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SUMMARY OF QUALIFICATIONS AND EXPERIENCE

Credentials and Expertise

I am a Professor in the Department of Marketing at the Kogod School of Business,
American University, in Washington, D.C. I have been a faculty member at American
University for twenty-six (26) years, and served as chair of the Marketing Department between
2001 and 2004. During my academic career, I have taught undergraduate and graduate courses
in principles of marketing, consumer behavior, consumer information processing, advertising
and promotion management, and database marketing. My curriculum vitae, included in
Appendix A, contains a complete description of my professional background and publications.

I received my Ph.D. in Business Administration from the Pennsylvania State University
in 1984. I also have a Masters in Business Administration from the Indian Institute of
Management (Ahmedabad, India) and a Bachelor of Science degree, with a concentration in
Physics and Mathematics, from the Birla Institute of Technology and Science (Pilani, India).

I have published extensively in scholarly marketing publications including the Journal of
Consumer Research, Journal of Public Policy & Marketing, Journal of Advertising, Journal of
Business Research, and Psychology & Marketing. 1 am a two-time recipient (2003 and 2011) of
the Thomas C. Kinnear award for the best article published in the Journal of Public Policy &
Marketing over a three-year period. I am an Associate Editor of the Journal of Public Policy &
Marketing, and a former member of the editorial board of the journal Psychology & Marketing. 1
have served as organizer and chair for numerous prestigious academic conferences including the
Marketing and Public Policy Conference (2007) and the Society for Consumer Psychology
Conference (1999). I have served as a reviewer for a number of peer-review journals including
Journal of Consumer Research, Journal of Public Policy & Marketing, Journal of Advertising,

2

CFPB042521



2015-CFPB-0029 Document 087A  Filed 05/10/2016  Page 4 of 71

and Journal of Marketing Research. In addition, | have given numerous presentations on topics
relating to consumer perception and comprehension of advertising and marketing
communications at national and international conferences as well as for regulatory agencies such
as the Federal Trade Commission.

I have served as a consultant on consumer information processing, advertising
communication, deceptive advertising and labeling, and research methodology issues for a
number of federal agencies (e.g., the Federal Trade Commission, the U.S. Department of Justice,
the Food and Drug Administration, the Department of Housing and Urban Development, the
Consumer Financial Protection Bureau, and the Burcau of Alcohol, Tobacco, and Firearms) as
well as for several law firms. In these capacities, ] have developed and conducted numerous
consumer research studies designed to assess consumer reactions to, perceptions of, and
experiences with advertisements and other promotional materials. Many of these studics have
dealt with the communication effects of disclosures and disclaimers in advertising and
promotional material.

Based on my knowledge, experience, education, and training, I consider myself to be an
expert in marketing research, in consumer behavior, in consumer response to advertising and
other promotional materials, and in measuring advertising deception.

Prior Testimony
Within the last four years, I have testified as an expert at trial or by deposition in the
following matters:
FTC and State of Colorado v. Dalbey et al. Civil Action No, 11-¢cv-1396-RBJ-KLM.

Deposition, April 30, 2013

CFPB042522



2015-CFPB-0029 Document 087A  Filed 05/10/2016  Page 5 of 71

Compensation

For my work in this case, I am being compensated at the rate of $45.Q per hour. My
compensation is not contingent on the outcome of the case.

Materials Considered in Forming Opinions

The list of materials that I have considered in forming my opinion is contained in
Appendix D.

Opinion

Integrity Advance is a company that originated payday loans in amounts ranging from
$100 through $1000 to borrowers. The company relied on lead generators to help it secure
loan applications from potential customers. If an application was approved, Integrity
Advance directed the borrower (via a call or e-mail) to its website to read and sign the Loan
Agreement. The Loan Agreement was a multi-page (approximately 9 page) document that
laid out the terms and conditions of the loan, ACH authorization, and arbitration agreement.
Once the Loan Agreement was signed (electronically), the company deposited funds into the
customer’s account and generally e-mailed a copy of the Loan Agreement document.

In this report, | analyze the Loan Agreement document that Integrity Advance
customers read and signed online and that was later generally provided to them via e-mail.
My analysis focuses on two similar versions of the Loan Agreement (Form #2) used by
Integrity Advance between May 2008 and December 2012. Appendices B and C contain
copies of these loan documents as issued to actual consumers. The documents are labeled

Version A and Version B. My analysis is centered on version A, but I discuss differences
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between the two versions as appropriate. Note that the differences between the two versions
are small and my conclusions apply to both versions,
In particular, T address three issues:

(1) The Truth in Lending (“TIL”) disclosure in the Loan Agreement specifies finance charges
and a total payment amount under the assumption that the loan would be paid in full on the
(first) payment due date. Subsequent disclosures in the Loan Agreement indicate that there is
also an option to “renew” the loan and pay over time. How clearly does the Loan Agreement
document disclose that costs (fees and charges) associated with the loan are significantly
higher if borrowers renew the loan {either actively or by default) rather than paying it off in
full?
(2) The Loan Agreement states that borrowers should affirmatively inform Integrity Advance
whether they intend to renew their loan or pay it off in full at least 3 business days prior to
the payment due date. Failure to contact Integrity Advance leads to automatic renewal of the
loan with associated (higher) fees and charges. Stated differently, the default option is
renewal of the loan. What is the effect of this default option on borrower choice (either active
or implicit)?
(3) The ACH authorization (included as a part of the Loan Agreement) allows Integrity
Advance to create remotely created checks and use these to debit borrower accounts. How
clearly is this provision disclosed to borrowers?

Issue #1: The Loan Cost Disclosures

Key cost-related disclosures were presented in the Loan Agreement in five locations:

5
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(a) the TIL box (including some information presented right below the TIL box) on page 1 of
the Loan Agreement (Form 2), (b) three paragraphs presented right after this information, (c)
a section labeled “Special Notice” starting on approximately page 3 of the Loan Agreement,
(d) a section entitled “Schedule of Charges and Fees” presented right after the section labeled
“Special Noticc”, and (¢) three paragraphs (marked as (a), (b), and (c)) starting
approximately on page 5 in a section labeled “ACH Authorization Form 2b”.

Near the top of the first page, the Loan Agreement showed the Truth in Lending
disclosures for the loan followed by some additional information. For example, the Loan

Agreement in Appendix B showed the following:

FEDERAL TRUTH IN LENDING DISCLOSURES

ANNUAL FERCENTAGE FINANCE CHARGE Amount Financed TanleEnmaan
; The amouni yau wil have paid
The cost of your eredit a3 a The dollar amount the credit | The amonnt of credit provided afker you kave made all
will cost you. to ¥ou or om your hehall.
vearly cate, $150.00 $500.00 paymenis as scheduled.
mg.:in'.c $6850.00

Your Payment Schedule will be: One (1) payment of $658.00 duc on 4/10/2009 ("Peyment Due Date”).
Secority: You are giving a security interest in the ECHECK/ACH Auvthocization.
Prepayment; If you pay off carly, yoe will be entifled to a refund of the vecamed portion of the fimmee charge,

Iterulzation of Amount Financed: Amount given ta you directly: $500.00 . Amount paid an Loani: 30669072 with ust $650.00.

The finance charge shown in the TIL box was calculated under the assumption that the loan
would be completely paid off in a single payment coinciding with the first payday following
loan origination.

Immediately below the TIL box, the Loan Agreement provided five sentences (four
sentences in a box and an additional sentence below). Two of these sentences repeated the

“Amount Financed” and the “Total of Payments” shown in the TIL box. The remaining
6
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sentences mentioned the ACH authorization, informed the borrower about a prepayment
option, and directed them to terms of the Loan Agreement below for any additional
information about nonpayment, default, and prepayment refunds’.

Next, the Loan Agreement contained a series of paragraphs providing additional
information about payment options and terms and conditions of the loan. The first three
paragraphs, which started approximately in the middle of the first page of the Loan
Agreement and continued to near the end of that page, contained information intended to

qualify claims in the TIL box about the loan payment schedule as well as the finance charges:

PAYMENT OPTIONS: You msi select tion at least {hree (3) business ior o Py Duz Date b
comtucting s at (B00) SAS-SU73. Ne hat Eone, s may choone: ) days prior 1o your Payment ;

[a)w_%:w‘mwme'roulof shown above, pins any acorued foes, (o satisfy your loam in full. When
curtact us and ¢ this optson, we will debit Your Bank Acvount (defined below) for the Tota] of Payments plus uny acerued fees, in
accordance with the ACH Authonization below; R

()] : You may rencw your lesm (that iz, extend the Payment Due Dste of your loan il your ncxt Pay DatcA') by sythorizing
us (o debit Your Bank Account lor the amount of the Finance e, plus any socrued fees. 1T you choose this option, your new
Payment Duc Date will be your next Pay Date’, and the 1¢st of the terms of 1¢ Loan Agrecnent will continuc to apply.

AUTO-RENEWAL: ﬂmﬂmmmﬁmﬂmm?mﬂﬁuﬂwwwbm'm-dapprimb:ga m Due
Trate, or atherwise fail 1o pay the loan i foll on any Pay Date, Leader may sntomati rnn:wamrlumudmihadz sbove,
and Jebit Your Bank Ascount on the Payment Due Dete or theresfter for the Finance ¢ aad any accrucd fees. Your new

Due Date will be your next Pay y Bad the rest of the erms of the Loen Agreament will contmus to apply. You must contact us at
least three (1) busmoss days prior to your pes Peyment Due Date to confirm your payment lﬂﬁl’i‘ltﬁﬂﬂ'ﬂ. I you fail to contact
us, or otherwise fail 1o pay the loan in foll on your new Payment Due Dalﬂ,muxlnmr ally renesw the loan pmti! your next Py

Date®  Afer your initial loxa yein mey obisin up to four (4)) Rencwals, All icnms o the Loan A greement continue to apply lo
Renewals, All Renewsls are o Lender's o 1. Under Delaware law, if you qualify, we muy allow you to goter into vpto fonr
mnce shall be duc upon culnpletion of the tam of all

Ri] Renewnly, olsu kvows #s 8 "relinancing” or a "rollover™. The full outstzodiog
enewals, unless vou qualify for Avto-Workout, as desenbed below.

AUTU-WURKOUT, Unlcss you contecl ws to confirm your option for Payment in Full prior to your Fourth Renewal P Doz
Dawe, your fnan will automatically he into 2 Workout Payment Plan,  Under the Workout Po;}y'rnem Plan, Yoor Bank Account will
mutomatically be debited on your Pay Date' for acerved finance charges plus a principat payment of $50.00, 1l all amousts owed
hereunder are paid in fyll, This does mot limit any of Lender's other rights under the terms of the Loan Agreement. All Warkowt
Payment Plans sre subject to Lendor's approval

Much later in the Loan Agreement, (starting approximately on page 3), a section

entitled “Special Notice” was presented:

'"Version B of the Loan Agreement contained four (rather than five) sentences of information

below the TIL box. Furthermore, none of these sentences were in a box, and only one

sentence repeated “Amount Financed” and the “Total of Payments™ shown in the TIL box.
7
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SPECLAL NOTICE:

(1) THIS LOAN 1S DESIGNED AS A SHORT-TERM CASH FLOW SOLUTION AND NOT DESIGNED AS A BOLUTION
FOR LONGER TERM FINANCIAL PROBLEMS,

{2) ADDITIONAL FEES MAY ACCRUE 1F THE LOAN [S REFINANCED OR "ROLLED OVER",

CREIE)‘I‘TS‘COINBEUNG SERVICES ARE AVAILABLE TO CONSUMERS WHO ARE EXPERIENCING FINANCIAL

BY ENTERING YOUR NAME AND TODAY'S DATE AND CLICKING THE "1 AGREE" BUTTON BELOW, YOU ARE
ELECTRONICALLY SIGNING THE LOAN AGREEMENT AND AGREEING TO ALL THE TERMS OF THE LOAN
AGREEMENT, YOU ALSO ACKNOWLEDGE RECEIPT OF A FLLLY COMPLETED COPY OF THE LDAN
AGREEMENT AND THE SCHEDULE OF CHARGES AND FEES BELOW.

A PAYDAY LOAN 1S NOT INTENDED TO MEET LONG-TERM FINANCIAL NEEDS

The second item in this section informed borrowers that refinancing the loan could result in
additional fees.

Next, a section labeled “Schedule of Charges and Fees” was presented (on page 3).
This section contained several fine print paragraphs followed by two tables entitles “VIP

Customer Fees” and “Standard Loan Fees™:
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SCHEDULE OF CHARGES AND FEES
Aceording to the Commissioner#€™s Regalation 2203, Sectico 1.0, Novification, every Heensee shall furnish to eyery applicam 3 of

the Memnized Schedule of Chinrges and Foes st the time whion such spp Heation i made, As per the of 5
Lation 22003, Scction 1.0, pleasc review the kemized schedule of charges and fecs below o betor understand the charges
fees associated with your loan.

The APR, or Annual Percentage Rats, i the tenn for the effective laterest rate thal the bormower will pay on a losa to tie fender ma
wwnmmmwmﬁmuum consumer, expressed 35 an annusl percentage of the emount of eredir lent
1o the borrowor. le APR is imonded to make & casicy #o comparc Tendors and loan options, it can scem complicated to those that are
not aware of s implications.

Thors is 0o account set np fov und, when scheduled payments are made, there are mo additional fecs autside the principal amommt
bormowed and o | bomowed. g i

the interest that socurmiaes on the amomt When comparing interest rates amang comjanics, please note that
some companics may charge set up fees, application fees, or other such charpes whil we do sot charpe for these services

OTHER FEES

NSF FEE:$25.,00
X CUSTOMER FEES
AMOUNT
DAYS  APR  $100.00 o0 000 iuu.
23 po  $80.00 155
H"' a0 00 §50.00 ga
30 4 24.00 ﬁ 200 o 5136
19 4810 24,00 %ﬁ $4850 360 $T56
18 48667T% 32400 3536.00 ﬁm 00 ;ru:u i;m
7 51629% §2400 5300 00 0o 37200 156
:llg S47.50% 52400 33800 g EE 7200 “g
14 625.71% i%% ﬁ ﬁm 00 3156
13 2400 83800 g.m 2000 ST2.00 $156
12 o8 $m00 $7200 5156
11 796.36% am 380,00 $166
10 S76.00% $74.00 00 SE000 $15E
8 $2400 5300 $4B00 SEQOC  SN200 5156
B 1DG500% $2400 $M600 B4BOE  SED00 57200 §156
§ (NEW CUSTOMERS AN Il
DAYS APR $ 150.00 $200.00 3
23 474.00% $30.00 ’SJS.DO $80.00 :
] 497.73% .00 00 00 :
21 321 45% (11] .p0 .00 -
20 547.50% .00 :
19 576.32% $30.00 $45.00 50.00 -
18 608.33% %3000 $45.00 $50.00 :
17 644.129% $30.00 $45.00 $60.00 :
16 604.38% $30.00 .00 $80.00
15 7130.00% $30.00 00 g[}.ﬂu
14 78214% $30.00 00 0.60
12 1% & 0.00
12 912.50% 00 500 0.60
1 995 $30.00 .00 80.00
0 96.00% $30.0 5.00 60.00
9 1216.67% $30.00 500 560
] 1368.75% $30.00 $60.00

Finally, a section labeled “ACH Authorization™ was presented on pages 5-7. The following
information was presented approximately a third of the way through this section (toward the

bottom of page 5):
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You also authorize us 1o Indtiate an ACH debit entry 1o Your Bank Account:

2) forthe Tota] of Payments plus amy accrued fees on the Payment Duc Date, of on any subsequent Renewal et Due Trate, if
E-u]nlm us at least three (3) bul;lnem%- prior to such datepgd select Payment Optm {a) in 1the Lean Agreagim (Pay in full); vou

(b) for the Finance: any acerued fees on the Payment Due Dite, or on any subsequent Renewal Payment Due Date, if you
contact us ot least three ( )I:umnm days prior to such dete and select Paymenl Oyhgn ¢y in the Loan Agreement (RENLEWAL), or if v
fail to comsact s to confirm your payment option;

(o} for the acerued ﬁnwmchalgw and fees, plus $50.00 on mh Pay Date' after the fourth (4™ Renewal Peyment Due Date, until el
amounts owed under the Loan Agresment ane paid in full; and

(tl) fir any acerued Remrned Payment clianges, subject fo the Loan Agreement.

Evaluation of Loan Cost Disclosures

In this section, I evaluate the disclosures presented in the Loan Agreement that were
highlighted in the last section. I rely primarily on Federal Trade Commission (FTC)
guidelines on making disclosures and disclaimers clear and conspicuous in an on-line
environment (e.g., on-line ads or web pages)®. These guidelines emphasize several key
factors in assessing the likelihood that a disclosure in a document or promotional material
will be noticed and comprehended by readers. These factors include: (a) Prominence

(whether the disclosure is prominent enough for borrowers to notice it and read it); (b)

2The FTC first issued written guidance for on-line disclosures in 2000 and recently updated it
in 2013. See Federal Trade Commission (2013), “.com Disclosures: How to Make Effective
Disclosures in Digital Advertising.” [available at
http:/fwww.fic.gov/sites/default/files/attachments/press-releases/fic-staff-revises-online-
advertising-disclosure-guidelines/1303 12dotcomdisclosures.pdf]. The FTC also issued a
report that dealt (partly) with the use of disclosures in negative options plans. See Federal
Trade Commission (2009), “Negative Options: A Report by the Staff of FTC’s Division of
Enforcement.” [Available at
http.//www.fic.gov/sites/default/files/documents/reports/negative-options-federal-trade-
commission-workshop-analyzing-negative-option-marketing-report-
staff/p064202nepativeoptionreport.pdf.] For peer-reviewed articles that discuss application of
the FTC guidelines to off-line and on-line disclosures, see Hastak (2004), and Hoy and Lwin
(2007). The FTC has also held and continues to hold numerous workshops around the
country that emphasize the importance of clear and conspicuous disclosures (see Hoy and
Lwin 2007 for details). Note that my analysis is applicable regardless of whether borrowers
encounter the Loan Agreement in an on-line or off-line environment.

10
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Placement (whether the disclosure is presented in an area where consumers are likely to
look); (¢) Proximity (whether the disclosure is located in close proximity to the claim being
qualified); (d) Avoidability (whether specific techniques have been used to increase the
likelihood that consumers will look at the disclosure); (€) Clarity (whether the disclosure is
presented in easy to understand language); and (f) Repetition (whether the disclosure is
repeated to increase the likelihood of exposure).
(a) Prominence

The TIL box and the disclosures presented in the box are quite prominent. The
headline above the TIL box is in bold upper case and in very large font. All four headlines
within the box are belded. Two of these headlines are in uppercase font that is larger than
other text on the page while two headlines are in lower casec font that is as large as other text
on the page. In addition, the box makes this information stand out making it likely borrowers
will attend to it and process it. Finally, the two sentences below the TIL box that repeat the
“Amount Financed” and “Total of Payments” shown in the TIL box also have key terms.and
dollar amounts bolded to enhance prominence’.

The cost disclosures in the three qualifying disclosure paragraphs are far less
prominent. Specific mentions of cost terms (total payment, accrued fees, finance charges, and
principal payment) are buried in the text contained in each of the three paragraphs in regular

font size. Furthermore, the fact that the three disclosure paragraphs are a part of a long series

*Version B of the Loan Agreement has one sentence (rather than two) that repeats “Amount
Financed” and the “Total of Payments™ shown in the TIL box, and key terms and dollar

amounts are not bolded.
11
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(over a dozen) of similar looking disclosure paragraphs in the Loan Agreement detracts from
their prominence and hence the prominence of disclosures embedded within the paragraphs.

The sentence on “additional fees” in the section labeled “Special Notice” is in bold
upper case font thus increasing its prominence. Unfortunately, this sentence is placed among
several sentences (approximately a half page) that arc all presented in uppercase bold font,
and this decreases its prominence and noticeability.

The section entitled “Schedule of Charges and Fees” has a prominent heading in bold
upper case and large font. Unfortunately, the heading comes at the end of approximately half
a page of text that is all bold uppercase and large font, and this detracts from the prominence
of the headline. Inmediately following the heading is approximately half a page of text with
references to cost-related concepts (APR, set up fees, additional fees, etc.)} in small print that
is not very prominent. Finally, there are two tables entitled “VIP Customer Fees” and
“Standard Loan Fees.” These titles are underlined and in uppercase thus increasing their
prominence. The entries in the tables are in a font similar to the font used in much of the
document. The top row of each table and the first two columns (labeled “Days” and “APR”)
are bolded making them stand out from the rest of the table.

Finally, the information presented in the section labeled “ACH Authorization™ is not
at all presented in a way to make it prominent. It blends into the presentation of other
information in the section.

(b) Placement

The TIL box (and following sentences) is placed near the top of the first page of the

i
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Loan Agreement. The three qualifying disclosure paragraphs are positioned in the bottom
half of the first page. This less advantageous placements suggests that the qualifying
paragraphs are less likely to be noticed and read than the TIL disclosures. The sentence on
“additional fees,” the section entitled “Schedule of Charges and Fees,” and the information
presented in the section labeled “ACH Authorization” all enjoy an even less favorable
placement, appearing on pages 3-5 (approximately) of the Loan Agreement.
(c) Proximity

Since the cost information in the three disclosure paragraphs and in the section
entitled “Schedule of Charges and Fees” is intended to qualify the statements made in the
TIL box about finance charges and total payments, it is important that this information is
placed in close proximity to the TIL box and “linked” to the cost statements therein.
Unfortunately, the three paragraphs are separated from the TIL box by the four or five
statements that take up almost a third of the page, while the sentence on “additional fees,” the
section entitled “Schedule of Charges and Fees,” and the information presented in the section
labeled “ACH Authorization” are all separated from the TIL box by several pages and
multiple unrelated disclosures. More importantly, there is nothing in the document to show a
‘connection’ between cost information presented in the TIL box and the cost-related terms
embedded in the three disclosure paragraphs or presented in any of the other disclosures. For
example, a statement right below the TIL box indicating that the total payments and finance
charges will be significantly higher if the “Renewal” option is selected and pointing to the

“Payment Options” paragraph below (along with improving the clarity of this paragraph)

13
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would help borrowers “link’ the information in the TIL box with the qualifying information
that follows. There is nothing in the Loan Agreement that ties the disclosures to the claims
they are supposed to qualify.
(d) Avoidability

When borrowers first read the Loan Agreement online, they are required to initial at
several places to indicate their agreement with sections of the agreement and also sign on the
last page of the agreement. Having borrowers initial in several places increases the likelihood
that they notice and read more of the agreement than would happen otherwise. However, the
first time borrowers are asked to sign the Loan Agreement is on page 4. This is after the
section on “Schedule of Charges and Fees” and well after the sentence on “additional fees,”
and the cost disclosures in the TIL box and the following disclosure paragraphs. The second
time borrowers are asked to sign (initial) is on page 6 part way through the section on ACH
authorization, and almost half a page after the cost information presented in this section.
Thus, it is unlikely that having borrowers initial/sign the Loan Agreement in multiple places
would significantly increase their attention to key disclosures related to the cost of the loan.
(e) Clarity

The TIL disclosure box provides information on the APR, finance charge, amount
financed, and total payments. The finance charge, amount financed, and total payments are
presented in relatively simple, easy to understand language, and are likely to be
comprehended by borrowers who notice and attend to this information. The one potential for

confusion occurs in the way information about “Total of Payments” is explained. The

14
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sentence under this heading says: “The amount you would have paid after you have made all
payments as scheduled.” However, the payment schedule associated with the total payment
stated in the TIL box involves a single payment and not multiple payments. Thus, borrowers
could incorrectly comprehend that they could make multiple payments and still only be
responsible for the total payment amount provided in the TIL box.

The amount financed and the total of payments are also presented quite clearly in the
two sentences (one sentence for Version B of the Loan Agreement) that follow the TIL box,
although the terms used to describe them are different (“Amount Financed” is referred to as
“Amount given to you directly,” and “Total of Payments™ is referred to as “Amount paid on
Loan #:xxxxxxx with us”).

The three qualifying disclosure paragraphs tell borrowers that they must choose
between two payment options (“payment in full” or “renewal”) at least three business days
prior to their due date. Borrowers are further told that under the “payment in full” option,
their bank account would be debited for “... the Total of Payments plus any accrued fees...,”
while under the “Renewal” or “Auto-Renewal” options their bank account would be debited
“... for the amount of the finance charge plus any accrued fees,” and under the “Auto-
Workout” option their bank account would be debited “.. .for accrued finance charges plus a
principle payment of $50, until all amounts owed hereunder are paid in full.” The
presumption appears fo be that borrowers would automatically recognize that they would
face additional finance charges under the “Renewal/Auto-Renewal/Auto-Workout” options

and thus the total cost of the loan would be higher than what is indicated in the TIL box, but

I5
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this is not made explicitly clear to them.

The last sentence in the first qualifying paragraph (under the “Renewal” option) adds
to the potential for miscommunication and confusion., It states: “If you choose this option,
your new Payment Due Date will be your next pay date, and the rest of the terms of the Loan
Agreement will continue to apply.” Borrowers reading this language could reasonably
assume that “rest of the terms” refers to the total payment and cost information provided in
the TIL box. In other words, borrowers could incorrectly infer that choosing this option does
not change their total payment amount. The potential for making this faulty inference is
further exacerbated by language used in the TIL disclosure box under the heading “Total of
Payments.” The sentence under this heading says: “The amount you would have paid after
you have made all payments as scheduled.” By using the plural (payments) rather than the
singular (payment), this language could reinforce the take-away that total payments remain
the same even if multiple payments under the “renewal” option are selected.

The second qualifying disclosure paragraph (captioned “Auto-Renewal”) tells
borrowers that if they fail to choose between the “payment in full” or “renewal” options
outlined in the first qualifying disclosure, they may be automatically assigned to the
“renewal” option. Again, however, by repeating the phrase *...rest of the terms of the Loan
Agreement will continue to apply” and another similar phrase: “Ali terms of the Loan
Agreement continue to apply to Renewals” without alerting borrowers to potential changes in
their total payments, the disclosure may reinforce the take-away that total payments remain

as specified in the TIL box.
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The third qualifying disclosure paragraph (captioned “Auto-Workout™) tells
borrowers what would happen after four loan renewals. However, as with the first and second
qualifying disclosure paragraphs, there is no specific language to indicate that the total
payments due on the loan increase with each renewal until the entire principle has been paid
back.

In sum, the three qualifying disclosure paragraphs do not clearly explain the
implications of loan renewal for the total cost and total loan payments. To the contrary, by
repeatedly emphasizing that “the rest of the terms of the Loan Agreement will continue to
apply,” the disclosures may reinforce the take-away that their total payments would be as
indicated in the TIL disclosure box.

The sentence on “additional fees” in the section labeled “Special Notice” states that
the borrower may be responsible for additional fees if the loan is refinanced or rolled over.
This sentence has the potential to signal to borrowers that refinancing the loan may result in
additional costs. Note, however, that no information is provided about the amount of these
additional charges, so its utility is limited. Also, by stating that additional fees “may
accrue...” rather than ‘will accrue...,” the sentence introduces unnecessary ambiguity about
whether or not additional costs will be incurred by the borrower.

The section entitled “Schedule of Charges and Fees” has two tables entitled “VIP
Customer Fees” and “Standard Loan Fees” that appear, at first glance, to provide concrete
information on how fees and other charges vary as a function of loan amount and duration.

Unfortunately, the information in these tables is confusing and is not accompanied by any
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text that would help the reader understand its implications. The tables provide APRs for
different loan amounts for loans from 8 to 23 days in duration. It shows that the APR is
higher for a loan of shorter duration. A consumer might understand this table to suggest that
the longer that they have a loan, the less expensive it is — an incorrect inference. Rather, the
figures appear to be based upon single payment loans. My understanding is that most
consumers did not have such loans. In sum, it is not clear what the data in these tables are
and how they relate to loan costs based on different repayment schedules.

Finally, the information presented in the section labeled “ACH Authorization” repeats
some of the information presented earlier in the three qualifying paragraphs that immediately
follow the TIL box. Specifically, borrowers are told that they are authorizing Integrity
Advance to initiate ACH debit entries for the total of payments and any accrued fees, or the
finance charges plus any accrued fees, or the finance charges plus fees plus $50 depending on
their particular choice/situation (i.e., “Payment in Full” vs. “Renewal/Auto-Renewal” vs.
“Auto-Workout™), and that the ACH debits would continue until all amounts owed under the
Loan Agreement are paid in full. Again, the presumption appears to be that borrowers would
automatically recognize that they would face additional finance charges under the
“Renewal/Auto-Renewal/Auto-Workout” options a;1d thus the total cost of the loan would be
higher than what is indicated in the TIL box, but this is not made explicitly clear to them.

(f) Repetition
The amount financed and total payment amount is presented in the TIL disclosure

box and repeated just below the box in two sentences (one sentence for Version B of the
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Loan Agreement). This repetition is likely to increase the likelihood that borrowers will
notice and read these charges, which are associated with paying off the loan in a single
payment.

There is also some repetition of ideas conveyed in the three qualifying disclosure
paragraphs. Specifically, the information presented in the section labeled “ACH
Authorization” repeats some of the information presented earlier in the three qualifying
paragraphs by re-informing borrowers they may be charged for either the total of payments
and any accrued fees, or the finance charges plus any accrued fees, or the finance charges
plus fees plus $50 depending on their particular choice/situation (i.e., “Payment in Full” vs.
“Renewal/Auto-Renewal” vs. “Auto-Workout). This repetition increases that chances that
borrowers will notice and process this information. Furthermore, the phrase “...rest of the
terms of the Loan Agreement will continue to apply” is first mentioned in the first qualifying
disclosure paragraph and is repeated twice in the second qualifying disclosure paragraph
(once with exactly the same language and once more with slightly different language: “All
terms of the Loan Agreement continue to apply to Renewals™). This increases the likelihood
that borrowers will read and process this information. Unfortunately, as discussed earlier in
the section on “Clarity”, repetition of this idea is likely to mislead borrowers by reinforcing
the take-away that total payments remain as specified in the TIL box.

Summary Assessment of Cost Disclosures
Overall, the disclosures provided in the Loan Agreement do not communicate to

borrowers in a clear and conspicuous manner that costs (fees and charges) associated with
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their loan would be significantly higher if they renew the loan (either actively or by default)
rather than paying it off in full.

The cost information in the three qualifying disclosure paragraphs is not very
prominent. Furthermore, the disclosures are not placed close to the TIL disclosure that they
are supposed to qualify, and there is nothing to indicate to the reader that there is a
‘connection’ between the disclosures. Finally, the qualifying disclosures are not clear in
communicating to borrowers that choosing the “Renewal” option will lead to higher costs
than those stated in the TIL disclosure box. On the contrary, the phrase “... rest of the terms
of the Loan Agreement will continue to apply” which is repeated in the first and second
qualifying disclosures could easily communicate to borrowers instead that loan costs and
total payments for the “Renewal” option are as stated and emphasized in the TIL box.

The sentence on “additional fees” in the section labeled “Special Notice” has the
potential to communicate that the borrower may be responsible for additional fees if the loan
is refinanced. Unfortunately, the poor prominence and placement of this sentence and its lack
of proximity to the TIL box suggests that it will not be very effective in qualifying the cost
information presented in the TIL box. Additionally, as I have previously noted, this section
states that such fees “may accrue” not that they will necessarily accrue.

The section entitled “Schedule of Charges and Fees” also does not provide cost
information associated with the “Renewal” option in a clear and conspicuous manner
(assuming it does contain this information). The section is placed towards the middle of a

lengthy, dense document, and there is nothing to indicate that the information presented in
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the section is related to or qualifies the payment and cost information presented in the TIL
box. Perhaps most importantly, the information in the two tables presented here is difficult to
comprehend, and has the potential to suggest incorrect inferences.

Finally, while the information presented in the section labeled “ACH Authorization”
repeats some of the information presented earlier in the three qualifying paragraphs, it suffers
from lack of prominence, placement, proximity, and clarity.

Issue #2: Default Option

As written, the Integrity Advance Loan Agreement envisions two repayment
scenarios: consumers can pay off their loan in full on the first date it is due; or they can
renew it (up to four times) and then proceed with the work out option. Additionally, the
agreement states that borrowers must affirmatively inform Integrity Advance about their
choice (via a phone call) at least 3 business days prior to the payment due date, Failure to
contact Integrity Advance typically leads to automatic renewal of the loan with associated
(higher) fees and charges. Stated differently, the default option is renewal of the loan.

Defaults have a significant and large impact on behavior. Given a choice between two
options, people often choose to do nothing and hence get assigned to the default option.
Consequently, changing the default option significantly affects choice outcomes. Default
effects have been studied and documented in a variety of contexts including organ donation,

enrollment in 401(K) plans, and renewal of gym t:rlaem't)erﬂhips.4

“See, for example, DellaVigna, Stefano and Ulrike Malmendier (2006), “Paying Not to Go to
the Gym,” American Economic Review, 96 (3), 694-719; Johnson, Eric J. and Daniel G.
Goldstein (2003), "Do Defaults Save Lives?" Science, 302 (5649), 1338-39; Madrian,
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There are two implications of this literature to the present situation. First, since
“renewal” (as opposed to “payment in full”’) was the default option in the Loan Agreement,
one would expect a large proportion of borrowers to end up with this option, but this would
not necessarily mean that many or most of them chose the option actively. Second, since the
majority of consumers did end up with the default option, the TIL disclosure that Integrity
Advance provided to them was inaccurate. A better approach to facilitate consumer
understanding might be to communicate clearly to borrowers upfront (near, or as a part of the
TIL disclosure) that their costs and total payment amounts would vary depending on how
many times they renewed the loan, and to present charges and total payments under several
scenarios (e.g., payment in full, 2 renewals, 4 renewals + auto workout).” By presenting this
information early on and emphasizing the fact that borrowers have a choice, the Loan
Agreement would be providing important information in a unified manner rather than in a
fragmented manner (in the TIL box and later in qualifying disclosures), and would thus
increase the likelihood that borrowers would comprehend the loan terms and their choices.
Issue #3: The Agreement for Remotely Created Checks

Starting at approximately page 5, the Loan Agreement document contains a section

entitled “ACH Authorization.” This section is about 2 pages long. The main purpose of the

Brigitte C. and Dennis F. Shea (2001), "The Power of Suggestion: Inertia in 401(k)
Participation and Savings Behavior," Quarterly Journal of Economics, 116 (4), 1149-87 ; and
Smith, N. Craig, Daniel G. Goldstein, and Eric J. Johnson (2013), “Choice Without
Awareness: Ethical and Policy Implications of Defaults,” Journal of Public Policy &
Marketing, 32 (2), 159-172.
* The intent here is not to indicate what would be compliant under TILA, but rather what
would make the disclosures easier for consumers to understand and better reflect reality.
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section appears to be to receive authorization from the borrower for Integrity Advance to
withdraw funds from the borrower’s bank account in amounts and at times as agreed to in the
Loan Agreement. However, a paragraph that appears approximately half-way through this
section (at the bottom of page S), grants Integrity Advance powers that are separate and
distinct from their ability to utilize ACH withdrawals:

You dgree fhal we may re—initiote pdebit or the same amouut if the ACH debit entry is dishonored ar payment, is retumed for any
reason. The ACH Authonizations set forth in the Loan Agreoment are 4o semuin 1o Full foree and cffoct for this transoction unti] your
mdabledness tous for the Totn] of Payments, mmy other charges o fees incumred snd deseribed in the Loan Agrosnent, is fully
sulisfied. You may only mevoke ibe shove izations by coniecting us disectly. If you revoke your authorization, you agree to E.wl&:
B with anpther form o mmwbuwnwm u authorize ¥S %0 prepare and subenit one or more checks drawn on Your Bank:
Accuumt so lung 4y smoeunts ke W us wnder thy Loan Agreement.

This portion of the paragraph authorizes Integrity Advance to create remotely created
checks and use these to debit borrower accounts in the instance that the borrower blocks or
revokes ACH authorization (e.g., by instructions to their bank).

Evaluation of The Agreement for Remotely Created Checks

I evaluate the paragraph shown above from the ACH authorization (giving Integrity
Advance permission to create remotely created checks and use these to debit borrower
accounts) using the FTC guidelines on making disclosures and disclaimers clear and
conspicuous. As noted earlier, these guidelines emphasize several key factors in assessing the
likelihood that a disclosure will be noticed and comprehended by rcaders: (a) Prominence,
(b) Clarity, (c) Proximity, (d) Placement, (&) Avoidability, and (f) Repetition.

(2) Prominence

The title for the section on ACH authorization is in bold upper case and large font. In

addition, there is a line in bold uppercase large font that says “READ VERY CAREFULLY

BEFORE INITIALING OR SIGNING.” This statement plus the bold headline is likely to
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draw attention to the section on ACH authorization. Unfortunately, the paragraph of focal
interest here is not presented in a prominent manner — it appears in normal font, ‘blends’ with
other text, and is buried in the middle of the (2 page) section.
{(b) Placement

The section on ACH authorization is placed after four pages of a very dense
document. Furthermore, the paragraph of interest is placed towards the middle of the 2-page
section making it even less conspicuous than information placed near the (relatively
prominent) title of the section.
(c) Proximity

Since the paragraph of interest is not intended to directly qualify a claim or
statement made elsewhere in the document, proximity is not relevant to my analysis.
(d) Avoidability

Borrowers are required to sign approximately half way through the section on ACH
authorization. Having borrowers sign increases the likelihood that they might read more of
the information in the section than would happen otherwise. Unfortunately, the signature
comes almost a third of a page after the key paragraph. Asking borrowers to initial or sign
right after the key paragraph would have been a more effective strategy for increasing the
likelihood that they might notice and read the information therein.
(e) Repetition

The information presented in the paragraph of interest is not repeated elsewhere in the

Loan Agreement document.
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(f) Clarity
The following statement is included towards the end of the paragraph of interest: “If

you revoke your authorization, you agree to provide us with another form of payment
acceptable to us and you authorize us to prepare and submit one or more checks drawn on
Your Bank Account so long as amounts are owed to us under the Loan Agreement.” For
consumers who already understand how remotely created checks work, this statement seems
fairly clear. However, for consumers who do not understand this (and that may be the
majority of consumers), this statement fails to explain either that the company could write
these checks without notifying the consumer when they create such ‘checks or that they could
do so without the consumer’s signature. Further, that sentence ends with the phrase: “...so
long as amounts are owed to us under the Loan Agreement.” As noted earlier, borrowers
could reasonably read this as referring to the “Total of Payments™ specified in the TIL box
earlier in the Loan Agreement. This interpretation may be further reinforced by the sentence
included towards the beginning of the paragraph: “The ACH Authorizations set forth in the
Loan Agreement are to remain in full force and effect for this transaction until your
indebtedness to us for the Total of Payments, plus any other charges or fees incurred and
described in the Loan Agreement, is fully satisfied.” Consequently, even if borrowers happen
to notice and read this paragraph, they could come away with the impression that the ACH
authorization (as well as the authorization to remotely create and submit checks) is only in

force until the “Total of Payments” specified in the TIL box have been made.
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Summary Assessment of Authorization to Create Remotely Created Checks

In my opinion, the paragraph (in the ACH Authorization) that seeks authority for
Integrity Advance to create remotely created checks and use these to debit borrower accounts
is neither clear nor conspicuous, and is unlikely to be noticed, read, or correctly understood
by borrowers. Specifically, it is placed inconspicuously in a section that follows five pages of
dense text, the central idea of the paragraph is not repeated elsewhere, and the language in
the paragraph has the potential to confuse and misdirect borrowers rather than illuminate
them.

Executed on this 11" day of February, 2016

Manoj Hastak, Ph.D.
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submitted to the Federal Trade Commission, Washington D.C.

Hastak, Manoj (1991), "Cognitive Processes Mediating Consumer Judgments in Mixed
Information Environments."

Research in Progress:

“Clear Disclosure of Information Sharing Practices by Financial Institutions: Implications for
Comprehension and Choice,” Manuscript Preparation in progress. (With Alan Levy of
the FDA)

“Effects of Consumer Testimonials in Advertising on Audience Perceptions of Efficacy and
Typicality Claims.” Manuscript preparation in progress. Target: Journal of Marketing.
(With Michael Mazis).

“Developing Mandatory Energy Labels that do not Mislead Consumers: Lessons from Consumer
Rescarch at the Federal Trade Commission.” Manuscript preparation in progress.
Target: Journal of Public Policy & Marketing. (With James Hilger and Janis Pappalardo
of the FTC)

“Effects of Change in Involvement Between Ad Exposure and Brand Evaluation on Brand
Evaluation Processes.” Manuscript preparation in progress. Target: Journal of Consumer

Psychology.

"Are "Up To" Claims in Advertising Deceptive and Can They be Corrected Through
Disclosures?" Collecting additional data to extend findings from one of my earlier papers

Conference and Professional Presentations:

“The CFPB Integrated Mortgage Disclosure Project: Quantitative Study,” Marketing & Public
Policy Conference, Washington, D.C. June 2015.

"Two Decades of Involvement with the FTC: Contributions to Research, Policy Making, and
Litigation," American Marketing Association Annual Conference, San Francisco, CA.
August 2014

"Three Deacades of Marketing Academic Input at the FTC," Marketing & Public Policy
Conference, Boston, MA. June 2014

"Policy Challenges at the FTC: Opportunities for Research Contributions,” Marketing & Public
Policy Doctoral Consortium, University of Massachusetts, Amherst. June 2014
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"Copy-testing Issues in Litigation," Federal Trade Commission Workshop, Washington DC.
February 2014

"Use of Consumer Surveys in Litigation," Federal Trade Commission Workshop, Washington
DC. February 2014

“Arc Tensile Claims in Advertising Deceptive? An Empirical Investigation of Energy Savings
Claims,” presented at the International Conference on Research in Advertising,” Zagreb,
Croatia. June 2013.

“Designing Disclosures based on Consumer Testing,” presented at the joint FTC-CFPB
Workshop entitled Life of a Debt: Data Integrity in Debt Collection, Washington D.C.
June 2013,

“Consumer Perception of “Up To” Claims in Advertising,” presented at the 2013 Marketing &
Public Policy Conference, Washington D.C. June 2013

“What Do Online Behavioral Advertising Disclosures Communicate to Users?” presented at the

2012 ACM workshop on Privacy in the Electronic Society (WPES) Raleigh, NC, October
2012.

“Changes in Involvement Over Time: Implications for Advertising Induced Brand Evaluation
Processes,” presented at the International Conference on Research in Advertising,”
Stockholm, Sweden. June 2012.

*“Noticing the Notice and Understanding What it Means,” presented at the 5th Annual

Privacy Law Scholars (PL.S) Conference, George Washington University Law School,
Washington D.C. June 2012.

“Clear Disclosure: Comprehension and Choice,” presented at the 2012 Marketing & Public
Policy Conference, Atlanta, GA. June 2012

“Assessing Consumer Perceptions of Modified Risk Tobacco Product Advertising and Labeling
Claims and Associated Disclosures,” presented at the FDA workshop on modified risk
tobacco products, Washington D.C. August 2011.

“Communication Efficacy of Layered Disclosures About Online Behavioral Advertising,”
presented at the 2011 Marketing & Public Policy Conference, Washington D.C. June
2011

"Communicating With Consumers: How to Improve Mortgage Loan Disclosures." Participant in
Invited Panel. U.S. Department of Treasury, Washington D.C. December 2010.

“Can Front-of-Package Nutrition Claims Help Low Literate Consumers Assess Product
Healthfulness?” presented at the 2010 Marketing & Public Policy Conference, Denver,
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CO. June 2010

“Can You Understand What This Privacy Notice Says? A Report on the GLB Interagency
Research Project,” presented at the 2010 Marketing & Public Policy Conference, Denver,
CO. June 2010

“Future of Privacy Forum “Icon”Survey: Comprehension of Behavioral Advertising
Disclosures,” presented at the Federal Trade Commission, Washington DC, January
2010.

“Effects of Decision Structure, Stakes, and Information Provision in a Fraud Case,” presented at

Association for Public Policy Analysis and Management Conference, Washington DC,
November 2009.

“Consumer Surveys: When and How to Create a Litigation Survey,” presented at the Federal
Trade Commission Litigation Seminar, Washington DC. September 2009.

“Developing Mandatory Energy Labels that do not Mislead Consumers: Lessons from Consumer
Research at the Federal Trade Commission,” presented at the 2009 Marketing & Public
Policy Conference, Washington DC. May 2009

“Exploring the Effects of Decision Structure, Stakes, and Information Provision in a Fraud
Case,” presented at the 2009 Marketing & Public Policy Conference, Washington DC.
May 2009.

“Facilitating the Usage of Nutritional Information by Low-Literate Consumers,” Presented at the
Association for Consumer Research Asia-Pacific Conference, Hyderabad, India. January
2009,

“Effects of Consumer Testimonials in Advertising on Audience Perceptions of Efficacy and
Typicality Claims,” presented at the 2008 Marketing & Public Policy Conference,
Philadelphia, PA. June 2008.

“Database Marketing Applications for the Emerging Retail Sector in India,” invited address at
MERC School of Business and Retail Management (Pune, India). July 2007

Delivered opening remarks at the 2007 Marketing and Public Policy Conference, Washington
DC., June 2007.

“Developing Regulatory Disclosures through Consumer Testing,” presented at the 2007
Marketing & Public Policy Conference, Washington DC., June 2007.

“Understanding and Facilitating the Usage of Nutritional Labels by Low Literate Consumers,”
presented at the 2006 Marketing & Public Policy Conference, Long Beach, CA. June
2006.
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“Data Mining in Direct Marketing: A comparison of RFM, CHAID, and Logistic Regression,”
presented at the Consumer Personality and Research Conference, Dubrovnik, Croatia.
September 20035.

“The Effectiveness of “Opt-Out” Disclosures in Pre-Screened Credit card Offers,” presented at
the 2005 Marketing & Public Policy Conference, Washington D.C., May 2005.

“Regulation of the Rent-to-Own Industry: Implications of the Wisconsin Settlement with Rent-
A-Center,” Presented at the 2004 Marketing & Public Policy Conference, Salt Lake City
UT., May 2004.

“Copy-testing and Consumer Research,” presented at the Federal Trade Commission,
Washington D.C., August 2003

“Empirical Evidence on the Determinants of Rent-to-Own Use and Purchase Behavior,”
presented at the 2003 Marketing & Public Policy Conference, Washington DC., May
2003.

“Copy-testing and Consumer Research,” presented at the Federal Trade Commission,
Washington D.C., August 2002

“Truthful but Misleading Claims in Advertising and Labeling,” presented at the 2002 Marketing
& Public Policy Conference, Atlanta, GA. June 2002.

“Use of Survey Research in Public Policy Decisions,” presented at the 2001 Marketing & Public
Policy Conference, Washington D.C. June 2001.

“Marketing Academics at the Federal Trade Commission {1995-present),” presented at the 2001
Marketing & Public Policy Conference, Washington D.C. June 2001.

“Assessment of Customer experience with Rent-to-Own,” presented at the Twenty-Second
Annual Research Conference of the Association for Public Policy Analysis and
Management, Seattle, WA. November 2000.

“Copy-testing and Consumer Research,” presented at the Advertising Training Seminar
sponsored by the Federal Trade Commission, Washington D.C. August 2000.

“An Empirical Examination of Customer Experience with Rent-to-Own Transactions,” presented
at the 2000 Marketing & Public Policy Conference, Washington D.C. June 2000.

“Research Methodology at the FTC,” presented at MSI-sponsored conference on Current
Developments at the FTC and FDA, Washington D.C. June 2000.

“Facilitating the Use of Nutrition Information through Summary Information,” presented at the
Advertising, Consumer Psychology, and Health Conference, Columbus, OH., May 1997.
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“Consumer Interpretation of “Recyclable” and “Please Recycle” Claims on Product Labels,”
presented at the 1997 Marketing & Public Policy Conference, Boston MA, May 1997.

“The Effects of Health Claims on Consumer Interpretation of FDA-Mandated Nutrition
Disclosures: A Mall-intercept Study,” presented at the 1997 Marketing & Public Policy
Conference, Boston MA. May 1997

“Are Daily Reference Values Really Enough? Facilitating the Use of Nufrition Information

Through Summary Information,” presented at the 1997 Marketing and Public Policy
Conference, Boston MA. May 1997.

“Consumers, Interpretation of Alternative Environmental Claims,” presented at the special AMA
conference on Environmental Marketing Claims and Decision Making: Consumer,

Market. and Regulatory Issues, San Diego, CA ., August 1996.

“Consumer Perception of “Made in USA” Claims in Advertising and on Product Labels,”
presented at the Federal Trade Commission “Made in USA” Workshop, Washington
D.C., March 1996.

“Can Disadvantaged Consumers Interpret Nutrition Information in the Presence of a Health
Claim? A Laboratory Investigation,” presented at the special AMA conference on

Consumer and Market Implications of Information Provision: The Case of the Nutrition
Labeling and Education Act of 1990, Washington D.C., August 1995.

“Facilitating and Inhibiting Effects of Brand Cues on Recall, Consideration Sets and Choice,”
presented at the 22nd International Research Seminar in Marketing, La Londe les
Maures, France, June 1995.

“Effects of the New FDA Rules for Food Labels on Disadvantaged Consumers,” presented at the
22nd Annual Conference of the Association for Consumer Research, Boston, Mass.,
October 1994,

"Effects of Involvement on On-line Brand Evaluations,” presented at the 22nd Annual
Conference of the Association for Consumer Research, Boston, Mass., October 1994,

"Consumer Comprehension of Environmental Claims," presented at the Conference on
Environmental Consumerism, Georgetown University, Washington D.C., July 1994.

"Consumer Comprehension of Environmental Advertising Claims," presented at the 1994
Marketing & Public Policy conference, Washington D.C., May 1994.

"Health Claims in the Presence of Consistent and Inconsistent Nutrient Information: A
Laboratory Investigation," presented at the 2 [st Annual Conference of the Association
for Consumer Research, Nashville, Tenn., October 1993.
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"The Effect of Health Claims on Consumer Judgments About the Healthfulness of Food: A
Laboratory Experiment," presented at the Federal Trade Commission (Bureau of
Economics), Washington D.C., July 1993.

"Effects of the New FDA Rules for Food Labels on Disadvantaged Consumers," presented at the
1993 Marketing and Public Policy conference, East Lansing, ML, May 1993.

"Facilitating and Inhibiting Effects of Brand Cues on Recall, Consideration Sets, and Choice,"
presented at the 20th Annual Conference of the Association for Consumer Research,
Vancouver, B.C., October 1992,

"Confirmatory Bias in the Processing of Health Information in Labels," presented at the 1992
Marketing and Public Policy conference, Washington D.C., May 1992,

"Representation of Product Information in Memory: Some Experimental Evidence," presented at
the 19th Annual Conference of the Association for Consumer Research, Chicago, IL,
October 1991.

"Judgment Updating Strategies: Effect of New Information on Existing Product Evaluations™
presented at the 17th Annual Conference of the Association for Consumer Research, New
Orleans LA, October 1989.

"Mediators of Message Sidedness Effects on Cognitive Structure for Involved and Uninvolved
Audiences", presented at the 17th Annual Conference of the Association for Consumer
Research, New Orleans LA, October 1989.

"Multiattribute Judgments Under Uncertainty: A Conjoint Measurement Approach", presented at
the 17th Annual Conference of the Association for Consumer Research, New Orleans
LA, October 1989,

"Consumer Decision Making Under Uncertainty: A Conjoint Analysis Approach," presented at
the 1989 Marketing Science Conference, Duke University, March 1989.

"Source Credibility Effects in Advertising: Assessment of Mediating Processes," presented at the
1988 Conference of the American Academy of Advertising, Chicago Il, April 1988.

"Simultaneous Effects of Country Image and Price Variables on Quality Perception; An
Information Integration Perspective,” presented at the 15th International Marketing
Congress, New Delhi India, December 1987.

"A Comparison of Cognitive Structure and Cognitive Response Approaches for Measuring
Advertising Effects on Product Attribute Beliefs," presented at the 1986 Annual

Convention of the American Psychological Association, Washington DC, August 1986.

CFPB042559



2015-CFPB-0029 Document 087A  Filed 05/10/2016  Page 42 of 71

"Alternative Perspectives on Attitude Formation and Change in an Advertising Context,"
presented at the 12th Annual Conference of the Association for Consumer Research,
Washington DC., October 1984.

"Representation of Product Hazards in Consumer Memory," presented at the 9th Annual
Conference of the Association for Consumer Research, St. Louis, Mo, October 1981.

"Consumer Response to Deals: A Discussion of Theoretical Perspectives," presented at the 8th
Annual Conference of the Association for Consumer Research, San Francisco, CA,

October 1980.

"On the Validity of Research Methods in Consumer Dealing Activity: An Analysis of Timing
Issues," presented at the 1979 AMA Educators' Conference, Chicago, Il, August 1979.

Doctoral Dissertation:

" Assessing the Role of Brand- and Advertisement -Related Cognitive Responses as Mediators of
Communication Effects on Cognitive Structure." Professor Jerry C. Olson, Thesis
Advisor.

Professional Service:

Associate Editor, Journal of Public Policy & Marketing, (Academic Refereed Journal), 2013-
present. (Member of Editorial Review Board 2006-present).

Member of the Editorial Review Board for Psychology & Marketing (Academic Refereed
Journal), 1994-1996.

Organizer and Co-Chair, Marketing & Public Policy Conference. Washington D.C. 2007.

Chair, Societal, Public Policy and Ethical Issues track, American Marketing Association Summer
Marketing Educators’ Conference. San Fraucisco, CA. 2005.

Organizer and Co-Chair, Annual Conference of the Society for Consumer Psychology. St.
Petersburg, F1. 1999.

QOccasional Reviewer for:

Journal of Consumer Research

Journal of Marketing Research

Journal of Consumer Affairs

Association for Consumer Research Conference

Association for Consumer Research Asia-Pacific Conference
American Marketing Association Summer and Winter Conference
American Psychological Association Conference
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Academy of Marketing Science World Marketing Congress
Academy of Marketing Science Conference
Marketing and Public Policy Conference

Organizer and Co-Chair of session entitled “Developing Transparent Disclosures via Consumer-
Centric Research: The CFPB Integrated Mortgage Disclosure Project,” Washington D.C.
June 2015

Chair of Session entitled “Live Long and Prosper”, International Conference on Research in
Advertising, Zagreb, Croatia. Junc 2013.

Organizer and Chair of session entitled “What is the FTC Up To? Research and FTC Guidance
on “Up To” Claims in Advertising,” Marketing & Public Policy Conference, Washington
D.C. June 2013

Organizer and Co-Chair of session entitled “Controversies Surrounding Online Behavioral
Advertising: Consumer, Industry, and Regulatory Perspectives” Marketing & Public
Policy Conference, Washington D.C. June 2011

Organizer and Co-Chair of session entitled “Role of Qualitative and Quantitative Consumer
Research in Policy Development at Federal Agencies: Two Case Studies,” Marketing &
Public Policy Conference, Denver, CO. June 2010

Organizer and Co-Chair of session entitled “Effects of Front-of-Package Health and Nutrition
Claims on Consumer Comprehension of Product Healthfulness,” Marketing & Public
Policy Conference, Denver, CO. June 2010

Organizer and Co-Chair of session entitled “A two decade perspective on changing FTC
priorities, initiatives, and impact,” Marketing & Public Policy Conference, Washington
D.C. May 2009.

Organizer and Co-Chair of session entitled “Consumer Testimonials in Advertising: Assessment
of the FTC Endorsement Guides,” Marketing & Public Policy Conference, Philadelphia,
PA. June 2008.

Organizer and Chair of session entitled “Financial/Credit Issues and Disadvantaged Consumers,”
Marketing and Public Policy Conference, Washington DC., May 2003.

Organizer and Co-Chair, session on “Deceptive Advertising and Labeling: Causes and Cures,”
Marketing and Public Policy Conference, Atlanta GA, May 2002,

Chair, session on “Brand Extensions and Associations,” 28" Annual Conference of the
Association for Consumer Research, Salt Lake City, UT, October 2000.

Organizer and Co-Chair of session entitled “Health Claims and Consumer Behavior”, Marketing
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and Public Policy Conference, Boston MA, May 1997.

Chair, session entitled “Advertising Effects on Consumer Memory and Response”, 22nd
International Research Seminar in Marketing, La Londe les Maures, France, June 1995.

Discussant, session on "Adolescent Compulsive Consumption,” 22nd Annual Conference of
the Association for Consumer Research, Boston MA, October 1994.

Invited participant in the Workshop on "Nutrition Labeling Regulations" organized by the
Marketing Science Institute, Washington DC., January 1994.

Member of the Board of Directors, American Marketing Association Metropolitan Washington
Chapter, 1993-94.

Organizer and Co-Chair (with John Lynch Jr.) of session entitled "New Directions in Research
on Memory Based and Mixed Judgments," at the 17th Annual Conference of the
Association for Consumer Research, New Orleans LA, October 1989.

Discussant, session on "Elaboration and Emotion in Information Processing,” 15th Annual
Conference of the Association for Consumer Research, Boston MA, October 1987.

Session Chair at the Paul D. Converse Marketing Symposium, University of Illinois at Urbana-
Champaign, May 1986.

Session Chair at the Stellner Symposium on Theories of Marketing Practice, University of
Ilinois at Urbana-Champaign, May 1985.

Homnors and Awards:

Two time recipient of the Thomas C, Kinnear award for the best article published in the
Journal of Public Policy & Marketing over a three year period (2003 and 2011).

Kogod School of Business, Faculty Award for Outstanding Research, 2009

Award from the Federal Trade Commission in recognition of outstanding contributions in
producing the Commission’s Report on the Marketing of Violent Entertainment to
Children. October 2000.

Award from the Federal Trade Commission in recognition of outstanding contributions to the
Privacy Initiative. October 1998.

Recipient of a research grant for $5980 from the Marketing Science Institute (MSI), Cambridge,

Mass. to investigate “Role of Fairness in Service Quality Evaluation in the Automobile
Service Industry.” 1996 (with Amiya K. Basu and Saad Andaleeb).
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Honorable mention in the MSI Research Competition "Using Marketing to Serve Society”
sponsored by the Marketing Science Institute, Cambridge, Mass., 1993, (With Gary T
Ford, Anusree Mitra, and Debra J. Ringold).

Research grant from the Marketing Science Institute (MSI) to fund research on the effects of
health claims in food advertising and labeling on consumers, 1993, (With Gary T. Ford,
Anusree Mitra, and Ringold).

Named to the University of Illinois list of excellent teachers, 1986, 1989.

American Marketing Association Doctoral Consortium Fellow, 1981.

Alpha Mu Alpha Honorary Marketing Society.

Beta Gamma Sigma Honorary Society

President's gold medal for achieving the highest grade point average in the College of Science,
Birla Institute of Technology and Science, Pilani, India, 1975.

National Science Talent Scholarship and Certificate of Merit, India. 1972-1975.

Teaching Experience:

Undergraduate: Principles of Marketing, Consumer Behavior, Advertising and Promotion
Management

Graduate: Buyer Behavior, Advanced Seminar in Consumer Information Processing,
Database Marketing
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Appendix B
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APPLICATION (Integrity Advance, LLC) FORM #1 Loan #: 30609072

IMPORTANT INFORMATION ABOUT PROCEDURES FOR OPENING A NEW ACCOUNT: To help the govemment fight the
funding of terrotism and money laundering activities, Federal law requires all financial institutions Lo obtain, verify, and record
information that idcutifies cach person who opens an account, What this means for you: When you open an accouat, we ("we" or "us"
refers to "Infegrlty Advance, LLC") will ask for your name, address, date of birth, and othet information that will allow us to sdentify you. We
may also ask to see your driver's license or identifying document.

BANK INFORMATION

REFERENCE INFORMATION

By typing your name and clicking "I Agree” below, you are electronically signing this Application. By clectronically sigoing and
mhmin%ﬂﬂs Application, ymlgmiﬁy that alf of thg information provided ahove is true, complete and correct and pmvidﬁm s for the
purpose of inducing us to make (he loun for which you are applying apd you scknowledge receiving a fully completed copy of this
Application and mm'EI:;lﬁ’iﬂg documents, This Application will be deemed incomplete and will not be processed by us unless agreed by
you below, By electronically signing below you also agres that we may obtain and use information about you from third parties,
mchiding eonsumer reports, to evaluate your application 2nd to review your account for as long as you owe any amount to us.

Signatare: (X)._. . —— Date: , _ __ 32402009 _ __ .

COVERED BORROWER IDENTIFICATION STATEMENT:

Feders] law provides important protections to active duty members of the Armed Forces and their dependents. To ensure that
these protections are Kravidell to elipible applicants, we require you to select and electronically sign ONE of the following
statements as applicahle:

TAMa lar or reserve member of the Avmy, Navy, Marine Corps, Air ¥orce, or Coast Guard, serving on active duty under a
call or order that does not specify a period of 30 days or fewer, or such member serving on Active National Guard duty.

1AM a dependent of a member of the Armed Forces on active duty as deseribed above, because ) am the member's spouse, the member's child under the age
of eighteen years eld, or L am un individual for whom the member provided more than enc=half of my financial support for 180 days immedintely preceding

today's

I AM NOT a regular or reserve niember of the Army, Navy, Marine Corps, Air Force, or Cout Guard, serving on active duty sirder ¢ call ar order that does not
specifir a period of 30 dars or fewer (or a dependent of suek o srember),

Signature: (X)

WARNING: IT 18 IMPORTANT TO FILL OUT THIS FORM ACCURATELY. KNOWINGLY MAKING A FALSE STATEMENT ON A CREDIT
APPLICATION IS A CRIME.

1
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LOAN AGREEMENT FORM#2 Loan#:
30609072
i;:"m“‘m“‘t nnﬁ;nﬁmz%mw Loan #: 30609072

Integrity Advance, LLC)
00 ggeekty\fim Read A,Mﬁ

ite 102
ITY: ¢

ewark, DE 19731 TATE
HONE
m

In this Loan Agreement ¢hereinafter. the "Loan Agreement™) the words "you", "your™ and "I" mean the borrower who has electronically
signed it. The words "wa", "us® and "our" mean Integrity Advance, LLC ("L "), a ticensed Jender of payday loans regulated by the
Delaware State Bank Commissioner,

FEDERAL TRUTH IN LENDING DISCLOSURES

ANNUALA’E%%ENTAGE FINANCE CHARGE A T Total of Payments

The amount you will have paid
The doliar amount the credit | The amount of credit provided after you have made al

The cost of vour credit as a
yearly rate. \ﬂl;i:ggt"{'w. to yom or mgﬁgr behaif. payments as scheduled.
. . = S650.00

Your Payment Schedule will he: Cne (1) payment of $650.00 due on 4/10/2009 ("Payment Duc Date").
Security: You are giving a security interest in the ECHECK/ACH Authorization.
Prepayment: If you pay off carly, you will be entitled to a refund of the uneamed portion of the finance charge.

[temization of Amount Financed: Amount given fo you dircctly: $500.00 . Amount paid on Loan#: 30609072 with us: $650.00.

PAYMENT OPTIONS: You elect your payment option at least three (3) business days prior to your Payment Due Date by
contacting us at (R0(0) 503-6073. At that time, you may choose:

(2) Pavment in full: You may pay the Total of Payments shown above, plus any accrued fees, to satisfy your loan in full. When you
contact us and choose this option, we will debit Your Bank Account (defined below) for the Total of Payments plus any acerued fees, in
accordance with the ACH Authorization below; OR

(b) Renewal: You may renew your loan (that is, extend the Payment Due Date of your loan until your next Pay DatcA') by authorizing
us 1o debit Your Bank Account for the amount of the Finance Charge, plus any acerved fees. IFyou choose this option, your new
Payment Due Date will be your next Pay Date', and the rest of the terms of the Loan Agreement will continue to apply.

AUTO-RENEWAL: If you fail 10 comtact us to confirm your Payment Option at least three (3) business days prior to any Payment Due
Date, or otherwise fail to pay the loan in full on any Pay Date, Lender may antomatically renew your loan as described nnder (h) above,
and debit Your Bank Account on the lPaymcnl Due Date ot thereafier for the Finance Cl?ar?c and any acerued fees. Your new Payment
Due Date will be your next Pay Date’, and the rest of the torms of the Loan Agreeincnt will coatinue to apply. You mmst contact us at
least three (3) business days prior 1o your new Payment Due Date to confirm your payment option for the Renewal. If you fail to contact
us, or otherwise fail to pay the loan in full on your new Payment Due Date, we may antomaticatly renew the loan until your next Pay
Date.! After your initial loan payment, you may obtain up to four (4) Rencwals. All terms of the Loan Agrecment continuc to apply to
Rencwals. All Rencwals arc subject to Lender's approval. Under Delaware taw, if you qualify, we may allow you 1o enter into up to four
(4) Renewals, also kaown as a "refinancing” or a "rollover”. The full ovistanding balance shall be due upon completion of the term of all
Rencewals, unless you qualify for Auto~Workout, as described below.

AUTO-WORKOUT. Unless %rou contact us to confirm your option for Payment in Full prior to your Fourth Renewal Payment Dee
Date, your loan will automatically be piweid mto a Workout Payment Plan.  Under the Workout Payment Plan, Your Bank Account will
automatically be debited on your Pay Date’ for accrued finance charpes plus a principal payment of $50.00, uatil all amounts owed
hercunder are paid io full, This does not limit any of Lender's other rights under the terms of the Loan Agreement. All Workout
Payment Plans are subject to Lender's approval

DISBURSEMENT: In order to complete your transaction with us, you must electronically sign the Loan Agreement by clicking the 1
Apree” bution at the end of the Loan Agreement, as well as all other "I Agree” buttons that appear within the Loan Agreement and related
documents that appear below. We will then approve or deny your application and the Loan nt. If the Loan Agreement is

ved, we will usc commercially reasonable cfforts to cffcet a credit entry by depositing the procecds from the Loan Agrecment into
the bank account listed below in the ECheck/ACH Authorization ("Your Bank Account™) on the Disbursement Date, Unavoidable delays
as a result of bank holidays, the processing schedule of your individual bank, the untimely receipt of pay stubs, if such pay stubs are
required, madvertent pracessing crrors, "acts of God™, and/or "sets of terror" may extend the time for the deposit. You wilt have the

2
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option of rescinding the loan and this Loan Agreement in accordance with the "RESCISSION" provision listed below, which describes,
among other things. the time and manner within which notice of rescission must be given o be etfective. Failure to give such notice as
and set out in the "RESCISSION™ provision will be deemed to constitute accepiance by you of the delayed disbursement date.

YOUR PROMISE TO PAY: You promisc to pay us the Total of Payments according to the terms of our disclosures set forth below on
the Payment Due Date and all other amounts owed to us under the Loan A ent. You grant us a security interest in

ECheck/ACH Amthorization in the amount of the Total of Payments g "ECheck!ACﬂ ") which we may negotiate on Ii;e Payment Due
Date or thereaftor. All paymeats will be applied first to intcrest and and then to principal. Both the amount of interest charged and
rate thereof are set forth respectively in the Finance Charge and Annual Percentage disclosures in the Loan Agreement. Pursuant to
the ECheck/ACH Authorization, you have directed us (o initiate one or more E 'ACH debit entries to Your Bank Account for the
amourds owed to us under the Loan Agreement on the Paymont Duc Date or thercaftor and for oartain foes that may be assessed in the
cvent of dishonor when presentment is made to your bank on your EChock/ACH Authorization,

CONSENT TO ELECTRONIC COMMUNICATIONS : The following terms and coaditions govern electronic communications in

connection with the Loan Agreement and the transaction evidenced hereby (the "Consent™). By clectronicelly signing the Loan
ol?!clickhgﬁ!e "I AGREE" button aad entering your name below, arc confitming that you have agreed to the terms and

conditions of the Consent and that you have downloaded or printed a copy of thi Consent for your records. You agree that:

A- disclosure, notice, record or other type of information that is provided to you in connection with your transaction

with us, including but not limfied to, the Loan Agreement, this Consent, the Truth in Lending disclosores set forth above, change—in—term
notices, fec and transaction information, statemenis, delayed disbursement letters, notices of adverse action, state mandated brochurcs and
disclosures, and transaction information (#€ccCommunicationsi€ ), r:ﬁy be sent to you electronically by posting the informaticn at our
web site, www.lAdvanceCash.com, or by sending it to you by e=mail,

A We will not be obligated to provide any Communication to you in paper form unless you specifically request us to do
50,

A: You may obtain a of any Communication by contacting us at 308 Creek View Road, Suite 102, Newark, DE

19711, orbyenll%ngus at (s?g)ysos-'zm You also can withdraw your consent to ongoing electronic communications m the same
manner, and ask that they be sent to yon in paper or non—electronic form. If you choose o receive Communications in paper or
non-electronic form, we may elect to tenminate the Loan Agreement and demand paymeat of the amount then due by the date of your
withdrawal of consent; or by the expiration of any minimum term mandated by law, whichever is later.

A- You agree to provide us with your current e—mail address for notices at the address or phone number indicated sbove. If
your e—mail address ch you must send us a nofice of the new address by writing to us or sending us an e—mail, using secure
_messaging, at least five (Si days before the change.
A- In order toxeceive electronic communications in connection with this transaction, you witl need a working connection w
th Intcrnet, Your browser must support the Secure Sockets Layer (SSL) protocol. SSL provides a secure channel to send and receive
data over the Internet. Microsoft Internet Explorer 6 and above supports this feature. You will also need either 2 printer connected to
{:nn'mwm to print disclosures/notices or sufficient hard drive space avrilable to save the information (c.g., | megubyte or more).
‘on must have your own Internet service provider.

A You hercby provide us with your cxpress consent to reccive SMS messages from us.

A- We may amend (add to, delete or change) the terms of this conscnt to clectronic communication by providing you with
advance notice.

By entering your nzme and today's date and clicking the "I " button below, you are electronically signing this document and
conﬂuninﬁ that: (1) your system meets the requirements set above; (2) you agree to receive Communications electronically; and (3)
you are able to access and print or store information presented at this website.

SECURITY. Pursuant to Comment KW the Federal Reserve Board Official Staff Commentary to Regulation Z 226.2, we have
disclosed to you that our interest in the K/ACH Authorization Agreement is a security interest for Truth—in—Lending purposes
only, because federal and Delaware law do not clearly address whether our interest in the ECHECK/ACH Authorization Agreement is 8

"sceuvity interest.”

RESCISSION: You may rescind futurc payment Mms under the Loan Agreement, without cost or finance ¢ oo later than
5:00 p.m. Enstera time of the next business ﬁ i iately following the Disbursement Date ("Rescizsion Deadline"). To rescind future
payment obligations on this loan, you must 1 us in writing, by or before the Rescission Deadline, either by email to

i dvancecash.com or by fax to (800)-5R1-8148, that you want to cancel the future payment obligations on this loan and that you
authorize us to ¢ffect a debit entry to Your Bank Account for the principal amount of the Loan Agreement. In the event that we timely
receive your written nofice of rescission on or before the Rescission Deadline but before the foan proceeds have been credited to Your
Bank Account, we will not effect a debit entry to Your Bank Account and both ours and your obligations under the Loan Agreement will
be rescinded. In the event that we timely receive your writien notice of rescission on or before the Rescission Deadline but after the loan
proceeds have been eredited to Your Bank Accoumt, we will effect a debit to Your Bank Account for the principal amount of the Loan
Agreement. 1f we receive payment of the principal amount via the debit, ours and your abligations under the Loanr Agreement will he
rescinded. If we do not receive payment of the principal amount via the debit, then the Loan Agreement will remain in full force and

SPECIAL NOTICE:
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(1) THIS LOAN IS DESIGNED AS A SHORT-TERM CASH FLOW SOLUTION AND NOT DESIGNED AS A SOLUTION
FOR LONGER TERM FINANCIAL PRUBLEMS.

(2) ADDITIONAL FEES MAY ACCRUE IF THE LOAN IS REFINANCED OR "ROLLED OVER",

g?) gREDIT COUNSELING SERVICES ARE AVAILABLE TO CONSUMERS WHO ARE EXPERIENCING FINANCIAL
ROBLEMS,

BY ENTERING YOUR NAME AND TODAY'S DATE AND CLICKING THE "I AGREE" BUTTON BELOW, YOU ARE
ELECTRONICALLY SIGNING THE LOAN AGREEMENT AND AGREEING TO ALL THE TERMS OF THE LOAN
AGREEMENT. YOU ALSO ACKNOWLEDGE RECEIPT OF A FULLY COMPLETED COPY OF THE LOAN
AGREEMENT AND THE SCHEDULE OF CHARGES AND FEES BELOW,

APAYDAY LOAN IS NOT INTENDED TO MEET LONG-TERM FINANCIAL NEEDS
SCHEDULE OF CHARGES AND FEES

According to the Commissionerd€™s Regulation 2203, Section 1.0, Notification, every licensee shall furnish to every applicant a copy of
the Itemized Schedule of (.‘halgl::s and Fees at the time when such application is made. As per the aforementioned Commissionerd€™™g
Regulation 2203, Scction 1.0, Notification, please review the itemized schedule of charges and fees below o better understand the charges
and Fecs associated with your loan.

The APR, or Annual Percentage Rate, is the term for the effective interest rate that the borrower will pay on a loan to the lender in a
standardized way. This is o show the total cost of credit to the consumcr, expressed as an amual percentage of the amount of credit lent
10 the borrower. While APR is intended to make it easier to compare lenders and loan options, it ean seem complicated to those that are
not aware of its implications.

There is no account set up fec and, when scheduled payments are made, there are no additional fees outside the principal amount

borrowed and the interest that accumulates on the amount borrowed. comparing interest rates among companiss, please note that
some companies may charge set up fees, application fees, or other such charges while we do not charge for these services.
OTHER FEES
NSF FEE:$25.00
YIP CUSTOMER FEES
LDAN AMOUNT
DAYS APR $100.00 $150.00 $200.00 $250.00 $£300.00 $350.00 $400.00 0.00 0.00 $550.00 D0 $650
300.87% $24.00 $36.00 $48.00 $60.00 §72.00 $84.00 $96.00 108.00 120.00 $132.00 $144.00 $§156
22 398.18% $2400 .00 .00 380.00 $7200 88400 $95.00 108.00 120.00 $132.00 $144.00 3150
21 417.14% 00 00 .00 $72.00 $84 .00 $38.00 $108. 120.00 $132.00 $144.00 156
20 43300% $24.00 .00 .00 .00 $7200 $8400 $50.00 $108.00 $120.00 $132.00 $144.00 $§156
19 461.05% 00 00 $48.00 00 ;'Tmn $84 00 $36.00 §108.00 $120.00 $13200 $14400 $§156
18 486.67% $24.00 L0 00 00 2.00 %.00 $96.00 108.00 120.00 132.00 144.00 156
17 515.29% 00 .00 Eﬁl §60.00 §72.00 00 $35.00 108.00 120.00 132.00 144.00 166
16 547.50% 324.00 00 .00 360.00 $72.00 $84.00 $86.00 108.00 $120.00 $132.00 $144.00 156
15 584.00% $24.00 00 ﬁg.oo $60.00 $72.00 $84.00 00 108.00 120.00 $132.00 144.00 166
14 625.71% $24.00 $36.00 .00 00 $72.00 $84.00 00 108.00 120.00 132.00 144.00 166
13 G73.85% $36.00 $48.00 00 gn.uo 00 o0 108.00 120.00 §132.00 144.00 166
12 Ta000% S$24.00 $36.00 48,00 $60.00 72.00 00 o0 108.00 120.00 132.00 144.00 1
1 796.36% $24.00 36.00 $48.00 $60.00 72.00 00 ggg.uo 108.00 120.00 $132.00 §£144.00 §166
10 876.00% $24.00 00 00 $60.00 72.00 00 00 108.00 12000 $132.00 $144.00 $156
] 973.33% $24.00 00 gé.oo 00 72.00 00 $86.00 108.00 $120.00 132.006 $144.00 $156
] 1095.00% 3$24.00 36.00 00 00 $72.00 00 $96.00 §108.00 $120.00 132.00 $144.00 3156
STANDARD LOAN FEES (NEW CUSTOMERS AND NON-VIP CUSTOMERS)
LCAN AMOUNT
DAYS APR $100.00 $150.00 $200.00 $250.00 $300.00 $350.00 .00 .00
23 476.09% $30.00 $45.00 $60.00 $75.00 $90.00 105.00 g1 20.00 135.00
22 497.73% 30.00 $45.00 $60.00 $75.00 $30.C0 105.00 120.00 135.00
21 521.43% 30.00 $45.00 $60.00 $75.00 $50.00 $105.00 $120.00 135.00
20 547.50% .00 5.00 $60.00 75.00 $90.00 $105.00 $120.00 135.00
19 576.32% $30.00 5.00 %.M 76.00 gQ0.0D $105.00 $120.00 $135.00
18 608.33% $30.00 .00 .00 75.00 90.00 $105.00 $120.00 $135.00
17 644.12% $30.00 5.00 $60.00 75.00 $90.00 106.00 120.00 $135.00
16 684.38% $30.00 $45.00 $60.00 75.00 290.00 105.00 120.00 135.00
15 730.00% $30.00 ﬁg.ﬂo $60.00 75.00 80.00 105.00 120.00 135.00
14 782.14% $30.00 .00 $80.00 $75.00 $90.00 105.00 120.00 135.00
13 B842.31% gm ﬁgm %.OD $75.00 $90.00 $105.00 120.00 135.00
12 912.50% 00 00 .00 $75.00 $90.00 $105.00 $120.00 135.00
1 995.45% $30.00 $45.00 $60.00 $75.00 $80.00 $105.00 $120.00 $135.00
10 1095.00% $30.00 $45.00 g.ﬂﬂ 5.00 $90.00 105.00 120.00 $135.00
9 1216.67% $30.00 $45.00 .00 75.00 $90.00 105.00 120.00 $135.00
8 1368.75% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00 $120.00 $135.00

4
CONFIDENTIAL CFPB042569 INTEG009224



2015-CFPB-0029 Document 087A  Filed 05/10/2016  Page 52 of 71

Printed Name;

Signature: (X) Date: 32402009

The term "Pay Date" refers o the pext time following the Payment Due Daty, that you receive rogular wages or salary from your employer.
Beease Rencwals are for at least fourteen (14} days, if you are paid weekly, yoor loan will not be Renewed until the next Pay Date that is
at least founteen days after the prior Payment Due Date.

RIGHT TO CANCEL: YOU MAY CANCEL THIS LOAN WITHOUT COST OR FURTHER OBLIGATION TC US, IF YOU

DO SO BY THE END OF BUSINESS ON THE BUSINESS DAY AFTER 3/24/2009. To cancel, you may call us at {860) 5056073

to alert us of your intention to cancel. Alternatively, you may a print this page, complete the information in this box, sign and fax it to us

at (800)—581-8148. If you follow these procedures but there are insufficient funds available in Your Bank Account o enable ns to reverse

the transfer of loan proceeds at the fime we effect an ACH debit mg of Your Bank Account, your cancellation will not be effective and
will be required to pay the loan and our charges on the scheduled maturity date.

Signature: (X) Date:
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ACH AUTHORIZATION (Integrity Advance, LLC) FORM #2b Loan #: 30609072
READ VERY CAREFULLY BEFORE INITIALING OR SIGNING

ACH AUTHORIZATION :You hereby voluntarily authorize us, and our successors and assigns, to initiate an automatic credit and debit entry
YOUR BANK ACCOUNT INFO:

IName: {Bank Name:

Address: Transit ABA Number:

City, State Zip: [Checking Account Number:
Phone:

|
A mount: Fsso.oo
1
[Payment Due Date: f1072009

This ACH Authotization is 2 part of and relates to the Loan Agreement dated 3/24/2009 (the "Loan Agreement™). The words "

you", "your” and "I" mean the borcower who has electronically signed it. The words "we", "us" and “our” mean Integrity Advance, LLC
("Lender"), a licensed lender of pavday loans regulated by the Delaware State Bank Commissicner. You hereby voluntarily authorize us,
and our successors and assigns, to initiate automatic credit and debit entries to Your Bank Accomut in accordance with the Loan
Agreement. You agree that we will initiate a credit enfry to Your Bank Account for the Amount Financed on or about the Disbursement
Diate.

You also authorize us 1o initiate an ACH debic entry te Your Bank Account:

(a) for the Total of Payments plus any accrued fees on the Payment Due Date, or on any subsequent Renewal Payment Due Date, if you
contact us at least three (3) business days prior (o such date and select Payment Option (a) in the Loan Agreement (Pay in full);

(b) for the Finance Charge plus any accrued fees on the Payment Due Date, or on 20y subsequent Renewsl Payment Due Date, i yoa
contact us at least Ma% business days prior to such date and select Payment Option (b) in the Loan Agreement (RENEWAL), or if you
fail to contact us to confirm your payment option;

(c) for the accrued finance charges and fees, plus $50.00 on each Pay Date' after the fourth (4™) Renewal Payment Due Date, unti] all
amounts owed under the Loan arc paid in fufl; and

(d) for any accrued Returned Payment charges, subject to the Loan Agrecment.

You agree that we may re—initiate a debit entry for the same amount if the ACH debit entry is dishonored or payment is returned for any
teason. The ACH Authorizations set forth in the Loan Agreement are to remain in full force and effect for this transaction until your
indebtedness to us for the Total of Payments, plus any other charges or fees incusred and described in the Loan Agreement, is fully
satisfied. You may only revoke the above authorizations by contacting s directly. If you revoke your authorization, yom agree to provide
us with another form of payment acceptabic to us and you authorize us to prepare and submit one or more checks drawn on Your Bank
Account so long as amounts are owed to us under the Luan Agreement,
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If a payment is returmed unpaid, you authorize s w0 make a one—time electronic fimd transfer from Your Bank Account to collect a fec of

$25. You voluntarily authorize us. and our suecessor and assigns, &) initiate a debit entry to Your Bank Account for of this fec.

You further authorize us to initiate debit entrics as neccssary to recoup the outstanding loan balance whencver an ACH transaction is

xcturned to s for any reason. You understand and agres that this ACH anthorization is provided for your convenicnee, and that you have

authorized repayment of your loan by ACH debits voluntarily. You agree that you may repay your indebtedness through other meaos,

ﬁamggg [ls;grxlft:img timely payment via cashicrs check or money order directed to: Integrity Advance, 308 Creek View Road, Suite 102,
ewark, .

You autharize us to verify all of the information that you have provided, including past and/or current information. You agree that the
ACH Autherization herein is for | ofa sing& faymem loan, or for single payment of finance charges for Renewals, and that these
entries shall not recur at substantially regular intervals. If there is any missing or erroneous informaticn in or with your loan ﬂmﬂm
regarding your bank, bank routing and transit nurmber, or account number, then you authorize us to verify and correct such on.

I your payment is returned to us by your financial institution due to nsufficient funds or a closed account, you agree thet we may recover
court costs and reasonable attorney's feos incurred by us.

Signature: (X) Date: 37243009

—_—

In sddition, you also agree to the following:

1. I understand that you are licensed in the State of Delaware and operate your business witiin the State of Delaware. [ understand that [
could have traveled to Delaware to apply for 2 loan at your office in Delaware but 1 have chosen to apply for this loan via the infemet,
telephone and/or fax for my own convenicnce.

2. I understand that no binding contract between myself and you wilt be formed until my application is received by you in Delaware and is
approved by your underwriting department, also located in Defaware.
3. I understand that if mlicaﬁnn is approved funds will be transferred to me fram our bank accownt in Delawarc and the contract will

notbe letely perf: until I have repaid the loan in foll, along with any fees, and my payment is received b in Delaware or is
dcposh;%%aﬂy into our bank Account in Delaware, . : o e

X Initial here only if you have read, fo, and understand the statements, policies and procedures listed above.
4 Tanxumrledge that 1 have received and wesd the dategrity Advance Privacy Policy, ’

5. 1 understand that | may make choices regarding the way that the Integrity Advance family of companies uses and shares my information.
I ackoowledge the following notice regarding those choioes;
L ]
The Integrity Advance family of companies is providing this notice.

L
Federal law gives you the right to limit some but not alt marketing from the Integrity Advance Companies. Federal law also
requires us to give yon this notice to tell you about your choicc to limit markcting from the Intogrity Advance Companics.

L ]
You maf fimit the Integrity Advance affilisted companies, from marketing their products or services to you based on your
personal information {hat they receive Fom other Infegrity Advance companies, This infonpation includes your incume, your
account history, and your credit history, report, or score.

Yout choice to limit marketing offers from the Integrity Advance companies will apply until you tell us to change your choice.
If you have alrendy made a choice to limit marketing offers from the Integrity Advance companies, you do not need to act again,

L
To limit our sharing of information with Third Parties and Affiliated Companies. and/or to limit marketing offers from A ffiliated
Companics, contact us:
¢
Electronically, by clicking submitting our_onlipe opt—out form
*

By Mail or Fax: By printing out and completing the Mail or Fax opt—out form and sending the form to: 300 Creek View
Road, Suitc 102, Nowark, DE 19711 or via Fax to 302-861-1717.

I certify that T have received, read and understond this notice regarding my Opt~out choices.
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X7 _ Initial here only if you have read, agree to, and understand the statements, policies and procedures listed above.

6. I understand that the Loan Agreement and any subscquent ments between mysclf and you arc subjcet to Delaware law, that [ agree
to be bound by such law, and owledge that, in the cvent of a bona fide dispute between myself and you, that Delaware law shall
exclusively apply to such disputes, regardless of where any proceedings are held.

7. I undersiand that submilting false infonnation to induce you to grant me a loay, i.¢., a false social securitly number, false identification,
altercd bank statements, etc., constitutes fraud and may subject me to criminal penalties. I further acknowledge that you have disclesed
vour policy that you will report such instances of fraud to the appropriate law enforcement agencies.

8. I understand if T prefer to pay all or part of the loan amount, rather than accept the refinancing, I can call you at (800) 5056873 at least
three (3) business days before my payment is due.

9. I ynderstand and accept if I defanlt on my loan and I do not cooperate with you on repaying my debt, including the original loan amount

and all fees that may apply, you may submit my name to a collection agency and report the incident to a consumer reporting agency

gatabastﬁ,er such as Teletrack and/or CL Verify, which may negatively impact my ability to write checks and to reccive loans or advances
o other companies.

10. I understand and accept if my account is turned over to a third party collection agency and they are unable to collect the amount owed
you, the collection agency will then pursue every action granted to them under the law, including but not limited to wage garishment.

X __ Initial here only if you have read, a to, and understand the statements, policies and procedwres listed above,

1] The term "Pay Date" refers to the next time following the Payment Duc Date, that you roccive regular wages or salary from your
employer. Because Rencwals are for at least fourteen (14) days, if you are paid weekly, your loan will not be Rencwed until the next Pay
Date r?.';f is at least fourteen days afier the prior Payment Due Date.

ARBITRATION PROVISION FORM #3
{Integrity Advance, LL.C) Loan #: 30609072
Bomrrower's Name: Date: 3/24/2009

Bomower: PLEASE RCAD AND COMPLETE THE FOLLOWING:

DEFAULT, GOVERNING LAW, ASSIGNMENT AND EXECUTION. You will be in default if you do not gay us the amounts you
owe us under the Loan Agreement. The Application, Loan Agreement, and ACH Authorization, will be go by the laws of the State
of Delaware. This Arbitration Provision is governed by the Federal Arbitration Act, 9 U.8.C, Sections [-16 ("FAA"™). We may assign or
transfer the Loan Agreement or any of our rights hereunder, If the Loan Agreement is consummated, then you agree that the electronically
signed Loan Agreement, ACH Authorization, and Arbitration Provision we receive from you will be considered the original executed Loan
%{r:cmcm, ACH Authorization, and Asbitration Provision, respeetively, which are binding and cnforccable as o both partics.

AIVER OF JURY TRIAL AND ARBITRATION PROVISION. Arbitration is a process in which persons with a dispute: (a) waive
their rights to file a lawsuit and proceed in court and to have a jury trial to resolve their disputes; and (b) agree, instead, to submit their
disputes 10 a neutral third person (an "arbitrator” ) for 4 decision. Each party to the dispute has an opportunity to present some evidence to
tre arbitralor. Pre—arbitration discovery may be limited, Arbitration proceedings are privale and less formal than count trials. The arbitrator
will issue a fmal and binding decision resolving the dispute, which may be enforced as a court judgment. A court rarely overtus an
arbitrator's decision. We have a policy of arbilntin%all disputes with customers which cannot be resolved in a small claims tribunal,
including the scope and validity of this Arbitration Provision and any right you may have to participate in an alleged class action.

THEREFORE, YOU ACKNOWLEDGE AND AGREE AS FOLLOWS:

1. For purposes of this Waiver of Jury Trial and Arbitration Provision, the words "dispute” and "disputes® are given the broadest possible
meaning and include, without limitation (a) all claims, disputes, or controversigs arising from or relating directly or indirectly to the
signing of this Arbitraticn Provision, the validity and scope of this Arbitration Provision and any claim or attempt to set aside this
Arbitration Provision; (b) «l! federal or state law ¢laims, disputes or controversies, arising from or relating directly or indirectly to the Loan
Agreement, the information yon gave us before entering into the Loan Agreement, including the customer information application, and/or
any past agreement or agreements between you and us; (¢) all counterclaims, cross—claims and third-party claims; (d) all common law
claims, based upon contract, tort, fraud, or other intentional torts; (2) all claims based upon a violation of any state or federal constitution,
statute or regulation; (f) all claims asserted by us against you, including claims for money damages to collect any sum we claim you owe
us; (@) all claims asserted by you indiﬁdnallfv against us and/or any of our employees, agents, directors. officers, sharcholders, govemors,
managers, members, parent company or affiliated entitiss (hereinafter collectively referred to as "related third parties”), including claims
for money damages and/or equitable or injunctive relief; (h) all claims asserted on your behalf by another person; (i) all claims asserted by
you as a private attomey general, as a representative and member of a class of persons, or in any other representative capacity, against us
and/or related third parties (hereinafier referred to as “Rc%resmmive Claims"); and/or (j) all claims arising from or relating directly or
indireetly to the disclosure by us or related third parties of any non—public personal information about you.

2. You acknuwlud%s and that by enterin into this Arbitration Provision:

{a) YOU ARE GIVING UP YOUR RIGHT TO HAVE A TRIAL BY JURY TO RESOLVE ANY DISPUTE ALLEGED AGAINST

OR RELATED THIRD PARTIES; 5
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(b) YOU ARE GIVING UP YOUR RIGHT TQ HAVE A COURT, OTHER THAN A SMALL CLAIMS TRIBUNAL, RESOLVE
ANY DISPUTE ALLEGED AGAINST US OR RELATED THIRD PARTIES; and

(c) YOU ARE GIVING UP YOUR RIGHT TO SERYE AS A REPRESENTATIVE, AS A PRIVATE ATTORNEY GENERAL,
OR IN ANY OTHER REPRESENTATIVE CAPACITY, AND/OR TO PARTICIPATE AS A MEMBER OF A CLASS OF
CLAIMANTS, IN ANY LAWSUIT FILED AGAINST US AND/OR RELATED THIRD PARTIES.

3 as provided in Paragraph 6 below, a1l disputes including an¥_ R?tesentativc Claims against us and/or related third parties shall be
tesol binding athitration only on an individual basis with you. THEREFORE, THE ARBITRATOR SHALL NOT CONDUCT
CLASS ITRATION; THAT 1S, THE ARBITRATOR SHALL NOT ALLOW YOU TO SERVE AS A REPRESENTATIVE,
AS A] PRI\%E‘J% ATTORNEY GENERAL, OR IN ANY OTHER REPRESENTATIVE CAPACITY FOR OTHERS IN THE

4, Any party to a dispute, including related third parties, may send the other party written notice by certified mail retum receipt requested
of their intent 10 arbitrate and setting forth the subject of the dispirte along with the relief requested, even if a lawsuyit has been filed.
Regardiess of who demands arbitration, you shall have the r?ht to select any of the following arbitration organizations o administer the
arbitration: the American Arbitration Association (1=-800~778-7879) http://www.adr.org or JAMS (1-800-352~-5267)

http://www jamsadr.com. The partics may also to scleet an arbitrator who resides within your federal judicial district who is an
attorney, retired judge, or arbitrator registered and in standing with an arbitration association, and arbitrate in with
arbitratord€™™s rules. The party receiving notice of arbitration will respond in writing by certified mail retum receipt requested within
twenty (20) days. If you demand arbi you must inform us in your demand of the arbitration organization you have selected or
whether you desire to select a local arbitrator. If related third parties or we demanid arbitration, you must notify us within twenty (20) days
in writing by certified mail retumn receipt requested of your decision to select an arbitsation organization. If you fail to notify us, we
have the right to seleot an arbitration organization. The parties to such dispute will be governed by the rulos and procedures of such
arbitration organization applicable to consumer disgles. to the extent those rules and res do not contradict the express terms of this
Arbitration Provision, including the limitations on #he arbittator below. You may obtain a copy of the miles and procedures by contacting
g‘e Reydhss. Q}:salni?ue;:gnﬁéwbow‘ Ul adw portion of the arbitration lnding the filing,

A of who itration, at your reguest we will advance your portion o arbitration expenses, includi i
administrative, hearing and arbitrator's focs ("Arbitration Foes™). Throughout the arbitration, cach party shall bear his or bnrmsown attorn
fees and ses, such 4s witness and witness foes. The arbitsator shail apply applicable substantive law consistent with the F,
and applicable statutes of limitation, and honor claims of privilege recognized at law. The arbitration hearing will be conducted in the
county of your residence. The arbitrator may decide, with or without a hearing, any motion ihat is substantially similar to a motion ©
dismiss for failure to state u claim or « motion for summary judgment. In conducting the arbitration proceeding, the arbitrator shall not
m any federal or state rules of civil procedune or evidence, 1T allowed by statute or applicable law, the arbitrator imay award statutory

ges and/or reasonable attorneys' fees and expenses, 1f the arbitrator renders a decision or an award in your favor resolving the dispute,
then you will not be responsible for reimbursing us for your portion of the Arbitration Fees, and we will reimburse you for any Asbitration
Fees you have previously paid. If the arbitrator does rot render a decision or an award in your favor resolving the dispute, then the
arbitrator shall tequire you to reimburse us for the Arbitration Fees we have advanced, not to excecd the amount which would have been
assessed as court costs if the dispute bad been resolved by a state court with jurisdiction, less any Arbitration Fees you have previously
paid. Af the timcly request of any party, the arbitrator shall provide a writicn cxplanation for the award, The arbitrator's award may be filed
with any court having jurisdiction,
6. All parties, including related third parties, shail retain the right to seek adjudication in a small ¢laims tribunal in the coumty of your
residence for disputes within the scope of such tribunal's jurisdiction. Any di which cannot be adjudicated within the jurisdiction of
smal! ¢lyims tribunal, shall be resotved by binding arbitrution. Any appeal of 4 j 1 from 4 small ¢laims iribunat shall be resolved by
binding arbitration.
7. This Arbitration Provision is made ?u'suantw a transaction involving mterstate commerce and shall be govemed by the FAA. If'a final
nomr- appealable judgment of a court having jurisdiction over this transaction finds, for amy reason, that the FAA does not apply to this
tramsaction, then our agreement 1o arbitrate shall be governed by the arbitration law of the State of Delaware, _
8. This Arbitration Provision is binding spon and benefits yon, your respective heirs, successors and assigns. This Arbitration Provision is
binding upon and benefits us, our successors and assigns, and related third parties. This Arbitration Provision continues in full force and
cffcet, cven if your obligations have been paid or discharged through bankruptey. This Arbitration Provision survives any canccilation.
termination, amendment, expiration or performance of any transaction between you and us and continues i full foree and effect uniess you
and we otherwise agree in waiting. If any of this Asbitration Provision is held invalid, the remainder shall remain in cffect.

9, OPT-OUT PROCESS. You may choose to mut of the Arbitration Provision, but gnly by following the process set—forth below. If
you do oot wish to be subject to this Arbitrats ision, then you must notify us in writing within sixty (60) calendar days of the date of
this Arbitration Provision st the following sddress: Integrity Advance, 300 Creck View Road, Suite 102, Newark, DE 1971 1. Your written
netice must include your name, address, account number or social security number, the date of this Arbitration Provision, and & statement
that you wish 10 opt out of this Arbitration Provision. If you choose to opt out, then your choice will apply ouly to the Application, Loan
ent, ACH Authgrization, and Arbitration Provisions submitted by you in this trensaction.

By enfering your name and clicking the [ Agree" button below, you are electronically signing and agreeing to all the terms of the
Loan cement, the Arbitration Provision, and the ACH Autherization (€ethe Loan Documentsi€ ) and providing or
contfl your electronic signature on all of the Loan Decuments, and you are expressly consenting to recelve SMS messages
from us. You sgree that your electronic vignature has the full force and effect of your physical signature and that it hinds you to
the Loan Documents in the same manner a physical signature would do so. By electromicaliy signing below, you also acknowiedﬁe
that all of the Loan Documents were filled in before you did so and you have read, understand, and agree to all of the terms of the
Laan Documents, including the provision entitled "WAIVER JUR RIAL A RATION PROVISION™ and the

v and Covered Borrower Identification Statement. You agree that your right to file siit against us for any claim or
dispute regarding the Loan Decuments or your relationship with us is limited by the WAIVER OF JURY TRIAL AND
ARBITRATION PROVISION, You also agree that all information you previded to us prior to or during the completion of the
Loan Documents is complete and accurate, You represent that you are not a debtor under any proceeding in bankruptcy and have
no intention to file a petition for relief under any chapter of the United States Bankruptcy Code.

Primted Name
8
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APPLICATION (Integrity Advance, LLC) FORM #1 Loan #: 53649938

IMPORTANT INFORMATION ABOUT PROCEDURES FOR OPENING A NEW ACCOUNT: To help the government fight the
fundiog of terrorism and money laundering activities, Federal law requires a1l financial institutions to obtain, verify, and

information that identifies each person who opens an account. What fhis means for you: When you open an acoount, we ("we” or "us”
refers to "Integrity Advance, LLC") will ask for your name, address, date of birth, and other mformation that will allow us to identify you.
We may also ask to see your driver's licenss or other identifying document,

NOI?CE 1'_ e

e
gihat Addeess: [Email Address:
hnm;m; [Fax Numher:
'Waods Phone:
— DnodPayDate:
hex |

. REFERENCE INFORMATION

By typing your name and clicking "I Agree" below, you are electronically si &}ng this Application. By clectronically signing and
submitting this Application, you certify that all of the information provided above is irue, complete and correct and provided to us for the
purpose of inducing us to make the loan for whieh you are applying and you acknowledge receiving a fully r:ompieted copy of this
Application and accompanying documents. This Application will be deemed incomplete and will not be processed by us unless agmed by
you below. By clemmcaliy signing below you alko agree that we may obtain end usc information about you from ti‘;ml meluding
CONSumEr reports, to evaluate your application and to review your account for as long as you owe any amount to us.

Federal law provides important protections to active duty members of the Armed Forces and their dependents. To ensure that these
ptw are provided to eligible applicants, we require you to select and elecronically sign ONE of the following statements as
app

I AM a regular or reserve member of the Army, Navy, Marine Corps. Air Force, or Coast Guard, semngonaclwc duiy under a call or
order that does not specify a period of 30 days or fewer, or such member serving on Active Natioaal Guard duty.

1 AM a depeadent of a member of the Armed Forces on retive duty as described above, because [ am the menber’s spouse, the mermber's
child under the age of cightcen years old, or [ am an individual for whom the member provided morc than ono—half of my financial support
for LB days immediately preceding mday s date.

[ AM NOT a regutar or reserve member of the Army, Navy, Marine Corps, Air Force, or Coast Guard, serving on active duty under a call
or order that does not specify a period of 30 days or fewer (or a dependent of such a member).

WARNING: IT 1S IMPORTANT TO FILL QUT THIS FORM ACCURATELY. KNOWINGLY MAKING A FALSE STATEMENT ON
A CREDIT APPLICATION IS A CRIME.

LOAN AGREEMENT FORM #2 Loan #: 53649938

Disbursemsnt Date: 11/3/2011 3

Payment Date: 11/15/201] Loan #: 53649938

{Pacegrity Advance, LLC) 300 Creck View Road Suite 102 NAME

Newark, DE 19711 Phone: (800) 5056073 :

In this Loan Ag,recmmt ,“thc "Loan Agreement”) the words y ou”, "your" and "I" mean the borrower who has €lectromically
signed it. The words "we "as and "our" mean Integrity Advance, LLC (" ). a licensed tender of payday loans regulated by the
Delaware State Baok Comm ssioner,

FEDERAL TRUTH IN LENDING DISCLOSURES

]
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ANNUAL PEREENTAGE FINANCE CHARGE Amount Financed Total of Payments
RAT
The dollar amount the cradit will [ The amount ofenedit%::s\;:_dad to] The amount you will have paid
i cost : yau or on voor behalf, af on
ek you‘;gedlt 2% a yoarly 51 2[{?0"0 $500.00 have made all’p;mymcm$ as
730% scheduled.
$620.00

Security: You are giving a security interest in the ACH Authorization.

Prepayment: If you pay off carly, you will be entitled to a refimd of the unearmned portion of the finance charge.

See the terms of the Loan Agreement below for any additional mformation about nonpayment, default, and prepayment refunds,
Ttemization of Amount Financed: Amount given to you directly: $300.00. Amount paid on Loan’f; 53649938 with us: $620.00.
PAYMENT OPTIONS: You must select your payment gﬁﬁm at least three (3) business days prior to your Payment Due Date by

contacting us at (B00) 505—6073. At that titne, you may choose:
{a) i ; You may pay the Total of Payments shown abave, plus any acorued fees, to satisfy your loan in full. When you contact
usa is option, we will debit Your Bank Account {defined below in the ACH Anthorization) for the Totzal of Payments plus any

acerued fees, in accordance with the ACH Authorization below; OR

{b) Renewal; You may tenew your loan (thal is, extend the Payment Due Date of your loan until your next Pay Date*) by authorizing us (o
debit Your Benk Account for the amount of the Finamee C , plus any fees. 1f you choose this opticn, your new Payment Duc
Date will be your next Pay Date, and the rest of the terms of the Loan Agreercat will continue to apply. ;

* The term "Pay Date," as used in this Loan Agreement, refers to the next time following the Payment Doe Date, that vou receive regular
wages or salary from your cmployer. Because Renewals arc for at least fourteen (14) days, if you are paid weckly, your loar will not bz
Renewed until the next Pay Date that is at least fourteen days after the prior Fayment Due Date.

AUTO-RENEWAL: 1f you fail to contact us to confirm Eour Payment Option at least three (3) business days prior to any Payment Due
Date, or otherwise fail to pay the loan in full on any Pay Date, Lender may automatically renew gour Loan as described under (b) above,
and debit Your Bank Account on the Payment Due Date or thersafier for the Finance Charge and any acerued fees. Your new Payment Due
Date will be your next Pay Date, and the rest of the terms of the Loan Agreement will continue to apply, You must contact us at least three
Qbusimss days prior to your ncw Payment Duc Datc to confirm your payment option for the Renewal, If you fail to contact us, or

erwise fail to pay the loan in full on your new Payment Due Date, we may automatically renew the loan until your next Pay Date. After
your initial loan payment, you may obtain up to four g) Renewals. All terms of the Loan Agreement continue to apply to Rencwals, All
Rencwals are subject to Lender’s am\mi. Under Delaware law, if gmu qualify, we may allow you to enter into up to four g) Renewals,
also known as a "refinancing” or a "rollover™. The full outstanding balance shall be duc upon completion of the term of all Rencwals,
unless you qualify for Auto—Workout, es described below.

AUTO- WORKQUT: Unless you contact us to confirm your option for Payment in Ful prior to your Fourth Renewal Payment Due Date,
your loan will automatically be placed into an Auto—Workout payment plan. Under the Auto—Workout pa t ptan, Your Bank Account
will autematically be debited on your Pay Date for accrued finance charges plus a principal payment of $50.00, until all amounts owed
hereunder are paid in full. This does not Limit any of Lender's other rights under the terms of the Loan Apreement. All Auto—Workout
payment plans are subject 1 Lender's approval,

DISBURSEMENT: In order to complete your transaction with us, you must electronically sign the Loan Agreement by clicking the "l
Agree” hutton at the end of the Loan Apreement, as well as all other "T Agree” buttons that appear within the Loan Agreement and related
docurnents that appear below. We will then approve or deny your siplicmion and the Loan Agreement. If the Loan Agreement is a red,
we will use commercially reasonable efforts to affect a credit ¢ by depositing the proceeds from the Loan A‘grecmcm into Your
Account on the Disbursement Date. Unavoidable delays as a result of bank holidays, the processing schedule of your individual bank, the
untimely receipt of pay stubs, if such pay stubs are required, inadvertent processing arrors, "acts of God", and/or "acts of terror® may
extend the time for the deposit. You will have the gpnm of rescinding the loan and this Loan Agreement in accordance with the
#eRESCISSION" provision listed below, which deseribes, among other things, the time and manner within which notice of rescission
must be given to be effective. Failure to give such notice as and when set oul in the "RESCISSION" provision will be deemed to constitute
acceptance by you of the delayed disburscment date.

YOUR PROMISE TQ PAY: You promisc to pay us the Total of Payments according to the terms of our disclosures set forth below on the
Payment Due Date and all other amounts owed to us under the Loan Agreement. You grant us 2 smm?r interest in your ACH
Authorization (defined below) in the amount of the Total of Payments which we may negotiate on the Payment Due Date or thereafter. All
payments will be applied first to interest and focs and then fo principal. Both the amount of interest charged and rate thercof are set forth
respectively in the Finance Charge and Annual Percentage Rate disclosures in the Loan Agreement, Pursuant to the ACH Authorization,
you have directed us to initiate one or more ECheck/ACH (collectively "ACH") automatic credit debit entries to Your Bank Account for
the amounts owed to us under the Loan Agreement on the Payment Due Date er thereafter and for certain fees ¢hat may be assessed in the
event of dishonor when presentment is mede to your bank on your ACH Authorization.

CONSENT TQ ELECTRONIC COMMUNICATIONS ; The following terms and conditions govern electronic communications in
conngetion with the Loan Agreement and the transaction cvidenced hereby (the "Consent"). By electronically signing the Loan Agreement
by clicking the "] AGREE" button and entering your name below, you are confirming that you have agreed to the terms and conditions of
the Consent and that you have downloaded or printed a copy of this Consent for your records. Yom agree that:

» Any disclosure, notice, record or other type of information that is provided fo you in connection with your transaction with us,

including but not limited 1o, the Loan Agreement, this Consent, the Truth in Lending disclosures set forth above, cha in—term
notices, tow and transaction information, statements, delayudzdisbursmem letters, notices of adverse action, statc mandated
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brochures and disclosures, and transaction information (i€eCommunicationsa€ ), may be sent to you electronically by posting
the information at our web site, www. JAdvanceCash.com, ot by sending it to you by e—mail.

* We will not be obligated to provide any Communication to you in paper form unless you specifically request us to do so.

+ You may obtaiaa of any Cnnmmﬁcationﬂmmmacﬁng us at 300 Crock View Road, Suilc 102, Newark, DE 19711, orby
calling us at (800) 505—6073. You also can wi w your consent 1o ongoeing electronic communications in the same manner,
and ask that they be sent to you in paper or non—clectronic form. If you c¢hoose to receive Communications in paper or
nan—elcetronic form, we may cleet ta terminate the Loan Agreement and demand payment of the amount then due by the date of
your withdrawal of consent; or by the expiration of any minimum term mandated by law, whichever is later,

s You agree to provide us with your current e-mail address for notices at the address or phone number indicated above, I your
e—mail address mtgg,gm maost send ua a notice of the new address by writing to us or serding us an e—mail, using secure
messaging, at least five (3) days before the change.

= In order to receive electronic communications in connection with this transaction, you-will need a working connection to the
Internet. Your browser must the Secure Sockets Layer ("S5L") protocol. SSL provides a securs channel to send and
receive data over the Internet. Microsoft Internet Explorer 6 and above supports this feature. You will also need either a printer
connceted to your computer to print disclosurcs/noticos or sufficient hard drive space available to save the information (c.g., 1
megabyte or more). You must have your own Internet service &\Mdcr

s Yon hereby provide us with your express consent to receive SMS messages from us via any of the phone numbers provided to us.

e We may amend (add to, delete or change) the terms of this Consent, to elecironic communication by providing you with advance
notice in accordance with applicable law.

By entering your name and today’s date and clicking the "I Agree” button below, you are electronically signing this documont and
confirming that: (1) your system meets the requirements sct forth above; (2) you agree to receive Communications electronically; and (3)
you are able o access and print or store information presented at this wehsite,

SECURITY: Pursnant wﬁ_‘onune_uti(a)(%% f the Federal Reserve Board Official Staff Commentary to Regulation Z 226.2, we have
disclosed to you that our interest in the ACH Awthorization is a sccurity interest for Truth—in—-Lending PUTpoSCs only, beeanse foderal and
Delaware law de not clearly address whether our interest in the ACH Anthorizaticn is a "security interest.’

RESCISSION: You may rescind future payment obligations under the Loan Agreement, without cost or finance charges, no later than 5:00
pn. Eastemn Gime 0f the next business day smmediately following the Disbursement Date ("Rescission Deadline”). To rescind future

cot obligations on this loan, you must inform us in writing, by or before the Reseission Deadline, cither by cmail to
nfo@iadvancecash.com or by fax to (800)—581—8148, that you want to cancel the fugure ment obﬁgaﬁm on this loan and that you
avthorize us to effect a debit entry t¢ Your Bank Account for the principal amount of the Aprcement. In the event that we timely
reeeive your written notice of rescission on or before the Rescission Deadline but before the loan proceeds have been credited to Your
Bank Account, we will not affect a debit entry 1o Your Bank Account and both ours and your obligations inder the Loan Apreement will
be rescinded. In the event that we timely receive your written notice of rescission on or before the Rescission Deadline but after the loan
procecds have been credited to Your Bank Account, we will affect a debit to Your Bank Account for the principal amount of the Loan
Agreement. If we receive payment of the principal amount via the debit, ours and your ebligations wmder the Loan Agreement will be
rescinded, If we do not receive payment of the principal amouni via the debit, then the Loan Agreement will remain i full force and effect,

ASSIGNMENT: This Agreement may not be assigned by you, We may assign or transfer this Agreement and vur reluted rights and
obligations without notice to you and your eonsent is not required if we make such an assignment or transfer,

DEFAULT: You will be m default under this Agreement if you do not pay us what yon owe us when duc or chosen payment method
is stopped, denied or otherwise dishonored. i’ pay you o

REFUSED INSTRUMENT CHARGE: If your payment method is stopped, denied or otherwise dishonored, then you agree to pay us a
non—sufficicnt funds (E@NSFAE ) fee of $25.

GOVERNING LAW: The laws of the State of Delaware will govern this Agreement. However, any dispute arising out of this Loan
ggmcmm! and any rencwal thercof will be subject to the ITRATION PROVISION, which is govemed by the Federal Arbitration
el

SPECIAL NOTICE:

(1) THIS LOAN IS DESIGNED AS A SHORT-TERM CASH FLOW SOLUTION AND NOT DESIGNED AS A SOLUTION FOR
LONGER TERM FINANCIAL PROBLEMS,

(2) ADDITIONAL FEES MAY ACCRUE IF THE LOAN [§ REFINANCED OR "ROLLED OVER",

(3} CREDIT COUNSELING SERVICES ARE AVAILABLE TO CONSUMERS WHO ARE EXPERIENCING FINANCIAL
PROBLEMS.

BY ENTERING ¥OUR NAME AND TODAY'S DATE AND CLICKING THE "I AGREE" BUTTON BELOW, YOU ARE
ELECTRONICALLY SIGNING THE LOAN AGREEMENT AND AGREEING TO ALL THE TERMS OF THE LOAN AGREEMENT.

YOU ALSO ACKNOWLEDGE RECEIPT OF A FULLY COMPLETED COPY OF THE LOAN AGREEMENT AND THE SCHEDULE
OF CHARGES AND FEES BELOW.

SCHEDULE OF CHARGES AND FEES
APAYDAY LOAN IS NOT INTENDED TO MEET LONG-TERM FINANCIAL NEEDS
Acoording to the CommissianerdfT™s Regulation 2203, Section 1.0, Notification, every licensee shall fumish to every applicant a copy of

the ltemized Schedule of Charges and Fees at the time when such application is made. As per the aforementioned Commissionech& s
Regulation 2203, Section 1.0, Notification, please review the itemized schedule of charges and fees below to better understand the charges
3
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and fees associated with your loan.

The APR, or Annual Percentage Raig, is the term for the effective intercst rate that the borrower will pay on a loan to the lender in a

standardizcd way, This is to show the total cost of credit to the consumer, cxprossed as an annual perecatage of the amount of eredit lent to

the borrower, V

aware of its implications,
There is o avcount sei up fee and, when scheduled payments are made, there are no additional fees outside the principal amount borrowed

and the interest that accumulates on the amount borrowed. When comparing intercst rates among companics, pleasc note that some

companies may charge set up fees, application fees, or other such charges while we do not charge for these services,

OTHER FEES

NSF FEE:325.00

YIP CUSTOMER FEES

LOAN AMOUNT
DAYSAPR $100.00$150.00$200.005250.00 $300.00$350.005400,005450.00$500.00$550.008600.00 $650.00§700.00
23 380.87% $24.00 $36.00 348.00 360.00 $72.00 $34.00 $96.00 $108.00$120.00$132.008144.008156.008168.00
22 39R.18% $24.00 $36.00 $48.00 $60.00 $£72.00 $84.00 $96.00 $108.00$120.00%132.005144.005156.00$168.00
21 417.14% $£24.00 $36.00 $48.00 $60.06 $72.00 $84.00 $06.00 $108.005120.005132.008144.005156.008168.00
20 438.00% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96,00 $108.00$120.008132.003144.005156.005168.00
19 461.05% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 $108.005120.00$132.00$144,00$156,00%168.00
18 486.67% $24.00 $36.00 $48.00 $60.00 $72.00 $84,00 $96.00 $108.00$120.003132.008144.008156.008168.00
17 515.29% $24.00 $36.00 $48.00 360.00 $72.00 $84.00 $96.00 $108B.00$120.00$132.003144.005156.00%168.00
16  547.50% $24.00 $36.00 $48.00 3$60.00 $72.00 $24.00 $956.00 $108.005120.005132.005144.003156.00%168.00
15 584.00% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 $108.00$120.003132.003144.008156.005168.00
14 625.71% $24.00 336.00 $48.00 360.00 $72.00 $84.00 $96.00 $108.00$120.008132.003144.003156.00%168.00
13 673.85% $24.00 $36.00 $4E.00 $60.00 $72.00 $84.00 $96.00 $108.005120.008$132.005144.008156.005168.00
12 730,00% $24.00 $36,00 $48.00 $60.00 $72.00 $84.00 $96.00 $108.00$120.003132.00$144.008156.008168.00
11 796.36% $24.00 $36,00 $48.00 $60.00 $72.00 $84.00 $96,00 $108.005120,00$132.00$144,005156,00$(48.00
10 876.00% $24.00 $36.00 $48.00 $60.00 £72.00 $84.00 $96.00 £10R.00$120.00$132.008144.008156.00%168.00
9 973.33% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 $108.00$120.00$132.003144.005156.005168.00
8 1095.00%5$24.00 $36.00 $48B.00 $60.00 $72.00 $84.00 $96.00 £108.00%120.00$132.005144.005156.00$168.00
ARD LOAN FEES (NEW CLSTOMIERS AND NON=VIP CUSTOMENR
LOAN AMOUNT

DAYSAPR $100.00%$150.00$200.003250.00 $300.00$350.00$400.005450.005500.00

23
22
21
20
19
18
17
16
15
14
13
12
11
10
9

8

476.09% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00$120.005135.005150.00
497.73% $30.00 $45.00 $60.006 $75.00 $90.00 $105.005120.005135.005150,00
521.43% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00$120,005135.005150,00
547.50% $30.00 $45.00 $60.00 £75.00 $90.00 $105,00$120,005135.008150.00
576.32% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00$120.00$135.005150.00
608.33% $30.00 $45.00 $60,00 $75.00 $90.00 $105.00$120.005135.00%$150.00
644.12% $30.00 $45.00 $60.00 $£75.00 $90.00 $105,008120,008135.005150,00
684.38% $30.00 $45.00 $60.00 $75.00 $90.00 $£105.00$120.008135.00$150.00
730.00% $30.00 $45.00 360.00 $75.00 $90.00 $105.00%120,005135.008150.00
782.14% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00$120.008135.008150.00
842.31% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00$120,00$135.00$150.00
912.50% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00$120,008135.00$150.00
995.45% $30.00 $45.00 $60.00 $75.00 $90.00 $105,008$120,008135.00$150.00
1095.00%$30.00 $45.00 $60.00 £75.00 $90.00 $105.00$120.00$135.005150.00
1216.67%$30.00 $45.00 $60.00 $75.00 $90.00 $105.005120.005135.008150.00
1368.75%%$30,00 $45.00 $60.00 $75.00 $90.00 $105.00$120.008135.00%150.00

le APR:is intended to make it easier to compare lenders and loan options, it can seem complicated to those that are not

RIGHT TO CANCEL: YOU MAY CANCEL THIS LOAN WITHOUT COST OR FURTHER QBLIGATION TO US, IF YOU DO SO
BY THE END OF BUSINESS ON THE BUSINESS DAY AFTER 1J/2/201], To cancel, you may call us at (800) 5056073 to alertus

of your intention to cancel. Altematively, you may a print this page, complete the information in this box, sign and fax it to us at

(RO0Y—581-814R. If you follow these procedures bat there are insufficient funds available in Yoor Bank Account to enable us to reverse the

trunster of toan proceeds ar the time we effect an ACH debit entyy of Your Bank Account, your cancellation will not be effectlive and you
will be required to pay the loan and our charges on the scheduled maturity date.

Signature: (X) Drate:

ACH AUTHORIZATION (Integrity Advance, LLC) FORM #2b Loan #: 53649938
READ YERY CAREFULLY BEFORE INITIALING OR SIGNING

ACH AUTHORIZATION: You hereby voluntarily authorize us, and our successors and assigns, to mitiate an ACH entry to Your Bank
Account as described below:

"YOUR BANK ACCOUNT" INFO:

4
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Amount: $620.00

Payment Due Date: 11/15/2011

This ACH Authaorization is a part of and relates to the Loan Agreement dated 11/2/2011 (the "Loan Agrecment™). The words " you®, "your"
and "I" mean the borrower who has electronically si it. The words "we", "us" and "our" mean Integrity Advance, LLC ("Lender"), 2
licensed lender of payday loans regulated by the Delaware State Bank Commissioner. You hereby voluntarily authonize us, and our
siceessors and assigns, to initiate auromatic credit and debir entrics to Your Bank Account in accordance with the Loan Agreement. You
agree that we will initiate & credit entry to0 Your Bank Account for the Amount Financed on or about the Disbursement Date. Yow agree
that we may initiate a debit entry to Your Bank Account wp to two additional times after our first presentation and re—initiate a debif entry
for the same amount if the ACH is dishonored,

You also authorize us to initiate an ACH debit entry to Your Bank Account:

() for the Total of Payments plus any scerued fees on the Payment Due Date, or on any subseguent Renewsl Payment Due Date, if you
comfact us at fcast three (3) business days prior to such date and select Payment Option (a) in the Loan Agreement (Pay in full);

{b) for the Finance C‘harg‘c %Ius any accrued fees on the Payment Duc Date, or on any subsequent Renewal Payment Due Date, if you
contact us at least three (3) business days prior to such date and select Payment Option (b) in the I.oan Agreement (RENEWAL), or if yon

fail to contact us to confirm your payment option;

(o) forlhcmuadﬁmchmxcs and fees, plus $50.00 on cach Pay Date efter the fourth (4th) Renewal Payment Due Date, until all
amounts owed under the Loan Agreement are paid in foll; and

(d) for any accrued NSF Fees, subject to the Loan Agrecment.

The ACH Authorizations set forth in the Loan ent are to remain in full force and cffcct for this transaction until your indcbtedness
to us for the Total of Payments, plus any other ¢ or fees mewred and described in the Loan Agreomen, is fully satisfied. You may
only revoke the above authorizations by contacting us directly. If you revoke your autherization, you agree to provide us with anether form
of payment acceptable to us and you authorize us to prepare and submit one or mone ehecks drawn on Your Bank Accomnt so long as
amounts are owed 1o us under the Loan Agreement,

You further authorize ws fo initiate two additional debit entries as necessary to recoup the cutstanding loan balance whenever an ACH
transaction is returned to us for any reason. You understand and agree that this ACH Authorization is provided for your convenience, and
that you have suthorized repayment of your loan by ACH debits voluntarily, You agree that you ma; your indebtedness thm‘%h
ﬁ rg;qns,]glzh;{dingazy 1'9;:;31 timely payment via cashiers check or money order directed to: ﬂmmzﬁty Advance, 300 Creek View

, ufie CWark, 3

You authorize us to verify all of the information that you have provided, including pest snd/or current information. You agree that the
ACH Authorization herein is for repayment of 2 single payment loan, or for single payment of finance charges for Rencwals, and that thesc
entries shall not necur at substantially regulsr intervats, If there is any missing or emoneous information in or with your loan application
regarding vour bank, bank routing and tiansit nambex, or account number, then you authorize us to verify and correct such information,

If your payment is returned to us by your {fnancial nstitution due to insufficient funds or & closed account, you agree that we may recover
court eosts snd reasonable attorney's fees incurred by us.

In addition, you also agree to the following:

1. 1 understand that you are licensed in the State of Delaware and gperate your business within the State of Delaware. 1 understand that 1
could have traveied to Delaware to apply for a loan at your office in Delaware but I have chosen to apply for this loan via the internet,

telephone and/or fax for my own convenience.

2. I understand that no binding contract between myself and you will be formed until my application is received by you in Deleware and is
approved by your underwriting departinent, also located in Delaware.

3. 1 acknowledge that 1 have received, read, understand, and agree to the Igtegrity Advance Privacy Policy.

4. 1 understand that the Loan Agreement and any subscquent agrepments hetween myself and you are subject to Delaware law, that 1 agree
to be bound by such law, and ackaowledge that, in the event of 2 bona fide dispule between mysel{ and you, (hat Delaware law shall
exclusively apply to such disputes, regardless of where any proceedings are held.

5. 1 understand that submitting false information to induce you to grant me a loan (i.c., & false social security number, false identification,
altered bank statermnents, etc.) constitutes fraud and subject me to eriminal penalties. 1 further acknowledge that you have disclosed
your policy that you will report such instances of fraud to the appropriatc law cnforcement agencies,

6.1 vnde‘ri'sstndnad if [ prefer to pay all or pant of the loan amount, T can call you at (800) 505-6073 at least three (3) business days before my
payment is due,

7. I understang and accept if | default on my loan and I do not cooperate with you on repaying my debt, including the original loan amount

ang all fees that may apply, you may submit my name to a collection agency and the incident to a consumer reporiing agency
database, such as Teletrack and/or CL Verify, which may ncgatively impact my ability to write checks and to receive loans or advances
5
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from other companics,

8. l understand and accept if my account is turned over to a third party colicction agency and they are unable to collect the amount owed
you, the collection agency will then pursue cvery action granted to them under the law, including but not limited to wage garnishment,

ARBITRATION PROVISION
FORM #3
(Integrity Advance, LLC) Loan #: 53649938

Bomower: PLEASE READ AND COMPLETE

THE FOLLOWING:

DEFAULT, GOVERNING LAW, ASSIGNMENT AND EXECUTION. You will be in default if vou do not pay us the amounts you owe
us under the Loan Agreement, The Application, Loan Agreement, and ACH Authorization, will be goveried by the laws of the State of
Delaware. This Arbitration Provision is governed by the Federal Arbitration Act, 9U8.C. Sections 1-16 ("FAA™). We may assign or
transfer the Loan Agreement or any of our rights hereunder. If the Loan Agreement is consummated, then you agree that the electronically
signed Loan Agreement, ACH Authorization, and Arbifration Provision we receive from you will be considered the original executed Loan
Agreement, ACH Authorization, and Arbitration Provision, respectively, which are binding and enforceable as to both parties.

WAIVER OF JURY TRIAL AND ARBITRATION PROVISION. Arbitration is a process in which persons with a dispute: (a) waive their
rights to file a lawsuit and proceed in court and to have a jury trial to resolve their disputes; and (b) agree, instead, to submit their disputes
to a neutral third (an "arbitrator") for a decigion. Each party to the dispute has an opporminity to it some evidence to the
arhitrator, Pre—arbitration discovery may be limited. Arhiwation proceedings are private and less formal than court trials. The arbitrator
will issue a final and binding decision resolving the dis.pute, which may be enforced as a court judgment. A court rarely overturns an
arbitrator's decision. We have a policy of arbitrating all disputes with customers which cannot be resolved in a small claims tribunal.
including the scope and validity of this Asbitration Provision and any right you may have to participate in an alleged class action.

THEREFORE, YOU ACKNOWLEDGE AND AGREE AS FOLLOWS:

1. For purposes of this Waiver of Jury Trial and Arbitration Provision, the words "dispute” and "disputes™ are given the broadest possible
meaning and include, without limitation (a) all claims, disputes, or controversies arising frotn or relating directly or indirectly to the
signing of this Arbitration Provision, the validity and scope of this Arbitration Provision and any claim or attempt fo sct aside this
Arbitration Provision; (b) all federal or state law claims, dispuies or controversies, arising from or relating direetly or indirectly to the Loan
Agreement, the information you gave us before entering info the Loan Agreement, including the customer information application, amd/or
any past agreement or agreements between you and us; (¢) all counterclaims, cross—claims and third—party claims; (d) all common law
claims, bascd upon contract, tort, fraud, or oiher intcntional torts; (c) all claims based upon a violation of any statc or federal constitution,
statutc or rcgulation; (f) all claims asscricd by us against you, including claims for moncy damagcs to collcet any sum wc claim you owe
us; (g) all claims asserted by you individually against us and/or any of our employees, agents, directors. officers, shareholders, governors,
managers, members, parent company or affiliated entities (hereinafter collectively referred to as "related third parties”), including claims
for money damages and’or equitable or injunctive relief; (h) all claims asscrted on your behalf by ancther person: (i) 2l claims asscrted by
¥Ou as a private altomey general, as a representative and member of a class of persons, or in any other representative capacity, against us
and/or related third parties (hercinafter referred to as "Representative Claims"); and/or (§) all ¢laims arising from or relating directly or
indirectly to the disclosure by us or related third parties of any non—public personal information about you.

2. You acknowledge and agree that by entering into this Arbitration Provision:

(@) YOU ARE GIVING UP YOUR RIGHT TO HAVE A TRIAL BY JURY TO RESOLVE ANY DISPUTE ALLEGED AGAINST US

OR RELATED THIRD PARTIES;

(&) YOU ARE GIVING UP YOUR RIGHT TO HAVE A COURT, OTHER THAN A SMALL CLAIMS TRIBUNAL, RESOLVE ANY
DISPUTE ALLEGED AGAINST US OR RELATED THIRD PARTIES; und

(c) YOU ARE GIVING UP YOUR RIGHT TO SERVE AS A REPRESENTATIVE, AS A PRIVATE ATTORNEY GENERAL, OR IN
ANY OTHER REPRESENTATIVE CAPACITY, AND/OR TO PARTICIPATE AS A MEMBER OF A CLASS OF CLAIMANTS, IN
ANY LAWSUIT FILED AGAINST US AND/OR RELATED THIRD PARTIES.

3. Excopt as provided in Paragraph 6 below, all disputes including any Representative Claims against us and/or related third parties shall be
resolved bz binding arbitration only on an individudl basis with you. THEREFORE, THE ARBITRATOR SHALL NOT CONDUCT
CLASS ARBITRATION; THAT IS, THE ARBITRATOR SHALL NOT ALLOW YOU TO SERVE AS A REPRESENTATIVE, AS A
PRIVATE ATTORNEY GENERAL, OR IN ANY OTHER REPRESENTATIVE CAPACITY FOR OTHERS IN THE ARBITRATION,

4, Any perty to a dispute, including related third Earties, may send the other party written notice by certified mail return receipt requested
of their intent to arbiirate and setting forth the subject of the dispute along with the relief requested, even if a lawsuit has been fi
Regardless of who demands arbitration, you shall have the right to select any of the following arbitration organizations to administer the
arbitration: the American Arbitration Association (1 =800-778-7879) http://www.adr.org or JAMS (1-800-352-5267)

huipsitwwew jamsade,com, The parties may also agree to select an arbitrator who resides within your ederal gudicial district who is an
attorney, retired judge, or arbitrator registered and in good standing with an arbitration association, and arbitrate in accordance with such
arbitratori€™s ml%%e party receiving notice of arbitration will respond in writing by certified mail retumn receipt requested within
twenty {20) days, If you demand arbitration, you must inform us in your demand of the arbitration organization von have selected or
whether you desire to select a local arbitrator. If related third parties or we demand arbitration, you must notify us within twenty (20) days
in writing by certified mail retum receipt requested of your decision to select an arbitration organization. If you fail to notify us, then we
have the right to sclect an arbitration organization. The parties to such dispute will be governed by the niles and procedures of such
arbitration organization applicable to consumer disp’:lgtes. to the extent those rules and procedures do not contradict the express terms of this
Arbitration Provision, including the limitations on the arbitrator below. You may obtain a copy of the mles and procedures by contactmg
the arbitration organization listed above.
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5. Regardless of who demands arbitration, at your request we will pay, or reimbusse you for, your portion of the arbitrafion expenses,
ineluding the filing, administrative, hearing and arbitrator’s fees ("Arbitration Fees”). Throughout the arbitration, cach party shall bear his
or her own attorneys' fees and expenses, such as witness and expert witness fees. The arbitrator shall apply applicable substantive law
consistent with tho FAA, and applicabic statutes of limitation, and shall honor claims of privilege recognized at law. The arbitration
hearing will be conducted in the county of your residence. The arbitrator may decide, with or without a hearing, any motion that is
substantially similar to & motion to dismiss for failure to state a claim or & motion for summary judgment. In conducting the arbitration
proceeding, the arbitrator shall not apply any federal or state rules of civil proocdure or evidence. [f allowed by statute or applicable law,
the arbitrutor may award statutory damages and/or reasonable attomeys' fees und expenses, At the timely request of any party, the arbitrator
shall ide a written cxplanation for the award. The arbitrator's award myhcﬁlodwithnyenmluuhg&mhdicﬁun.ﬂ;lmrﬁndhgh
your in any respect on the merits of your claim, the arbitrator issues you an award that is greater than the value of our last written
settlement offer made before an arbitrator was selected, then we wilk: {i)?:yyou the amount of the award or $7,500 ("the akteroative
), whichever is greater; and (ii) pay your attcrney the amount of attorneys' fees, and reimburse any expenses {including expert

witness fees and costs) that your attorney reasonably incurs for investigating, preparing, aod pursuing your claim in arbitration ("the

fees™). If we did not make a written offer 1 seftle the dispute before an arbitrator was sclected, vou and your attorney will be
cutitled to reecive the altemative payment and the attoracy foes, respectively, if the arbitrator awards you aay relief on the merits. The
arbitrator nnéer:ahc rulings and resolve disputes as 1o the payment and reimbursement of fees, expenses, and the alternative payment and
the attorney at any time during the proceeding and upon request from cither party made within 14 days of the arbitrator's raling on the
merits. The right to attorneys' fees and expenses discussed in the preceding sentences supplements any T;th 10 attorngys' foes and expenses
you may have under apﬂ;cable law. Thus, if you would be entitled to a larger amount undper the applicable law, this provision does not
preclude the arbitrator from awarding you that amount, However, you may not recover duplicative awards of attorneys' fees or costs.
Algzough under some laws we may have a right o an award of attorneys' foes and expenses if we prevail, we agree that we will not seck
such an award,

6. All parties, including related third parties, shall retain ﬂaz.m seek méiudjcuion in & small claims tribunal in the county of your
residence for disputes within the seope of such tribunal's jurisdiction. Any dispute, which cantiot be adjudicated within the jurisdiction of a
small claims tribunal, shall be resolved by binding arbitration. Any appeal of # judgment from a small claims tribunal shall be resolved by
binding arbitration.

7. This Arbitration Provision is made pursuant in a transaction involving interstate commerce and shall be governed by the FAA. If a final
non—appealable judgment of a court having jurisdiction over this fransaction finds, for sny reason, that the FAA does not spply o this
transaction, then our agreement 1o arbilrate shall be governed by the arbitration law of the State of Delaware,

8. This Arbitration Provision is binding upon snd benefits you, your ive heirg, successors and assigns. This Arbitration Provision is
binding upon and benefits us, our successors and assigns, and related third parties. This Arbitration Provision continues in full force and
effect, even if your obligations have been paid or discharged through bankruptcy. This Arbitration Provision survives any canceliation.
termination, amendment, expiration or performance of any transaction between you and us and continues in full foree and effect unless you
and we otherwisc agree in writing. If any of this Arbitration Provision is held invalid, the remainder shall remain in cffect.

9. OPT-OUT PROCESS. You may choose to opt out of the Arbitration Provision, but guly by following the sct—forth below, If
you do not wish to be subject to fhis Arbitration ision, then you must notify us in writing within sim{q(ﬁl) calendar days of the date of
this Arbitrution Provision «t the following address: lategrity Advance, 300 Creek View Road, Suite 102, Newark, DE 19711. Your written

notice must mclude your name, address, account number or social security number, the date of this Arbitration Provision, and a statement
that you wish 1o opt out of this Arbitration Provision. If you choose to opt out, then your choice will apply only to fhe Application, Loan
ACH Authorization, and Arbitration Provisions submitted by vou in this transaction.

By entering your name and clicking the "I Agree” button below, you gre elecironically signing and agreeing io all the terms of the
Loan Agreement, the Arbitration Provision, and the ACH Authorization (i€athe Loan Documentsi€ ) and providing or confirming
your electromic signature on all of the Loan Documents, and you are expressly wmeww receive SMS miessages from us. You agree
that your electronic signature has the full force and effect of your plysical s mre and that it binds you to the Loun Docansents in
the same manner a physical signarure would do so. By electronically signing below, yon also acknowledge that wl! of the Loan
Documents were filled in before you did so and you have read, undersiand, and agree to all of the terms of the Loun

including the proviyivn entitled " WAIVER QF JURY TRIAL AND ARBITRATION P

Borrower Hdentification Statement, You agree that your right to file sult against us for claim or dispute regurding the Loan
Decamenis or '_war relationship with us Is limited by the WAIVER OF JURY TRI. ARBITRATION PROVISION. You alse
agree that all information you provided to as prior 1o or during the completion of the Loan Documents Is cownplete and wccurate. You
represent that yon are not a debtor under any proceeding in bankruptcy and have no intention to file a petition for relief under any
chapter of the United States Bankruptcy Code.

Printed Name:
Signature: (X) Date: 11/2/2011
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Dr. Manoj Hastak — List of Documents and Materials Considered
The following lists the data, materials, and other information considered in

connection with the forgoing expert report.

e Notice of Charges Seecking Disgorgement, Other Equitable Relief, and Civil
Money Penalties, In re Integrity Advance, LLC and James R. Carnes
(proceeding # 2015-CFPB-0029)

e Integrity Advance’s and James Carnes’ Response to the Bureau’s Discretionary
Notice and Opportunity to Respond and Advise (NORA) Process, Nov. 13, 2014

¢ Integrity Advance Loan Application Forms (CFPBo00683-CFPB000697)

e Loan Application Forms, Loan #54148642 (CFPBo33705-CFPB033711)
(REDACTED)

* Integrity Advance Loan Application Form (CFPB0o00796-CFPB000798)

e Narrative Responses to January 7, 2013 Civil Investigative Demand Issued to
Integrity Advance, LLC (CFPB035835-CFPB035850)

» Loan Application Forms, Loan #46340151 (CFPB002537-CFPB002553)
(REDACTED)

e Loan Application Forms, Loan #50484872 (CFPBoo5658-CFPBo05674)
(REDACTED)

» Form # 1 Easy Application (CFPB000574- CFPB0O00575)

¢ Form #2 Loan Agreement — Faxless (CFPBo00640-CFPB000645)

e Form #2b Faxless ACH Authorization (CFPBoo0796- CFPBo00798)

e Better Business Bureau Complaints (CFPB036490-CFPB037833)

* Completed Consumer Loan Applications (CFPB001696- CFPBo01710,
CFPB002336- CFPB002350, CFPB002929- CFPB002943, CFPB003184-
CFPB003200, CFPB003645- CFPB003661, CFPB004308- CFPB004322,
CFPB004343- CFPB004357, CFPB0o04371- CFPB004387, CFPB004371-
CFPBo004387, CFPBoo4703- CFPBoo4717, CFPB004848-CFPB004862,
CFPBoo05740- CFPB0o05756, CFPB006401- CFPB006415, CFPB006490-
CFPBoo06506, CFPB006829- CFPB006845, CFPB030698- CFPB030707,
CFPB033325-CFPB033331)
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