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SUMMARY OF QUALIFICATIONS AND EXPERIENCE 

Credentials and Expertise 

I am a Professor in the Department of Marketing at the Kogod School of Business, 

American University, in Washington, D.C. I have been a faculty member at American 

University for twenty-six (26) years, and served as chair of the Marketing Department between 

2001 and 2004. During my academic career, I have taught undergraduate and graduate courses 

in principles of marketing, consumer behavior, consumer information processing, advertising 

and promotion management, and database marketing. My curriculum vitae, included in 

Appendix A, contains a complete description of my professional background and publications. 

I received my Ph.D. in Business Administration from the Pennsylvania State University 

in 1984. I also have a Masters in.Business Administration from the Indian Institute of 

Management (Ahmedabad, India) and a Bachelor of Science degree, with a concentration in 

Physics and Mathematics, from the Birla Institute of Technology and Science (Pilani, India). 

I have published extensively in scholarly marketing publications including the Journal of 

Consumer Research, Journal of Public Policy & Marketing, Journal of Advertising, Journal of 

Business Research, and Psychology & Marketing. I am a two-time recipient (2003 and 2011) of 

the Thomas C. Kinnear award for the best article published in the Journal of Public Policy & 

Marketing over a three-year period. I am an Associate Editor of the Journal of Public Policy & 

Marketing, and a former member of the editorial board of the journal Psychology & Marketing. I 

have served as organizer and chair for numerous prestigious academic conferences including the 

Marketing and Public Policy Conference (2007) and the Society for Consumer Psychology 

Conference (1999). I have served as a reviewer for a number of peer-review journals including 

Journal of Consumer Research, Journal of Public Policy & Marketing, Journal of Advertising, 
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and Journal of Marketing Research. In addition, I have given nmnerous presentations on topics 

relating to consumer perception and comprehension of advertising and marketing 

communications at national and international conferences as well as for regulatory agencies such 

as the Federal Trade Commission. 

I have served as a consultant on consmner information processing, advertising 

communication, deceptive advertising and labeling, and research methodology issues for a 

number of federal agencies (e.g., the Federal Trade Commission, the U.S. Department of Justice, 

the Food and Drug Administration, the Department of Housing and Urban Development, the 

Consumer Financial Protection Bureau, and the Bureau of Alcohol, Tobacco, and Firearms) as 

well as for several law firms. In these capacities, I have developed and conducted numerous 

consumer research studies designed to assess consumer reactions to, perceptions of, and 

experiences with advertisements and other promotional materials. Many of these studies have 

dealt with the communication effects of disclosures and disclaimers in advertising and 

promotional material. 

Based on my knowledge, experience, education, and training, I consider myself to be an 

expert in marketing research, in consumer behavior, in consumer response to advertising and 

other promotional materials, and in measuring advertising deception. 

Prior Testimony 

Within the last four years, I have testified as an expert at trial or by deposition in the 

following matters: 

FTC and State of Colorado v. Dalbey et al. Civil Action No. 11 -cv-1396-RBJ-KLM. 

Deposition, April 30, 2013 
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Compensation 

For my work in this case, I am being compensated at the rate of$45.Q_ per hour. My 

compensation is not contingent on the outcome of the case. 

Materials Considered in Forming Opinions 

The list of materials that I have considered in forming my opinion is contained in 

Appendix D. 

Opinion 

Integrity Advance is a company that originated payday loans in amounts ranging from 

$1 00 through $1 000 to borrowers. The company relied on lead generators to help it secure 

loan applications from potential customers. If an application was approved, Integrity 

Advance directed the borrower (via a call or e-mail) to its website to read and sign the Loan 

Agreement. The Loan Agre~ent was a multi-page (approximately 9 page) document that 

laid out the terms and conditions of the loan, ACH authorization, and arbitration agreement. 

Once the Loan Agreement was signed (electronically), the company deposited funds into the 

customer's account and generally e-mailed a copy of the Loan Agreement document. 

In this report, I analyze the Loan Agreement document that Integrity Advance 

customers read and signed online and that was later generally provided to them via e-mail. 

My analysis focuses on two similar versions of the Loan Agreement (Form #2) used by 

Integrity Advance between May 2008 and December 2012. Appendices B and C contain 

copies of these loan documents as issued to actual consumers. The documents are labeled 

Version A and Version B. My analysis is centered on version A, but I discuss differences 

4 

CFPB042523 

2015-CFPB-0029     Document 087A     Filed 05/10/2016     Page 5 of 71



between the two versions as appropriate. Note that the differences between the two versions 

are small and my conclusions apply to both versions. 

In particular, J address three issues: 

(1) The Truth in Lending ("TIL") disclosw-e in the Loan Agreement specifies finance charges 

and a total payment amount under the assumption that the loan would be paid in full on the 

(first) payment due date. Subsequent disclosures in the Loan Agreement indicate that there is 

also an option to "renew" the loan and pay over time. How clearly does the Loan Agreement 

document disclose that costs (fees and charges) associated with the loan are significantly 

higher if borrowers renew the loan {either actively or by default) rather than paying it off in 

full? 

(2) The Loan Agreement states that borrowers should affirmatively inform Integrity Advance 

whether they intend to renew their loan or pay it off in full at least 3 business days prior to 

the payment due date. Failure to contact Integrity Advance leads to automatic renewal of the 

loan with associated (higher) fees and charges. Stated differently, the default option is 

renewal of the loan. What is the effect of this default option on borrower choice {either active 

or implicit)? 

(3} The ACH authorization (included as a part of the Loan Agreement) allows Integrity 

Advance to create remotely created checks and use these to debit borrower accounts. How 

clearly is this provision disclosed to borrowers? 

Issue #1: The Loan Cost Disclosures 

Key cost-related disclosures were presented in the Loan Agreement in five locations: 
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(a) the TIL box (including some information presented right below the TIL box) on page 1 of 

the Loan Agreement (Fonn 2), (b) three paragraphs presented right after this infonnation, (c) 

a section labeled "Special Notice" starting on approximately page 3 of the Loan Agreement, 

(d) a section entitled "Schedule of Charges and Fees" presented right after the section labeled 

"Special Notice", and (e) three paragraphs (marked as (a), (b), and (c)) starting 

approximately on page 5 in a section labeled "ACH Authorization Fonn 2b". 

Near the top of the first page, the Loan Agreement showed the Truth in Lending 

disclosures for the loan followed by some additional information. For example, the Loan 

Agreement in Appendix B showed the following: 

FEDERAL TRlmf IN LENDlNG DISCLOSURES 

ANNUALPERCENTAGi J'INANCECII.4RGE !lATE A111DU!lt:Jlina11Ud Tolalwfl'aymeab 

The dollar am•u•• the ertdlt The amount ot cndlt provided The amounr y .. will hll'e patcl 
The eott ef:-rour eredir .IS a after )'jUI )lave madt all 

y~-~rue. 
lril~t:rou. to you or 011 your bebnlr. 

Pll.Ymfll~:~d111ed. $15t.OO $500.10 

Your Payment ~cdule Will be: One (I) payment of565I.OU due on 4110110119 ("Payment Due Date"). 
ity: You arc giving a $4eurily i~st in lhe ,ECHECKJAt"H Aulhodzation. 

Pr ql:l)'lllfllt: If you pay alf Clllrly, y011 w11l be enHfblto n r:fl!nd of lhl: UtJ~ml:d pttrtion oflhe filll!llt'C chorgc. 

ltt .. l.a.tioe of A-•t 111nanted~ Amount gj¥m to you din:ctly: ~00.00 . AmOilDf paid on loll!#. 3G61907Z With us: $650.11. 

The finance charge shown in the TIL box was calculated under the assumption that the loan 

would be complete] y paid off in a single payment coinciding with the first payday following 

loan origination. 

Immediately below the TIL box, the Loan Agreement provided five sentences (four 

sentences in a box and an additional sentence below). Two of these sentences repeated the 

"Amount Financed" and the "Total of Payments" shown in the TIL box. The remaining 
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sentences mentioned the ACH authorization, informed the borrower about a prepayment 

option, and directed them to teims of the Loan Agreement below for any additional 

information about nonpayment, default, and prepayment refunds 1• 

Next, the Loan Agreement contained a series of paragraphs providing additional 

information about payment options and terms and conditions of the loan. The first three 

paragraphs, which started approximately in the middle of the first page of the Loan 

Agreement and continued to near the end of that page, contained information intended to 

qualify claims in the TIL box about the loan payment schedule as well as the finance charges: 

I' A YMENT OPTIONS: Y011 l!!lliDclm )'OIK"payment opli011 at JQSC thRo (!)'-iDea days prior to your Payment Du~ Date bY 
amt&cti11f1 u.q ol (800) .5115~tr73. A111wt time, yctU ll'lllf d100~ • 

(a) fi.WlPW b! Odl: You mey flY tbt Total ofhymemullowlll!bovetphluny acaucd roes, CD sadsfy your lou in fUll. When~ 
cootact 1111 0111d ~bllOJO ~ ClplitiD. we will de\!i( "loti' Bank Aetoullt (~fiocd bciow) for the Tollll gf Pa)'IMIIIS plJJS uuy accrued fen, in 
acxordaoce will! the ACH Audlorimioo below; OR 

(b) R5Dmlll: You m8}' renc:w year ICIII (thlt iJ, cl!tCIId. the J'aymtm O.e Dim of~ IC*111!11fl yo•r nClt Pa; DatcA•) by •lllilliiiJ 
us to debit Yow Bnut AC«llllll rar the 411111MUI1 aflhe F'illilllU 0Ja11e. plunay &lCJUed rca. If )\'II dtaose Ita~ optioll. your
~Due DaR will be ywr~u Pay l>Jte1, a.d !be TC$t Oflh~ ~ offlc Loon~ Will COII1iooc to ~pply. 

AUT()-IU'.Nl.W Al.: 1f you tllil to COIMCI us to coafitm yo\11 J't;Yat<lll o,.io.lllldtt thr~o QJ bumoa dr.~ prior to <Ill)' hymelll DRe 
Dlte1 rr atherwlae ll!lltopay lllcllotln il full OCI FrtrJ Pay J>.rrte, l.cadcr 1111).' arlllmltialt}l n:~~cw your larm as deia'!bed tmder (b) ~ 
and aelllt Your Bar* A.ocoall OD lhe'f-!_rnem Due Deie 01 1\te~ fbf 1be F"mance Cbqc and artY ~l'Wd m•. YOQr IX'\1r h)mcut 
Due Date will be ~· Deld ~Dee I .a 1'- rest arthe UII'IM aftbD LQIII, A~ wiD continue to ~'ly. You must~ Ullt 
leua titRe (l} busiucl• ~ pn01 to~ Del\' F'uYilleot Due Da to ~ )WI" Pl)'nat DP4iaa for ~e Ra!OWIL Jryou f'ail to coot1c:t 
... or olborwire fajJ to pay IIlii Ioan fu run 011 your new Payment DIM Date, ... ay --I !CoDy~· tho Ioiii! PDtil j'OIIrnext Ply 
Date. 1 After yom iniliall08ll ~1, ~ m.ey <f.Um ~ tl) four (4} Rcnc:w• All 11;1111$ orthe Looo Aenernent cootinue to ~y 1o 
Rellewals.. All R.en11wtls are 10 lAder'$ •oproval U•dcr Dcla.Mll'C IN1 if yau quali~i ._ llliiY allow you to cmcr lmo liP~ tOw 
(4) Jttoc:wPI~ ul:w koowa It~ D "R:Jirwa::inJ,• OJ II folofkm;r". The: (ult O!JisiiiiJ1iiJ8 baJmc:c 11!1111 be dlli: llpoB WJDpJciJoo mt.lic term olal 
l\t11cwab, ullle&S you qualifY fur Alno-Wortout, as described bcm~ 

AUJQ-WURKOUT. Unk• yt~u coo1ad WJS to ~nfam your option tbr P~ in FUll prior to your Four~ll Reni!WII P1ymut Doe 
nau; ~11r lrnm will wtomlllictWy bu ~into 1 WQ~i:'o¢ P.aynw;n~; 'PIJn. Ulldertl!e Woltout Payment 'Plan, Yoor Ball: Ar.ccunl win 
wtomatlcany be debltlld on yo or Pay bate' fbr aa:rtJed t11J8lle6 dllll'l!es plus a princiJ!II paymcttt of $50.00, uatll all amouots ~ 
h~der 4ll'<l paid irt filii. Thi$ 4oe5 not limit a11y of Lender'1._ther ril!lm ulllicr tho ta:ma oflh~ Lo•n Agreement. All Worb1111 
PoymCIIt Mans •rc JUbjoct to IAmdlll'~ approval 

Much later in the Loan Agreement, (starting approximately on page 3), a section 

entitled "Special Notice" was presented: 

1 Version B of the Loan Agreement contained four {rather than five) sentences of information 
below the TIL box. Furthennore, none of these sentences were in a box, and only one 
sentence repeated "Amount Financed" and the ''Total of Payments" shown in the TIL box. 
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SPECIAL NOTlCE; 

(I) THIS LO.\N IS D.&SIG:'IIED AS A SHORT-TER.\1 CASH fL<JW SOLUTION AND NOT DESIGNED AS A SOLUTION 
FOR LONGER TERM .Fl:"'AN(."IAL PROBU:"J!. 

C2) ADDITIONAL F£ES MAY ACCRUE IF THE LOA.~ IS REFINANCED. OR "ROLLED OVER", 

{3) CREDIT COtJ:"iSEUNG SERVICES ARE AV AJLABLE TO C<»>SU)JEJlS WHO ARE EXPERIE,.CJNG FINANCIAL 
PAOBLEMS. 

IIY ENTEIUNG \'OUR NAME AND TODAV'S DATE A.'IID O.JCKJNG TBE "1 AOREE" BOTTON BELOW, YOU ARE 
ELEC:fRONICALLV S1G~'ING TRE LOAN AGREEMENT ANO AGREEING TO ALL THE TERMS Or THE LOAN 
AGREEMENT. YOU ALSO ACKNOWLEDGE RECEIPT OF A Fl'LL\' COMPLETED COPY or THE LOAN 
AGRE~ENTA~DTHESCHEDULEOFCHARGESANDFEESBELOW. 

A PAYDAY LOAN IS NOT INTE:SDF.OTO MEET I..ONG- TERM fiNA!'iCIAL NEEI)S 

The second item in this section informed borrowers that refinancing the loan could result in 

additional fees. 

Next, a section labeled "Schedule of Charges and Fees" was presented (on page 3 ). 

This section contained several fine print paragraphs followed by two tables entitles ''VIP 

Customer Fees" and "Standard Loan Fees": 
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SCHEDULE OF CHARGES AND FEES 

Amlrdin1:to lho Conni'AioooMn<. Re&:~~11ticn22{)3, SectiOD 1..0, :Noli!lclliaa, CWI)'tlcnsee lball f~.n~lsh to evcry11pjlUQiat a r;opyoi 
tht hitm-' ~Mdu,. ofC'biiJIIIIIId Fees ttlbetlllle wbeG li'lldi!¥1PHCI!ion illlllde. 1\i per &be ofen:t'OCIIliontd Ctlmm~s 
Rcp~llcion 220J, Sl:dk!n 1.0. Horifll:atioa, pbsc n:vicw tbe i.cmi7m Kldllc llfdwp n:lb.'.$ bclt't-" to bc:tter andcn<tad dlC ct.Fs 
aad trJos ~wn )WI Ioiii. 

Tho APR, or A1111ual Pcrcc:ntuge Ram, ls llhettnn fllr W:~11e 14t~t """tl!.c lkbcm711fWwill P"Y oo a 10!111 to die le!ldcr ina 
itll11lm!Wd Wll)l· 'Ibis. is co mow the 101111 eos1 or cxedlt 10 lbe COIIIIIIIIW, expressed am S~~nW~I pmmlap of the IIJ!IIIIIIIItof credlr lear 
to the borrower. While "PR it inlcnded 1D Nice it ~a~b to cnmrm: lC11dcn and bll ~ it can ~c:rn eomplicated ro llnlc lhll 111e 
DOIIWIITI ofi!a implialrions. 

Thoro " oo acCOUl)l M liP fco and,. 1!4JCII se!Hxlulod ~ymem» are l!lldc. lhc~ aruo 14ditiaoll rec. Cllllaicle lhc)lrillllip~ llrl»''lnt 
bo:rrow:d aad tbc inccrcst that aocwnallllci on the tm(JOIIt bonowcd. \Vhoo. coaprilq imc:tat nde5 am011g companies, please 1>0te tblt 
some cmr,lltJiifs, may charge Jd up ra:s. appliealioo fees, orotller !nch dwge! whllc wodo ~at clw&e ftllt !hc5e servicei. 

OnffiB EJ;ES 

NSPFEE;$25,00 

lll: CmiilMI::B n.m:: 

DAft AI'R $1DO.to 

i 
tzoo,DO (2 ..... ~~1HTS311UO ......, 

I rLDO USI).CII == as ~n.mr. g:.oo 
Efi II m! I 120.00 i'u.oo if n•·1= .oo n~ 132.00 11"-88 7.1 $;!A,OO 132.00 r~ :0 QU~ ~Z4.00 {)() 00 120.00 $132.00 ,. 411.0 24.00 148.00 seo $11&.oo E ~oaoo ~20.00 $ 132.00 $1"-00 

11 411.&T'6 SZII.OO S30.0C m: $!SO .DO 

~ =·UJ g:~ ~~ r32.00 ~44.00 
17 5'111.2!1'1. SZ4.00 131.00 :;: .00 1)2.00 ft.«.-00 16 147.SK 124.00 131.00 $11'.00 11!18.00 08.IJO 20.00 1a2.eo 1 .... ~ 
1$ SM.~ m:oo = $41.~ =:oo ~ f84.00 

lfi 1108.00 ~~ $132.00 l144.i!O 
14 8211..71'11o .00 $41.00 DO 5&4.00 1oa.00 $1~00 $144.-CIO 
n S?UK 12.4..00 A6.00 = ·00 sm.oo 112.00 J64.00 11oa.oo $120.00 $ t32.eo $1.......0 
1t no.-.. MJlO E! .Oil SlnDO $72..00 1)4.00 S1011.00 $120.00 $132.00 ~ 
11 796.31&Yo S2>UO $0111.00 soo.oo m~ $1)4.00 

E 110&00 ~~ !'32..011 = 10 876.DCI~ Sl4.00 $411.00 SliQJIO S114.00 1011.00 132.al 
8 ~" $24.00 AIJlD $411Al0 $1!0.00 m.co 114.00 $10&00 $120.00 1132.00 $'144.00 
I 101&.011% $24.00 $36.llO 5411.1:18 $1!0.00 $72.00 $84.00 $108.00 $120.00 S132.CO $'144.00 

Wlii!&BD LC6H t'ltl'.S Ufll! CJ.ST0'\1ERS AI!IIH!ml=~ll a!a:lllMDS'I 

LOAN AMOUNT 
CAYS APR ,,oo.eo $150.00 $200.00 $250.110 PDII.ID n~ r MSOJIO 

" 4N.Cit9\ sso.oo S4!.00 $80.00 $7!.00 

II 
0!.00 D.OO $155.110 

22 4Q7.73'Jir 
~~ 146.00 

m·oo fi5.00 05.00 20.00 SIS5.00 
21 521A!% = .00 5.00 f10MO 20.00 $135.00 
20 64'1Ji011o 00 .00 !.00 105.00 0.00 $135.00 
111 IH.s2% sso.oo $45.00 .00 ! .00 t105.00 0.00 S1SSJIO 
18 608.33% $30.110 $45.00 $60.00 

roo E $105.00 r20.00 $13$.00 
17 644.12% $30.00 $45.00 160.00 75.00 1105.00 120.00 $136..00 
111 884.311% $30.00 

=~ 
BD.CO 1.5.00 105.00 120.00 $135..00 

15 730.oo% 130.00 =o.oo 75.00 IBS f105.00 r20.00 $135..00 
14 782.14% 130.00 $45.00 0.00 75.00 105.00 120.00 $136.00 
13 8C.31% 130.00 m~ roo 75.00 1105.00 120.00 $135.00 
12 112.~ $30.00 0.00 76.00 

=~ 
$105.00 $120.00 $136.00 

11 995.45% S30.00 5.00 0.00 75.00 $10B.OO $120.00 $135.00 
10 1016.00% S30.00 a:s.oo 0.00 rs.(Xl sw.oo $103.00 f120.00 ~136.00 
9 12tE.67% $30.0Q 5.00 60..00 75.00 1190.00 $ ~.00 1.20.00 185.00 
8 n•.1:w. $30.011 $45.00 $60.00 $75.00 svo.oo $105-.00 $1.20.00 $136.00 

= 111!11 
$166 
SUI sa 
S1!1e 
111il8 
~56 

11fi6 
S1:5e 
S15e 
$'1~ 
1111e 
$lSI! 
$156 
$'156 

Finally, a section labeled "ACH Authorization, was presented on pages 5-7. The following 

infonnation was presented approximately a third of the way through this section (toward the 

bottom of page 5): 
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Yo11 also amllor.i%<: us to iDitiato Dll ACH dcbil c:mry to Your Bnak .A,c.couot: 

(a) forchc Total cf Paymencs plus lillY accrued tees. on 1M Paymmt Duo Date. or on any subliequCint Renewal Pa""ewt Due Date, if )'Oil 
CCOIICt us atlca54 ~ (3) bUJiaess days prior to wcfl date alid select Payment Opliou (a) In me Loan Agrecmax (Pay lu f\111); 

(b} f'ortbc Finance CbaJDe plus any accnled fees 011 the Paytneot DIM Dlwe, or Oil liD>' 'ubs.equem Renewal Payment Due Date, ifyoo 
ooniiiCt us a.t least thn:c (3) llusine.~ days prior tu 111ch date lllld select Paymetll Qpriofl (b) in the 1.0811 Agrmne~~t (IIJ:N~WA1.), or if y 
lailt.o I;QI)mCl us to conflml your payment opdon; 

(c) forihc accn~ed fll!IIIICC chargQ~ and f«S. ptus SSO.OO on ~h Pay Date1
., tho fOutlh (4~ Renew&! Payment Due Date. Ulltil all 

IIJIIOU"" owed under the: Loan Apment 1(\! paid in r~n; and 

(Ll) fir any acaued Relmled Payment cl~ subject ro thr: Loau A~Cinalt. 

Evaluation of Loan Cost Disclosures 

In this section, I evaluate the disclosures presented in the Loan Agreement that were 

highlighted in the last section. I rely primarily on Federal Trade Commission (FTC) 

guidelines on making disclosures and disclaimers clear and conspicuous in an on-line 

environment (e.g., on-line ads or web pages)2
• These guidelines emphasize several key 

factors in assessing the likelihood that a disclosure in a docwnent or promotional material 

will be noticed and comprehended by readers. These factors include: (a) Prominence 

(whether the disclosure is prominent enough for borrowers to notice it and read it); (b) 

2 The FTC first issued written guidance for on-line disclosures in 2000 and recently updated it 
in 2013. See Federal Trade Commission (2013), ".com Disclosures: How to Make Effective 
Disclosures in Digital Advertising." [available at 
http://www.ftc.gov/sites/default/files/attaclnnents/press-releases/ftc-staff-revises-online
advertising-disclosure.-guidelines/130312dotcomdisclosures.pdfl. The FTC also issued a 
report that dealt (partly) with the use of disclosures in negative options plans. See Federal 
Trade Commission (2009), "Negative Options: A Report by the Staff of FTC's Division of 
Enforcement." [Available at 
http://www .ftc.gov/sites/default/files/documents/reports/negative-options-federal-trade
conun.ission-workshop-analyzing-negative-option-marketing-report
staf£/p064202negativeoptionreport.pdf.] For peer-reviewed articles that discuss application of 
the FTC guidelines to off-line and on-line disclosures, see Hastak (2004), and Hoy and Lwin 
(2007). The FTC has also held and continues to hold numerous workshops around the 
country that emphasize the importance of clear and conspicuous disclosures (see Hoy and 
Lwin 2007 for details). Note that my analysis is applicable regardless of whether borrowers 
encounter the Loan Agreement in an on-line or off-line environment. 
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Placement (whether the disclosure is presented in an area where conswners are likely to 

look); (c) Proximity (whether the disclosure is located in close proximity to the claim being 

qualified); (d) A voidability (whether specific techniques have been used to increase the 

likelihood that consumers will look at the disclosure); (e) Clarity (whether the disclosme is 

presented in easy to understand language); and (f) Repetition (whether the disclosure is 

repeated to increase the likelihood of exposure). 

(a) Prominence 

The TIL box and the disclosures presented in the box are quite prominent. The 

headline above the TIL box is in bold upper case and in very large font. All four headlines 

within the box are bolded. Two of these headlines are in uppercase font that is larger than 

other text on the page while two headlines are in lower case font that is as large as other text 

on the page. In addition, the box makes this information stand out making it likely borrowers 

will attend to it and process it. Finally, the two sentences below the TIL box that repeat the 

.. Amount Financed" and ''Total of Payments" shown in the TIL box also have key terms and 

dollar amounts bolded to enhance prominence3
• 

The cost disclosures in the three qualifying disclosure paragraphs are far less 

prominent. Specific mentions of cost terms (total payment, accrued fees, finance charges, and 

principal payment} are bwied in the text contained in each of the three paragraphs in regular 

font size. Furthermore, the fact that the three disclosure paragraphs are a part of a long series 

3y ersion B of the Loan Agreement has one sentence (rather than two) that repeats "Amount 
Financed" and the ''Total of Payments" shown in the TIL box, and key terms and dollar 
amounts are not bolded. 
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(over a dozen) of similar looking disclosure paragraphs in the Loan Agreement detracts from 

their prominence and hence the prominence of disclosures embedded within the paragraphs. 

The sentence on "additional fees" in the section labeled "Special Notice" is in bold 

upper case font thus increasing its prominence. Unfortunately, this sentence is placed among 

several sentences (approximately a half page) that are all presented in uppercase bold font, 

and this decreases its prominence and noticeability. 

The section entitled "Schedule of Charges and Fees" has a prominent heading in bold 

upper case and large font. Unfortunately, the heading comes at the end of approximately half 

a page of text that is all bold uppercase and large font, and this detracts from the prominence 

of the headline. Immediately following the heading is approximately half a page of text with 

references to cost-related concepts (APR, set up fees, additional fees, etc.) in small print that 

is not very prominent. Finally, there are two tables entitled ''VIP Customer Fees" and 

"Standard Loan Fees." These titles are underlined and in uppercase thus increasing their 

prominence. The entries in the tables are in a font similar to the font used in much of the 

document. The top row of each table and the first two columns (labeled ''Days" and "APR") 

are bolded making them stand out from the rest of the table. 

Finally, the information presented in the section labeled "ACH Authorization" is not 

at all presented in a way to make it prominent. It blends into the presentation of other 

information in the section. 

(b) Placement 

The TIL box (and following sentences) is placed near the top of the first page of the 
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Loan Agreement. The three qualifying disclosure paragraphs are positioned in the bottom 

half of the first page. This less advantageous placements suggests that the qualifying 

paragraphs are less likely to be noticed and read than the TIT.. disclosures. The sentence on 

"additional fees," the section entitled "Schedule of Charges and Fees," and the information 

presented in the section labeled "ACH Authorization'' all enjoy an even less favorable 

placement, appearing on pages 3-5 (approximately) of the Loan Agreement. 

{c) Proximity 

Since the cost information in the three disclosme paragraphs and in the section 

entitled "Schedule of Charges and Fees" is intended to qualify the statements made in the 

TIL box about finance charges and total payments, it is important that this information is 

placed in close proximity to the TIL box and 'linked' to the cost statements therein. 

Unfortunately, the three paragraphs are separated from the TIL box by the four or five 

statements that take up almost a third of the page, while the sentence on "additional fees," the 

section entitled "Schedule of Charges and Fees," and the infonnation presented in the section 

labeled "ACH Authorization, are all separated from the TIL box by several pages and 

multiple unrelated disclosmes. More importantly, there is nothing in the document to show a 

'connection' between cost information presented in the TIL box and the cost-related tenns 

embedded in the three disclosure paragraphs or presented in any of the other disclosures. For 

example, a statement right below the TIL box indicating that the total payments and finance 

charges will be significantly higher if the "Renewal" option is selected and pointing to the 

''Payment Options" paragraph below (along with improving the clarity of this paragraph) 
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would help borrowers 'link' the information in the TIL box with the qualifying information 

that follows. There is nothing in the Loan Agreement that ties the disclosures to the claims 

they are supposed to qualify. 

{d) A voidability 

When borrowers first read the Loan Agreement online, they are required to initial at 

several places to indicate their agreement with sections of the agreement and also sign on the 

last page of the agreement. Having borrowers initial in several places increases the likelihood 

that they notice and read more of the agreement than would happen otherwise. However, the 

first time borrowers are asked to sign the Loan Agreement is on page 4. This is after the 

section on "Schedule of Charges and Fees" and well after the sentence on "additional fees," 

and the cost disclosures in the TIL box and the following disclosure paragraphs. The second 

time borrowers are asked to sign (initial) is on page 6 part way through the section on ACH 

authorization, and almost half a page after the cost information presented in this section. 

Thus, it is unlikely that having borrowers initial/sign the Loan Agreement in multiple places 

would significantly increase their attention to key disclosures related to the cost of the loan. 

(e) Clarity 

The TIL disclosure box provides information on the APR, finance charge, amount 

financed, and total payments. The finance charge, amount financed, and total payments are 

presented in relatively simple, easy to understand language, and are likely to be 

comprehended by borrowers who notice and attend to this information. The one potential for 

confusion occurs in the way information about ''Total of Payments" is explained. The 
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sentence under this heading says: "The amount you would have paid after you have made all 

payments as scheduled." However, the payment schedule associated with the total payment 

stated in the TIL box involves a single payment and not multiple payments. Thus, borrowers 

could incorrectly comprehend that they could make multiple payments and still only be 

responsible for the total payment amount provided in the TIL box. 

The amount financed and the total of payments are also presented quite clearly in the 

two sentences (one sentence for Version B of the Loan Agreement) that follow the TIL box, 

although the terms used to describe them are different ("Amount Financed" is referred to as 

"Amount given to you directly," and ''Total ofPayments" is referred to as "Amount paid on 

Loan #:xxxxxxx with us''). 

The three qualifying disclosure paragraphs tell borrowers that they must choose 

between two payment options ("payment in full" or ' 'renewal'') at least three business days 

prior to their due date. Borrowers are further told that under the ''payment in full" option, 

their bank account would be debited for" ... the Total of Payments plus any accrued fees ... ," 

while under the ''Renewal" or "Auto~ Renewal" options their bank account would be debited 

" ... for the amount of the finance charge plus any accrued fees," and under the "AutoM 

Workout" option their bank account would be debited " ... for accrued fmance charges plus a 

principle payment of$50, until all amounts owed hereunder are paid in full. '~ The 

presumption appears to be that borrowers would automatically recognize that they would 

face additional finance charges under the "Renewal/Auto-Renewal/Auto-Workout" options 

and thus the total cost of the loan would be higher than what is indicated in the TIL box, but 
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this is not made expliCitly clear to them. 

The last sentence in the first qualifying paragraph (under the "Renewal" option) adds 

to the potential for miscommunication and confusion. It states: "If you choose this option, 

your new Payment Due Date will be your next pay date, and the rest of the terms of the Loan 

Agreement will continue to apply." Borrowers reading this language could reasonably 

assume that ''rest of the tenns" refers to the total payment and cost infonnatiBn provided in 

the TIL box. In other words, borrowers could incorrectly infer that choosing this option does 

not change their total payment amount. The potential for making this faulty inference is 

further exacerbated by language used in the TIL disclosure box under the heading "Total of 

Payments." The sentence under this heading says: ''The amoWlt you would have paid after 

you have made all payments as scheduled." By using the plural (payments) rather than the 

singular (payment), this language could reinforce the take-away that total payments remain 

the same even if multiple payments under the "renewal" option are selected. 

The second qualifying disclosure paragraph (captioned "Auto-Renewal") tells 

borrowers that if they fail to choose between the ''payment in full" or ''renewal" options 

outlined in the first qualifying disclosure, they may be automatically assigned to the 

''renewal" option. Again, however, by repeating the phrase " ... rest of the terms of the Loan 

Agreement will continue to apply" and another similar phrase: "All terms of the Loan 

Agreement continue to apply to Renewals" without alerting borrowers to potential changes in 

their total payments, the disclosure may reinforce the take-away that total payments remain 

as specified in the TIL box. 
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The third qualifying disclosure paragraph (captioned "Auto-Workout") tells 

borrowers what would happen after four loan renewals. However, as with the first and second 

qualifying disclosure paragraphs, there is no specific language to indicate that the total 

payments due on the loan increase with each renewal until the entire principle has been paid 

back. 

In sum, the three qualifying disclosure paragraphs do not clearly explain the 

implications of loan ·renewal for the total cost and total loan payments. To the contrary, by 

repeatedly emphasizing that "the rest of the terms ofthe Loan AgreeiDent will continue to 

apply," the disclosures may reinforce the take-away that their total payments would be as 

indicated in the TIL disclosure box. 

The sentence on "additional fees" in the section labeled "Special Notice" states that 

the borrower may be responsible for additional fees if the loan is refinanced or rolled over. 

This sentence has the potential to signal to borrowers that refinancing the loan may result in 

additional costs. Note, however, that no infonnation is provided about the amount of these 

additional charges, so its utility is limited. Also, by stating that additional fees ·~ay 

accrue ... " rather than 'will accrue ... ,' the sentence introduces unnecessary ambiguity about 

whether or not additional costs will be incurred by the borrower. 

The section entitled "Schedule of Charges and Fees" has two tables entitled ''VIP 

Customer Fees" and "Standard Loan Fees" that appear, at first glance, to provide concrete 

information on how fees and other charges vary as a fi.mction of loan amount and duration. 

Unfortunately, the information in these tables is confusing and is not accompanied by any 
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text that would help the reader understand its implications. The tables provide APRs for 

different loan amounts for loans from 8 to 23 days in duration. It shows that the APR is 

higher for a loan of shorter duration. A consmner might understand this table to suggest that 

the longer that they have a loan, the less expensive it is - an incorrect inference. Rather, the 

figures appear to be based upon single payment loans. My understanding is that most 

consumers did not have such loans. In sum, it is not clear what the data in these tables are 

and how they relate to loan costs based on different repayment schedules. 

Finally, the information presented in the section labeled "ACH Authorization" repeats 

some of the information presented earlier in the three qualifying paragraphs that immediately 

follow the TIL box. Specifically, borrowers are told that they are authorizing Integrity 

Advance to initiate ACH debit entries for the total of payments and any accrued fees, or the 

finance charges plus any accrued fees, or the finance charges plus fees plus $50 depending on 

their particular choice/situation (i.e., "Payment in Full" vs. "RenewaVAuto-Renewal" vs. 

"Auto-Workout"), and that the ACH debits would continue until all amounts owed Wlder the 

Loan Agreement are paid in full. Again, the presumption appears to be that borrowers would 

automatically recognize that they would face additional finance charges under the 

''Renewal/Auto-Renewal/Auto-Workout" options and thus the total cost of the loan would be 

higher than what is indicated in the TIL box, but this is not made explicitly clear to them. 

(f) Repetition 

The amoWlt financed and total payment amount is presented in the TIL disclosure 

box and repeated just below the box in two sentences (one sentence for Version B of the 
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Loan Agreement). This repetition is likely to increase the likelihood that borrowers will 

notice and read these charges, which are associated with paying off the loan in a single 

payment. 

There is also some repetition of ideas conveyed in the three qualifying disclosure 

paragraphs. Specifically, the information presented in the section labeled "ACH 

Authorization" repeats some of the information presented earlier in the three qualifying 

paragraphs by re-informing borrowers they may be charged for either the total of payments 

and any accrued fees, or the finance charges plus any accrued fees, or the finance charges 

plus fees plus $50 depending on their particular choice/situation (i.e., "Payment iri. Full" vs. 

"Renewal/Auto-Renewal" vs. "Auto-Workout). This repetition increases that chances that 

borrowers will notice and process this information. Furthennore, the phrase " ... rest of the 

terms of the Loan Agreement will ·continue to apply" is first mentioned in the first qualifying 

disclosure paragraph and is repeated twice in the second qualifying disclosure paragraph 

(once with exactly the same language and once more with slightly different language: .. All 

terms of the Loan Agreement continue to apply to Renewals"). This increases the likelihood 

that borrowers will read and process this information. Unfortunately, as discussed earlier in 

the section on "Clarity'', repetition of this idea is likely to mislead borrowers by reinforcing 

the take-away that total payments remain as specified in the TIL box. 

Summazy Assessment of Cost Disclosures 

Overall, the disclosures provided in the Loan Agreement do not communicate to 

borrowers in a clear and conspicuous manner that costs (fees and charges) associated with 
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their loan would be significantly higher if they renew the loan {either actively or by default) 

rather than paying it off in full. 

The cost information in the three qualifying disclosure paragraphs is not very 

prominent. Furthermore, the disclosures are not placed close to the TIL disclosure that they 

are supposed to qualify, and there is nothing to indicate to the reader that there is a 

'connection' between the disclosures. Finally, the qualifying disclosures are not clear in 

communicating to borrowers that choosing the "Renewal" option will lead to higher costs 

than those stated in the TIL disclosure box. On the contrary, the phrase " . . . rest of the tenns 

of the Loan Agreement will continue to apply'' which is repeated in the first and second 

qualifying disclosures could easily communicate to borrowers instead that loan costs and 

total payments for the "Renewal" option are as stated and emphasized in the TIL box. 

The sentence on "additional fees" in the section labeled "Special Notice" has the 

potential to communicate that the borrower may be responsible for additional fees if the loan 

is refinanced. Unfortunately, the poor prominence and placement of this sentence and its lack 

of proximity to the TIL box suggests that it will not be very effective in qualifying the cost 

information presented in the TIL box. Additionally, as I have previously noted, this section 

states that such fees ''may accrue" not that they will necessarily accrue. 

The section entitled "Schedule of Charges and Fees" also does not provide cost 

information associated with the "Renewal" option in a clear and conspicuous manner 

(assuming it does contain this infonnation). The section is placed towards the middle of a 

lengthy, dense document, and .there is nothing to indicate that the information presented in 
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the section is related to or qualifies the payment and cost information presented in the TIL 

box. Perhaps most importantly, the information in the two tables presented here is difficult to 

comprehend, and has the potential to suggest incorrect inferences. 

Finally, while the information presented in the section labeled "ACH Authorization" 

repeats some of the information presented earlier in the three qualifying paragraphs, it suffers 

from lack of prominence, placement, proximity, and clarity. 

Issue #2: Default Option 

As written, the Integrity Advance Loan Agreement envisions two repayment 

scenarios: consumers can pay off their loan in full on the first date it is due; or they can 

renew it (up to four times) and then proceed with the work out option. Additionally, the 

agreement states that borrowers must affirmatively inform Integrity Advance about their 

choice (via a phone call) at least 3 business days prior to the payment due date. Failure to 

contact Integrity Advance typically leads to automatic renewal of the loan with associated 

(higher) fees and charges. Stated differently, the default option is renewal of the loan. 

Defaults have a significant and large impact on behavior. Given a choice between two 

options, people often choose to do nothing and hence get assigned to the default option. 

Consequently, changing the default option significantly affects choice outcomes. Default 

effects have been studied and docwnented in a variety of contexts including organ donation, 

enrollment in 401(K) plans, and renewal of gym memberships.4 

4See, for example, Della Vigna. Stefano and Ulrike Malmendier (2006), "Paying Not to Go to 
the Gym/' American Economic Review, 96 (3), 694-719; Johnson, Eric J. and Daniel G. 
Goldstein (2003), "Do Defaults Save Lives?" Science, 302 (5649), 1338-39; Madrian, 
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There are two implications of this literature to the present situation. First, since 

''renewal" (as opposed to ''payment in full") was the default option in the Loan Agreement, 

one would expect a large proportion of borrowers to end up with this option, but this would 

not necessarily mean that many or most of them chose the option actively. Second, since the 

majority of consumers did end up with the default option, the TIL disclosure that Integrity 

Advance provided to them was inaccurate. A better approach to facilitate consumer 

Wlderstanding might be to communicate clearly to borrowers upfront (near, or as a part of the 

TIL disclosure) that their costs and total payment amounts would vary depending on how 

many times they renewed the loan, and to present charges and total payments under several 

scenarios (e.g., payment in full, 2 renewals, 4 renewals + auto workout). s By presenting this 

information early on and emphasizing the fact that borrowers have a choice, the Loan 

Agreement would be providing important information in a unified manner rather than in a 

fragmented manner (in the TIL box and later in qualifying disclosures), and would thus 

increase the likelihood that borrowers would comprehend the loan terms and their choices. 

Issue #3: The Agreement for Remotely Created Checks 

Starting at approximately page 5, the Loan Agreement docwnent contains a section 

entitled "ACH Authorization." This section is about 2 pages long. The main purpose of the 

Brigitte C. and Dennis F. Shea (2001), "The Power of Suggestion: Inertia in 401(k) 
Participation and Savings Behavior," Quarterly Journal of Economics, 116 ( 4), 1149-87 ; and 
Smith, N. Craig, Daniel G. Goldstein, and Eric J. Johnson (2013), "Choice Without 
Awareness: Ethical and Policy Implications ofDefaults," Journal of Public Policy & 
Marketing, 32 (2), 159-172. 
5 The intent here is not to indicate what would be compliant under TILA, but rather what 
would make the disclosures easier for consumers to understand and better reflect reality. 
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section appears to be to receive authorization from the borrower for Integrity Advance to 

withdraw funds from the borrower's bank account in amowtts and at times as agreed to in the 

Loan Agreement. However, a paragraph that appears approximately half-way through this 

section (at the bottom of page 5), grants Integrity Advance powers that are separate and 

distinct from their ability to utilize ACH withdrawals: 

This portion of the paragraph authorizes Integrity Advance to create remotely created 

checks and use these to debit borrower accounts jn the instance that the borrower blocks or 

revokes ACH authorization (e.g., by instructions to their bank). 

Evaluation of The Agret.'ment for Remotely Created Checks 

I evaluate the paragraph shown above from the ACH authorization (giving Integrity 

Advance permission to create remotely created checks and use these to debit borrower 

accounts) using the FTC guidelines on making disclosures and disclaimers clear and 

conspicuous. As noted earlier, these guidelines emphasize several key factors in assessing the 

likelihood that a disclosure will be noticed and comprehended by readers: (a) Prominence, 

(b) Clarity, (c) Proximity, (d) Placement, (e) Avoidability, and (f) Repetition. 

(a) Prominence 

The title for the section on ACH authorization is in bold upper case and large font. In 

addition, there is a line in bold uppercase large font that says "READ VERY CAREFULLY 

BEFORE INITIALING OR SIGNING." This statement plus the bold headline is likely to 
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draw attention to the section on ACH authorization. Unfortunately, the paragraph of focal 

interest here is not presented in a prominent manner- it appears in normal font, 'blends' with 

other text, and is buried in the middle of the (2 page) section. 

(b) Placement 

The section on ACH authorization is placed after four pages of a very dense 

docwnent. Furthermore, the paragraph of interest is placed towards the middle of the 2-page 

section making it even less conspicuous than information placed near the {relatively 

prominent) title of the section. 

(c) Proximitv 

Since the paragraph of interest is not intended to directly qualify a claim or 

statement made elsewhere in the document, proximity is not relevant to my analysis. 

{d) A voidability 

Borrowers are required to sign approximately half way through the section on ACH 

authorization. Having borrowers sign increases the likelihood that they might read more of 

the information in the section than would happen otherwise. Unfortunately, the signature 

comes almost a third of a page after the key paragraph. Asking borrowers to initial or sign 

right after the key paragraph would have been a more effective strategy for increasing the 

likelihood that they might notice and read the information therein. 

(e) Repetition 

The information presented in the paragraph of interest is not repeated elsewhere in the 

Loan Agreement document. 
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(f) Clarity 

The following statement is included towards the end of the paragraph of interest: ''If 

you revoke your authorization, you agree to provide us with another form of payment 

acceptable to us and you authorize us to prepare and submit one or more checks drawn on 

Your Bank AccOlmt so long as amounts are owed to us under the Loan Agreement" For 

conswners who already understand how remotely created checks work, this statement seems 

fairly clear. However, for consumers who do not understand this (and that may be the 

majority of consumers), this statement fails to explain either that the company could write 

these checks without notifying the consumer when they create such checks or that they could 

do so without the consumer's signature. Further, that sentence ends with the phrase: " ... so 

long as amounts are owed to us under the Loan Agreement." As noted earlier, borrowers 

could reasonably read this as referring to the "Total of Payments" specified in the Tll.. box 

earlier in the Loan Agreement This interpretation may be further reinforced by the sentence 

included towards the beginni~g of the paragraph: "The ACH Authorizations set forth in the 

Loan Agreement are to remain in full force and effect for this transaction until your 

indebtedness to us for the Total of Payments, plus any other charges or fees incurred and 

descnoed in the Loan Agreement, is fully satisfied." Consequently, even if borrowers happen 

to notice and read this paragraph, they oould come away with the impression that the ACH 

authorization (as well as the authorization to remotely create and submit checks) is only in 

force until the ''Total of Payments" specified in the TIL box have been made. 
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Summl!Jl AR~C:~"SIJl~IJt of Authprization_g> __ Create.Remoteiy CreateA.Checks 

In my opinion, the paragraph (in the ACH Authorization) that seeks authority for 

Integrity Advance to create remotely created checks and use these to debit borrower accounts 

is neither clear nor conspicuous, and is unlikely to be noticed, read, or correctly understood 

by borrowers. Specifically, it is placed inconspicuously in a section that follows five pages of 

dense text, the central idea of the paragraph is not repeated elsewhere, and the language in 

the paragraph has the potential to confuse and misdirect borrowers rather than illuminate 

them. 

Executed on this 11th day of February, 2016 

Manoj Hastak, Ph.D. 
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18, No. 1, pp 106-117. (Otder of authorship is random. All authors contributed equally). 

Ford, Gary T., Manoj Hastak, Anusree Mitra, and Debra J. Ringold (1996), "Can Consumers 
Interpret Nutrition Information in the Presence of a Health Claim? A Laboratory 
Investigation," Journal ofPublic Policy and Marketing, 15 (1), 16-27. (Order of 
authorship is alphabetical. All authors contributed equally). 

Hastak, Manoj and Anusree Mitra (1996), "Facilitating and Inhibiting Effects of Brand Cues 
on Recall, Consideration Sets and Choice," Journal ofBusiness Research, Vol. 37, No 
2 (October), 121-126. (Order of authorship is random. Both authors contributed equally). 
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Morris, Louis A., Manoj Hastak., and Michael .B. Mazis (1995), "Conswner Comprehension of 
Environmental Advertising Claims," Jomnal ofConsmner Affairs, Vol. 29, No 2, 
(Winter), 328-350. 

Park, Jong-Won, and Manoj Hastak (1995), "Effects of Involvement on On-Line Brand 
Evaluations: A stronger Test of the ELM," Advances in Consumer Research, Vol. 22, F. 
R Kardes and M. Sujan (eds}, Provo, Utah: Association for Consumer Research, 435-
439. 

Hastak, Manoj, Romana Horst, and Michael B. Mazis (1994), "Consumer Perceptions About and 
Comprehension of Environmental Terms: Evidence From Survey Research Studies," in 
Proceedings of the 1994 Marketing and Public Policy Conference, D. J Ringold (ed.), 
Washington D.C., 94-105. 

Park, Jong-Won and Manoj Hastak (1994), "Memory-Based Product Judgments: Effects of 
Involvement at Encoding and Retrieval," Journal of Consumer Research, 21 {3), 534-547. 

Hastak, Manoj and Sung-Tai Hong (1991 ), "Country-of-Origin Effects on Product Quality 
Judgments: An Information Integration Perspective", Psychology and Marketing, 
Vol. 8 {2), 129-143. 

Hastak Manoj (1990), "Does Retrospective Thought Measurement Influence Subsequent 
Measures of Cognitive Structure in an Advertising Context?" Journal of Advertising 
Volume 19, Number 3, 3-13. 

Hastak, Manoj and Jong-Won Park (1990), "Mediators o f Message Sidedness Effects on 
Cognitive Structure for Involved and Uninvolved Audiences", Advances in Consumer 
Research. Vol. 17, M. E. Goldberg, G. A. Gom, and R. W. Pollay (eds), Provo, Utah: 
Association for Consumer Research, 329-336. 

Basu, Amiya K. and Manoj Hastak (1990), "Multiattribute Judgments Under Uncertainty: A 
Conjoint Measurement Approach", Advances in Consumer Research, Vol. 17, M. E. 
Goldberg, G. A. Gorn and R. W. Pollay (eels), Provo, Utah: Association for Consumer 
Research, 554-562. 

Hastak, Manoj and Jerry C. Olson (1989), "Assessing the Role of Brand-Related Cognitive 
Responses as Mediators of Communication Effects on Cognitive Structure", Journal of 
Consumer Research, 15 (March), 444-56. 

Hastak, Manoj (1987), "Role ofUnsupported Brand Evaluation Thoughts in the Persuasion 
Process," Psychol?2Y and Marketing, Vol. 4 {4), 323-37. 

Hastak, Manoj (1986), "A Comparison of Cognitive Structure and Cognitive Response 
Approaches for Measuring Advertising Effects on Product Attnbute Beliefs," in 
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Proceedings of the Division of Consumer Psychology (AP A), J. G. Saegert ( ed), 
Washington DC, 4-7. 

Raju, P. S. and Manoj Hastak (1983), "Pre-Trial Cognitive Effects of Cents-Off Coupons," 
Journal of Advertising, Vol. 12 (2), 24-33. 

Rethans, Amo J. and Manoj Hastak (1982), "Representation of Product Hazards in Consumer 
Memory," Advances in Consumer Research: Vol. 9, A. A. Mitchell (ed}, Ann Arbor, MI: 
Association for Consumer Research, 487-93. 

Raju, P. S. and Manoj Hastak (1980), "Consumer Response to Deals: A Discussion of 
Theoretical Perspectives," in Advances in Consumer Research: Vol. 7, J. C. Olson (ed), 
Ann Arbor, MI: Association for Consumer Researcl-4 296-30 l . 

Wilson, R. Dale, Larry M. Newman, and Manoj Hastak (1979), "On the Validity of Research 
Methods in Consumer Dealing Activity: An Analysis of Timing Issues," in 1979 AMA 
Educators' Conference Proceedings, N. Beckwith etal (eds), Chicago IL: American " 
Marketing Association, 41-6. 

Edited Proceedings and Book Chapters: 

Hastak, Manoj, John L. Swasy, and Sonya Grier, eds. (2007), ''Meeting Social, Ethical, and 
Regulatory Challenges in the 21st Century." Proceedings of the 2007 Marketing and 
Public Policy Conference, Washington DC, American Marketing Association. 

Hastak, Manoj (2003), "Marketing: Myth, Reality, and Excess," in Inside the Minds: Textbook 
Marketing, Aspatore Books. 

Viswanathan, Madhu., Larry Compeau, and Manoj Hastak, eds. (1999), Society for Consumer 
Psychology 1999 Winter Conference Proceedings, Sl Petersburg, Florida, Society for 
Consumer Psychology. 

Unpublished Reports and Papers: 

Hastak, Manoj (2012), "Effects of Exposure to Packages of Several Homeopathic Products on 
Consumer Take-Away and Beliefs," report submitted to the Federal Trade Commission, 
Washington D.C. 

Leo~ Pedro Giovanni, Justin Cranshaw, L<Jrrie Faith Cranor, Jim Graves, Manoj Hastak, Blase 
Ur, and Guzi Xu (2012), ''What do Online Behavioral Advertising Disclosures 
Communicate to Users?" Carnegie Mellon University CyLab Technical Report# 12-008. 

Hastak, Manoj and Dennis Murphy(2012), "Effects of a Bristol Windows Advertisement with 
an "Up To" Savings Claim on Consmner Take-Away and Beliefs," report submitted to 
the Federal Trade Commission, Washington D.C. 
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Hastak, Manoj and Mary Culnan (2010}, ''On-line Behavioral Advertising loon Study,'' report 
submitted to the Future of Privacy Forum, Washington D.C. 

Levy, Alan and Manoj Hastak (2009), "Consumer Comprehension of Financial Privacy Notices," 
report submitted to the inter-agency task force on GLB financial privacy notices (the 
Federal Deposit Insurance Corporation, the Federal Reserve Board, the Federal Trade 
Commission, the National Credit Union Administration, the Office of the Comptroller of 
the Currency, the Office ofthrift Supervision, and the Securities and Exchange 
Commission). 

Hastak, Manoj and Michael B. Mazis (2004), "Effects ofConsumer Testimonials in Weight 
Loss, Dietary Supplement, and Business Opportunity Advertisements," report submitted 
to the Federal Trade Commission; Washington D.C. · 

Hastak, Manoj (2004), "The Effectiveness of"Opt-Out" Disclosures in Pre-Screened Credit card 
Offers," report submitted to the Federal Trade Commission, Washington D.C. 

Hastak, Manoj and Michael B. Mazis (2003}, '7he Effect of Consumer Testimonials and 
Disclosures on Ad Communication for a Dietary Supplement,'' report submitted to the 
Federal Trade Commission, Washington D.C. 

Lacko, James M, Signe-Mary McKernan and Manoj Hastak (2000), "A SurveyofRent-to-Own 
Customers,'' Bureau of Economics Report, Federal Trade Commission, Washington D.C. 

Survey Advisor for "Privacy Online: Fair Information Practices in the Electronic Marketplace. A 
Federal Trade Commission Report to Congress," Federal Trade Commission, 
Washington D.C. (1998) 

Hastak, Manoj (1998), "Energy Company Advertising Study," report submitted to the Public 
Utilities Commission ofNevada, Carson City, NV. 

Hastak, Manoj, Michael B. Mazis, and Jack Kloc (1998), "ATF Wine Labeling Study," report 
submitted to the Bureau of Alcohol, Tobacco, and Firearms, Washington D.C. 

Survey Advisor for ''Privacy Online: A Report.to Congress," Federal Trade Commission, 
Washington D.C. (1998) 

Hastak:, Manoj and Michael B. Mazis (1997), "Consumers' Interpretation of"Recyclable" and 
'
4Please Recycle" Claims on Product Packages," report submitted to the Federal Trade 

Commission, Washington D.C. 

Hastak:, Manoj, Thomas J. Maronick, and Michael B. Mazis (1996), "Consumers' Interpretation 
of Alternative Environmental Claims," report submitted to the Federal Trade 
Commission, Washington D.C. 
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Hastak, Manoj, Romana Horst, and Michael B. Mazis (1992), "Summary and Analysis of 
Consumer Surveys on Environmental Claims in Advertising and Labeling," report 
submitted to the Federal Trade Commission, Washington D.C. 

Hastak, Manoj (1991 ), "Cognitive Processes Mediating Conswner Judgments in Mixed 
Information Environments." 

Research in Progress: 

"Clear Disclosure of Information Sharing Practices by Financial Institutions: hnplications for 
Comprehension and Choice," Manuscript Preparation in progress. (With Alan Levy of 
the FDA) 

"Effects of Consumer Testimonials in Advertising on Audience Perceptions of Efficacy and 
Typicality Claims." Manuscript preparation in progress. Target: Journal of Marketing. 
(With Michael Mazis). 

"Developing Mandatory Energy Labels that do not Mislead Consumers: Lessons from Consumer 
Research at the Federal Trade Commission." Manuscript preparation in progress. 
Target: Journal of Public Policy & Marketing. (With James Hilger and Janis Pappalardo 
oftheFTC) . 

"Effects of Change in Involvement Between Ad Exposure and Brand Evaluation on Brand 
Evaluation Processes." Manuscript preparation in progress. Target: Journal of Conswner 
Psychology. · 

"Are "Up To" Claims in Advertising Deceptive and Can They be Corrected Through 
Disclosures?" Collecting additional data to extend findings from one of my earlier papers 

Conference and Professional Presentations: 

''The CFPB Integrated Mortgage Disclosure Project: Quantitative Study/' Marketing & Public 
Policy Conference, Washington, D.C. June 2015. 

"Two Decades of Involvement with the FTC: Contributions to Research, Policy Making, and 
Litigation," American Marketing Association Annual Conference, San Francisco, CA. 
August2014 

"Three Deacades of Marketing Academic Input at the FTC," Marketing & Public Policy 
Conference, Boston, MA. June 2014 

"Policy Challenges at the FTC: Opportunities for Research Contributions," Marketing & Public 
Policy Doctoral Consortium, University of Massachusetts, Amherst June 2014 
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"Copy-testing Issues in Litigation," Federal Trade Commission Workshop, Washington DC. 
February 2014 

"Use ofConswner Surveys in Litigation,'' Federal Trade Commission Workshop, Washington 
DC. February 2014 

"Are Tensile Claims in Advertising Deceptive? An Empirical Investigation of Energy Savings 
Claims," presented at the International Conference on Research in Advertising," Zagreb, 
Croatia. June 2013. 

"Designing Disclosures based on Consumer Testing," presented at the joint FTC-CFPB 
Workshop entitled Life of a Debt: Data Integrity in Debt Collection, Washington D.C. 
June 2013. 

"Consumer Perception of"Up To" Claims in Advertising," presented at the 2013 Marketing & 
Public Policy Conference, Washington D.C. June 2013 

"What Do Online Behavioral Advertising Disclosures Communicate to Users?" presented at the 
2012 ACM workshop on Privacy in the Electronic Society (WPES) Raleigh, NC, October 
2012. 

"Changes in Involvement Over Time: Implications for Advertising Induced Brand Evaluation 
Processes," presented at the International Conference on Research in Advertising," 
Stockholm, Sweden. June 2012. 

"Noticing the Notice and Understanding What it Means," presented at the 5th Annual 
Privacy Law Scholars (PLS) Conference, George Washington University Law School, 
Washington D.C. June 2012. 

"Clear Disclosure: Comprehension and Choice," presented at the 2012 Marketing & Public 
Policy Conference, Atlanta, GA. June 2012 

"Assessing Consumer Perceptions of Modified Risk Tobacco Product Advertising and Labeling 
Claims and Associated Disclosures," presented at the FDA workshop on modified risk 
tobacco products, Washington D.C. August 2011. 

"Communication Efficacy of Layered Disclosures About Online Behavioral Advertising," 
presented at the 2011 Marketing & Public Policy Conference, Washington D.C. June 
2011 

"Communicating With Consumers: How to Improve Mortgage Loan Disclosures." Participant in 
Invited Panel. U.S. D(!l?artrnentofTreasury, Washington D.C. December2010. 

"Can Front-of-Package Nutrition Cliums Help Low Literate Consumers Assess Product 
Healthfulness?" presented at the 2010 Marketing & Public Policy Conference, Denver, 
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CO. June 2010 

"Can You Understand What This Privacy Notice Says? A Report on the GLB Interagency 
Research Project," presented at the 2010 Marketing & Public Policy Conference, Denver, 
CO. June 2010 

"Future of Privacy Forum "Icon"Survey: Comprehension of Behavioral Advertising 
Disclosures," presented at the Federal Trade Commission, Washington DC. January 
2010. 

"Effects of Decision Structure, Stakes, and Information Provision in a Fraud Case," presented at 
Association for Public Policy Analysis and Management Conference, Washington DC. 
November 2009. 

''Consumer Surveys: When and How to Create a Litigation Survey," presented at the Federal 
Trade Commission Litigation Seminar, Washington DC. September 2009. 

''Developing Mandatory Energy Labels that do not Mislead Consumers: Lessons from Consumer 
Research at the Federal Trade Commission," presented at the 2009 Marketing & Public 
Policy Conference, Washington DC. May 2009 

"Exploring the Effects of Decision Structure, Stakes, and htformation Provision in a Fraud 
Case," presented at the 2009 Marketing & Public Policy Conference, Washington DC. 
May2009. 

''Facilitating the Usage ofNutritional Information by Low-Literate Consumers," Presented at the 
Association for Consumer Research Asia-Pacific Conference, Hyderabad, India. January 
2009. 

"Effects of Consumer Testimonials in Advertising on Audience Perceptions of Efficacy and 
Typicality Claims," presented at the 2008 Marketing & Public Policy Conference, 
Philadelphia, P A. June 2008. 

''Database Marketing Applications for the Emerging Retail Sector in India," invited address at 
MERC School of Business and Retail Management (Pune, India). July 2007 

Delivered opening remarks at the 2007 Marketing and Public Policy Conference, Washington 
DC., June 2007. 

"Developing Regulatory Disclosures through Consumer Testing," presented at the 2007 
Marketing & Public Policy Conference, Washington DC., June 2007. 

"Understanding and Facilitating the Usage ofNutritional Labels by Low Literate Consumers," 
presented at the 2006 Marketing & Public Policy Conference, Long Beach, CA. June 
2006. 
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"Data Mining in Direct Marketing: A comparison of RFM, CHAID, and Logistic Regression," 
presented at the Consumer Personality and Research Conference, Dubrovnik, Croatia. 
September 2005. 

"The Effectiveness of"Opt-Out'' Disclosures in Pre-Screened Credit card Offers,'~ presented at 
the 2005 Marketing & Public Policy Conference, Washington D.C., May 2005. 

"Regulation of the Rent-to-Own Industry: Implications of the Wisconsin Settlement with Rent
A-Center," Presented at the 2004 Marketing & Public Policy Conference, Salt Lake City 
UT., May 2004. 

"Copy-testing and Conswner Research," presented at the Federal Trade Commission, 
Washington D.C., August 2003 

"Empirical Evidence on the Determinants of Rent-to-Own Use and Purchase Behavior," 
presented at the 2003 Marketing & Public Policy Conference, Washington DC., May 
2003. 

"Copy-testing and Consumer Research," presented at the Federal Trade Commission, 
Washington D.C., August 2002 

"Truthful but Misleading Claims in Advertising and Labeling," presented at the 2002 Marketing 
& Public Policy Conference, Atlanta, GA. June 2002. 

"Use of Survey Research in Public Policy Decisions," presented at the 2001 Marketing & Public 
Policy Conference, Washington D.C. June 2001. 

"Marketing Academics at the Federal Trade Commission (1995-present),'' presented at the 2001 
Marketing & Public Policy Conference, Washlngton D.C. June 2001. 

"Assessment of Customer experience with Rent-to-Own,'' presented at the Twenty-Second 
Annual Research Conference of the Association for Public Policy Analysis and 
Management, Seattle, W A. November 2000. 

"Copy-testing and Consumer Research," presented at the Advertising Training Seminar 
sponsored by the Federal Trade Commission, Washington D.C. August 2000. 

"An Empirical Examination of Customer Experience with Rent-to-Own Transactions," presented 
at the 2000 Marketing & Public Policy Conference, Washington D.C. June 2000. 

"Research Methodology at the FTC," presented at MSI-sponsored conference on Current 
Developments at the FTC and FDA, Washington D.C. June 2000. 

"Facilitating the Use ofNutrition Information through Sununary Information,'' presented at the 
Advertising, Conswner Psychology, and Health Conference, Columbus, OH., May 1997. 
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"Consumer Interpretation of "Recyclable" and "Please Recycle" Claims on Product Labels;, 
presented at the 1997 Marketing & Public Policy Confere.n~. Boston MA, May 1997. 

''The Effects of Health Claims on Consumer Interpretation of FDA-Mandated Nutrition 
Disclosures: A Mall-intercept Study,', presented at the 1997 Marketing & Public Policy 
Conference, Boston MA. May 1997 

"Are Daily Reference Values Really Enough? Facilitating the Use of Nutrition Information 
Through Summary Information,'' presented at the 1997 Marketing and Public Policy 
Conference, Boston MA. May 1997. 

''Consumers, Interpretation of Alternative Environmental Claims," presented at the special AMA 
conference on Environmental Marketing Claims and Decision Making: Consumer, 
Market. and Regulatory Issues, San Diego, CA., August 1996. 

"Consumer Perception of "Made in USA" Claims in Advertising and on Product Labels,'~ 
presented at the Federal Trade Commission "Made in USA" Workshop, Washington 
D.C., March 1996. 

"Can Disadvantaged Consumers Interpret Nutrition Information in the Presence of a Health 
Claim? A Laboratory Investigation," presented at the special AMA conference on 
Conswner and Market Implications of Information ProvisiQn: The Case of the Nutrition 
Labeling and Education Act of 1990, Washington D.C., August 1995. 

''Facilitating and Inhibiting Effects of Brand Cues on Recall, Consideration Sets and Choice," 
presented at the 22nd International Research Seminar in Marketing, La Londe les 
Maures, France, June 1995. 

"Effects of the New FDA Rules for Food Labels on Disadvantaged Consumers," presented at the 
22nd Annual Conference of the Association for Consumer Research, Boston, Mass., 
October 1994. 

"Effects of Involvement on On-line Brand Evaluations," presented at the 22nd Annual 
Conference of the Association for Consumer Research~ Boston, Mass., October 1994. 

"Conswn.er Comprehension of Environmental Claims," presented at the Conference on 
Environmental Consumerim1, Georgetown University, Washington D.C., July 1994. 

"Conswner Comprehension ofEnvironmental Advertising Claims," presented at the 1994 
Marketing & Public Policy conference, Washington D.C., May 1994. 

"Health Claims in the Presence of Consistent and Inconsistent Nutrient Information: A 
Laboratory Investigation," presented at the 21st Annual Conference of the Association 
for Consumer Research. Nashville, Tenn., October 1993. 
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"The Effect of Health Claims on Consumer Judgments About the Healthfulness of Food: A 
Laboratory Experiment," presented at the Federal Trade Commission (Bureau of 
Economics), Washington D.C., July 1993. 

"Effects of the New FDA Rules for Food Labels on Disadvantaged Consumers," presented at the 
1993 Marketing and Public Policy conference, East Lansing, MI., May 1993. 

"Facilitating and Inhibiting Effects of Brand Cues on Recall, Consideration Sets, and Choice," 
presented at the 20th Annual Conference of the Association for Consumer Research, 
Vancouver, B.C., October 1992. 

"Confirmatory Bias in the Processing of Health Information in Labels," presented at the 1992 
Marketing and Public Policy conference, Washington D.C., May 1992. 

"Representation of Product Information in Memory: Some Experimental Evidence, 11 presented at 
the 19th Annual Conference of the Association for Consumer Research, Chicago, IL, 
October 1991. 

"Judgment Updating Strategies: Effect ofNew Information on Existing Product Evaluations111 

presented at the 17th Annual Conference of the Association for Consumer Research, New 
Orleans LA, October 1989. 

"Mediators of Message Sidedness Effects on Cognitive Structure for Involved and Uninvolved 
Audiences", presented at the 17th Annual Conference of the Association for Consumer 
Research, New Orleans LA, October 1989. 

"Multiattribute Judgments Under Uncertainty: A Conjoint Measurement Approach", presented at 
the 17th Annual Conference of the Association for Consumer Research, New Orleans 
LA, October 1989. 

"Consmner Decision Making Under Uncertainty: A Conjoint Analysis Approach," presented at 
the 1989 Marketing Science Conference, Duke University, March 1989. 

"Source Credibility Effects in Advertising: Assessment of Mediating Processes," presented at the 
1988 Conference of the American Academy of Advertising, Chicago Il, April 1988. 

"Simultaneous Effects of Country Image and Price Variables on Quality Perception: An 
Information Integration Perspective, 11 presented at the 15th International Marketing 
Congress, New Delhi India, December 1987. 

"A Comparison of Cognitive Structure and Cognitive Response Approaches for Measuring 
Advertising Effects on Product Attribute Beliefs," presented at the 1986 Annual 
Convention of the American Psychological Association, Washington DC, August 1986. 
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"Alternative Perspectives on Attitude Formation and Change in an Advertising Context," 
presented at the 12th Annual Conference of the Association for Consumer Research, 
Washington DC., October 1984. 

"Representation of Product Hazards in Consumer Memory," presented at the 9th Annual 
Conference of the Association for Conswner Research. St. Louis, Mo, October 1981. 

"Conswner Response to Deals: A Discussion of Theoretical Perspectives," presented at the 8th 
Annual Conference of the Association for Conswner Research, San Francisco, CA, 
October 1980. 

"On the Validity of Research Methods in Consumer Dealing Activity: An Analysis ofTinring 
Issues," presented at the 1979 AMA Educators' Conference, Chicago, ll, August 1979. 

Doetoral Dissertation: 

"Assessing the Role of Brand- and Advertisement -Related Cognitive Responses as Mediators of 
Communication Effects on Cognitive Structure." Professor Jerry C. Olson, Thesis 
Advisor. 

Professional Service: 

Associate Editor, Journal of Public Policy & Marketing, (Academic Refereed Journal), 2013-
present. (Member of Editorial Review Board 2006-presen.t). 

Member of the Editorial Review Board for Psychology & Marketing (Academic Refereed 
Journal), 1994-1996. 

Organizer and Co-Chair, Marketing & Public Policy Conference. Washington D.C. 2007. 

Chair, Societal, Public Policy and Ethical Issues track, American Marketing Association Summer 
Marketing Educators' Conference. San Francisco, CA. 2005. 

Organizer and Co-Chair, Annual Conference of the Society for Conswner Psychology. St. 
Petersburg, Fl. 1999. 

Occasional Reviewer for: 

J oumal of Conswner Research 
Journal of Marketing Research 
Journal of Consumer Affairs 
Association for Consumer Research Conference 
Association for Consumer Research Asia-Pacific Conference 
American Marketing Association Summer and Winter Conference 
American Psychological Association Conference 
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Academy of Marketing Science World Marketing Congress 
Academy ofMarketing Science Conference 
Marketing and Public Policy Conference 

Organizer and Co·Chair of session entitled "Developing Transparent Disclosures via Conswner
Centric Research: The CFPB Integrated Mortgage Disclosure Project," Washington D.C. 
June 2015 

Chair of Session entitled "Live Long and Prosper", International Conference on Research in 
Advertising. Zagreb, Croatia. June 2013. 

Organizer and Chair of session entitled ''What is the FTC Up To? Research and FTC Guidance 
on "Up To" Claims in Advertising," Marketing & Public Policy Conference, Washington 
D.C. June 2013 

Organizer and Co-Chair of session entitled "Controversies SUJTounding Online Behavioral 
Advertising: Consumer, Industry, and Regulatory Perspectives" Marketing & Public 
Policy Conference, Washington D.C. June 2011 

Organizer and Co-Chair of session entitled ''Role of Qualitative and Quantitative Conswner 
Research in Policy Development at Federal Agencies: Two Case Studies," Marketing & 
Public Policy Conference, Denver, CO. June 2010 

Organizer and Co-Chair of session entitled "Effects of Front-of-Package Health and Nutrition 
Claims on Conswner Comprehension of Product Healthfulness," Marketing & Public 
Policy Conference, Denver, CO. June 2010 

Organizer and Co-Chair of session entitled "A two decade perspective on changing FTC 
priorities, initiatives, and impact," Marketing & Public Policy Conference, Washington 
D.C. May 2009. 

Organizer and Co-Chair of session entitled "Consumer Testimonials in Advertising: Assessment 
of the FTC Endorsement Guides," Marketing & Public Policy Conference, Philadelphia, 
P A. June 2008. · 

Organizer and Chair of session entitled "Financial/Credit Issues and Disadvantaged Consumers," 
Marketing and Public Policy Conference, Washington DC., May 2003. 

Organizer and Co-Chair, session on ''Deceptive Advertising and Labeling: Causes and Cures," 
Marketing and Public Policy Conference, Atlanta GA, May 2002. 

Chair, session on "Brand Extensions and Associations," 28th Annual Conference of the 
Association for Consumer Research, Salt Lake City, UT, October 2000. 

Organizer and Co-Chair of session entitled "Health Claims and Consumer Behavior", Marketing 
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and Public Policy Conference, Boston MA, May 1997. 

Chair, session entitled "Advertising Effects on Conswner Memory and Response", 22nd 
International Research Seminar in Marketing, LaLonde les Maures, France, June 1995. 

Discussant, session on "Adolescent Compulsive Consumption," 22nd Annual Conference of 
the Association for Consumer Research, Boston MA, October 1994. 

Invited participant in the Workshop on "Nutrition Labeling Regulations" organized by the 
Marketing Science Institute, Washington DC., January 1994. 

Member of the Board of Directors, American Marketing Association Metropolitan Washington 
Chapter, 1993-94. 

Organizer and Co-Chair (with John Lynch Jr.) of session entitled ''New Directions in Research 
on Memory Based and Mixed Judgments," at the 17th Annual Conference of the 
Association for Consumer Research, New Orleans LA, October 1989. 

Discussant, session on "Elaboration and Emotion in Information Processing," 15th Annual 
Conference of the Association for Consumer Research, Boston MA, October 1987. 

Session Chair at the Paul D. Converse Marketing Symposium, University of Illinois at Urbana
Champaign. May 1986. 

Session Chair at the Stellner Symposium on Theories of Marketing Practice, University of 
lllinois at Urbana-Champaign, May 1985. 

Honors and Awards: 

Two time recipient of the Thomas C, Kinnear award for the best article published in the 
Journal of Public Policy & Marketing over a three year period (2003 and 2011 ). 

Kogod School of Business, Faculty A ward for Outstanding Research, 2009 

Award from the Federal Trade Commission in recognition of outstanding contributions in 
producing the Commission,s Report on the Marketing of Violent Entertainment to 
Children. October 2000. 

Award from the Federal Trade Commission in recognition of outstanding contributions to the 
Privacy Initiative. October 1998. 

Recipient of a research grant for $5980 from the Marketing Science Institute (MSI}, Cambridge, 
Mass. to investigate "Role of Fairness in Service Quality Evaluation in the Automobile 
Service Industry." 1996 (with Am!ya K. Basu and Saad Andaleeb). 
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Honorable mention in the MSI Research Competition "Using Marketing to Serve Society" 
sponsored by the Marketing Science Institute, Cambridge, Mass., 1993. (With Gary T 
Ford, Anusree Mitra, and Debra J. Ringold). 

Research grant from the Marketing Science Institute (MSI) to fund research on the effects of 
health claims in food advertising and labeling on consumers, 1993. (With Gary T. Ford, 
Anusree Mitra, and Ringold). 

Named to the University of Illinois list of excellent teachers, 1986, 1989. 

American Marketing Association Doctoral Consortiwn Fellow, 1981. 

Alpha Mu Alpha Honorary Marketing Society. 

Beta Ganuna Sigma Honorary Society 

President's gold medal for achieving the highest grade point average in the College of Science, 
Birla Institute ofTechnology and Science, Pilani, India, 1975. 

National Science Talent Scholarship and Certificate ofMerit, India. 1972-1975. 

Teaching Experience: 

Undergraduate: 

Graduate: 

Principles of Marketing, Consumer Behavior, Advertising and Promotion 
Management 

Buyer Behavior, Advanced Seminar in Consumer Infonnation Processing, 
Database Marketing 
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APPLICATION (Integrity Advance, LLq FORM#l Loan #: 30609072 

IMPORTANT INFORMATION ABOUT PROCEDURES FOR OPENING A NEW ACCOUNT: To help the government fight tbe 
fUnding oft.etri)rism and money laundering activities, Federal law requires an financial instiiUtioos to obtain, verify, aod record 
infQlmlltion d:urt idcutifies each r_:rson who opens an 11a:ount. What this means for )'OG: When you open an account, we ("we" or "us'' 
mer'$ tQ "lmqpit)• 1\.dnnc~ U.C' > wiU ask fotyout name, address, date of birth, and other information that will allow us to identifY you. We 
may allo fiSk to see your driver's Jie(\nse or oCbel' ideutifying docwnent. 

NOTICE; WE ABE REQUiRED BYLAW WADQPTPRQCEDURBS TOREOUES'fANQ RErAINJN OUB RECORQSlNFOilfdti'UON 
NECES84RY m VERIFY YOUR IDENTITY 

EMfWYMENT INFORMATION 

h 't 

By typin& your ru.Une and clicking "1 Agree" below, you are electronic.1Uy si~s this AwlicatioD. By clectrooically sigoing and 
submitting lhl~ Aflllllcatlon, you cenlly tbat all oftbe information provided above i111rUe, oomplete arid oom:ct 1111d pmvided to u~ for the 
purpose of inducing us to m~~ke are luun t'or whim you ar~ appl~g ~od yuu 11cknuwled~ ~ivioi a fully cumpl~ cupy uttbis 
AwJicatiOD and ~yiDg documents. This Application wdl be deemed incampl~ and will oot be PJO"SSCd by us llD1css agreed by 
yau below. By eJI!(;troOJcally signing below you also agree that we may obtain and use inf01111ation about you from third parties, 
mch.tding eoosumer .reports, to evaluate your applic:ation .and to review your account for as long as you owe any amoun1 to us. 

Sjgnatare: (X) ___ . ....... .. -----~-·-· .. ~- _, Date: .. _ ·-_ ,3124/2009 _ _ , __ _ 

COYERED BORROWER IDENTIFICATION SJAJEMENT: 

Federal law provides iniportant protectieu to adlve duty members of the Armed Forces and tlleir dependents. To ellsure diet 
tileR protections are provided to eligible applieaats, we require you to select aJid eledmnicaUy sJgn ~ oftbe f.tlow~ . 
!lbltemenll'l as applkahle: 

PIM$B8El£CTQNEOFTHBFQLI.QWJN6Sf4TEMEN'J+s; 

I A. '\I a regular or merve member of tle Array, Navy, Marine Corps, Air Force, or Coast Guard, serving 011 a~tive aty UllMr a 
tall or order daat does not specifY a period of 30 clayt or fewer, or such member servlllg on Active Nat1oru1l Guard dldy. 

I AM a 4epeadenf of a mel'llxr of t.be A1'111~ F'ol'IID 011 actn-e cl11ty .s described abow. bc:c.-c I - tWIDemkr'sspou~c., tile Qlelllber'5 diiJd u .. cr th agt: 
ot dg1ltei!JI yean old, or 1 am ao llldi\'.ldual for wl•m tile member pro,1dod IIIDJe tban enc-faalf uf my flaaDelliJ 1opport for li!Oda}'llmlll«fiiltely prceedlag 
toclay's 4ate. 

I AN NOT • ngt~kt fir~ Hteitlli« t~/fltr: .tfl'lll)'• N07, lll«<'it~l Ct~rps, Au FtH,y. nr CdoiSt GN7tl. :ltlfrillg lilt aeti.-e dnzy uder fl c.t1N 91' tii'Wtltttl dtJes n01 

lfWdh• perifld of 3fllku's or fm:er font dt:pm4mtf1/sr.cil«llleltl.ber). 

Signature: (X) ___ ·~----~· 

WARNING: IT J.S IMPOIUANTTO FILLOUTTHISFORM ACCURA.TJ!LY. KNOWL"''GLYMAKJ.'\'G A FALSE STATEMENT ON ACREDrr 
APPLJCATIO~ IS A CIUME. 

CONFIDENTIAL 
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LOAN AGREEMENT 

· sbursement Date: 3/25Q019 
a)meut Date: 4/1012009 

Int~rJty Advu.nte., LLC) 
00 Creek View Roa• 

oan #: 30609072 

FORM #1. Loan#: 
30609071. 

In this Loan Agreement (hcreinofkT. tbe •toan Agra.'mCnt") the words "you", "your" and "I" mean the bom>wer who has electronically 
signed it. The words •we", "us" and "our~ mean Integrity Advllnce, LLC (~Lender"), a liceMcd lender of payday loans regulated by the 
Delaware State Bank Commissioner. 

FEDERAL TRUTH IN LENDING DISCWSURES 

ANNUAL PERCENTAGE fiNANCE CHARGE Amount Finaneed Total of Payments 
RATE 

The dollar amount tile credit Tile amount of credit provided The amount y•u will have raid 
The cost of you credit as a after you have made al 

yearly rate. wll cost you. to yeu or on your behalt payments as scheduled. 
. IISU.1JlC.J.. $150.00 ssoo.oo ~-an . 

our Payment SchedUle will be: One (1) payment ofS6st.OO due on 4110/2ot9 ("Payment Due Date"). 
'eeurity: You are giving a security interest in the El'H.ECKIACH Authorization. 
repayment: If you pay off early, you will be entitled to 11 refund of the uneamed ponion of the finance charge. 

ltemizatioD of Amount Financed: Amount given to you directly: SSH.OO . Amount paid on Lollnf#: 30609072 with us: $'50.00. 

PAYMENT OPTIONS: You Jllllo'itJielect your payment option at least three (3) business days prior to vour Payment Due Date by 
co~Ueting u~ at (ROO) 50.~-6073. At that time, you may choose: • 

(a) Payment jp full: You may pay the Total of Payments shown above, plus any accrued fees, to satisfY yollr loau in full. When you 
contact us and choose thisqrttoo, we will debit Your Bonk Aooouot (defmed below) fur the Total of Payments plus any accrued fees, in 
accordance with the ACH Authorization below; OR 

(b) Renewal: You may renew your loan (that is, extend dte Payment Due Date of your loan until your next Pay Dat<:A') by autboriling 
us to debit Your Bank Account for the amount oflhe Finance <.1lllfge, plus any accrued fees. If you choose this option, your new 
Paymect Due Date \\iU be your next Pay Date1, and the rest of the tcnns of1he Loan Agreement will continue to apply. 

AUTo-RENEWAL: Jfyou fail to cootact us to ccofinn your Payment Optioo at least three (3) business days prior to any Payment Due 
Date, or otherwise fail to pay the loan in fflll_on any Pay Date, Lender may automatically renew yoor loan as described under (b) above, 
and debit Your Bank Account on the Payment Due Date or thereafter for the Finance Charge and any accrued fec:.s. Your new Payment 
Due Date will be your next Pay Date 1, and the rest of the tenns of the Loan Agn.>e~ncnt wilt continue to l!pPly. You must oontact us at 
least three (3l business days prior to your new Payment Due Date to con fum yoor payment option for the Renewal. If you fuiJ to contact 
us, or otherw1se fail to ps.y tlie loon in full on your new Payment Due Date, we may automatically renew the loan until your next Pay 
Date. 1 After your initial loan payment. you may obtain up to four ( 4) R.cru:wals. All terms of the Loan Agreemoot continue to apply to 
Rcnewall>. All Renewals are subject to Lendefs a~roval. Under Delaware law, if you qualifY, we may allow you to enter into\lp to four 
(4) Renewals, also known as a ~refinancwg" ot· a 'rolluver". Tite full outstanding balanl.le shall be due upon oompletion of the cerm of ell 
Renewals, unless you .qualify for Auto- Workout, as described below. 

AU'fQ-WORKOUT. Unless you contact us to confirm your option for Payment in Full prior to your Fourth Renewal Payment Due 
Date, your loan will automatically be placed into a Worl<out 'Payment Plan. Under the W Oftont Payment Plan, Y oor Bank Account will 
automatically be debited on your Pay Date1 fur a1.'Crued finance charges plus a principal payment ofSSO.OO, uotil aU amoonts owed 
hem~nder are paid in full Th.is does not limit any of Lt:ndcr's other rights under the terms of the Loan Agrcemcnl. AU Workout 
Payment Plllns arc subject to L<mder's approval 

DISBURSEMENT: In order to complete yourtreusaction t\ritb us, you must electronically sign the Loan Ag:reement by clicking the ''I 
Agree" bunoo at the end of the Loaa Agreement, as well as an other "I Agree" buttons that appear within the Loan Agreement and rdated 
do1.-uments tbal appear below. We will tlu:n approve or deny ywr application and lhc Loan Agreement ffthc Loan Agreement is 
approved, we \\i!J usc commercially reasonable efforts to effect a credit entry by depositing the proceeds trom the Loan Agreement into 
the bank account listed below in tho EChcck/ ACH Authorization ("Yom &nk Account") on the Disbursement Date. Unavoidable delAys 
as a result of bank holidays, the processing schedule of your individwll bank, the uotimely receipt of pay stubs, if such paX stubs are 
required, inadvertentproc~!ling CtTnfS. •a~ of ClOd", andlm- "act~ ofterror" may extend the time for the deposit. You wdl have the 
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option of rescinding the loan aod this Loan A~ec:rnent in accordance \\~th the "RESCISSION" provision listed below, wbieb. dcsaibes, 
among other things, 1he time and manner within wbich notice of rescission must be given 1o be effective. Failure to give such ll<ltice as 
and Mien set out in the "RESCISSION" pmviliioo will bedemned to constitute acceptance by you oftt1e delayed disbun;ement date. 

YOUR PROMISE TO PAY: You promise to pay us the Total of Payments according Co1he terms of our disclosures setfortb below on 
the Payment Due Date and all other IUtiOUnts owed to us under the Loraa Asrcement. You grant us u.:;ecurity interest in your 
EChe<:k/ACH Au1horl7..ation in the amount of the Total of Payments (the "EChecJc/ACH •) which we may 11egotiate on the P4}'lllelrt Due 
Date or thereafter. All pay111Wts will be applied first to in~1 and fees and then to princ;al. Both tbe amount of interest charged and 
me ttlcln=of are set fonb respectively In d1e FiDance Chllr¥e and Annual :Percen1llse Rate disclosures in the Loan Agreement. Pursuant to 
tbc ECitcck/ ACH Authorization. you bave directed •s to mitiate one or mORI EChcck/ ACH debil entries to Your Bank Account for the 
amoums owed to us under the Loen Agrccmcot on tbc Pttymoot Duo Date or thereafter and for (lcrtllin fees that DUlY be assessed in 1bc 
cvc:ot of dillhonor when prcscnhncJU is made to your bonk on your ECitC(lk/ ACH Auehorization. 

CONSENT TO ELECTRO~IC COMMUNICATIONS : The fullowing t.crm!t and coaditions govcm electronic commlDiications in 
cotlllecdon with the Loan J~.grcement aod the oamaaioo evidenced hereby (the "CODSedt"). By electronically signing tbe loaD 
~t by cliclcing the "I AGREE'' battoo aad entering yoor oame bcfow, you are confitming that you have agreed to the terms and 
conditions of the C.onscnt and that yoo have downloaded OJ printed u copy of this CCilSCI1t for your reoords. You ogree that: 

A· Any disclosure,. notice, record or other type of information that is provided to you in connection with }'"Onr transaction 
with us. including but not lim.iU:d to, the .Loan Agreement, this Conseat, the Truth in Lellding disclosures set forth above. cbaJige-in-tenn 
notitcs. fee aod transaction information. statements, delayed disb\II'SCmcnt la.ters. notices of adverse action, state mandated broch.wa and 
disclostatCS, and transaction information (i€U'Cornmunicationlillf' ), m~ be sent to you clewonienlly by posting the informati.011. at our 
web site, www.IAdwnceCasb.rom, or by sending it to you by e-:mail. 

A· We will not be cht igsted to pnwide any Commmication tu you in paper form unl~.<; yoo ~lticatly requeRt U!l to do 
so. 
A· You max obtain a copy of any Communication by contacting us at 301 C,_ View Road, Saitc 1e2, Newark, DE 
J,U, or by calling us at (800) 505-6073. You al&o can withdraw yotr consent 10 ongomg electt~nic communications in the same 
maontf', and ask tbat they be sent to }'Oll in pBpel' or non-electronic form. If you dloose lo n:ceive Comumnicatioos in paper or 
oon~edrmic fonn, we may elect to tcrmiftldc the Loan Agreement aod dcmliJid paymeat of the amount tben due by the date of yow
withdrawal of coosent: or by the expiratioa of Ill)' minimum tenn mandated by law, wbicbever is later. 

A· You agree to pro\'ide us with yov current e-mail address for notices at tbe address or phone number indicated above. If 
your e-mail address changes, you mast seud us a DQCice of the. ne\v ~I"Qis by writing to us or S!.'ndin!J \Ill' au e-mail, u~-ing secure 

. me~~ng. at least five (5) days before the change. 

A· In order to receive electronic commuaicatioas in coonection with this transaction, you will need a working ronncction to 
~Internet, Your browser mU5t support the Secure Sockets Layer (SSL) protocol. SSL provides a !ecuro channel to sead and receive 
data OYer the Internet Microsoft Internet Explorer 6 and above iUpports tim featwe. You will also need either a printer CODnec:ted to 
yow computer to print disclosures/Doti.cu or sufficleat bard drive space IVIIilabl.e to save the infonnatioo (e.g., I megabyte or more). 
You must have your own Internet service provider. 

A· Y cu hm:by provick us with your CXJRSS consent to receive SMS mCSS~!gC$ from \IS. 

A· We may amend (add to, delete or chmge) the terms of this consent to clectroaic c:om111unication by providing you ~With 
advance notice. 

By entering your name and wday's date and clickmg dte "I Agree" button beJow, you are electronically signi~ tllis doC\Imeot and 
confimtiog dult: (I) your system m.eetll the requirements :set for.th abo\•e; (2) you agree toteeeive Communications electronically; aud (3) 
you are able to access and print or store infonna&ioo prcsetJted at thil; web5i1e. 

SECURITY. Pursuant to Commcoc 2(a)(25) ofthe Federnl Reserve Board Official Scaft'Commcol8l)' to RegulAtion Z 226.2, we have 
disclcled to you that our interesc in tho IK:HtCKIACH Authorization Agreement~ a security interest for Triitb- in-Lendins purpcliCS 
only, because federal and Delaware law do aot c:leady address whether our interest in 1bo ECH.ECKI Alli AutbaJ:i.mtion Apmcnt is a 
"11CCUrity int.clut. 

RESCISSION: You may rescind futun: payment obligations uodCI the Loan Agtt:cnu;nt, without cost or fmancc c~ no lata than 
S;QO p.m. Eostcrn time of the next business day immediately following the Disbursement Date ("Rescissioo Deadline' . To rescind future 
payment obligations on this loan, you must iofi>rm us in writiag, by or before the Rcsdssion Deadline, either by emai to 
irlfo@iadvmcecash.com or by fax to (800)-581-8148, that you want to cancel the fbture payment obligations on this Joan and tbat you 
authoriT.e us to effect a debit entty to Your Bank: Account fur the principal amount oftbe Lean Agreement In the event that we timely 
receive yoor written .notice of rescission on or hebe the Rescissioo Deadline bm before the loan proceeds have been a'editeq to Y onr 
Bauk Account, we will not effect a debit entry to Your Bank Account and both DillS and yo.- obligations under the Loan Agreement will 
be rcscioded. In the event that we timely receive your wriuen notice of rea1..-issicu on or before the Rescission Deadline 00t after the loan 
proceeds have been credited to Your lhnk Account, we will effect a debit to Your Baok Account for the principal :smotat of the Loan 
AgreemcnL Tfwe receive payment of the principal amount via the debit, ou~ and your obligation!; under the Loan Agreement will be 
rescinded. If we do not receive paymellt of the priru:ipal a1110111lt via the debit, chen the Loin .AgJeement will remain in full fon;e and 
e«cct. 

SPECIAL NOTICE: 

CONRDENTlA.L 
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(1) THIS LOAN IS DESIGNED AS A SHORT -TER.~ CASH FLOW SOLUTION A."'I'D NOT DESIGNED AS A SOLUTION 
FOR LONGER TER>'\f FJ.NANCJAL PROBLEMS. 

(2) ADDffiONAL FEES MAY ACCRUE IF THE LOAN IS REFINANCED OR "ROLLED OVER". 

(3) CREDIT COUNSELING SERVICES ARE AVAILABLE TO CONSUMERS WHO ARE EXPERJENCING FINANCIAL 
PROBLEMS. 

BY ENTERING YOUR NAME AND TO DAY'S DATE AND CLICKING THE "I AGREE" BUTTON BELOW, YOU ARE 
ELECTRONlCALLY SIGNING THE LOAN AGREEMENT AND AGREEING TO ALL THE TERMS OF THE LOAN 
AGREEMENT. YOU ALSO ACKNOWLEDGE RECEIPT OF A FULLY COMPLETED COPY OF TOE LOAN 
AGREEMENT AND THE SCHEDULE OF CHARGES AND FEES BELOW. 

A PAYDAY LOAN IS NOT INTENDED TO MEET LONG-TERM nNANCIAL NEEDS 

.SCHWULE OF CHARGES AND FEES 

Accordiug to the Cornmissioa.enlfi'Ms Re~lation 2203, Section 1.0, Notification, every lie~ shall furnish to every applicam a copy of 
tbe Itemized Schedule of Charges aud Fees at the time when sucb application is made. As per the aforementioned CommissionerifTMs 
Regulation 2203, Section 1.0, Notification, p~ review the itcmi?.od schedule of charges and fees below to better understand the charges 
and fees ASsociated with your loan. 

The APR, or Anoual Peccentase Rate, is dte term for the effective interest rate th.at tbe borrower will pay Oil a loan to the lender in a 
standardized way. This is to show the total <.'OSt of credit to the coosumcr, expressed as an annual pcreetttagc of the amount of credit lent 
tC"l the borrower. While APR i~ ·intended to make it easier to Com(Jllrc lcnden~ and loan optionj;, it can seem complicarcd to those d1at are 
not aware of its implications. 

There is no account set up fee and, when iclleduled payments are ma~~.z. ther-e are no additional fees outside 1he principal amount 
bom>wed and 1be interest that accumulates oo the amount borrowed. wnen comparing interest rates amoog companies, please 11ote that 
some compan1es may c.harge set up fees, application fees, or other such dul[8es wbiJe we do not charge for 1hese services. 

OTHmfiE5 

NSF FEE:$15.00 

:ue ~ll5IQMEB EEE& 

LOAN AMOUNT 
DAYS APR $100.00 $1!10.00 $200.00 $250.DO $300.00 f350.00 $400.00 $450.00 mo.oo $550.00 MOCLOO 

23 380.87% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 1108.00 0.00 $132.00 $144.00 
22 381.18% $24.00 e·oo e·oo $60.00 $72.00 $84.00 $96.00 108.00 1120.00 $132.00 $144.00 
21 417.14% $24.00 .00 .00 

=·00 
$72.00 $84.00 $96.00 $108.00 $120 .. 00 $132.00 $144.00 

2e 431.0D% $24.00 .00 .00 .00 $72.00 $64DO $96.00 $108.00 $120.00 $132.00 $1<f4.00 
11 411.05% $24.00 1.00 $48.00 = .00 m .oo $84DO $96.00 1108.00 $120.00 $132.00 $144.00 
11 4H.f7% ~.00 .00 $48.00 .00 S72.00 =DO $96.00 1108.00 1120.00 1132.00 1144.00 
17 515.29% .00 .00 e ·oo $60.00 $72.00 DO $96.00 108.00 120.00 132.00 144.00 
111 547.50% $24.00 .00 .00 SOO.DO $72.00 $84DO $96.00 $108.00 $120.00 $132.00 $144.00 
15 &14.00% $24.00 .00 .00 ~.00 $72.00 $84.00 $96.00 

1'08.00 r20.00 $132.00 f144.00 
14 625.71% $2.4.00 $36.00 .00 $60.00 $72.00 $84.00 E.oo 108.00 120.00 r32.00 144.00 
13 17l.85% ft!·OO $3&.00 $48.00 $60.00 m·oo m·o 

.00 108.00 120.00 132.00 $144.00 
12 730.00% 4DO $36.00 $48.00 $60.00 72.00 .00 .00 108.00 120.00 132.00 $144.00 
11 796.36% $24.00 

m·oo 
$48.00 $60.00 m·oo .00 =.00 r08.00 1120.00 f 132.00 $144.00 

10 876.00% $24.00 .00 m·oo $60.00 .00 .00 .00 108.00 120.00 132.00 f144.00 
8 97U3% $24.00 .oo .00 $60.00 .00 .00 $96.00 108.00 $120.00 f132.00 144.00 
B 10!15.00% $24.00 .00 .00 S60.00 $72.00 .00 $96.00 $108.00 $120.00 132.00 $144.00 

STA,ttDARD LOAi'!j ~ ~fd! Q!STQMEM A!S,~ J:!Q~-VIP ~llSTOMEM) 

LOAN AMOUNT 
DAYS APR $100.00 $150.00 $200.00 $250.00 $300.00 $350.00 $400.00 1450.00 

23 476.09% $30.00 $45.00 $60.00 $75.00 $90.00 1105.00 :120.00 135.00 
22 497.73% 118.00 $45.00 $60.00 $75.00 $90.00 105.00 120.00 r35.00 21 521.43% .00 $45.00 $60.00 $75.00 $90.00 $105.00 $120.00 135.00 
20 547.50% .00 roo $60.00 roo $90.00 $105.00 $120.00 135.00 
19 576.32% $30.00 5.00 =·00 75.00 190.00 $105.00 $120.00 $135.00 
18 608.33% $30.00 5.00 .00 75.00 90.00 $105.00 $120.00 $135.00 
17 644.12% $30.00 5.00 $60.00 75.00 $90.00 ros.oo roo $135.00 
1& 184.38% $30.00 $45.00 $60.00 75.00 190.00 105.00 120.00 1135.00 
15 730.00% $30.00 moo $60.00 75.00 90.00 105.00 120.00 135.00 
14 782.14% $30.00 .00 $60.00 $75.00 $90.00 105.00 120.00 $136.00 
13 842.31% ~.00 .00 $60.00 $75.00 $90.00 $105.00 120.00 1135.00 
12 912.50% .00 .00 $60.00 $75.00 $90.00 $105.00 $120.00 135.00 
11 99S.e% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00 $120.00 $135.00 
10 1095.00% $30.00 $45.00 = ·00 ft5 .00 $90.00 f105 .00 1120.00 $135.00 
9 1216.67% $30.00 $45.00 .00 5.00 $90.00 105.00 120.00 $135.00 
8 1368.75% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00 $120.00 $135.00 
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Printed Name: 

Signature: (X) Date:: 3!2412Q09 

Th.e cum "Pay Dtlte '' refeJ$ to the oeKt time following the Payment Due Date, that you n:ccive regular wages or salary from yoor employer. 
Bccmtse Renewals are (or at lei!St tburtccn (14) days, i.fyou arc paid weekly, your loan will Rot be R(..'tlCWed umil tbenext Pay Date that is 
at least fourteen days after the prior Payment Due Date. 

IGHT TO CANCEL: YOU MAY CANCEL TillS LOAN WITHOUT COST OR FURTHER OBLJGA TION TO US. IF YOU 
DO SO BY THE END OF BUSINESS ON THE BUSINESS DAY AFTER 3124/2009. To cancel. you rrntY ~11 us al (800) 505-6013 
to alert us of your intention to cancel Alternatively, you may a print this page, complete the information in this box, sign and fax it to us 
31 (800)-581-8148. If you follow these procedures but there 1\re insufficient funds available in Your Bonk Acoourtt to enllble m to reverse 

transfer of loan proceeds at the time we effect an ACH debit entry of Your Baak Account, your cancellation will not be effcai.ve and 
on will be required to pay the loao and our charges on tbe scheduled maturity date. 

Slpature: 

CONFIDENTIAL 
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ACH AUTHORIZATION (lutegrity Advance, LLC) FORM #2b 
READ VERY CAREFULLY BEFORE INITIALING OR SJGNING 

LoAn #: 30609072 

ACR AUTHORIZATION :You hereby voluntarily authorize us, aad our successors and SS!ligns, to initiate an automatk credit and debit entry 

YOUR BANK ACCOUNT INFO: 

!Name: Bank Name: 

!Address: Transit ABA Number: 

tity, State Zip: 

\ 

Checking Account Number: 

I 
l'hone: I 

I 

i j 
I 

Amount: f650.00 

•• 
l 

Pa)'ment Due Dote: l4tt0/2009 

I 
l 

11us ACH Authonzattoo ts a part of and relates to tf).e Loan Agreement dated. 3f2412009 (the "Loan Agreement"). The words" 
you", "your" and "r' mean the borrower who has electronically signed it. The words "we", "us" and "our~ mean Integrity Advance, LLC 
("Lender"), a licensed lender of payday loans regulated by the Delaware State Baok Commissioner. You hereby voluntarily autbori7-e us, 
and our successors and assigns, to initiate aut0f111Stic credit and debit entries to Yoor Bank AI.'CUDfll in accordance wi61 the Loau 
Agreement. You agree that we will initiate a credit entry to Your Bank Account for the Amount Financed on or about the Disbursement 
Date. 
You also authorize us 1o initiate an ACH debit entry to Your Bank Account: 

(a) for the Total of 'Payments plus any accrued fees on the Payment Due Date, or on any subsequent Renewal Payment Due Date, if you 
contact us at l~"t three (3) business days prior to sucb date and :~el~ Payment Option (a) in the Loau Agreement(Pay in full); 

(b) for the Finance Charge plus any accrued fees Qn the Payment Due Date, or oo. any ~'Ubsequcot Renewal Payment Due Date, if you 
contact us at least three (3) business days prior to such date and select Payment Option (b) in the Loan Agreement (RENEWAL), or if you 
miJ to coutact us to oonfum your payment opdoo; 

(c) fur the accrued finance charges and fees, plu~ $50.00 on each Pay Date1 after the fourth (4u') Renewal Payment Due Date, until all 
amounts owed under the Loan Agn:cment ore paid in full ; and 

(d) for any accrnoo Rcn1moo Payment chruges, subject. to the Loan Agreement. 

You agree that we may re-initiate a debit emry for the same amount if the ACH debit entry is dishonored or payment is returned for any 
reason. The ACH Authorizations set forth in the Loon Agreement ore to remain in full force and effect for this transnction until your 
indebtedness to us for the Total of Payments. plus any other charges or fees incurred and described in the Loan Agreemmt, is fully 
satisfied. You may only revoke the above authorizations by COJ:ttacting tiS directly. If you revoke your authorization, yen agree to provide 
us with another form of payment acceptable to us and you autbori7.c us to prepare and submit one or more coocb drawn oo Your Bank 
Accuunt so lung$ aiOOWlts an: owed to us ullll~ the Loan ~mum!. 
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Ifa payment is returned unp;~id, yw authorize usm tna.k:e a one-time electronic fund transfer frum Your Bank Account to collect a fee of 
$2:S. You voluntarily authorize us, and our sueeessor and assigns, to InitiAte a debit cotty toY our Bank Accoont for payment oftbis fee. 
Y oo further authorize us to initiate debit Clltric:s as necessary to recoup the outstanding loan balance whenever an AC..'H transaction is 
l'CtUlll<:d to us for aoy reason. Y oo undcmand and agree that this ACH authorization is provided for your convenience, and tbat you have 
authori7.ed repayment of your loan by ACH debits voluntarily. You agree 1hat you may repay your indebtedness through other means, 
including by provi.dina timely payment via casbicl'$ che<:k or money o.nkr directed to: .lntcgrity Advance, 300 Creek View Road, ~'uito 102, 
NcWllf'k, DE 1971 I • 

You authori7.c us to verifv ail of the information lf;tat )IOU have provided, including past and/or current info.nna.tion. You agree that the 
ACH Authori?.ntion herefn is for repuymem of & single payment Joan, or for single payment of finance chorges for Renewals, ond 1bat these 
en.trie& sbal1 not reQQI" at substantially regular intervals. If there is auy missing or erro~us information i11 or with your klan application 
regarding your bank, bank routing and traosit number, or aoc.ounl number, then you authorize us to verify and correct suc:b lnfonnation. 

If your paymellt is returned to us by your financial iustitution dae to insufficient funds oc a closed account, you agJ-ec that we ma.y ~er 
a:~urt costs and reasonable ftttomc)"s foos i.m:un'cd by us. 

SigJaatun: (X). __ Date: ----~3a"""'""4a_o09~---

Ia additioa, you also agree Co th~ followilla: 

I.l uoderstand that you ate licensed in the State ofDetaware and operate your business within the State of Delaware. I understand Chat I 
could have traveled to Deb. ware to apply for a loao at your office io Delaware but I have chosen to apply fur this lolltl via the iatmJ.et, 
tclcphouc and/or fax for my own convcniatee. 

2. 1 understand that no binding COntral.'t between myself and you will be tOrm.ed until my application is received by you in Delaware and is 
approved by your underwriting depar1ment, also located in Delaware. 

3. I understand that if my application is approved fimds wiU be transferred to me from our bank account in Delaware and the con1rac:t will 
not be completely performed until I have repaid the loon in full, along with any fees, and my payment is received by you in Delaware or is 
deposired eloctrontcalfy into Ollr bank Acoount iD Delaware. 

X Initial here only if you ban read, ~ to, and understud the statemats, policies and procedures listed abo,e. 
4,T -..aatuWfedge that J ha\·e received and read the lptggity Adyagse frivacy Pgljs,y, 

S. I ~d that r may make choiCCll n:~ns the way that the Integrity Advance flunily of ccmpanie,; us~ and AAares my infonnation. 
I llduwwlcdge the following nutic" NpU~ ChOISe d!uict:lh 

• 

• 

• 

• 

• 

• 

The Integrity Advance fumily of compsnies is providing this notice . 

Fedemllzw gi>;es you tberightto limit some but not aU marketing from the Integrity AdvallCe Companies. Fcdemllaw also 
requires us to give you this notice to tcll you about your choice to limit marketing from the Integrity Advance Companies . 

You mar limit the Integrity Advauce a.ffiliated COOlplmies, from Jlllll'keting their produ<.-1s or servia..os to you based oa your 
per.;una illflll11latiun tmst tb~y reccive .from other Integrity Advance compmi~::>. Thi:i infonuatiun inclwlc:s yottr iuwme, yuur 
account history, and your credit history, report, or score . 

Your choice to limit markeriug otTers from the Integrity Advance compmie.s win apply until you tell us to change your choice.. 

If you ha.ve nlreo.dy made o choice to limit marketing offCII'$ ftom the lntegritf Advance companies, you do not need 1» act aguin . 

To limit our sharing of information with Third Parties and Affiliated C.ompanies. and/or to limit marketing offers from Affiliated 
CumpaniClS, corrtl:lct us: 

• Electronically, by clicking submitting our online ®t={)Ut form 

• By Mail or Fa"<.: By printing out and completing the Mail or Fax QJ)t=out fonn and sending the form to: 300 Creek View 
Road, Suiw 10.2, Newark. DE 19711 or vta Fax to 302-861-1717. 

I certify that I have received., read and und.er:qtood this notice ~nUng my Opt-out cltoice..q. 
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X _ _ _ Initial bere only if you •ave read, agrte to, and understand tbe statements, pc»liciu IUld precedure~lilted a.,.ve. 

6. I understand chat the Loan Agreement and any subsequent agreements between m~clf and you arc subject to Dcla\\wc law, that I agree 
to be bound by such law, and acknowledge that, in the event of a booa fide dispute between myself and you, lhat Delaware law $ball 
cxclusi.vcly apply to such disputc1i, regardless of where any proceedings arc beld. · 

7. I ~nd chat submitting false information to indlll.'e you to gr.mt me: a btu, i.e., a fllbie wcial s~:>eta"ity number, fllhe idenlificlltion, 
altered bank statements, etc., C{)ostitutcs fraud and may subject me to criminal penalties. I further acknowledge tbat you have discJose<i 
your policy that you will report such instances of fraud to the appropriate law enforcement agencies. 

8. I understand ifi prefer to pay all or part of the loan amount, rather than accept tbe refinancing, I can call you at (880) SOH873 at least 
three (3) business days befOJ'e my payment is due. 

9. I understand and accept if I dcf.tUlt ou my loan and I do not coopcrdtc with you on repaying my debt, including the ori~inalloan amount 
and all fees that may apply, you may submit my name toll collection agency and report the incident to a e<ro~mer: reporting agency 
databiiSc, sucb as Telctrack audlor CL V crifY, which may negatively impact my ability to write cbec.k:s and to receive loans or advances 
from othe.r companies. 

10.1 understand and 1.1ecept if my account is turned over to a tbird party collection agency and they are unable to collect the amount owed 
you, the collection agency will then pur$UC every action granted to them under the law, including but not limited to \\'llge garnishment. 

X ln.ltial here only if yo• have read, agree to, and understand the statemeats. polides and proced•res listed above, 
W The tcnn "Pay Date" refers to the next time follOwing the Payment Due Date, that yoo rocclvc regular wages or salary from your 
employer. Be~use Renewals are for at least fourteen (14) days, if you are peid weekly, your loan will not be Renewed until the next Pay 
Date that is at least founee11 days after the prior Payment Due Date. 

ARBITRATION PROVISION FORM #3 

(lolegriCy Advance, LLC) Loan #: 3t«it907Z 

Borrower's Name: Date: 3/2412009 

DorroVr-er: PLEASE READ AND COMPLETE Tim FOLLOWING: 
DEFAULT, GOVERNING LAW, ASSIGNMENT AND EXECUTION. Yoo will be in default if you do not pay us the amo1111ts you 
owe us under the Loan Agreement. The Application, Loan Agreement, and ACH Authorization, will be governed by the laws of the State 
of Dda ware. This Albitration Provision is governed by fbe Federal Arbitration Act, 9 U.S.C. Sections 1-16 (''FAA"). W c mHy assign or 
transfer the loan Agreement or MY of our rights hereunder. If the Loan Agreement is consummated, then you agree that the eJectronlcally 
signed Loan Agreement, ACH Authorization, and Arbitration Provision we receive from you will be oonsidercd the original executed Loan 
Agrccmcot., ACH Authorization, and Arbitration Provision, rcspoctivcly, which arc binding und enforceable as to both parties. 
WAIVER OF JURY TRIAL AND ARBITRATION PROVISION. Arbitra(ion is a prwess in whlc.h persons with a <lispute: (a) waive 
their rights to file a lawsuit and proceed in court and to have a jury trial to resolve their disputes; and (b) agree, instead, to submit their 
disputes to a neutral third person (an "atbitmtor") fur a decision. Each party to the dispute has an opportunity to present some evidence to 
the arbitrator. Prc-arbitllltion discovery may be limiled. Aroitratioo prOceeding$ arc pri't':llle aod less formal than court trials. n.: al'bit.l'ator 
will issue a fmal aod binding de<:i,ion resolving the dispute, whidl may be enforced as a court judgment A court rarely ova:tums an 
arbitrator's decision. We have a poti~ of arbitrating all disp~ with customers which cannot be ri:solvcd in a small claims tribuool, 
including the scope and validity oftlris A.Jbitration Provision and any right you may have to participate in an alleged class action. 

THEREFORE, YOU ACKNOWLEDGE .-\ND AGREE AS FOLLOWS: 
1. For pmposes of this Waiver of Jury Trial and Arbitration Provision, the words "dispute" and "disputes" are given the broadest possible 
meaning and include, without limitlltion (a) all claims, disputei, or controversies arising Gom or relating directly or indirutly to the 
signing of this Arbitration Provisioo, the validity and scope oftbis Aibitration Provjsion and any claim or attempt to set aside this 
Arbitr4tion Provisiun; (b) all f~:dc:rd or $tat~ luw cluim:s, dlllput.es ()f controv~~h:lf. llrilSing ftom or .n:lating dim:tly or iru.lirectly tQ the U>an 
Agreement, the infOI'!Tllltion you gave us before entering into the Loan Ap-ccmcot, in<::luding the customer infonn~~tion applic:ation, md/or 
any past agreement or agreements between you and us; (c) ull countorelaut~~;, cross-claims and third-party claims; (d) all common law 
claims, based upon contract, tort, fraud, or other intentional torts; (e) aU claims based upon a violation of any state or federal constitution, 
statute or reguhltion; (f) all claims a.sse.rted by us against yoo, including claims for money damages to collect any sum we claim you owe 
us; (g) all claims asserted by you individually against us aDd/or any of our employues, agents, di~tors, officers, shareholders, govemot:S, 
managers, membt:rs, parent company or affiliated entities (hereinafter collectively referred to as "related tbit·d parties"). including claims 
for money damages and/or equitable or injtmcrive relief; (h) an claims asserted on yo11r behalf by anotbcr person; (i) all claims asserted by 
you as a private attorney genera~ as a represeRtative arid member of a class of pmons, or in any other representative capacity. against us 
andfor related third parties (hereinafter referred to as ''Representative C'laims''); and/or (i) all claims arising from 01' relating directly or 
indirectly to the disclosure by us or rela1Cd third panies of any non-public personal information about yoo. 
2. You acknowh . .'dge and llgl't:e d1at by enk:lring into this Arbitnttion Provisu.x\: 
(a) YOU ARE GIVING UP YOUR RIGHT TO liA VE A TRIAL BY JURY TO RESOLVE ANY DISPUTE ALLEGED AGAINST 
trS OR RELATED THIRD PARTIES; 
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(b) YOU ARE GIVING UP YOUR RIGHT TO HAVE A COURT, OTHER THAN A SMALL CLAIMS JRJBUSAL, RESOLVE 
ANY DISPUTE ALLEGED AGAJNST US OR RELATED THIRD PARTIES; ud 
(c) YOU ARE GIVING UP YOUR RIGHT TO SERVE AS A REPRESENT ATlVE, AS A PRIVATE A TTOR..llfEY GENERAL, 
OR IN A..W OTHER REPRESEt~TATIVE CAPACITY, AND/OR TO PARTICIPATE AS A MEMBER OF A CLASS OF 
CLAIMM'TS, IN ANY LAWSUIT FILED AGAINST US AND/OR RELATED THIRD PARTIES. 
3. Except as provided in Pamgrapb 6 below, all disputes inclooing any Representative ClaimS against us and/or related third parties shall be 
resolved by binding arbitration only nn an individual b~is with you. THEREFORE, THE ARBlTRATOR SHALL NOT CONDUCT 
CLASS AlmlTRATJON; 1liA 'tiS, THE ARBITRATOR SHALL NOT ALLOW YOU TO SERVE AS A REPRESENTATIVE, 
AS A PRIVATE ATTORNEY GENERAL, OR IN ANY OTHER REPRESENTATIVE CAPACITY FOR OTHERS IN 1HE 
ARBITRATION. 
4. Any party eo a dispute, includill8 related third partie$, may send the other party written POlice by certified mail return receipt requested 
of1belr intent to atblttate and setting forth. the subject of' the dispute along \\oith the relief requested. even if a lawsuit has be eo filed. 
Re~rdless of who demands arbitration, you sbaU have the right to select any of the following arbitration otganizations to administer the 
arbtl:ratioo: the American Arbittatiottkisociatiou (1-800-778-7879) http:/1www.adr.org ci'IAMS (l-SOQ-352-5267) 
bup:l/wwwJams!Kir.com. The parties may also agree to select an arbitrator who ra;idcs within your federal judicial district who is an 
attorney, retired judge, or arl:litrator re~steted and in good standing witlt an arbitration 8S$0Ciatiotl, and arbitrate in acoocdance with such 
arbitr'lltOI'ifllds n•l.:s. 'rhe party receivmg notice of arbitration will respond in writing by certified mail retun1 receipt requested within 
cweney (20) days. If you demand arbitration, yoo must inform us in your demand of the arbitration organization you have sel«:ted or 
whc:fher you de.~ire to select a local arbittator. lf rclated third panies or we de.marid arbitration, you must notifY us withi11 twenty (20) dayi 
in writing by certified mail retlJm receipt rcquestx:d of your decision to select an arbiaation organi7.ation. lfyou fail to notify us, then we 
have the riBbt to select nn arbitration ocgani2atioo. The parties to such dispute wm ~governed l>y the rules o.nd pruccdUJeS of such 
arbitration org-c~nil:ation applicable to consumer disputes, to the extent lOOse rules aJJd procedurt$ do not contradict the express tenns of this 
Albitrtti.on Provision, including the lbnitatiOliS oo the arbih'Mlot below. You may obtain a copy of the rules and procedlll'CS by ~tltacting 
the amitration organization listed above. 
S. Regardless of who demaocbi arbitration. a1 your request wo wiU advance your portion of the mbitratiou expemcs, including the filing. 
administnltivc, hearing and ubintor's tbcs (" Arbitretion .Fcc:s"). Throughout the arbitratioo, each party she 11 bear his or bcr own atto.mc::ys' 
fcos and expenses, such as witness and expert winless fees. The arbitrator shall apply applicable subl>tantivo law consistcllt wi:th the FAA. 
and applicable statutes of limitation, and Sball honor claims of privilege recognized at taw. The arbitration hearing will be conducted in the 
county of your residence. The arbitmtor may decide,. widJ or wnbont a hearing. any motion that is substantially simUar to a lllO(joo to 
dismis5 fur failure t1> state a cla[m or a mutioo fur !;Utnnllii'Y judgment. In conducting tlu.: arbitratiun proceeding, the l:lrbitrator sball oot 
apply any federal or state rules of civil pco<:edure cr evidence. If allowed by statute or applicable Jaw, tbc arl:litrator may 8WtiJ'd statutory 
damages and'cr reasonable attorneys' fees and expeoses.lftbe arbitrator tenders o detision or an award in your favor resolving the db'J)ute, 
tbcm you will not be responsible for reimbursing us for your portion of the Arbitration Fees, and we will reimburse you for any Arbitration 
Fees yoo have previously paid. If the arbitmta' does not render a decision or an award in your favor resol-.ing the dispute, then the 
arbitrator shall require ~ ro reimburse us for the Arbitration Fees we have advanced. not m exce<:d the amount which wonJd have heen 
assessed as tiOUrt costs •fthe dispute bad ~u resolved by a state c:ourt with jurisdiaioo, less any Arbitration Fees you have previously 
paid. At the timely request of any party, tlw amitrator shall provide a written CKplanabon for the award. The arbitrator's award may be fill:d 
with any court havin~ jurisdiction. 
6. AD parties, including nlated third parties, shall Main the rigbt to seek adjudication in a small claims tribunal in th~ cwnty of your 
resldence fur dl.~uw.; within the 11cope of liiucb trfbuna1'10juris;diction. Any dispute, which cannot be adjudicated within the juri11diction of a 
!lllWll chlims lribunal, ~hall be: resolved by biDding arbitretioo. Any apptllll of !l judgn:u~t fium a small claims tribunal 11hall be relilllvt:d by 
binding arbitration. 
7. This Arbitmtion Provision is lll4de pumaant to a transaction involving irtterstate commerce nnd shall be governed by the PAA.lf o final 
noo- appealable judgment of a court having jurisdiction over this transaction finds, for- any reason, that the FAA does not apply to this 
transaction. then our agreement to arbitrate shall be governed by the arbitration law oftbe State of Delaware. 
8. Thi.s Arbitration ProVision is binding 11poo and benefits you, your respective heUs. successors aDd assigns. This Arbitration Provision is 
binding upon and benefitS us. our successors and assigns, and related dtird parties. This Arb.itratiOll Provisiou continues in fiiU fotce and 
cffc:ct, even if your obligations have been JW.d or discharged through bankruptcy. This Arbitration Provision survives any cancellation. 
termination, amcndmeo1, expiration or peifr;xmllllC:e of any trallll8ction between you and us and cootinues in full force and ef'fed unJess you 
and we Otherwise agree in wri1ing. If any of this Arbitration Provision is held invalid, the remainder shall remain in effect. 

9. OPT-QUT PROCESS. You m.t~y choose to opt out of the Arbitration Provision, but~ by following the process set-f011h below. If 
you do not wish to be subjm to 1his Arbitration Provision, fhe.a you must notify us in wrmns within six.ty (60) calendar days of the date of 
this Arbi.tration Provision at the foUowiog addrtas: Integrlty Advance, 300 Creek Vit:w Road, Suite l02, Newark, DE 19711. Y <mt writ.ten 
nodce must illcludc your name, address, account number or social ~rity number:, the date of this Arbitnttion Provision, and a swemertt 
that you wisb to opt out oftbis Arbitration Provision. If you choose to opt out. then yow: choice will apply ouly to the Appli.catioo. Loan 
Agreement, ACH Authorization, nnd Arbitration Ptovis1ons submitted by you in dris trausactlon. 
By enteri•g your nanae and clfcldng the "I Agree" butt a below, you are etectr•Dic.slly slgltlng and agreeing to aU the termJ or the 
Loan Agl'Hment, Cbe Arbitration Provision, and the ACH Authorization (A&ethe Loan Documentsi€) nd providi.Dg er 
oonflrmb:t.g your elec:tronlc signature on all otthe Loan Documents. and you are expressly c:onsentfng to m:elve SMS messages 
from liS. You agree tbat }'OUr dectronk ¥iguture has the full force alld eJTed or your pby5Jcalsigoature and that It blods you to 
the LQall DMuments J• the same mu11er a physical sljp~ature would do so. By e1edronfc:ally signing below, you also admowledge 
tbat all of the Loan Documents were filled ill before you did so and you have read, understand, alld agree to aJJ of the terms of the 
IAau Documents. indudlng the provisi•• e.udtW "WAJYER OF JURY TRIAL AND ARBITRATION PR(MSION" ed tJae 
Prlyasy Policy ud Covered BGttower IUDtifkatioB Stlltement. You avee that your right to Ole sutt against us for any d•hn or 
dispute regarding the Lo:.u Documents er yeur relationship with us is limited by fbe WAIVER OF JURY TRIAL AND 
ARBITRATION PROVISION. You also agn:e tbat all iaformatfon you previded to us prior to or durine. the c:ompletioa of the 
lA an Decuments Is complete and accurate. Y oa repl'fle:Ot that y-ou are not a clelltor u.cler an)' proceeding iu bankruptcy md havt 
ne inte:adoJt to fUe a petftion for .-.lief uder uy ehapt•r of the Uuited States Bankraptt)' Code. 

Prlated Name 
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Signature: (X) 

CONFIDENTIAL 

Date: __ ..... 3,..j24~12i1Ll009u_ __ _ 

Electronic Signature Information 
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APPLICATION (Integrity Advance, LLC) FORM #1 Loan #: 53649938 
IMPORTANT INFORMATION ABOUT PROCEDURES FOR OPENING A NEW ACCOUNT: To help the guwm~t the 
fu.odiog often'Orism and money laundering activities, Federal law ~uires all financial institutioos to obtain. verify, and 
information that identifies each person who OpeDS IUl accoun1. What this me~~ns for yt111: Wbcn you open an account, we ("we• or "us" 
refers to "Jntcgrity Advance, LLC'') wiD ask for your name, address, date of birlh. and other infonnation that will aU ow us to identify you. 
We may also ask to see your driver's liceuse or oCher identifying documont. 

:l!:$fftiB9l{#f~~t'i,bktlli)4DOPTPROCEDURES TOREOUESTANDRETAIN/NOUR RECORPSTNEORMATION 

PERSONAL INFOR.'\1A TION 

EMPLOYMENT INFORMATION 

~: .... 
BANK INFORMATION 

uli).ll)t;~un.u.f.£3AJW~m>wuw»ntw.·~c...~.JJwecLilk..uin~g;.._ ___ --'JB~t.~&liUintiiii.UIDf~N!i¥1.1LIWw;bmcc~,;,. IAccmmt Nnmbn 

REFERENCE INFORMATION 

By typing your name and clicking "I Agree" below, ycu are tlectronieally signing ttris Application. .By elecaonically sigJJing and 
submitting this Application, you certify tbat an of the information provided above is true, complete and correct and provided to us for the 
purpo5e of inducing us to make the loan fur wbicb yoo are applying and you acknowledge ~hing a fully CQmpleted copy of this 
Applicatioo and a~nying documents. This Applicntion will be deemed incomplete and will not be processed by us Wlless apt:cd by 
you below. By clcccroru.cally signing below you aJso agr~ that we may obtain and usc informacioo about you from third pertics, iDcludi.ng 
consumer reports, to evaluate yOlll' application end to review your aooount for as long as you owe liD)' amount to us. 

COVJRED BORRQWER IDENTIFICAJION STATEMENT; 

Federal law provides important protections to active duty member!; of the Armed Foo:es and their depcndenu. To ensure that 1he.~~e 
~~ are provided to eligible applicmts, we require you to sel~:~.1 and elc:ctruniall.ly sign ONE of' th\! following staw~nts ali 
applicable: 

I AM a regular or reserve member of the Army, Navy, Marine Corps. Air Force, or Coast Guard, serving on active duty undet a caD or 
orde£ that does not specify a period of 30 days or fewer, or such member serving on Active National Guam duty. 

J AM a dependent of a member of dw Armed Forces Otl active duty as described above., because I am dte member's spouse., the member's 
clli.ld under the age of cigbtccn years old, or l am an individual for whom the member provided more than ooo-balf of my financial support 
for 180 days immediately preceding today's date. 

I AM NOT a regul&r or re!lef'Ve memhet at' the Anny, Navy, Marine (',orps, Air Force, or Coast C'tuard, !~erVing on active duty under a call 
or order tba! does not specify a period of30 days or fewer (or a dependent of such a member). 

WARNING: lT IS IMPORTANT TO FILL OUT THIS FORM ACCL'RATEL Y • .KNOWINOL Y MAKING A FALSE STATEMENT ON 
A CREDIT APPUCATION IS A CRIME. 

LOAN AGREEMENT FORM #2 Loan #: 53649938 
Disbursement Date: l 1/3/2011 
Payment Date: 11/1512011 Loan#: 53649938 

{lntcg.rity Advance, LLC) 300 Creek View R.oad Suite 102 NAME: 
Newark. DE 19711 Phone: (800) 505-6073 STATE: 
In tbis Loan Agreement (hercinafter, the ''Loan Agrtemcnt") the ·words "you", "your" and "l" mean the borrower who has electroo.i.;ally 
signed it The Words "we", ''us" and "our" mean Integrity Advance, LLC (''Lender"), a licensed tender ofpayday loans regulated bv d:te 
Delaware State Baok Commissioner. • 

FEDERAL TRUTH IN LENDING DISCLOSURES 
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ANNUAL PERCE~TAGE FINANCE CHARGE 
RATE 

Amount Financed 

The dollar amomt the credit will The amount of credit provided to 
oost ynu. y(lu or on your behalf. The c06t of yoW' credit a$ a yearly 

rate. 

Total of Payments 

The amount you will have paid 
after you 

have made all payments as $120.00 $.500.00 
7300.4 ~~;<lou~~· 

Security: You nrc gi'\-ing a security interest in the ACM Aulhorization. 

PrepayMent: lf you pay off early, you wiD be entitled to a refund of tbe unearned portioo oft he tinance charge. 

See the tenus of !be Loan Agrccment below for any additional information about nonpaymatl, default, aud prepayment refunds. 

Itemization of Amount Financed: Amount given to you dire<:tly: $.500.00. Amount poid on Loonft: 53649938 with us: $620.00. 

PA Y.VHNT OPTIONS: You mul\t 11elect your payment option at lea...r. three (3) business da~ prior to your Payment Due Date by 
contacting us at (800) 505-6073. At that lime, you may choose: 

(a) ~vmeot inJ:'It: You muy pa_¥. the Total of Payment$ shown above, plus 1my accrued fCC$1 to satisfy your loon in full When you contact 
us a choose is option, we wtll debit Your Bank Acx:ount (defined below in the ACH Amhori.zation) for the TOO! I of Payments plus any 
accrued fees, in accordance with the ACH Authori7.ation below; OR 

(b) Renewal: You may aeoew your loan (ll1al is, extend tile Payment Due Date of your loau until your next Pay Dat~) by authorizing us to 
debit Your Bank Account for the amount of the Finonoc Charge, plus any accrued fccs.lfyou choose this option, your now Payment Doc 
Date will be your next Pay Da1c, and the rest of the terms of the Loan Agn:emcm will continue to !!pply. . 

• The tcnn "Pay Date, • as u~ed in thi!l Loan Agreement, refer!~ to the next time following the Payment Due D-.rtc, that you reccivc regular 
wages or salary fi:om your employer. Because Renewals arc forat least fourteen (14) days, if you are paid weekly, your Joan will not be 
Renewed until the next Pay Date that is at least fourteen days after the prior Payment Due Date. 

AUTO-RENEWAL: lfyou fail to contaCt us to confirm your Payment Option at least three (3) business days prior to anY Payment Due 
Date, or otherwise fail to pay the loan in full oo any Pay Date. Lender may automatically renew your loan as described under (b) above, 
and debit Your Bant Account oo the Payment Due Date or t:bereaftcr for the Finance Charge and any accrued fees. Your new Payment Due 
Date will be your next Pay Date, and the rest oftbe terms of the Loan A&:reemeut wal cooliuue to apply. You must contact us at least three 
(3) busioess days prior to your new Payme11.t Doc Date to confmn your payment option for the Renewal. If you fail to contact us. or 
Otherwise fail to pay the loan in full on your new Payment Dne Date, we may automatically .renew the loan until your next Pay Date. After 
your initial loan payment, you may obtain up to four(4) Renewals. All terms of1oo Loan AgrcC!1'1(.."ltt continue to apply to Renewals. All 
Rcncwab arc ~uhjcct to LcndCT'!: a~val. Under Delaware law, ifyoo quality, we may allmv you to enter into up to four (4) Renewals, 
also known as a "refinancing~ or a' rollover". The full outstanding balance shall be doo upon completion of the tcnn of all kt'OOWals, 
unless you qualify for Auto-Workout, liS described below. 

A UTQ-WORKOUT: Unless you c:ootact us to confirm your option for Payment in Full prior to your Fourth Renevv.al Payment Due Date, 
your loan win automatically be placed into an Auto-Wodc:out payment plan. Uoder the Auto-\Vortout payment plan, Your Bank Account 
will automaticaf)y be debited on yow Pay Date for accrued fmance chatge$ plus a principal payment of$50.00, until aU amounts owed 
hereunder are paid in full. This does not limit any of lender'~ other rights under the terms of the LOIID Agreement. All Auto-Workout 
payment plans are subject to Lender's approval. 

DJSBlJRSJJMBNT: .In order to complete your transaction with us, you must electronically sign the Loan Agreement by clicking the "1 
Agree" button at the end uf the Loan Agreement, as well a!i an other "J Agree" buttons tNt appear within the Loan Agreement and related 
documents that appear below. We will then approve or deny your application and tbe Loan Agreement If the LoeB Agreement Is approved, 
we wilt use commercially reasonable effor1S to affect a credit entry by depositing the proceeds from the Loan Agreement into Your Bank 
Account on the Disbursement Date. Unavoidable delnys as n result of bank holidoys, the processing schedule of your individual bank. tbe 
untimely receipt of pay stubs, if such pay sttbs are re9uircd, inadvertent processing errors, "acts of God", and/or "act$ ofteJTor" may 
extend the time for the deposit. You will have the option of rescinding the loan and this Loan Agreement in aooordlltlce with the 
S€o:RESCISSJON" provision listed below, which descn'bes, am~ other things, the 1ime aod manner within which notice of rescission 
must be given to be effective. Failure to give such notice as and when set oul in tht "RESCISSION" provision will be deemed to coustitule 
acceptance by you oftbc delayed disbursement date. 

YOUR PROMISE 1'0 PA f: You promise to pay us the To1al of Payments according to the terms of our disclosures llet forth below co the 
Payment Due Date a11d all other amounlll owed to us under tile to.an Agreement Y oo grant ns a security i~ in your ACH 
Authoriz.atiou (defined below) in the amount of tOO Total of Payment$ which we may ncgotilltc on the Payment Doe Date or thereafter. AU 
payments will be ai!J?lied first to intct:est8lld fees and then to ptincipal Both the zmoullt of interest clwgcd and rate thereof are set forth 
respectively in the Fmance Charge and Annuol Percentage Rate disclosures in the Loan Agreemeat, Pursuant to the ACH Authorization, 
you bave directed us to initiate one or more EChecW ACH (coli ectively "ACH") automatic credit debit entries to Your Bank Account for 
the !IIllOUats owed to us under the Loan Agreement on the Paymelrl Dne Date or thcJUifter Rnd for certain fees that may be flssessed in the 
event of dishonor when presentment is made to your bank on your ACH Authorization. 

CONSENT TO ELECTRONIC COMMUNICA.TIONS: The following tenns and conditions govern electronic communicotions in 
coMection with the Loan Agreement and the transaction evidenced hereby (the "Consent"). By electronically signing the Loan A~emcnt 
by clicking the "l AuREE" button and entering your name below, you are confirming tba1 you bave agreed to the terms and conditions of 
the Consent and that you have downloaded or printed a copy oftbi~; Consent for your record<;. You agree that: 

• Any disclosure, notic:e, record or other type of information tbat is provided to you in cooncction with your transaction with u~. 
including but not limited to, the Loan Agreement, this Consent, tbe Trutb in Lending disclosures set forth above, chnnge-in-tenn 
notices. fcc and transactioo information, stalemcnts, delayed disbursement letters, notices of adverse actkm, Slate mandated 
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brochures and disclosures. and transactioo infonnlltion (iif".a£ommunicatioosit' ), may be sent to you elcctronicaUy by posting 
the information at our web site, www.IAdvanceCash.com, or by sending it to you by e-mail. 

• We will uot be obligated to provide any Communication to you in paper fonn unless you specifically rcq~st us to do 50, 
• You may obulin a copy of any Co.tnm1mk:a.tion by contacting us 11t 300 Creek View Road, Suite 102, Newark. DE 1971 1, or by 

calling us at (800) 505--6073. You also can withdraw yo11r consent to ongoing electronic communications in the $arne manner, 
and ask that they b~ sent to you in paper or nOD.-clectronic form. lf you dloosc to re<:eive Communications in paper or 
non-electronic fonn, we may c1cct m terminate the Loan Agreement and demand payment of the amount then due by 1hc date nf 
yuur withdntwal of ~o~wt; urby the ~pjration uf any minimum term mandiltt:d by law, whicll~ver is later. 

• You agree to provide us with your cummt e-mail address for notices at the address or phone number indicated above. If your 
e-mail address clul.nges, yoo must send us a notice of 'the new address bv writing to us or mtding U$ an e-moil, using secure 
messaging, at least five (5) days before the change. * 

• In order to receive electronic communications in connection with this transaction, you will need a wotfdng connection to the 
Jntt:rnet. Your browser must support Che Secure Sockets layer ("SSL") prorocoL SSL pro\'ides a secure channel to send and 
receive data over the Internet. Microsoft lnkmet Explorer 6 aud above supportS this feature. You wiU also oeed eith« a printer 
conne<:tcd to your computer to print disclosurcslnoticcs or sufficient bard drive spaco available to save the information (e.g., I 
megabyte or more). You must have your own lnternet service provider. 

• Yon hereby provide us with your express consent to receive SMS messages from us via any of the phone numbe15 provided to us. 
• We may amend (add to, delete or change) the terms of this Coosent to electronic communication by providing you witb advance 

notice in accordance with applicable law. 

By ent«ing your nwne and today's date and clidtiog the "1 AgJW" button below. you are electronically sign in~ this dooumoot and 
conftnning that: ( l) your i)'Stem meets die requirements set fbrtb above; (2) you agree to receive Commuoicanons electronicaUy; and (3) 
you are eb~ to acce&s and print or store infornla:tioo presented at this website. 

SECURJTY: Pwwant to Comment 2(a)(25) of the Federal Reserve Board O.fticiat Staff Commeutaty to Regulation Z 226..2, we bave 
disclosed to you that our interest in dtc ACH AlJihorization is a security interest for Trudt-in-Lauling purposes ooJy, bccesc fcdcra.l and 
Delaware law do not clearly address whecber our interest in the ACH. Authoriza1ioa is a "security interest." 

RESCISSION: You may rer.cind future payment obligations under the Loan Agreement, witbmrt cost or finance charges. no later than 5:00 
p.rn. Cb-1cm 6mc of the next busin~li day immcdiutcly fulluwing the Disburliemt:Dt Datc ("R\.-scissiun Dcadlirn:"). To ri!Seiad fufuN 
poyrl!Qlt obligations on this loan, you must inform us in writing, by or before the Res&:issioo Deadline either by email to 
info@iadwn.cecash.com or by we to (800)-581-814$, tbat you want to cancel the future payment obHgations on this loan aod that you 
authorize us to effect a debit entry to Your Bank Account fur the principal amount of the Loan Agreement. In the eveot that we timely 
receive your written notice of rescission oo or befure the Rescission Deadline but before the loan ~ds have been credited to Your 
Bank Aoeoont, we will not affect a debit entry to Your Bank Account and both ours and your obhgarions under the l..oan Agreement win 
be rescinded. In the event that we timely receive your written notice of rescission on or bcfon: the Rescission Deadline but after the loan 
proccaJs bo\'1; been credited to Your Baak Aocount, we will affect a debit to Youc Bank A~mt for the principal amouat of tbc Loan 
Agrec:meDt. If we receive payment of fiw principallU»>llllt vu- the dtbit, ours and ywr obliaations \m.der the Loan ~rc:cment witl be: 
te5ciodcd. If we do not ~ive payment Of the principal amoun1 via the debit, thea the Loan Agreement will remain m full fon:e and effect. 

ASSIGNMENT: Tbi:s Agm:m&mt may not be~ by yuu. We Illll)' assi~ or lram;fcr tbhi Agn:emlmt IIOd 1.1ur relldt:d riK]lb; and 
ob~tions without notice to you and your consent is not required if we make such an •igmncnt or transfer. 

DEFAULT: You will be in defirult undCI' this A~'llt if you do not pay us wilst you owe us when due or your chosen payment method 
is SCOpped, denied or otherwise dishonored. 

REFUSBD INSTRUMENT CHARGE: If)OOr payment method is stopped, denied or otherwise dishonored, then you agree to pay us a 
nco-sufficient funds (i€a:NSFiE) foe of$25. 

GOJ/ERNING LAW: The Jaws of the State of Dell!Wllre will go~ this Agreement. Ho~, any dispute arising out of this Loan 
Agreement and any renewal thereof will be 5Ubject co the ARBITRATION PROVISION, which is .govemed by the Fcdt:ral Artritration 
Ac.:t. 

SPECIAL NOTICE: 

(1) THIS LOAN IS DESIGNED AS A SHORT-TERM CASH FLOW SOLUTION AND NOT DESIGNED AS A SOLt.mOM FOR 
LONGBR TERM FINANCIAL PROBLEMS. 

(2) ADDITIONAL FEES MAY ACCRUE IF THE LOAN lS :REFINANCED OR •ROLLED OVER". 

(3) CREDiT <.'OUNSEUNG SERVICES ARE AV AlLAB.L.E TO l'ONSUMERS WHO ARE EXPER.lENCJNO FINANCIAL 
PROBLEMS. 

BY ENTE.RING YOUR NAME AND TODAY'S DATE AND CUCKING THE"' AGREE" BUTION DUOW, YOU ARE 
ELECTRONICALLY SIONJNO THE LOAN AGREEMENT AND AGREEING TO ALL TilE TER.T\.tS OF THE LOAN AGREEMENT. 
YOU ALSO ACKNOWLEDGE RECEIPT OF A FULLY COMPLETED COPY OF THE LOAN AGREEMENT AND TilE SCHEDULE 
OFCHAROESANDFEESBELOW. 

SCHEDULEOFCHARGESANDFEES 

A PAYDAY LOAN IS NOT INTENDED TO MEET LONG- TERM FINANCIAL NEEDS 

According to the Commissionen1£1'Ms Regulation 2103, Section 1.0, Notification, every li<:ensee shall fum ish to every applicaut a oopy of 
the Itemized Schedule of Charges and Fees at the time when sucb application is made. As per the afomnentio!Wd Commi&sioncd€nls 
Regulation 2203, Section 1.0, Notification. please review the itemized schedule of cbarge.o; and fees below to better understand the charges 
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and fees associated wi1h your loan. 

The APR, or Annual Percentage Rate, is the term for tbc effcaivc interest mtc that the borrower will pay on a loao to the lender itt a 
standardizc<l way. This is to show the t(J(a) cost of credit to 1hc consumer, CJ~prcssc<l as an annual pc.recntagc of the amount of ctcdit lent to 
the borrower. \\lhile APR· is intended to make it easier to compare lenders arid loan options, it can seem complicated to those that are not 
aware of its implica1ioos. 

ntm: is no <'Wountl!Qt up fl:t lind, whc:n ~uh:d pllymet~ l:IIe made, there~~ nu addifionlll fees oot!lide the prin<.,ipal anauunt burrowc:d 
and dtc i.ntcrcst that accumulates on the amounC borrowed. When comparing interest rates among companies, please note that some 
companies may charge set up fees, application fees, or oth.er sucb charges while we do not charge for these services. 

OTHER FEES 

NSF FEE:$25.00 

YIP CUSTOMER fEES 

LOAN AMOUNT 
DAYSAPR $10D.00$150.00$200.00$250.00$300.00$3SD.00$400.00$450.00$500.00SSSO.OOS600.00S650.00$700.00 
23 380.87% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 Sl08.00$120.00Sl32.00$144.00Sl56.00$168.00 
22 391Ul!'Yo $24.00 $36.00 $48.00 $60.00 ~'12.00 $84.00 $96.00 $1UIW0$120.00$132.00$144.00$1S6.00$16H.OO 
21 417.14% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 Sl08.00$120.00$132.Q()Sl44.00Sl~6.00Sl68.00 
20 438.00% $24.00 $36.00 $48.00 $60.00 '$72.00 $84.00 $96.00 $108.00$120.00$132.00$144.00$156.00$168.00 
19 461.05% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 $108.00$120.00$13200$144.00$156.00$!68.00 
18 486.67% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 Sl08.00$120.00SJ32.00$144.00SI56.00$!68.00 
17 515.29% $24.00 $36.00 $48.00 $60.00 $72.0() $84.00 $96.00 S108.00$120.00$13200$144.00Sl56.00$168.00 
16 547.50% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 Sl08.00$l20.00S132.00$144.00$1S6.00$168.00 
15 584.00% $24.00 S36.00 $48.00 $60.00 $72.00 $84.00 $96.00 $108.00$120.00SJ32.00$144.00S156.00$168.00 
14 625.71% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 $108.00$120.00$132.00$144.00SI.S6.00$168.00 
13 673.&5% $24 .~0 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 Sl08.00$120.00$132.00$144.00SI56.00$168.00 
12 730.00% $24.00 $.36.00 $48.00 $60.00 $72.00 $84.00 $96.00 $108.00$J20.00$13200$144.00SI56.00$168.00 
ll 796.36% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 S108.00$120.00$J3200$144.00Sl56.00$148.00 
10 1176.00% $24.00 $36.00 $4ROO $60.00 $72.00 $R4.00 $96.00 SIOit00$120.00$132.00$144.00SIS6.00$16R.OO 
9 973.33% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 $108.00$120.00$13200$144.00$156.00$168.00 
8 1095.00%$24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 $108.00$J20.00$132.00$144.00SIS6.00$168.00 
STANQARD LOAN FEES (NEW CUSIQMEBS A~D NQN-VIP O}STOMERS) 

LOAN AMOUNT 
DAYS APR $1 OD. 00$ l50.00$200.00$2S0:00$300.00$350.00$400.00$450.00 $500.00 
23 476.09% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00$120.00$135.00$150.00 
22 497.73% $30.00 $45.00 $60.00 $75.0() $~.00 $105.00$120.()0$135.00$150.00 
21 521 .431fo $30.00 $45.00 $60.00 $75.00 $90.00 $105.00$120.00$l35.00$JSO.OO 
20 547.50% $30.00 $45.00 $6~.00 $75.00 $90.00 $10S.00$120.00$13S.00$150.00 
19 576.32% $30.00 $45.00 $60.00 $75.00 $90.00 $JOS.00$120.00$13S.00$1SO.OO 
J8 608.33% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00$120.00$135.00$150.00 
17 644.12% $30.00 $45.00 $60.00 $75.00 $90.00 $JOS.OOS120.00Sl35.00$1SO.OO 
16 6&4.38'/o $30.00 $45.00 $60.00 $75.00 $90.00 $10S.00$120.00$13S.OO$JSU.OO 
lS 73().00% $30.00 $45.00 $60.00 $75.00 $90.00 $10S.00$120.00Sl3S.00$1SO.OO 
14 782.14% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00$120.00$135.00$150.00 
13 84231% $30.00 $45.00 $60.00 $75.00 $90.00 $10S.00$120.00Sl3S.OO$J50.00 
12 912.50% $30.00 $45.00 $60.00 $75.00 $9U.OO $105.00$120.00$135.00$150.00 
11 995.45% $30.00 $45.00 $60.00 $75.00 $9{).00 SIOS.00$120.00$13S.OO$J50.00 
10 1095.000.4$30.00 $45.00 $60.00 $75.00 $90.00 SJOS.00$120.00Sl3S.00$150.00 
9 1216.6?0.4$30.00 $45.00 $60.00 $75.00 $9{).00 $105.00$120.00$135.00$150.00 
8 1368.75%$30.00 $45.00 $60.00 $75.00 $90.00 $105.00$120.00$135.00$150.00 
RIGHT TO CANCEL: YOU MAY CANCEL THIS LOAN WITHOUT COST OR FVRTHBR OBLIGA1JON TO US, IF YOU DO SO 
BY THE END OF BU$JNESS ON THE BUSINESS DAY AFTER U/2J2(}JT. To cancel, }'0\1 may call us at (800) S(IS-6073 co alert us 
of your intention to cancel Alternatively, you may a print tbis ~· complete the information in this box, sign and fax it tons at 
(800)-58HU4R.Ifyou follow the~~e procedures but there are mrufficient funds available in Yonr Bank Account to enable us to revel'!le lhe 
tnnllifer ~CloKn ~at tlw ti~ w~ ~Cf~X-1 <mACH debit mtry ofY~ur BliDk A<.,wunt, y\>ur cmc~lhation win oot b~: dfective 110.d yuu 
wiU be reQUired to pay the loan and our charges on the sc:bcduled maturity date. 

Signature: (X) __________ Date: _________ _ 

ACH AUTHORIZATION (Integrity Advance., LLC) FORM #2b Loan#: 53649938 
READ VERY CAREFULI.~Y BEFORE INITlAUNG OR SIGNING 

A.CH A.UTHORJZATION: You hereby voluntarily authorize us, and our su~essors and assigns, to initiate an ACH entry to Your Bank 
Ac~uot ns described below: 

"YOUR BANJ( ACCOUNT" INFO: 

CONFIDENTIAL 
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Al"'ttUUt: $620.00 
Payment Due Date: llfl.S/2011 
This ACH Authori.Ution i5 a part of and relates to the L011n Agreement dat~ J 1/212{)11 (the "Loan Agreement"). The words" you", "your'' 
aDd 'T' mean the borrower who has ekctrooicullysigned it. The words "we", "us"lllld •our'' mean Jategri1y Advcmoe, LLC ("Lender"), a 
licemcd lender of payday loans regulated by the Delaware State Bank Commissioner. You hereby volunbtrily authorize us, and our 
succcssotS and assigns, to initiate automatic credit und debit enttics to Your B8nk A.coount in accordance with the Loan Agreement. You 
agree lbat .... -c will initiate a credit emy to Your Bank Account for the Amount Financed on or about the Disbursement Date. You agree 
Chat we may initiate a debit entry to Your Bank Account up to two additional times after our first presentation and re-initi.ate a debit entry 
for the same amount if the ACH is dishonored. 

You also allthorize us to initiate an ACH debit entry to Your Bank Account: 

(II) forth: Total of Paym~mh plus lillY aa:rued fc:a un tb~: Payment Due l>'d1e, or on any :su~uent R~wul Payment ~ Date, if you 
contact us at kast tbn:c (3) business days prior to such date and select P11y1DCJ1t Option (a) in the Loan Agn:c:mcnt (Pay in r.tf); 

(b) for the Finance Cllargc:: plus any accxued fees o.n tbe Payment Due l>ctc. or on any subsequent Renewal Payment Due Date, if you 
contact uutlea<rt three (J) bu.'\ine.<~!i da}'f> prior tn such date and select Payment Option (b) iD the I .oan Agreement (RFNEW A L), edt you 
fail to oomact us to confinn your paymcot optMm; 

(c) for 1bo 8CCll'Uod finam:c charges end fees, phs $50.00 on each Pay Dote after the fourth (4th) Renewal Payment Due Dste, until ell 
am~ owed under the Loan Agroemeut are paid in full; and 

(d) for any accrued NSF Fees, subject to the Loan Agreement 

The ACH Atithoritations set forth in the loan Agreement are to remain in fuJI force and effect for this tran:saction \lntil yot!r indcb~ncss 
to us lor the Total of Payments, plus any other cllarges or fees incwred and described in dte Loan A.gnlcment, is fully satisfied. You may 
ooty nwoke the above authorizations by cootacting us directly. If you revoke your aucborizatioo, you agree to provide us with aDOther fonn 
of payment acceptable to us and you authorize us tu prepare and submit one <Jr more checks drawn on Your Bank Acco1mt so long as 
amounts are owed to us under the Loon Agreement. 

You further authori7.e us to initiate two additiC»li8.1 debit entries as necessury to recoup the outstanding loan balance whenever an ACH 
cran.sadioa is returned to us for any reason. Y qu uBderstand and a~ that this ACH Au!harization is provided for your ccovcnicnce, and 
that you have auth~ repayment of yoor loan by ACH debits vo!UJltarily. You a~ that yo1t may n:pll)' your indebtedness tbrouAh 
other meaos, including by providing tlmeJy payment via cashiets cbec:lc or money order directed to: Iu:tegnty Advance, 300 Creek Vfew 
Road, Suite J 02, New.arlc, DE 197 ll. 

You wdtorlze us to verity all of tbe information chat you have provided, including put and/or current information. You ·agree that the 
A<..'H. Authorization herem is tbr .repayment of a single payment loan, or lOr single ptyme~Jt of finance charges tbr Renewals, aod that tb:sc 
~shan not n..-wr at liubstantially regular intcrwls. Jftbere is any missing or erroneous information in or with yoor Joan application 
n:garding your bank. bank routing and transit nwnber, or account number. then you authorize us to verify and correct such infonnatioo. 

IfyOOf payment is returned to us by yoor financial institution due to insufficient funds or a dosed account, you ogree that we may recover 
court costs and reasonable attorney's fees incurred by us. 

In addition, you also agree to the following: 

l. I Ul'ldmtand that you are 1\<;eJlsed. i!l the State ofDelawace and operate yoor business witbiD the State of Delaware. I understand that I 
could have traveled to Delaware to apply for a 1oau at your office it1 Delaware but I bave chosen to apply for this loan via the internet, 
telephoa.e aDd/or fax fur my own convcniooce. 

2. I uode:rstand tbat no binding contract between myself and you ~ill be formed uDlil my application is received by you in Delaware and is 
approved by your underwriting depar11.ncnt, also located in Delaware. 

3. J acknowledge that I have received, resd, understand, and agR:e to 1be loteidi.Y Adyam:e PrMu;.y Policy. 

4.1 understand that the Loan Agreement and any $0bsequent a~ments between mysclf89d you are subject to Delaware law,1bat J agwc 
to be bound by such law, and acknowledge thai., iu. the evwt of a. bona fide dispute becween myself aud you, lha1 Delaware Jaw shaD 
exch!si.vely apply to such disputes, regardless of when: ~~ny proccedin~ are held. 

5. J u!Jderstand that submitting false information to induce you to grant me a 1om (i.e., a false social security number, false identification, 
alta:'ed bank stlltements, etc.) constitutes fraud and may subject me to criminal penalties. J furtber acknowledge thltt you have disclosed 
your pol icy that you will repoct such inscances of fraud to the approp~iatc law cnforccmc.\'Jlt agencies. 

6. I undersulitd if I prefer to pay oil or part oftbe loan runoom, I can call yoo at (800) 505-6073 at least three (3) business days before my 
payment Is due. 

7. I UDderstand and accept if I default on my loan and I do not cooperate with you on repaying my debt, Including the ~!loan amount 
and all fees that may apply, you may submtt my oame to a collection agency and ~rt d:le incident II.) a consumer reportUtg agcnc:y 
database, such as Tcfctrack and/or Cl VerifY. whlchmay negatively impact my ability to writecllccks and to rcc<:tvc loans or advances 

5 

CONFIDENTIAL CFPB042582 INTEG022429 

2015-CFPB-0029     Document 087A     Filed 05/10/2016     Page 64 of 71



from other companies. 

8. I understand and ncccpt if my account is tumed over to a third party oollection agency and they arc unable to collect the amount o·wcd 
you, the collection agency wilt then pursue every action gmntcd to them under the law, inc1uding bU1 not limiu:d to wage garnishment. 

ARBITRATION PROVISION 

FORM#3 

(Integrity Advance, LLC) Loon #: 53649938 

Borrower: PLEASE READ AND COMPLETE 
THE FOLLOWING: 
DEFAULT, GOVERNING LAW, ASSIGNMENT AND EXECUTION. Yott will be in <lefaulr if you do not pay us the amounts you owe 
U.'l under the Loan Agreement. The Application, Loan Agreement. and ACH Autborlzation. will be govcnted by the laws of the State of 
Delnware. This Arbitr.rtion Provision is governed by the federal Arbitrntion Act, 9 U.S.C. Sections 1-16 ("FAA"). We may assign or 
tr.tnsfer the Loan Agreement or any of our rights hereunder. If th¢ Loan Agreement is cOJJ$Ulllmated, then you agree that the electronically 
signed Loan Agreement, ACH Attthorization, and Altitrnrion Pro\•ision we receive from you will be considered the original executed Loan 
Agreement, ACH Authorization. and Arbitration Provision, respectively, which are binding and enforceable as to both parties. 

WAIVER OF JURY TRIAL AND ARBITRATION PROJI'ISTON. Arbitration is a process in which persons with a dispute: (a) waive their 
rights to file a lawsuit and proceed in court and 10 have a jury trial to resolve their disputes; and (b) agree, instead, to submit their disputes 
to a neutral third person (an "arbitrator") tix a decillion. Each party to the dispute has an opportunity to fresent llOme evidence to the 
RTbitrator. Pre-srbitration djscov~ may he limited. Arlritnttiun proceeding.<~ are private and less forma than court trials. Tlte arbitl'lltor 
will issue a final aud binding dec: is ton resolving the dispute, whlcb may be enforced as a c:oort judgment A court rarely ovcrtums an 
arbitrator's decision. We have a policy of arbitrating all disputes with customers which cannot be resolved in a small claims tribunal. 
including the scope and validity of this Aroitration Provisioo and 11J1Y right you may have to participate in an alleged class action. 

THERE FORI:.~ YOU ACK.NOWLEIXiE AND ..461lEE AS FOLLOW~·: 

J. For purposes ofd1is Waiwr of Jury Trial and Amitratioo Provision. tt1c words "dispute" and "disputes" are given dlC broadest possible 
meaning and include, without limitation (a) all claims, disputes, or controversies arising from or relating directly or indirectly to the 
signing of this Arbitration Provision, the validity and scope of this Arbitration Provision aud any claim <r attemptto set nside this 
Attritration Provision; (b) all tcderaJ or state law claims, disputes or controven;ies, arising from or relating dim.'tly or indirectly to the Loan 
Agreement, the infonnation you gave us before enteriJJg into tbe Loan A~emcnt, including the customer infonnation application, and/or 
any past agreement or agreements between you and us; (c) all rounttrctauns, cross-claims and third-party claims; (d) all common law 
claims, based 11pon contract, tort, fraud, or other intootional tons; (c) all claims based upon a violation of aay state or federal constitu1ion, 
statute or regulation; (f) all claims asscrt<:d by us against you, including claims fOr money damascs to coOcct any sum we claim you owe 
us; (g) all ctaims asserted by you individually against us and/or any of our employees, agents, directors, offteerS, shareholders, governors, 
managers, members, parent compa11y or affiliated entities (hereinafter collectively referred to as "related third parties"), including claims 
for money damages and/or equitable or injunctive rcli~ (h) an claims a~~ed on your behalf by another person; (i) all claims asserted by 
y<~u a~ a private auomey genend,. as a representative au.d member of a class of pmsous, or ia IWY otha t-epresenlati~ cap~~cily, agaiust us 
and/or related third partic:s (bcreiuafkr rtfmed to as "Representlstive Clai~N"); and/or G) all clAims arising from or ~lating directly or 
indirectly to the disclosure by us or related thrd parties of any uon-publ ic personal information about you. 

2. You H<:knowledge and agree that by entering into this Arbitration Provision: 
(II) YOU A.RE GWJNG UP YOUR RIGHT TO HAVE A TRiAL BY. JURY TO RESOLJIE ANY DISPUTE ALLEGED AGAINST US 
OR RBLA.TBD THIRD PARTIES; 
(b) YOU ARE GWING UP YOUR RIGHT TO HAVE A COURT, OTHER THAN A SMAU CLAIMS TRIBUNAL, RESOL JIB ANY 
DISPUTE ALLEGED AGAINST US OR RELATED THIRD PARTIES; 11m/ . 
(c) YOU ARE GJJ'ING UP YOUR RIGHT TO SERVE AS A REPRESENTATIVE, AS A PRIVATE ATTORNEY GENERAL, OR IN 
ANY OTHER REPRESENTA.TIJIE CAPACITY, AND/OR TO PARTICIPATE AS A MEMBER OF A CLASS OF CLAIMANTS, JN 
ANY LAWSUIT FILED A.GAJNST US AND/OR RELATED THIRD PARTIES. 

3. Except as provided In P~~ragraph 6 below, all disputes including any Rcpresenttrtivc aaims against us and/or related third parties shall be 
resolved by binding arbitration only on an individual basis with you. THEREFORE, THE ARBITRATOR SHAll NOT CONDUCT 
CLASS ARBITRATION; THAT IS, THE ARBITRATOR SHAU NOT ALLOW YOll TO SERVE AS .4 RF.PRESENTATWE. AS A 
PRIVATB ATTORNEY GENERAL. OR IN A.NY OTHER REPRESENTATIVE CAPACITY FOR OTHE'RSIN THE ARBITRATION. 

4. Auy ]?!lr:tr too dis,putc, including related third partie-s, may send the other party written notice by c;ertifK:d mail return receipt requested 
oftheJr mtent to atbttrate and setting forth the subject of the dispute along lr'itb the relief requested, even if a lawsuit has bl:'en filed. 
Regardless of who demands arbitration, you shall have the right to select any of the following arbitration organizations to administer the 
arbitration: the American Arbitration Association ( l-800-778-7879) http:/lwww.adr.org or JAMS ( 1-800-3.52-.5267) 
bLtp;//www.jamsadr.com. The parties may also agree 10 select lul arbitrator who resides within your fedcr-.d judicial district who is an 
attorney, retired judge, or atbitratoT rc$istered and in good standing with an ~rbitra.tion association, and arbitr.rtc in accordance with soch 
arbitr.ttorli€T'Ms rules. The party Teeeivmg notice of arb illation will respond in writing by certified mail return receipt requested within 
twenty (20) days. If you demand arbitration, you must into.rm us in your demand of the arbi.tration organization yon have selected or 
whc«her you desire to select a loca1 arbitrator. Ifrelafed thin! parties or we demand arbitration, yon must notify us within twenty (20) days 
in writing by certified mail rerum receipt requested ofyom decision to select an arbitration organization. If you tail to noritY us, then we 
bavc the right to select an arbitration org1111ization. The parties to such dispute will be governed by the rut~ and procedures of such 
arbitrati<m <ll'gllllization applicable to consumer dispU1es, to the extent those rules and procedures do not contrudict the express tcJmli of this 
Arbitration Provisioo, including the limitatioos on the arbitrator below. You may obtain a copy oftbe rules and proceduri.s by contacting 
the arbitration organization listed above. 

CONFIDENTIAL 
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5. Regardless of who demands arbitration. at )'()W" requ~t we will pay, or reimbussc you for, _your p<Jrlion of the arbitration expeDSes, 
including the tlliog, administJBtive, hearing md arbitrdtOI:'s fc~ ("Arbitration Fees"). Throughout the arbitration, each party shall bear his 
or ha own attorneys' fees and expenses, sucb as witness and expert witness fees. 11u~ arbitraiDr shall opply applicable substantive law 
consistent with tho FAA. and applicable stamfcs of limitation, and shall booor claims of_P.f'ivileftC rcc:ognizcd at law. The lltbitralion 
bearing will be conducted in the county of your residence. The arbitrator may decide, with or wtthout a hearing, any motioo that is 
substaotia'lly similar to a motion to dismiss for failure to state a claim or 11 motion fur StnniDII.l'Y judgment. In conducting the arbitration 
pi"'CCCding. the albitrator shall not apply any federal or ~tate rules of ci"il procedure or evidmce. If allowed by ~tatute or art~lieablc law, 
tlw aabitnlwr may awmlstHtuwry d.map md/or n:ason11blc antomeys' Ct:t:ii and cxpcmes.. AJ the timely requ~ of auy party, the aabitratur 
sh&U orovide a written explanation for tbe award. The arbitrlrtor's award may be filed with •D)' court having jurisdiction. If, after finding in 
your favor in ony respect oo the merits otyoor claim. the arbitrator 1ssues you liD award that 11 greatel' than the vnlue of oor last writtm 
ICttl.ement offer made befOre .,. arbinatcr WIS sdeded, tbeu. we will: (i) pay you tbe amouut oftbe a want or $7,500 (''the alteruative 
paymeot"}. wbiclte~ is greater; aod (ii) pay your attorney the amoont of attorneys' fees, and reimburse any expenses (including expen 
witness fees and costs) that your atmmer reasonably incurs for iovestigatiug, pn:pariag, aod pursuing your claim in arbi1ratioo ("the 
21ttorncy fees"). If we did not make a wnUcn omr to 5Cttle the di:;pute before au arbi.tlator was selected, you and yottr attorney will be 
entitled to n:ccivc the altcmati v~ payD1Cld aud the attOI"'lcy fees, n::spcctivcly, if the arbitrator a wards you aay rei icf on the merits. The 
arbitrlmr may make rulings and resolve disputes as 10 the payment and reimbtnemeot offees, expenses,. and the ahemative payment and 
tbe attorney fees at any time during the proceeding and upon request from either party made within 14 days ofth.e arbitn1t0r's ruling on the 
merits. The right to attorneys' fees aDd expenses discussed in the prec.:edlog sentences supplemerxs any right to attomeys' fees and expenses 
you may have under applicable law. Thus, if you would be entided to a larger amount under die applicabCc law, this provision does oot 
preclude the arbitrator from awarding you that amount. However, you may not reoover duplicative awards of attorueys' fees or costs. 
Although under some luws we may htwe a right to m1 Olward of attorneys' fees and oxpenscs if we prevail, we agree that we wiD not ~k 
such an award. 

6. All piUties. inctudina related third parties, sba1l retain the riibt to seek ad.iudicatiou in a small claims tribunal in the CotlntY of your 
residence fer di:lpute$ within the scope of such tribunal's jurisdiction. Any dispute., whicb cannot be adjudicaled within the jurisdiction of a 
sa:nall clalnu trib11naf, shall be resolved by bindin& arbitration. Any appeal of e judgmcn1 from a sll'IIIJI claims 1ribunal !hall be n:50lwd by 
binding arbitnltion. 

1. This Arbitration Provision is made pursuant tQ a transaction involving inten,t;ate commerce and shall be governed by tbe FAA. If a tinal 
nm-aP{'C8btbht judgment of a CO lilt haviQ& jurisdit:tion over th.is transaction finUs, for any ~n, t1111t the FAA ducli not upply 10 this 
ttllosactum.tben OUI agreement to aroitran: sball be governed by the arbitration law ofth.c State of'Delawne. 

8. This Arbjtnllion Provision i5 binding upon and benefits you, your ~ective heirs, successors and assigns. This Arbi1nltion Provision is 
bu.ting upon and benefits us, fJIJI" successors and aS5igns. and related third parties. This Arbitration Provision continues in full foroe and 
effect. evco if your obligatiODS have beem paid or discbarged through bankruptcy. This Arbitration Provision survives aoy cancdlatioo. 
termination. amendment. expiration or perfoimaace of any transaction betlYccn you aod us and c:ontioues in full force and coect lhllC5S y{)u 
and we oehc:rwisc egrcc in writing. If auy of this Arbitration Provision is hdd invalid, the remainder shall rcmain i11 effect. 

9. OPT-oUT PROC/iSS. Yot1 may eb005e to opt out of tbe Al'bitration Provisioa. but m1f¥ by foUowing the ~ss set-fo.rtb below. If 
you do nat wi11h to be subject to ftm~ Arbitration Provision, then )'CIU ~~ notifY~ in w1 iring within lrixty (60) ealendar day!; oft11c date of 
lhi5 AJbi.tmtiun Proviliion 11\ the fuUuwing Mdlk'css: I:ategrity Advance, 300 Credc VU:w Ro..t, Sui~ I 02, "NtnYark. DE 1971 I. Your written 
llOticc m•st include your name, adcbcss, aa:oont number or social security tUJJDbcr, the date of this Arbitration Provision, and a statement 
that yoo wish to opt out of this Arbitration Provision. If you choose to opt out. thea your choice will apply only to the Application, Loon 
Agrccmeut. ACH Authorization, and Arbitration Provisions submitted by you in this tnmsaction. 

111 ~ 1'"" rum1e ond cNclrlng the "1 AgrN" Txttlon beWw, YtHJ lite electronlctllly llgning tmd agreeing to all the terms of 1M 
lAIIn A,IWIIUIII, the Arbitttttioll Provisio•, tllfi tlr1 ACH Allthtwkttthm (8€.tstlle LHII Docltmen/5D£) and protlldiJJg or Ulf.(lrrniRg 
y~H~r du;t,.,Qc slgnotu~ on 11ll oflhe lmm Doczrmtmts, tmd you ilN t:Xp1'US/y ~ io r«elvt! SMS mess~~gu jifNif liS. y,, t~gru 
tlutt yo11r llitJCtronic slgnalurt! 1HJs lhe /11/l joN:e 11ntl effect of yqlfl' p/l)'slculrlgntlt•re IHNlthat it binds yottlo lht~ Loun DDc11111tmts ;, 
tiN Nlllf! ltMIIIIB t1 physical rlgnt~tnre wt~•ill dtJ so. .Jry electi'Onically signing b.t11w, yt~• tdso t~cknowledg6 thllt oU oftlte Lott11 
lhn:rtiUIIIS were flllt!d In bq'ore you did so ttml JlfJII kove rl!llll, llllderstu11d, and qru "'IIIII oftlte terms tiftlre Lini111JocarJumJs. 
Wq tlte provislfln entitled ••WAIVER Of JURY TBIAL ANQ ARB/7'RATJONPROJIIS(QN" ani tht: Privqg Pqlicr 11111/ Covered 
llllr,.,ffiN' liNIII.fu:tltion Stlllm~olfl. You ~ tiUII Jl(ltn right to file s11lt ~~gt~lmt tu fttr ltlfiY ekllm or dlsp111e regarding the Loan 
Dtlctt~~MIII.s or fOur l'f!lrllit~nship with us 16/imltd br tire WAIVER OF JVRY TRIAL AND ARBITRATION PROVISION. YtM .UO 
~ thflt Q/1/njormlltloll yo• pl'OWtkd *',. pritlr tool' tl•ringthe COJtlpkt#on t~JIIN lAHul DiH!IInwtllls collfPI.t• tmd t/tJiClll'td#.. You 
rqN!1Mt tlttlt JOH tn't1 not 11 41/niH' t11tlkr •IfF pr«;M!ddng In /Nllfkruptey tiN lttn¥ 1111 llftatlo" to jlle 11 petlffiHIJDr ndllf 1111der f111J1 
clltfiiD ofthe Unllied Starn Btlltkr•piCJI CoM. 

l'rlrttd Nate: 

SigiMtrur. ~-------
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Dr. Manoj Hastak- List of Documents and Materials Considered 

The following lists the data, materials, and other information considered in 

connection with the forgoing expert report. 

• Notice of Charges Seeking Disgorgement, Other Equitable Relief, and Civil 
Money Penalties, In re Integrity Advance) LLC and James R. Carnes 
(proceeding# 2015-CFPB-0029) 

• Integrity Advance's and James Carnes' Response to the Bureau's Discretionary 
Notice and Opportunity to Respond and Advise (NORA) Process, Nov. 13, 2014 

• Integrity Advance Loan Application Forms (CFPBooo683-CFPBooo697) 
• Loan Application Forms, Loan #54148642 (CFPB033705-CFPB033711) 

(REDACTED) 

• Integrity Advance Loan Application Form (CFPBo00796-CFPBoo0798) 
• Narrative Responses to January 7, 2013 Civil Investigative Demand Issued to 

Integrity Advance, LLC (CFPB035835-CFPB035850) 
• Loan Application Forms, Loan #46340151 (CFPB002537-CFPBo02553) 

(REDACTED) 

• Loan Application Forms, Loan #50484872 (CFPBoo5658-CFPBoos674) 
(REDACTED) 

• Form # 1 Easy Application (CFPBooo574- CFPBoo0575) 
• Form #2 Loan Agreement- Faxless (CFPBooo64o-CFPBooo645) 
• Form #2b Faxless ACH Authorization (CFPBoo0796- CFPBoo0798) 
• Better Business Bureau Complaints (CFPBo3649o-CFPBo37833) 
• Completed Consumer Loan Applications (CFPBoo1696- CFPB001710, 

CFPB002336- CFPB002350, CFPB002929- CFPB002943, CFPB003184-
CFPB00320o, CFPB00364s-CFPB003661,CFPB004308-CFPBoo4322, 
CFPB004343- CFPB004357, CFPB004371- CFPB004387, CFPB004371-
CFPBoo4387, CFPB004703- CFPB004717, CFPBoo4848-CFPBoo4862, 
CFPB005740-CFPBo05756,CFPBo06401-CFPBoo6415, CFPBoo6490-
CFPBoo6so6,CFPBoo6829-CFPBoo6845,CFPBo30698-CFPBo3070h 
CFPB033325-CFPB033331) 
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