessarily
reflect the Bureau’s endorsement of the third-party, the views expressed on
the third-party site, or products or Services offered on the third-party site.
The Bureau has not vetted these third-parties, their content, or any products
or Services they may offer. There may be other possible entities or resources
that are not listed that may also serve your needs.

Consumer Financial
Protection Bureau



Bureau representative

Mechel Glass
Program Manager

Office of Servicemember Affairs
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Overview

= The CFPB’s Office of Servicemember Affairs (OSA)
= The OSA’s Mission
=  Misadventuresin Money Management

= Questions
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SA Mission #1: Financial Education

What is the Military Lending
Act and what are my rights?

The Military Lending Act (MLA)

is a Fedaral law that provides

special protections for active duty
servicemembers like capping
intarast rates on many loan products.

What are my rights under the MLA?

Answer: The MLA applies t= active duty
servicemembers (including those on active Guard
or active Reserve duty), spouses, and certain
dependents. it limits the interest rates that may
b charged on many types of consumer loans to
o more than 36% and provides other impartant
protections.

Your rights under the MLA include:

= A 38%interest cap. You car'tbe charged mare
than a 36% Military Annual Percentage Rate
(MAPR), which includes costs like the following
in cakulating your interest rate {with some
exceptionsk

* Finance charges
+ Credit insurance premiums

= Add-on credit-related products sold in
connection with the credit

Fees like application fees, participation fees,
or foes for debt cancellation cortracts, with
some exceptions.

[ ]
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The Servicemembers Civil
Relief Act (SCRA)

The Servicemembers Civil Relief Act
(SCRA) provides legal and financial
protactions to those who have
answered the Mation's call to serve.

Introduction

The SCRA s a law created to provide extra
protections for servicemembers in the event that
legal or financial transactions adversely affect their
rights during military or uniformed service. These
protections enable servicemembers to devate their
entire energy to the defense needs of the Nation.
The SCRA applies to the following servicemembers:

* Active duty members of the Army, Marine Carps,
Navy, Air Farce, and Coast Guard;

* Members ofthe Reserve companent when
serving on active duty;

= Members of the National Guard compenent
mobilized under federal orders for mare than 30
consecutive days; or

= Active duty commissioned officers of the Public
Health Service or the National Oceanic and
Atmospheric Administration.

SCRA rights may be exsrcised by anyone holding

a valid power of attormey for the sericemembar,

Some SCRA protections also apply to dependents.

According to the U.S. Department of Justice, these are

five protections that servicemembers often ask about.
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Protection #1

Servicemembers can reduce the
interest rate on any pre-service
loans to @ maximum of & percent

If you took out an automobile, home, or student
lean or incurred credit card debt pricr o becoming
a servicemember [2lso known as a “pre-service
obligation”), or if you took out such a loan jaintly
with your spouse, then you are entitled to have your
interestrate reduced to a maximum of & percent
per year. To receive this benefit you must notify
your lender in writing and include a copy of your
orders to active duty service or a letter from your
commanding oHficar that shows the date you bagan
active duty service.

The rate reduction for pre-service obligations
applies during the period of active duty service for
most loans and, for martgages, for 2n additional
year after the end of active duty service. When

you make a proper request for an interest rate
reduction under the SCRA, your lender must
reduce your interest rate on pre-service obligations
20 & parcent for the entire time you are serving on
active duty. Your lender can't add the amount of
interestabove & percent back into the loan later
on after you leave active duty. You can request an
interestrate reduction from your lender at any time
while you are serving on active duty and up to 180
days atter release from active duty.

Learn mare at consumerfinance.gov 1ofa

Consumer Financial
Protection Bureau

consumerfinance.gov

Mortgage
advertisement

Look for red flags in advert

from mortgage lenders. .
consumerfinance.gov

Gl Bill and
higher education
marketing

cl"“ B Consumer Financial
r Protaction Bureau

Watch out for questionable recruiting
tactics when using your Gl Bill.

c‘—' B Consumar Financial
r

Protection Bureau

Order at:

https://pueblo.gpo.qov/ICFPBPubs/CFPBPubs.php
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https://www.consumerfinance.gov/owning-a-home/
mailto:military@cfpb.gov

OSA Mission #2: Monitor Military Consumer Complaints

This database is a collection of complaints about consumer o)
financial products and services that we sent to companies for

response.
P 0

Consumer Complaint Database " n n

— B H .
C. 1€ Sonsumer Financial https://www.consumerfinance.gov/complaint/

Protection Bureau
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OSA Mission #3: Coordinate with Other Agencies.
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Welcome to MiMM.gov

Misadventures in

M PRESENTED BY THE CONSUMER FINANCIAL PROTECTION BUREAY T

LCREDIT&CREDIT SCORES . * * * ’(‘ * * *(L 4 .‘- .
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Scoreboard Tracking

cfp

SUCCESSFULLY COMPLETE THE CHALLENGE
TO EARN YOUR THIRD STAR

CHALLENGE

OBJECTIVES

Consumer Financial
Protection Bureau

BUILDING WEALTH

FUTURE wEALTH

$16,829

e

MIYA CONSISTENTLY INVESTED 10% OF HER INCOME
HER WEALTH WAS ALLOWED TO GROW.

AKD SO DID HER FUTURE

16



Multi-faceted User Experience

HEY WATCH

u
,/YO\.I TALK T NEW GAME
|’I CONSCLER HE WAS
TALKING ABOUT GOING
WITH BASKETBALL JERSEYS
TO WATCH THE GAME
TONIGHT AT AWESOME
CAR'S HOUSE. DID THEAR THAT
i T'M THERE, RIGHT?

TEXT ME.

g SOME INFLUERCES IR OUR LIVES ENCOURAGE SAVING. OTHER INFLUENCES
PUSH SPERDING AND THINGS LIKE REW CARS OR EXPENSIVE CLOTHES.

ASK FOURSELF: WHAT IT 15 YOU'RE BUYING AND HOW LORG WILL THE BEREFT
LAST? WHAT IS IMPORTANT TOMCRROW, ROT JUST TODAY? YOU MIGHT ROT
HAVE ANY FIRANCIAL BURDEN RIGHT NOW. WHAT IF TOMORROW YOUR CAR
BREAKS DOWN, OR NEXT YEAR YOU DECIDE TO GET MARRIED AND START A
FAMLLY?

SOME PEOPLE DON'T LEARK TO SAVE AND THEY SQUANDER FINARCIAL
POWER PAYCHECK AFTER PAYCHECK. OTHERS BURDEN THEMSELVES WITH DEBT
AS SOON AS THEY ARE ABLE -- LIVING FOR YEARS WITH RO SPENDING MOREY
BECAUSE THEY'RE PAYG OFF THE IMPULSES OF THE PAST.

DON'T BE ONE OF THE PEOPLE THAT ENJOYS SO MUCH OF TODAY THEY LOSE
A HEALTHY TOMORROW.

PRACTICE MAKING CORSCIOUS CHOICES. KROW HOW TO SAY RO TO
YOURSELF ARD THE INFLUENCES AROUND: YOU.

SAVINGS PLA!

P g WE EXIST IN A WORLD WHERE SOME PECPLE MAKE JUDGMERTS ABOUT LS
BASED ON HOW WE LOOK, WHAT WE WEAR, OR WHAT WE OWR. HOW
DEFERDENT WE ARE ON THOSE JUDGMENTS 15 DIFFERENT FOR EVERY
NDIVIDUAL.

THINK, ABCUT WHAT YOU BUY AND HOW MUCH OF THAT WAS DRIVEN JUST &Y
YOU OR DRIVEN BY THE WORLD AROUND YOU.

THE SOCIAL VALUE OF FASHIOR AND STATUS OBJECTS QUICKLY DIMINISHES
AS YOU MATURE, ESPECIALLY M THE MILITARY WHERE STATUS (YOUR RANK) 15
EARNED AND CAN'T EVER BE PURCHASED.

PURCHASING AND SO

[ ]
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Financial Mission Map
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An All Services Training Program

N \ ’:

[
- &
ACTIVE DUTY DELAYED ENTRY PROGRAM (DEP) RESERVE OFFICERS' TRAINING CORPS (ROTC) "

JUNIOR RESERVE OFFICERS' TRAINING CORPS (JROTC) RESERVE/NATIONAL GUARD
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Does MiMM Work?

=  MiMM has been used by more than 37,000 servicemembers who
shown an average 17 point knowledge gain after using the
program once.

= 91% of servicemembers who accessed MiMM have shown
knowledge gain in one or more topics.

=  MiMM has won multiple awards for including;:

o The Communicator Award (Best User Experience)

o Davey Award (Silver Winner)

o W3 Awards (Best in Show)

o Gamicon Award (Excellence in Learning)

o Brandon Hall Excellence in Learning and Development Award

|
c - Consumer Financial
[ r Protection Bureau



Teacher Guides

cfpl

€) Teache' guice ()
Student activity

Consumer Financial
Protection Bureau

MiMM Financial Literacy Activities
« Angela builds her credit

« James resists impulse spending
 Dirk avoids five financial disasters

e Miya builds her wealth

« Xavier saves his finances

* Cruz buys a car

https://go.usa.qgov/xGXV4



https://go.usa.gov/xGXV4

Misadventures in Money Management (MiMM)

classroom activity

a

a

Each activity provides:

Student objectives

How the instructor can prepare
forthelesson

Identification ofthe key financial
concepts taught

Teaching outline
Key vocabulary

Suggestionsfor extending the
learning after theactivity is over

cfp

Consumer Financial
Protection Bureau

@ BUILDING BLOCKS STUDENT WORKSHEET
Angela builds her credit

Building good credit has a positive effect on your life and career.
Credit scores are the number lenders use to predict how likely you
are to pay back a loan on time.

o o\

INSTRUCTIONS

o Complete Angela's MiMM story at https:/mimm.gov/.

o Complete the "Learning from Angela's experience” questions.

* |f you're working with another person or in a group, discuss the questions
and answer them together.

» |fyou're working alone, answer the questions on your own.

e Read the “Understand your credit score” handout and use it to answer the
"Digging deeper” questions independently.

o Answer the reflection questions on your own.

Access the lesson guides at: https://go.usa.gov/xGXV4



https://go.usa.gov/xGXV4

Versatile and Flexible

Misadverttures in

MONEY MANAGI%MENT

Interactive graphic novels allow users to scroll through parallax-animated
images at their own pace. Users will make choices throughout to affect the
outcome of the story.

PLAY DEMO

Audio Enhanced graphic novels add background music, sound effects and
narration to graphic interactive graphic hovels. They proceed through the
story automatically, based on the narration.

PLAY DEMO

Live action provides a full video experience, presenting users with choices
along the way to affect the story's outcome. The design is complementary
to the graphic novel presentation of the full program.

PLAY DEMO

c s Consumer Financial
[ r Protection Bureau



Try out the program for yourself

Future and current servicemembers go to
MiMM.GOV

For servicemember families go to

MiMM.GOV/Family

[ ]
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Why MiMM?

= Servicemembers distracted by financial problems cannot perform
at optimal levels and advanced problems can end their careers.

=  MiMM was created to educate and empower servicemembers and
their families as they work towards financial well-being and build
wealth.

= It’s designed for a younger generation of servicemembers.

= It helps to compliment other financial readiness educational goals
of the Armed Forces.

[ ]
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Spread the Word on MiMM.gov.

Mtsadven"tures

MONEY MANAGEME

PRESENTED BY THE CONSUMER FINANCIAL PROTECTION BUREAy

‘/\ \i_ ‘.‘I"-'..;,._‘, 5
1Y) AGCESS CODE =
[N F\TER YOUR ACCESS CODE

THIS IS A U.S. GOVERNMENT WEBSITE

c s Consumer Financial
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Thank you

Cc__»
-

Thank you for your time. We are happy to answer any questions
you may have about the Misadventures in Money Management

program or the Office of Servicemember Affairs.

To experiencethe adventure go to MiMM.GOV

To order resource materials go to MiMM.GOV/Publications

To access the teacher guides go to https://go.usa.gov/xGXV4

Consumer Financial
Protection Bureau
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Contact Us

Office of Servicemember Affairs

Email: military@cfpb.gov

W ebsite: consumerfinance.gov/servicemembers

[ ]
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