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SUMMARY OF QUALIFICATIONS AND EXPERIENCE 

Credentials and Expertise 

I am a Professor in the Department of Marketing at the Kogod School of Business, 

American University, in Washington, D.C. I have been a faculty member at American 

University for twenty-six (26) years, and served as chair of the Marketing Department between 

2001 and 2004. During my academic career, I have taught undergraduate and graduate courses 

in principles of marketing, consumer behavior, consumer information processing, advertising 

and promotion management, and database marketing. My curriculum vitae, included in 

Appendix A, contains a complete description of my professional background and publications. 

I received my Ph.D. in Business Administration from the Pennsylvania State University 

in 1984. I also have a Masters in. Business Administration from the Indian Institute of 

Management (Alunedabad, India) and a Bachelor of Science degree, with a concentration in 

Physics and Mathematics, from the Birla Institute of Technology and Science (Pilani, India). 

I have published extensively in scholarly marketing publications including the Journal of 

Consumer Research, Journal of Public Policy & Marketing, Journal of Advertising, Journal of 

Business Research, and Psychology & Marketing. I am a two-time recipient (2003 and 2011) of 

the Thomas C. Kinnear award for the best article published in the Journal of Public Policy & 

Marketing over a three-year period. I am an Associate Editor of the Journal of Public Policy & 

Marketing, and a former member of the editorial board of the journal Psychology & Marketing. I 

have served as organizer and chair for numerous prestigious academic conferences including the 

Marketing and Public Policy Conference (2007) and the Society for Consumer Psychology 

Conference (1999). I have served as a reviewer for a number of peer-review journals including 

Journal of Consumer Research, Journal of Public Policy & Marketing, Journal of Advertising, 
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and Journal of Marketing Research. [n addition, I have given numerous presentations on topics 

relating to consumer perception and comprehension of advertising and marketing 

communications at national and international conferences as well as for regulatory agencies such 

as the Federal Trade Commission. 

I have served as a consultant on consumer infonnation processing, advertising 

communication, deceptive advertising and labeling, and research methodology issues for a 

number of federal agencies (e.g., the Federal Trade Commission, the U.S. Department of Justice, 

the Food and Drug Administration, the Department of Housing and Urban Development, the 

Consumer Financial Protection Bureau, and the Bureau of Alcohol, Tobacco, and Firearms) as 

well as for several law firms. In. these capacities, 1 have developed and conducted numerous 

consumer research studies designed to a.~sess consumer reactions to, perceptions of, and 

experiences with advertisements and other promotional materials. Many of these studies have 

dealt with the communication effects of disclosures and disclaimers in advertising and 

promotional material. 

Based on my knowledge, experience, education, and training, I consider myself to be an 

expert in marketing research, in conswner behavior, in consumer response to advertising and 

other promotional materials, and in measuring advertising dcoeption. 

Prior Testimony 

Within the last four years, I have testified as an expert at trial or by deposition in the 

following matten;: 

F1'C and State of Colorado v. Dalbey et al Civil Action No. 11-cv-1396-RBJ-KLM. 

Deposition, April 30, 2013 
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Compensation 

For my work in this case, I am being compensated at the rate of $45Q_ per hour. My 

compensation is not contingent on the outcome of the case. 

Materials Considered in Forming Opinions 

The list of materials that I have considered in forming my opinion is contained in 

Appendix D. 

Opinion 

Integrity Advance is a company that originated payday loans in amounts ranging from 

$100 through $1000to borrowers. The company relied on lead generators to help it secure 

loan applications from potential customers. If an application was approved, Integrity 

Advance directed the borrower (via a call or e-mail) to its website to read and sign the Loan 

Agreement. The Loan Agre~ent was a multi-page (approximately 9 page) document that 

laid out the terms and conditions of the loan, ACH authorization, and arbitration agreement. 

Once the Loan Agreement was signed (electronically), the company deposited funds into the 

customer's account and generally e-mailed a copy of the Loan Agreement document. 

In this report, I analyze the Loan Agreement document that Integrity Advance 

customers read and signed online and that was later generally provided to them via e-mail. 

My analysis focuses on two similar versions of the Loan Agreement (Form #2) used by 

Integrity Advance between May 2008 and December 2012. Appendices B and C contain 

copies of these loan documents as issued to actual consumers. The documents are labeled 

Version A and Version B. My analysis is centered on version A, but I discuss differences 
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between the two versions as appropriate. Note that the differences between the two versions 

are small and my conclusions apply to both versions. 

In particular, r address three issues: 

( 1) The Truth in Lending ("TU..") disclosure in the Loan Agreement specifies finance charges 

and a total payment amount under the assumption that the loan would be paid in full on the 

(first) payment due date. Subsequent disclosures in the Loan Agreement indicate that there is 

also an option to "renew" the loan and pay over time. How clearly does the Loan Agreement 

document disclose that costs (fees and charges) associated with the loan are significantly 

higher if borrowers renew the loan (either a1..1ively or by default) rather than paying it off in 

full? 

(2) The Loan Agreement states that borrowers ~hould affirmatively inform Integrity Advance 

whether they intend to renew their loan or pay it off in full at least 3 business days prior to 

the payment due date. Failure to contact Integrity Advance leads to automatic renewal of the 

loan with associated (higher) fees and charges. Stated differently, the default option is 

renewal of the loan. What is the effect of this default option on borrower choice (either active 

or implicit)? 

(3) The ACH authorization (included as a part of the Loan Agreement) allows Integrity 

Advance to create remotely created checks and use these to debit b01rower acoowtts. How 

clearly is this provision disclosed to borrowers? 

lssue #1: The Loan Cost Disclosures 

K.ey cost-related disclosures were presented in the Loan Agreement in five locations: 
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(a) the TIL box (including some information presented right below the TIL box) on page 1 of 

the Loan Agreement (Form 2), (b) three paragraphs presented right after this information, (c) 

a section labeled "Special Notice" starting on approximately page 3 of the Loan Agreement, 

(d) a section entitled "Schedule of Charges and Fees" presented right after the section labeled 

"Special Notice", and (e) three paragraphs (marked as (a), (b), and (c)) starting 

approximately on page 5 in a section labeled "ACH Authorization Form 2b". 

Near the top of the first page, the Loan Agreement showed the Truth in Lending 

disclosures for the loan followed by some additional information. For example, the Loan 

Agreement in Appendix B showed the following: 

FEDERAL TRIITHIN LENDING DISCLOSURE..;; 

ANNUAL PERCENTAGE FINANCE CHARGE RATE A 111 ount Ji'inaneed TolaJ efl'aymenh 

Tht dollar am&unrthe credit The amoant llf' ~:redlt provided The amount you will hAl'e pala 
The cost of your credit •• a wileostyo¥. to you or on your •ehlllf. a~t )'Oll Jrftve madeall 

Y:1{~e. $1$0.00 ssoo.oo pa:ymtn~~~ ~:'dultd. 

Your Payment Schedule ~ill be: OrM: (I) payment ofS6SO.OO due on 41101l009 ("Payment Due Datcw). 
• .:urity; You arc giving a $1le\l!ity interest in too ECHECKIACH Aplhllri7..ation. 
Prep:l)'llltnt: If yQu pay off carty, you win be cntill~lto n refund of the uuc:amcd porti(Jn of the finant:c ct.u-g~:. 

Itemization of Amount Fhlan£ed: Amount given to you din.•,:tly: ~00.00 . Amolm'l paid on Loanff: 306119072 with u~-: S65ti.OII. 

The finance charge shown in the TIL box was calculated under the assumption that the loan 

would be completely paid off in a single payment coinciding with the first payday following 

loan origination. 

hnmediately below the TIL box, the Loan Agreement provided five sentences (four 

sentences in a box and an additional sentence below). Two of these sentences repeated the 

"Amount Financedu and the "Total of Payments" shown in the TIL box. The remaining 
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sentences mentioned the ACH authorization, informed the borrower about a prepayment 

option, and directed them to terms of the Loan Agreement below for any additional 

information about nonpayment, default, and prepayment refunds 1• 

Next, the Loan Agreement contained a series of paragraphs providing additional 

information about payment options and terms and conditions of the loan. The first three 

paragraphs, which started approximately in the middle of the first page of the Loan 

Agreement and continued to near the end of that page, contained information intended to 

qualify claims in the TIL box about the loan payment schedule as well as the finance charges: 

P.-\ YMENT OPTIONS: Yo. I!III&Jdeet )'Wrpaymeot option at least thrco (3) busioess day' prior to your Pa)'Jilcnt Due Date bv 
~'mt!lctil18ll~ at (ROO) 5n5-61J73. llt1lu!t time, y(1u mftY choose: • 

(a) f!!)'IQCIU !11 ~1!; You owyp;y tbe TotalotPaym~:nts shownabove,pllls IIII)'ACaucdfees, to satisfy your lou in full. Wbcn ~ 
CODtlct u~ ;md ~ U0$1l t!is cpticu,. we will debit ~our Bank Accoont (defined below) for the Total ofPaymcms plus ooy a~-crucd fees, m 
accordance with tbe ACH Authorizatioo below; OR 

(b)~: You may renew your lc.t (that is, c~tcnd the Payment iDoc Dam of your loan until your ncltt Pa" DatcA•) by sudloriM: 
us to debit Yot1r Bank AccoU:tll for the amouut of the Finance ChaJle. plus my liL1CliiCd fees. If you choose 1111~ op1ion. your new 
Payment Due Date will be your next PIIY l>Jtc1, and the test ofthc terms ofdu: LOtm Agccm.cnt will coruinu~ to apply. 

AUTQ-R£NEWAL: lfyou &il to CQIII!Ict ua t.o c:o11t'irm your Payment Oplioa Ill !cart three (JJ b~~ainca da)'l prior to aoy Payment Due 
Datc1 or otllerwi~ fail to pay llle l011n in full on 11.ny Pay Date, tc1dcr mar lllttllmllica~rr.ncw your lORn u dciilcr!hcd 1111der (b)~ 
and geblt Your Bllllk Aocount on the 'fs!_mcut Due Pate or tbere:aftcr fbr the rl'll8nCC c and any tccntcd fi:~s . Your new hymcut 
Due Date will be yoor DeKt ~Dale , amd the relit of the term~ of the L<lan A~ wil continuo to apply. You must «<llCad us at 
IC11$t three (3) bueiDC$• day:~ :pnor to ygu: new Payment Due Date to oonfirm ygur paymlllt oJili2a for 1hc Ra!owal. Ifycu ran to COIImct 
us, or otbcrwlse fail 10 pay die loan in ful oa your oow Payment Due Date, we may a~~omaucaDy rerJO\\" tho loan umil your next Pay 
Date.1 After yom initialloa11 pe)'ll"'IOt. ~!lUI)' Qbbin up to four (4) Rcnc:w4 All~ of the Loan Agn:ement CCintinue to ~y to 
Rclsewals. All Renewals arc ~10Leedel'$,~proval. Uader Dcla.ware law. if~ qualifyiwe mil)' allow you to cntcriluouptO blr 
(4) lb:llt:W81:!. al:w LxN-11 ·~II "~uu.dn&" Of II rollonr". ntc: Cult oulslllmliog bill~ !Ius I be; Wai: upon QHDplelloo ottlk: h:nn or .. n 
Rencwlls, unless you qualify for AU10-WCJrtout, ras described bclol\o~ 

AUTQ-WORKOUT. Unless you cou11K:t a to coofom your option for Paymeol io Full prior to your Founll Renewal Payment Doe 
Dale, )'Ollr loan \Viti automaaicaDy bl: pba:d into 1 WQI'Ict:l\lt Payment Plan. Underthe WOitout Paynllmt Plan, Yonr Bank Accoonl win 
nutomatiallty be debied on your Pay Dlte1 fur aa:rued fioance charges plus a principal payment of$50.00, until all amollllb owed 
ht:rellllder are paid i~t run. This does not limit any of Lmder's other righls llnckr die 1ermsofthe Loan Agrcemcnr. All Widcut 
Poyment Plam arc subj DCt to Lend Dr's approval 

Much later in the Loan Agreement, (starting approximately on page 3), a section 

entitled "Special Notice" was presented: 

1 Version B of the Loan Agreement contained four (rather than five) sentences of information 
below the TIL box. Furthermore, none of these sentences were in a box, and only one 
sentence repeated "Amount Financed" and the "Total of Payments" shown in the TIL box. 
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SPE<.'L'\1. NOTICE; 

(J) THIS LOAN JS DESIGNED AS A SHORT-TER..\1 CASH I'LOW SOLUTION ;\.NO NOT DI·;SIGNED AS A SOLUTION 
FOR LONGER TERM FINANCIAL PROBLE.\1S. 

(2) ADOITIONAL FEES MAY ACCRUE IF THE LOA:"41S REFINANCED OR "ROLLED 0\'ERH, 

(3) CREDIT COUNSELING SER"\1CES ARE AV AJLABLE TO CONSUMERS WHO ARE EXPERIENCING FINA:'II'CJAL 
PAOBLEMS. 

BY ENTERING YOUR NAME A.ND TODA \"S DATE AND CLICKl!lo"'G THE "J AGREE" BUTTON BELOW, YOU ARE 
~~LEC:TRONIC.:ALLV SIGNING THE LOAN AGREEMENT AND AGREEING TO ALL THE TERMS OF THE LOAN 
AGREEMENT. YOU ALSO ACKNOWLEDGE RECEIPT OF A FGLL\' COl\fPL£TED COPY OF THE LOAN 
AGREEMENT A.~D THE SCHEDULE OF CHARGES AND FEES BELQW. 

A PA VDAV LOAN IS NOT INTE!IIDED TO MEET I.ONG-TERM FI'NA~AL NEEDS 

The second item in this section informed borrowers that refinancing the loan could result in 

additional fees. 

Next, a section labeled "Schedule of Charges and Fees" was presented (on page 3). 

This section contained several fine print paragraphs followed by two tables entitles "VIP 

Customer Fees" and "Standard Loan Fees": 
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SCHEDULE OF CHARGES AND FEES 

According totbe CttmmissiooeJienls Rl:Jl'lhllion2203, Secti011 1.0, Notif~atioa, evety ~shall furnish to ev;ryapfl(icallt a copy of 
the Itemized &-hedule ofChllrga IDd Foes at lbc time wtlcn 'ueh ~~pplication it~ made. AJ per lbe Oforell)elltiontcl CommilliOIW'Ae'l's 
lltp~IMion :U03, S;t:1io11 1.0, NorifK:ation, pl:uc n:vicw tb c ilcmi:l.cchchcdulc of c:MfFIInd rcca bciCIW 10 beuer undcn<tllld the dlqes 
~lid fees IISSQQI!ed Willi ywt ICIIII. 

Tho APR, or Allnual Perwntage Rate, isdletenn fur tilt ~ctive illtL"n:Sf nth,thlollhcbllfi'"OiiFerwill pi)' on a !01111 to the lender ina 
stladlll'di:zJecl way. This il; to~ the total con of crl!dlr to dae coosumer-, eKpressed IS aoau.nual pa-ceotnF oftlil! amoollt of Cft!dl! lelll 
to the horrnMlr. While A.PR i§ inlrJ1ded 10 nlllcc it. ~:uic:r to compare 1cmlcn and lo;rlllljltiorlll, it can '-Cern tomplicarod In tllol;c thlll * 
not IWllfC of it~ implications. 

ThorQ i& no accouut M liP fco and. v.tlm sclHxlulod p1ymmts are nmdc, there 111'0 o IU!citiond fees outsic!o t!lcprinc:ipala10011lrt 
borrowed and tbc interest that accumula~C& on ihc am~t borrowed. \Vben col!pllriDg inlcJat mcs among OCII'IIpanicJ, plcuc notB that 
some compani« 111ay clwge set "' rc:cs. applie~~lioo fees, or other such~ wlille we do DOt charge for !hcse services. 

OTIIERFEES 

NSF FEE;SlS.OO 

~[E CJI!ICldEB DE.1:i 
I.OAH AMOUNT 

DAYS APR $1DO.to 

iT 1: I 1: m~ $4GCLtO mi~ m·~ 
WSO.DO 1" .. " n seo.mf. m .oo 

ii 8.00 20.00 J13.2.00 1.U.fiG 
22 111.11 124.00 .00 7'2.00 8.00 0.00 la2.00 11.U.OO 
21 417.1 $24.00 .00 0 .DO .00 1108.00 20.00 1132.00 $144.00 
20 43IUIO% ~24.00 =g .00 .00 .00 108.00 20.00 $13.2.00 $144.00 ,. 411.05% 2-f.OO $411.00 sro.oo $72.00 $8'.00 &5 $108.00 $120.00 $132~ 5144.00 
ta 486.67'11; 524.00 SJt.OO m= m.oo m·oo e·OD r,oa.oo 1120.00 $132.00 l"144.GO 
11 515..29% $24.00 $31.00 .00 .00 .00 08.00 120.00 6132.00 1''"-00 1& 547.50% $24.00 $36.00 .00 .00 .00 .00 M.CO oa.oo 1120.00 $132.00 144,00 
15 584.110% ftt:OD = ~.00 J:l·OO $72.00 IU.OO 

II 1108.00 120.00 $132.00 $1.f4.00 
14 ~.71% .oo ~.00 .DO $7'2.00 $84.00 108.00 S12C.OO $13.2.00 S1.f4.00 
fa m.BR s:u.oo 836.00 f:·OO $00..00 S72.00 184.00 $108.00 $120.00 $13.2.00 $1.W..OO 
11 73D.H% $24..00 $36110 .00 $1!0.00 $72..00 fl4.00 $108.00 $120.00 $144JIO 
11 795.31% $24-.00 ~.00 seo.oo $72.00 Sfl4,00 $915.00 1a2.on 

I! 
$166 
S1511 
$1!!11 
$156 
$1&6 s;sa 
ll1&8 
SUlCI 
$156 
51511 
51116 

10 876.DO% $Z4-.00 
173.83% $24.00 

1::&8 $411.00 560.00 $72.00 
$?2.00 

$8400 
$114,00 =~ 

1108.00 
108.00 

$108.00 

~1:-lO.OO 
120.00 

1'32.00 
132.00 r~ $1115 

II 131.00 $411,()0 sao.oo $12li.OO 6132.00 $"144.00 $156 
B 111M.DO% $24..0() $36.00 $<18.00 $60.00 $72.00 $84.00 $108.00 $120.00 $132.00 $1-44.00 1156 

Slo!.l!ll!aoBili.Co!.ti EE:f..'i aiEl! ~IQliEBli Atil! NON-VII~ 'llaTOMDSII 

LOAN AMOUNT 
DAYS APR $100.00 $150.00 ~oo.oo S250.GO $3110.00 5350.00 r S459.DCI 

23 47e.tl9% $30.00 $45.00 $80.00 

r~ ii l10&.00 0.00 $135.00 
22 .. 117.73% 

=~ S4fi.OO 
1 .00 

75.00 105.00 0.00 1135..00 
21 521.43% $45.00 .00 75.00 f105.00 20.00 $135.00 
20 54'7.50% 130.00 $46..00 .00 75.00 105.00 0.00 $135.00 
1t SH.32.% $30.00 $45.00 .00 75.00 $90..00 $105.00 $120.00 S1S5.00 
18 608.33% $31).00 $45.00 $6(].00 $75,00 $90.00 $105.00 1120.00 $135.00 
17 644.12% $30.00 $45.00 ug.oo f75.00 =~ 

$105.00 120.00 $136.00 
1G 684.38% $30.00 $45.00 .00 75.00 S105.00 $120.00 $135.01) 
15 730AIO,., sao.oo $46.00 $60.00 rs.oo $90.00 $105.00 1120.00 $135_0() 
1-4 782.14% $30.00 $45.00 $60.00 75.00 $90.00 $105.00 120.00 $135.00 
13 ~2..31o/e $3()_00 

=~ = ·00 f75.00 190.00 $105110 $120.00 $135..00 
12 912.50"h $30.00 .00 75_00 $9()_00 $105.00 $120.00 $135.00 
11 995.45% $30.00 145.00 160.00 $75.00 190.00 $105.00 $120.00 $135..00 
10 1096.00% $30.00 ~:s..oo 60.00 i7s.oo $90.00 $105.00 f120.00 $136..00 
9 1216.67% $30.00 5..00 80.00 75.00 190.00 $11)5.00 120.00 $135.00 
8 13A.75% $30.00 $45.00 $60.00 $75.00 590.00 $105.00 $120.00 $136..00 

Finally, a section labeled "ACH Authorization" was presented on pages 5-7. The following 

information was presented approximately a third of the way through this section (toward the 

bottom of page 5): 
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Y 011 alsQ authoriz<: us to initiate 1111 ACH debil CDtry to Your Baok A«:Ollllt: 

(a) for the Total of Payments plus illlY accrued fees on the Payment Due Date, or on any subsequent RenC'IIr-al Pa)'Rlent Due Date, if you 
contaci u1 at least thn:e (3) bttslaess days prior to such date and selecl Payment Option (a) iu the Loan Agreement (Pay ln full); 

(b) for th11 Finance Cha.y.e plus all}' IICt!J'\Jed fees 011 the PayilleDI Due Date, or oo any subsequent Renew.~l Payment Due Date, if you 
contact us at least three (3) business days prior tCJ Juc:h rlate and selec1 Payment Optioo (bJ in the l...oall Agreement (Rl!NI£WAL), or if 'I 
fail I() f;:OII1act us tc eon finn your paymcttt opliou; 

(c) for the accrued fillallc-e charge& and r~. plus SSO.OO on c~K~b Pay Dl®1 after the fOurth ( 411
') Renewal Payment ~Date. until•lt 

amQunts oww Wider the Loan Acrccmcnt 811: paid in full; and 

(d) roc any ata11ccl Returned Payment charges, subject to the Loan Agreement. 

Evaluation of Loan Cost Disclosures 

In this section, I evaluate the disclosures presented in the Loan Agreement that were 

highlighted in the last section. I rely primarily on Federal Trade Commission (FTC) 

guidelines on making disclosures and disclaimers clear and conspicuous in an on-line 

environment (e.g., on-line ads or web pages)2
• These guidelines emphasize several key 

factors in assessing the likelihood that a disclosure in a document or promotional material 

will be noticed and comprehended by readers. These factors include: (a) Prominence 

(whether the disclosure is prominent enough for borrowers to notice it and read it); (b) 

2 The FTC first issued written guidance for on-line disclosures in 2000 and recently updated it 
in 2013. See Federal Trade Commission (2013), ".com Disclosures: How to Make Effective 
Disclosures in Digital Advertising." [available at 
htt;p://www.ftc. gov/sites/default/files/attachments/press-releases/ftc-staff-revises-online
advertising-disclosure-guidelines/130312dotcomdisclosures.pdf] . The FTC also issued a 
report that dealt (partly) with the use of disclosures in negative options plans. See Federal 
Trade Commission (2009), "Negative Options: A Report by the Staff of FTC's Division of 
Enforcement." [Available at 
htt;p://www.ftc. gov/sites/ default/files/documents/reports/negative-options-federal-trade
commission-workshop-analyzing-negative-option-marketing-report
stafflp064202negativeoptionreport.pdf.] For peer-reviewed articles that discuss application of 
the FTC guidelines to off-line and on-line disclosures, see Hastak (2004), and Hoy and Lwin 
(2007). The FTC has also held and continues to hold numerous workshops around the 
country that emphasize the importance of clear and conspicuous disclosures (see Hoy and 
Lwin 2007 for details). Note that my analysis is applicable regardless of whether borrowers 
encounter the Loan Agreement in an on-line or off-line environment. 
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Placement (whether the disclosure is presented in an area where consumers are likely to 

look); (c) Proximity (whether the disclosure is located in close proximity to the claim being 

qualified); (d) A voidability (whether specific techniques have been used to increase the 

likelihood that consumers will look at the disclosure); (e) Clarity (whether the disclosure is 

presented in easy to understand language); and (f) Repetition (whether the disclosure is 

repeated to increase the likelihood of exposure). 

(a) Prominence 

The TIL box and the disclosures presented in the box are quite prominent. The 

headline above the TIL box is in bold upper case and in very large font. All four headlines 

within the box are balded. Two of these headlines are in uppercase font that is larger than 

other text on the page while two headlines are in lower case font that is as large as other text 

on the page. In addition, the box makes this information stand out making it likely borrowers 

will attend to it and process it. Finally, the two sentences below the TIL box that repeat the 

"Amount Financed" and ''Total of Payments" shown in the TIL box also have key terms and 

dollar amounts bolded to enhance prominence3
. 

The cost disclosures in the three qualifying disclosure paragraphs are far less 

prominent. Specific mentions of cost terms (total payment, accrued fees, finance charges, and 

principal payment) are buried in the text contained in each of the three paragraphs in regular 

font size. Furthermore, the fact that the three disclosure paragraphs are a part of a long series 

3V ersion B of the Loan Agreement has one sentence (rather than two) that repeats "Amount 
Financed" and the ''Total of Payments" shown in the TIL box, and key terms and dollar 
amounts are not balded. 
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(over a dozen) of similar looking disclosure paragraphs in the Loan Agreement detracts from 

their prominence and hence the prominence of disclosures embedded within the paragraphs. 

The sentence on "additional fees" in the section labeled "Special Notice" is in bold 

upper case font thus increasing its prominence. Unfortunately, this sentence is placed among 

several sentences (approximately a half page) that are all presented in uppercase bold font, 

and this decreases its prominence and noticeability. 

The section entitled "Schedule of Charges and Fees" has a prominent heading in bold 

upper case and large font. Unfortunately, the heading comes at the end of approximately half 

a page of text that is all bold uppercase and large font, and this detracts from the prominence 

of the headline. hnmediately following the heading is approximately half a page of text with 

references to cost-related concepts (APR, set up fees, additional fees, etc.) in small print that 

is not very prominent. Finally, there are two tables entitled "VIP Customer Fees" and 

"Standard Loan Fees." These titles are underlined and in uppercase thus increasing their 

prominence. The entries in the tables are in a font similar to the font used in much of the 

document. The top row of each table and the first two columns (labeled "Days" and "APR") 

are bolded making them stand out from the rest of the table. 

Finally, the information presented in the section labeled "ACH Authorization" is not 

at all presented in a way to make it prominent. It blends into the presentation of other 

information in the section. 

(b) Placement 

The TIL box (and following sentences) is placed near the top of the first page of the 
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Loan Agreement. The three qualifying disclosure paragraphs are positioned in the bottom 

half of the first page. This less advantageous placements suggests that the qualifying 

paragraphs are less likely to be noticed and read than the TIL disclosures. The sentence on 

"additional fees," the section entitled "Schedule of Charges and Fees," and the information 

presented in the section labeled "ACH Authorization" all enjoy an even less favorable 

placement, appearing on pages 3-5 (approximately) of the Loan Agreement. 

(c) Proximity 

Since the cost information in the three disclosure paragraphs and in the section 

entitled "Schedule of Charges and Fees" is intended to qualify the statements made in the 

TIL box about finance charges and total payments, it is important that this information is 

placed in close proximity to the TIL box and 'linked' to the cost statements therein. 

Unfortunately, the three paragraphs are separated from the TIL box by the four or five 

statements that take up almost a third of the page, while the sentence on "additional fees,'' the 

section entitled "Schedule of Charges and Fees," and the information presented in the section 

labeled "ACH Authorization" are all separated from the TIL box by several pages and 

multiple unrelated disclosures. More importantly, there is nothing in the document to show a 

'connection' between cost information presented in the TIL box and the cost-related terms 

embedded in the three disclosure paragraphs or presented in any of the other disclosures. For 

example, a statement right below the TIL box indicating that the total payments and finance 

charges will be significantly higher if the "Renewal" option is selected and pointing to the 

''Payment Options" paragraph below (along with improving the clarity of this paragraph) 
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would help borrowers 'link' the information in the TIL box with the qualifying information 

that follows. There is nothing in the Loan Agreement that ties the disclosures to the claims 

they are supposed to qualify. 

(d) A voidability 

When borrowers first read the Loan Agreement online, they are required to initial at 

several places to indicate their agreement with sections of the agreement and also sign on the 

last page of the agreement. Having borrowers initial in several places increases the likelihood 

that they notice and read more of the agreement than would happen otherwise. However, the 

first time borrowers are asked to sign the Loan Agreement is on page 4. This is after the 

section on "Schedule of Charges and Fees" and well after the sentence on "additional fees," 

and the cost disclosures in the TIL box and the following disclosure paragraphs. The second 

time borrowers are asked to sign (initial) is on page 6 part way through the section on ACH 

authorization, and almost half a page after the cost information presented in this section. 

Thus, it is unlikely that having borrowers initial/sign the Loan Agreement in multiple places 

would significantly increase their attention to key disclosures related to the cost of the loan. 

(e) Clarity 

The TIL disclosure box provides information on the APR, finance charge, amount 

financed, and total payments. The finance charge, amount financed, and total payments are 

presented in relatively simple, easy to understand language, and are likely to be 

comprehended by borrowers who notice and attend to this information. The one potential for 

confusion occurs in the way information about "Total of Payments" is explained. The 
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sentence under this heading says: "The amount you would have paid after you have made all 

payments as scheduled." However, the payment schedule associated with the total payment 

stated in the TIL box involves a single payment and not multiple payments. Thus, borrowers 

could incorrectly comprehend that they could make multiple payments and still only be 

responsible for the total payment amount provided in the TIL box. 

The amount financed and the total of payments are also presented quite clearly in the 

two sentences (one sentence for Version B of the Loan Agreement) that follow the TIL box, 

although the terms used to describe them are different ("Amount Financed" is referred to as 

"Amount given to you directly," and ''Total of Payments" is referred to as "Amount paid on 

Loan #:xxxxxxx with us''). 

The three qualifying disclosure paragraphs tell borrowers that they must choose 

between two payment options (''payment in full" or ''renewal'') at least three business days 

prior to their due date. Borrowers are further told that under the ''payment in full" option, 

their bank account would be debited for" ... the Total of Payments plus any accrued fees ... ," 

while under the "Renewal" or "Auto-Renewal" options their bank account would be debited 

" ... for the amount of the finance charge plus any accrued fees," and under the "Auto

Workout" option their bank account would be debited " ... for accrued finance charges plus a 

principle payment of$50, until all amounts owed hereunder are paid in full.'~ The 

presumption appears to be that borrowers would automatically recognize that they would 

face additional finance charges under the "Renewal/ Auto-Renewal/ Auto-Workout" options 

and thus the total cost of the loan would be higher than what is indicated in the TIL box, but 
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this is not made expliCitly clear to them. 

The last sentence in the first qualifying paragraph (under the "Renewal" option) adds 

to the potential for miscommunication and confusion. It states: "If you choose this option, 

your new Payment Due Date will be your next pay date, and the rest of the terms of the Loan 

Agreement will continue to apply." Borrowers reading this language could reasonably 

assume that "rest of the terms" refers to the total payment and cost informatien provided in 

the TIL box. In other words, borrowers could incorrectly infer that choosing this option does 

not change their total payment amount. The potential for making this faulty inference is 

further exacerbated by language used in the TIL disclosure box under the heading "Total of 

Payments." The sentence under this heading says: ''The amount you would have paid after 

you have made all payments as scheduled." By using the plural (payments) rather than the 

singular (payment), this language could reinforce the take-away that total payments remain 

the same even if multiple payments under the ''renewal" option are selected. 

The second qualifying disclosure paragraph (captioned "Auto-Renewal") tells 

borrowers that if they fail to choose between the "payment in full" or ''renewal" options 

outlined in the first qualifying disclosure, they may be automatically assigned to the 

''renewal" option. Again, however, by repeating the phrase " .. . rest of the terms of the Loan 

Agreement will continue to apply" and another similar phrase: "All terms of the Loan 

Agreement continue to apply to Renewals" without alerting borrowers to potential changes in 

their total payments, the disclosure may reinforce the take-away that total payments remain 

as specified in the TIL box. 
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The third qualifying disclosure paragraph (captioned "Auto-Workout") tells 

borrowers what would happen after four loan renewals. However, as with the first and second 

qualifying disclosure paragraphs, there is no specific language to indicate that the total 

payments due on the loan increase with each renewal until the entire principle has been paid 

back. 

In sum, the three qualifying disclosure paragraphs do not clearly explain the 

implications ofloan renewal for the total cost and total loan payments. To the contrary, by 

repeatedly emphasizing that ''the rest of the tenns of the Loan Agreement will continue to 

apply," the disclosures may reinforce the take-away that their total payments would be as 

indicated in the TIL disclosure box. 

The sentence on "additional fees" in the section labeled "Special Notice" states that 

the borrower may be responsible for additional fees if the loan is refinanced or rolled over. 

This sentence has the potential to signal to borrowers that refinancing the loan may result in 

additional costs. Note, however, that no information is provided about the amount of these 

additional charges, so its utility is limited. Also, by stating that additional fees ''may 

accrue ... " rather than 'will accrue ... ,' the sentence introduces unnecessary ambiguity about 

whether or not additional costs will be incurred by the borrower. 

The section entitled "Schedule of Charges and Fees" has two tables entitled ''VIP 

Customer Fees" and "Standard Loan Fees" that appear, at first glance, to provide concrete 

information on how fees and other charges vary as a function of loan amount and duration. 

Unfortunately, the information in these tables is confusing and is not accompanied by any 
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text that would help the reader understand its implications. The tables provide APRs for 

different loan amounts for loans from 8 to 23 days in duration. It shows that the APR is 

higher for a loan of shorter duration. A consumer might understand this table to suggest that 

the longer that they have a loan, the less expensive it is - an incorrect inference. Rather, the 

figures appear to be based upon single payment loans. My understanding is that most 

consumers did not have such loans. In sum, it is not clear what the data in these tables are 

and how they relate to loan costs based on different repayment schedules. 

Finally, the infonnation presented in the section labeled "ACH Authorization" repeats 

some of the information presented earlier in the three qualifying paragraphs that immediately 

follow the TIL box. Specifically, borrowers are told that they are authorizing Integrity 

Advance to initiate ACH debit entries for the total of payments and any accrued fees, or the 

finance charges plus any accrued fees, or the finance charges plus fees plus $50 depending on 

their particular choice/situation (i.e., "Payment in Full" vs. "Renewal/Auto-Renewal" vs. 

"Auto-Workout"), and that the ACH debits would continue until all amounts owed under the 

Loan Agreement are paid in full. Again, the presumption appears to be that borrowers would 

automatically recognize that they would face additional finance charges under the 

"Renewal/Auto-Renewal/Auto-Workout" options and thus the total cost of the loan would be 

higher than what is indicated in the TIL box, but this is not made explicitly clear to them. 

(f) Repetition 

The amount financed and total payment amount is presented in the TIL disclosure 

box and repeated just below the box in two sentences (one sentence for Version B of the 
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Loan Agreement). This repetition is likely to increase the likelihood that borrowers will 

notice and read these charges, which are associated with paying off the loan in a single 

payment. 

There is also some repetition of ideas conveyed in the three qualifying disclosure 

paragraphs. Specifically, the information presented in the section labeled "ACH 

Authorization" repeats some of the information presented earlier in the three qualifying 

paragraphs by re-informing borrowers they may be charged for either the total of payments 

and any accrued fees, or the finance charges plus any accrued fees, or the finance charges 

plus fees plus $50 depending on their particular choice/situation (i.e., "Payment in Full" vs. 

''Renewal/Auto-Renewal" vs. "Auto-Workout). This repetition increases that chances that 

borrowers will notice and process this information. Furthermore, the phrase" .. . rest of the 

terms of the Loan Agreement will continue to apply" is first mentioned in the first qualifying 

disclosure paragraph and is repeated twice in the second qualifying disclosure paragraph 

(once with exactly the same language and once more with slightly different language: "All 

terms of the Loan Agreement continue to apply to Renewals"). This increases the likelihood 

that borrowers will read and process this information. Unfortunately, as discussed earlier in 

the section on "Clarity'', repetition of this idea is likely to mislead borrowers by reinforcing 

the take-away that total payments remain as specified in the TIL box. 

Summary Assessment of Cost Disclosures 

Overall, the disclosures provided in the Loan Agreement do not communicate to 

borrowers in a clear and conspicuous manner that costs (fees and charges) associated with 
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their loan would be significantly higher if they renew the loan (either actively or by default) 

rather than paying it off in full. 

The cost information in the three qualifying disclosure paragraphs is not very 

prominent. Furthermore, the disclosures are not placed close to the TIL disclosure that they 

are supposed to qualify, and there is nothing to indicate to the reader that there is a 

'connection' between the disclosures. Finally, the qualifying disclosures are not clear in 

communicating to borrowers that choosing the "Renewal" option will lead to higher costs 

than those stated in the TIL disclosure box. On the contrary, the phrase " ... rest of the terms 

of the Loan Agreement will continue to apply'' which is repeated in the first and second 

qualifying disclosures could easily communicate to borrowers instead that loan costs and 

total payments for the "Renewal" option are as stated and emphasized in the TIL box. 

The sentence on "additional fees" in the section labeled "Special Notice" has the 

potential to communicate that the borrower may be responsible for additional fees if the loan 

is refinanced. Unfortunately, the poor prominence and placement of this sentence and its lack 

of proximity to the TIL box suggests that it will not be very effective in qualifying the cost 

information presented in the TIL box. Additionally, as I have previously noted, this section 

states that such fees "may accrue" not that they will necessarily accrue. 

The section entitled "Schedule of Charges and Fees" also does not provide cost 

information associated with the "Renewal'' option in a clear and conspicuous manner 

(assuming it does contain this information). The section is placed towards the middle of a 

lengthy, dense document, and there is nothing to indicate that the information presented in 
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the section is related to or qualifies the payment and cost information presented in the TIL 

box. Perhaps most importantly, the information in the two tables presented here is difficult to 

comprehend, and has the potential to suggest incorrect inferences. 

Finally, while the information presented in the section labeled "ACH Authorization" 

repeats some of the information presented earlier in the three qualifying paragraphs, it suffers 

from lack of prominence, placement, proximity, and clarity. 

Issue #2: Default Option 

As written, the Integrity Advance Loan Agreement envisions two repayment 

scenarios: consumers can pay off their loan in full on the first date it is due; or they can 

renew it (up to four times) and then proceed with the work out option. Additionally, the 

agreement states that borrowers must affirmatively inform Integrity Advance about their 

choice (via a phone call) at least 3 business days prior to the payment due date. Failure to 

contact Integrity Advance typically leads to automatic renewal of the loan with associated 

(higher) fees and charges. Stated differently, the default option is renewal of the loan. 

Defaults have a significant and large impact on behavior. Given a choice between two 

options, people often choose to do nothing and hence get assigned to the default option. 

Consequently, changing the default option significantly affects choice outcomes. Default 

effects have been studied and documented in a variety of contexts including organ donation, 

enrollment in 401(K) plans, and renewal of gym memberships.4 

4See, for example, Della Vigna, Stefano and Ulrike Malmendier (2006), "Paying Not to Go to 
the Gym," American Economic Review, 96 (3), 694-719; Johnson, Eric J. and Daniel G. 
Goldstein (2003), "Do Defaults Save Lives?" Science, 302 (5649), 1338-39; Madrian, 
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There are two implications of this literature to the present situation. First, since 

''renewal" (as opposed to ''payment in full") was the default option in the Loan Agreement, 

one would expect a large proportion of borrowers to end up with this option, but this would 

not necessarily mean that many or most of them chose the option actively. Second, since the 

majority of consumers did end up with the default option, the TIL disclosure that Integrity 

Advance provided to them was inaccurate. A better approach to facilitate consumer 

understanding might be to communicate clearly to borrowers upfront (near, or as a part of the 

TIL disclosure) that their costs and total payment amounts would vary depending on how 

many times they renewed the loan, and to present charges and total payments under several 

scenarios (e.g., payment in full, 2 renewals, 4 renewals+ auto workout).5 By presenting this 

information early on and emphasizing the fact that borrowers have a choice, the Loan 

Agreement would be providing important information in a unified manner rather than in a 

fragmented manner (in the TIL box and later in qualifying disclosures), and would thus 

increase the likelihood that borrowers would comprehend the loan terms and their choices. 

Issue #3: The Agreement for Remotely Created Checks 

Starting at approximately page 5, the Loan Agreement document contains a section 

entitled "ACH Authorization." This section is about 2 pages long. The main purpose of the 

Brigitte C. and Dennis F. Shea (2001 ), "The Power of Suggestion: Inertia in 401 (k) 
Participation and Savings Behavior," Quarterly Journal of Economics, 116 (4), 1149-87; and 
Smith, N. Craig, Daniel G. Goldstein, and Eric J. Johnson (2013), "Choice Without 
Awareness: Ethical and Policy Implications ofi>efaults,, Journal of Public Policy & 
Marketing, 32 (2), 159-172. 
5 The intent here is not to indicate what would be compliant under TILA, but rather what 
would make the disclosures easier for consumers to understand and better reflect reality. 
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section appears to be to receive authorization from the borrower for Integrity Advance to 

withdraw funds from the borrower's bank account in amounts and at times as agreed to in the 

Loan Agreement. However, a paragraph that appears approximately half-way through this 

section (at the bottom of page 5), grants Integrity Advance powers that are separate and 

distinct from their ability to utilize ACH withdrawals: 

You agee t\1a1 we may re-ini1iate •debil fiiii'Y b lhe ssme amouut if the ACH debit eattyis diJlulflorcd or paymen\ ;, rerumcd tor any 
ll:UOIL 11Jc ACH Authorizatiom 5d for1h in the l.oanAgrcemmt me to ll:ffiftl ID run fon:c and cffi:d for thi~ Uaii5DI)Iion uotil )'Ollf 
~odlle~ta to 111 for tbe To1al ot ~1, IIIli• any ot~ charu011 or fees inc:umld 1111U1 clescribed in the Lam Agreement, i1 iully 
satisOect You may 011ly revolce lbc ltiovc.dorization• by conlltCCil'l8 ~ ditectly. Ify011 ttNdce >'OUt JU!horizlltioo., papx: to provide 
•s With anotber n5rm orp~t·ICcqlllble to· liS and yuu authorize liS 10 prepore lllld nbmlt one or IDDIIl checks di'IIWil on Your Bed: 
M..~u11111 $0 lun11 ~~ amoootsafl:! O'oWd IU ua~llXIer thl! ~n ~r:uemer~t. 

This portion of the paragraph authorizes Integrity Advance to create remotely created 

checks and use these to debit borrower accounts in the instance that the borrower blocks or 

revokes ACH authorization (e.g., by instructions to their bank). 

Evaluation of The Agreement for Remotely Created Checks 

I evaluate the paragraph shown above from the ACH authorization (giving Integrity 

Advance permission to create remotely created checks and use these to debit borrower 

accounts) using the FTC guidelines on making disclosures and disclaimers clear and 

conspicuous. As noted earlier, these guidelines emphasize several key factors in assessing the 

likelihood that a disclosure will be noticed and comprehended by readers: (a) Prominence, 

(b) Clarity, (c) Proximity, (d) Placement, (e) Avoidability, and (f) Repetition. 

(a) Prominence 

The title for the section on ACH authorization is in bold upper case and large font. In 

addition, there is a line in bold uppercase large font that says "READ VERY CAREFULLY 

BEFORE INITIALING OR SIGNING." This statement plus the bold headline is likely to 
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draw attention to the section on ACH authorization. Unfortunately, thC? paragraph of focal 

interest here is not presented in a prominent manner- it appears in normal font, 'blends' with 

other text, and is buried in the middle of the {2 page) section. 

{b) Placement 

The section on ACH authorization is placed after four pages of a very dense 

document. Furthermore, the paragraph of interest is placed towards the middle of the 2-pagc 

section making it even less conspicuous than information placed near the (relatively 

prominent) title of the section. 

(c) Proximity 

Since the paragraph of interest is not intended to directly qualify a claim or 

statement made elsewhere in the document, proximity is not relevant to my analy:lis. 

(d) Avoidabilitv 

Borrowers are required to sign approximately halfway through the section on ACH 

authorization. Having borrowers sign increases the likelihood that they might read more of 

the information in the section than would happen otherwise. Unfortunately, the signature 

comes almost a third of a page after the key paragraph. Asking borrowers to initial or sign 

right after the key paragraph would have been a more effective strategy for increasing the 

likelihood that they might notice and read the information therein. 

(e) Repetition 

The information presented in the paragraph of interest is not repeated elsewhere in tbe 

Loan Agreement document. 
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(f) Clarity 

The following statement is included towards the end of the paragraph of interest: "If 

you revoke your authorizatio~ you agree to provide us with another form of payment 

acceptable to us and you authorize us to prepare and submit one or more checks drawn on 

Your Bank Account so long as amounts are owed to us under the Loan Agreement." For 

consumers who already understand how remotely created checks work, this statement seems 

fairly clear. However, for oonsmners who do not understand this (and that may be the 

majority of consumers), this statement fails to explain either that the company could write 

these checks without notifying the consumer when they create such checks or that they could 

do so without the consumer's signature. Further, that sentence ends with the phrase: " ... so 

long as amounts are owed to us under the Loan Agreement." As noted earlier, borrowers 

could reasonably read this as referring to the "Total of Payments" specified in the TIT.. box 

earlier in the Loan Agreement. This interpretation may be further reinforced by the sentence 

included towards the beginni~g of the paragraph: ''The ACH Authorizations set forth in the 

Loan Agreement are to remain in full force and effect for this transaction until your 

indebtedness to us for the Total of Payments, plus any other charges or fees incurred and 

described in the Loan Agreement, is fully satisfied." Consequently, even if borrowers happen 

to notice and read this paragraph, they could come away with the impression that the ACH 

authorization (as well as the authorization to remotely create and submit checks) is only in 

force until the "Total of Payments" specified in the TIL box have been made. 
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SummWY AR~:>essmc:nt of Autlwrizatio~JQ. Create.Remoteiy CreateQ.Checks 

In my opinion, the paragraph (in the ACH Authorization) that seeks authority for 

Integrity Advance to create remotely created checks and use these to debit borrower accounts 

is neither clear nor conspicuous, and is unlikely to be noticed, read, or correctly understood 

by borrowers. Specifically, it is placed inconspicuously in a section that follows five pages of 

dense text, the central idea of the paragraph is not repeated elsewhere, and the language in 

the paragraph has the potential to confuse and misdirect borrowers rather than illuminate 

them. 

Executed on this 11th day of February, 2016 

Manoj Hastak, Ph.D. 
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Mitra, Anusree, Manoj Hastak, GaryT. Ford, and DebraJ. Ringold (1999) "Can the 
Educationally Disadvantaged Interpret the FDA-Mandated Nutrition Facts Panel in the 
Presence of an Implied Health Claim?" Journal ofPublic Policy and Marketing, Volume 
18, No. 1, pp 106-117. (Order of authorship is random. All authors contributed equally). 

Ford, Gary T., Manoj Hastak, Anusree Mitra, and Debra J. Ringold (1996), "Can Consumers 
Interpret Nutrition Information in the Presence of a Health Claim? A Laboratory 
Investigation," Journal ofPublic Policy and Marketing, 15 (1), 16-27. (Order of 
authorship is alphabetical. All authors contributed equally). 

Hastak, Manoj and Anusree Mitra (1996), "Facilitating and Inhibiting Effects of Brand Cues 
on Recall, Consideration Sets and Choice," Journal of Business Research, Vol. 37, No 
2 (October), 121-126. (Order of authorship is random. Both authors contributed equally). 
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Morris, Louis A., Manoj Hastak., and Michael H. Mazis (1995}, "Consumer Comprehension of 
Environmental Advertising Claims," Journal of Consumer Affairs, Vol. 29, No 2, 
(Winter), 328-350. 

Park, Jong-Won, and Manoj Hastak (1995), "Effects oflnvolvement on On-Line Brand 
Evaluations: A stronger Test of the ELM," Advances in Consumer Research. Vol. 22, F. 
R K.ardes and M. Sujan (eds), Provo, Utah: Association for Consumer Research, 435-
439. 

Hastak, Manoj, Romana Horst, and Michael B. Mazis (1994}, "Consumer Perceptions About and 
Comprehension of Environmental Terms: Evidence From Survey Research Studies," in 
Proceedings of the 1994 Marketing and Public Policy Conference, D. J Ringold (ed.), 
Washington D.C., 94-105. 

Park, Jong-Won and Manoj Hastak (1994), "Memory-Based Product Judgments: Effects of 
Involvement at Encoding and Retrieval," Journal of Consumer Research, 21 (3), 534-547. 

Hastak, Manoj and Sung-Tai Hong (1991 ), "Country-of-Origin Effects on Product Quality 
Judgments: An Information Integration Perspective", Psychology and Marketing, 
Vol. 8 (2), 129-143. 

Hastak Manoj (1990}, "Does Retrospective Thought Measurement Influence Subsequent 
Measures of Cognitive Structure in an Advertising Context?" Journal of Advertising 
Volume 19, Number 3, 3-13. 

Hastak, Manoj and Jong-Won Park (1990), "Mediators of Message Sidedness Effects on 
Cognitive Structure for Involved and Uninvolved Audiences", Advances in Consumer 
Research, Vol. 17, M. E. Goldberg, G. A. Gom, and R. W. Pollay (eds), Provo, Utah: 
Association for Consumer Research, 329-336. 

Basu, Amiya K. and Manoj Hastak (1990), "Multiattribute Judgments Under Uncertainty: A 
Conjoint Measurement Approach", Advances in Consumer Research, Vol. 17, M. E. 
Goldberg, G. A. Gom and R. W. Pollay (eds), Provo, Utah: Association for Consumer 
Research, 554-562. 

Hastak, Manoj and Jerry C. Olson (1989), "Assessing the Role of Brand-Related Cognitive 
Responses as Mediators of Communication Effects on Cognitive Structure", Journal of 
Consumer Research, 15 (March), 444-56. 

Hastak, Manoj (1987), "Role ofUnsupported Brand Evaluation Thoughts in the Persuasion 
Process," Psychology and Marketing, Vol. 4 (4), 323-37. 

Hastak, Manoj (1986), "A Comparison of Cognitive Structure and Cognitive Response 
Approaches for Measuring Advertising Effects on Product Attribute Beliefs," in 
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Proceedings ofthe DivisionofConsumerPsychology(APA), J. G. Saegert (ed), 
Washington DC, 4-7. 

Raju, P. S. and Manoj Hastak (1983), "Pre-Trial Cognitive Effects of Cents-Off Coupons," 
Journal of Advertising, Vol. 12 (2), 24-33. 

Rethans, Amo J. and Manoj Hastak (1982), "Representation ofProduct Hazards in Consumer 
Memory," Advances in Consumer Research: Vol. 9, A. A. Mitchell (ed), Ann Arbor, MI: 
Association for Consumer Research, 487-93. 

Raju, P. S. and Manoj Hastak (1980), "Consumer Response to Deals: A Discussion of 
Theoretical Perspectives," in Advances in Consumer Research: Vol. 7, J. C. Olson (ed), 
Ann Arbor, MI: Association for Consumer Research, 296-301. 

Wilson, R. Dale, Larry M. Newman, and Manoj Hastak (1979), "On the Validity of Research 
Methods in Consumer Dealing Activity: An Analysis ofTiming Issues," in 1979 AMA 
Educators' Conference Proceedings, N. Beckwith eta1 (eds), Chicago IL: American ' 
Marketing Association, 41-6. 

Edited Proceedings and Book Chapters: 

Hastak, Manoj, John L. Swasy, and Sonya Grier, eds. (2007), ''Meeting Social, Ethical, and 
Regulatory Challenges in the 21st Century." Proceedings of the 2007 Marketing and 
Public Policy Conference, Washington DC, American Marketing Association. 

Hastak, Manoj (2003), "Marketing: Myth, Reality, and Excess," in Inside the Minds: Textbook 
Marketing, Aspatore Books. 

Viswanathan, Madhu., Larry Compeau, and Manoj Hastak, eds. (1999), Society for Consumer 
Psychology 1999 Winter Conference Proceedings, St. Petersburg, Florida, Society for 
Consumer Psychology. 

Unpublished Reports and Papers: 

Hastak, Manoj (2012), "Effects of Exposure to Packages of Several Homeopathic Products on 
Consumer Take-Away and Beliefs," report submitted to the Federal Trade Commission, 
Washington D.C. 

Leon, Pedro Giovanni, Justin Cranshaw, Lorrie Faith Cranor, Jim Graves, Manoj Hastak, Blase 
Ur, and Guzi Xu (2012), ''What do Online Behavioral Advertising Disclosures 
Communicate to Users?" Carnegie Mellon University CyLab Technical Report# 12-008. 

Hastak, Manoj and Dennis Murphy (2012), "Effects of a Bristol Windows Advertisement with 
an "Up To" Savings Claim on Consumer Take-Away and Beliefs," report submitted to 
the Federal Trade Commission, Washington D.C. 
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Hastak, Manoj and Mary Culnan (201 0), ··on-line Behavioral Advertising Icon Study," report 
submitted to the Future of Privacy Forum, Washington D.C. 

Levy, Alan and Manoj Hastak (2009), "Consumer Comprehension of Financial Privacy Notices," 
report submitted to the inter-agency task force on GLB financial privacy notices (the 
Federal Deposit Insurance Corporation, the Federal Reserve Board, the Federal Trade 
Commission, the National Credit Union Administration, the Office of the Comptroller of 
the Currency, the Office ofThrift Supervision, and the Securities and Exchange 
Commission). 

Hastak, Manoj and Michael B. Mazis (2004), "Effects ofConsumer Testimonials in Weight 
Loss, Dietary Supplement, and Business Opportunity Advertisements," report submitted 
to the Federal Trade Commission; Washington D.C. 

Hastak, Manoj (2004), "The Effectiveness of"Opt-Out" Disclosures in Pre-Screened Credit card 
Offers," report submitted to the Federal Trade Commission, Washington D.C. 

Hastak, Manoj and Michael B. Mazis (2003), "'The Effect of Consumer Testimonials and 
Disclosures on Ad Communication for a Dietary Supplement," report submitted to the 
Federal Trade Commission, Washington D.C. 

Lacko, James M, Signe-Mary McKernan and Manoj Hastak (2000), "A Survey of Rent-to-Own 
Customers," Bureau of Economics Report, Federal Trade Commission, Washington D.C. 

Survey Advisor for "Privacy Online: Fair Information Practices in the Electronic Marketplace. A 
Federal Trade Commission Report to Congress," Federal Trade Commission, 
Washington D.C. (1998) 

Hastak, Manoj (1998), "Energy Company Advertising Study," report submitted to the Public 
Utilities Commission of Nevada, Carson City, NV. 

Hastak, Manoj, Michael B. Mazis, and Jack Kloc (1998), "ATF Wine Labeling Study," report 
submitted to the Bureau of Alcohol, Tobacco, and Firearms, Washington D.C. 

Survey Advisor for "Privacy Online: A Report.to Congress," Federal Trade Commission, 
Washington D.C. (1998) 

Hastak, Manoj and Michael B. Mazis (1997), "Consumers' Interpretation of"Recyclable" and 
"Please Recycle" Claims on Product Packages," report submitted to the Federal Trade 
Commission, Washington D.C. 

Hastak, Manoj, Thomas J. Maronick, and Michael B. Mazis (1996), "Consumers' Interpretation 
of Alternative Environmental Claims/ report submitted to the Federal Trade 
Commission, Washington D.C. 
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Hastak, Manoj, Romana Horst, and Michael B. Mazis (1992), "Summary and Analysis of 
Consumer Surveys on Environmental Claims in Advertising and Labeling," report 
submitted to the Federal Trade Commission, Washington D.C. 

Hastak, Manoj (1991), "Cognitive Processes Mediating Consumer Judgments in Mixed 
Information Environments." 

Research in Progress: 

"Clear Disclosure of Information Sharing Practices by Financial Institutions: Implications for 
Comprehension and Choice," Manuscript Preparation in progress. (With Alan Levy of 
the FDA) 

"Effects of Consumer Testimonials in Advertising on Audience Perceptions of Efficacy and 
Typicality Claims." Manuscript preparation in progress. Target: Journal of Marketing. 
(With Michael Mazis). 

''Developing Mandatory Energy Labels that do not Mislead Consumers: Lessons from Consumer 
Research at the Federal Trade Commission." Manuscript preparation in progress. 
Target: Journal of Public Policy & Marketing. (With James Hilger and Janis Pappalardo 
ofthe FTC) 

"Effects of Change in Involvement Between Ad Exposure and Brand Evaluation on Brand 
Evaluation Processes." Manuscript preparation in progress. Target: Journal of Consumer 
Psychology. 

"Are "Up To" Claims in Advertising Deceptive and Can They be Corrected Through 
Disclosures?" Collecting additional data to extend findings from one of my earlier papers 

Conference and Professional Presentations: 

''The CFPB Integrated Mortgage Disclosure Project: Quantitative Study," Marketing & Public 
Policy Conference, Washington, D.C. June 2015. 

"Two Decades of Involvement with the FTC: Contributions to Research, Policy Making, and 
Litigation," American Marketing Association Annual Conference, San Francisco, CA. 
August 2014 

"Three Deacades of Marketing Academic Input at the FTC," Marketing & Public Policy 
Conference, Boston, MA. June 2014 

"Policy Challenges at the FTC: Opportunities for Research Contributions," Marketing & Public 
Policy Doctoral Consortium, University of Massachusetts, Amherst. June 2014 
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"Copy-testing Issues in Litigation," Federal Trade Commission Workshop, Washington DC. 
February 2014 

"Use of Consumer Surveys in Litigation," Federal Trade Commission Workshop, Washington 
DC. February 2014 

"Are Tensile Claims in Advertising Deceptive? An Empirical Investigation of Energy Savings 
Claims," presented at the International Conference on Research in Advertising,'' Zagreb, 
Croatia. June 2013. 

"Designing Disclosures based on Consumer Testing," presented at the joint FTC-CFPB 
Workshop entitled Life of a Debt: Data Integrity in Debt Collection, Washington D.C. 
June2013. 

"Consumer Perception of"Up To" Claims in Advertising," presented at the 2013 Marketing & 
Public Policy Conference, Washington D.C. June 2013 

"What Do Online Behavioral Advertising Disclosures Communicate to Users?" presented at the 
2012 ACM workshop on Privacy in the Electronic Society (WPES) Raleigh, NC, October 
2012. 

"Changes in Involvement Over Time: Implications for Advertising Induced Brand Evaluation 
Processes," presented at the International Conference on Research in Advertising," 
Stockholm, Sweden. June 2012. 

"Noticing the Notice and Understanding What it Means," presented at the 5th Annual 
Privacy Law Scholars (PLS) Conference, George Washington University Law School, 
Washington D.C. June 2012. 

"Clear Disclosure: Comprehension and Choice," presented at the 2012 Marketing & Public 
Policy Conference, Atlanta, GA. June 2012 

"Assessing Consumer Perceptions of Modified Risk Tobacco Product Advertising and Labeling 
Claims and Associated Disclosures," presented at the FDA workshop on modified risk 
tobacco products, Washington D.C. August 2011. 

"Communication Efficacy of Layered Disclosures About Online Behavioral Advertising," 
presented at the 2011 Marketing & Public Policy Conference, Washington D.C. June 
2011 

"Communicating With Consumers: How to Improve Mortgage Loan Disclosures." Participant in 
Invited Panel. U.S. De.partment ofTreasucy, Washington D.C. December 2010. 

"Can Front-of-Package Nutrition Claims Help Low Literate Consumers Assess Product 
Healthfulness?" presented at the 2010 Marketing & Public Policy Conference, Denver, 
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CO. June 2010 

"Can You Understand What This Privacy Notice Says? A Report on the GLB Interagency 
Research Project," presented at the 2010 Marketing & Public Policy Conference, Denver, 
CO. June 20 I 0 

''Future of Privacy Forum "Icon"Survey: Comprehension of Behavioral Advertising 
Disclosures," presented at the Federal Trade Commission, Washington DC. January 
2010. 

"Effects of Decision Structure, Stakes, and Information Provision in a Fraud Case," presented at 
Association for Public Policy Analysis and Management Conference, Washington DC. 
November 2009. 

"Consumer Surveys: When and How to Create a Litigation Survey," presented at the Federal 
Trade Commission Litigation Seminar, Washington DC. September 2009. 

"Developing Mandatory Energy Labels that do not Mislead Consumers: Lessons from Consumer 
Research at the Federal Trade Commission," presented at the 2009 Marketing & Public 
Policy Conference, Washington DC. May 2009 

"Exploring the Effects of Decision Structure, Stakes, and Information Provision in a Fraud 
Case," presented at the 2009 Marketing & Public Policy Conference, Washington DC. 
May2009. 

"Facilitating the Usage of Nutritional Information by Low-Literate Consumers," Presented at the 
Association for Consumer Research Asia-Pacific Conference, Hyderabad, India. January 
2009. 

"Effects of Consumer Testimonials in Advertising on Audience Perceptions of Efficacy and 
Typicality Claims," presented at the 2008 Marketing & Public Policy Conference, 
Philadelphia, P A. June 2008. 

''Database Marketing Applications for the Emerging Retail Sector in India," invited address at 
MERC School of Business and Retail Management (Pune, India). July 2007 

Delivered opening remarks at the 2007 Marketing and Public Policy Conference, Washington 
DC., June 2007. 

"Developing Regulatory Disclosures through Consumer Testing," presented at the 2007 
Marketing & Public Policy Conference, Washington DC., June 2007. 

''Understanding and Facilitating the Usage ofNutritional Labels by Low Literate Consumers," 
presented at the 2006 Marketing & Public Policy Conference, Long Beach, CA. June 
2006. 
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"Data Mining in Direct Marketing: A comparison ofRFM, CHAID, and Logistic Regression," 
presented at the Consumer Personality and Research Conference, Dubrovnik, Croatia. 
September 2005. 

"The Effectiveness of"Opt-Out" Disclosures in Pre-Screened Credit card Offers," presented at 
the 2005 Marketing & Public Policy Conference, Washington D.C., May 2005. 

"Regulation of the Rent-to-Own Industry: Implications of the Wisconsin Settlement with Rent
A-Center," Presented at the 2004 Marketing & Public Policy Conference, Salt Lake City 
UT., May 2004. 

"Copy-testing and Consumer Research," presented at the Federal Trade Commission, 
Washington D.C., August 2003 

"Empirical Evidence on the Determinants of Rent-to-Own Use and Purchase Behavior," 
presented at the 2003 Marketing & Public Policy Conference, Washington DC., May 
2003. 

"Copy-testing and Consumer Research," presented at the Federal Trade Commissiog, 
Washington D.C., August 2002 

"Truthful but Misleading Claims in Advertising and Labeling," presented at the 2002 Marketing 
& Public Policy Conference, Atlanta, GA. June 2002. 

"Use of Survey Research in Public Policy Decisions," presented at the 2001 Marketing & Public 
Policy Conference, Washington D.C. June 2001. 

"Marketing Academics at the Federal Trade Commission (1995-present)," presented at the 2001 
Marketing & Public Policy Conference, Washington D.C. June 2001. 

"Assessment of Customer experience with Rent-to-Own," presented at the Twenty-Second 
Annual Research Conference of the Association for Public Policy Analysis and 
Management, Seattle, W A. November 2000. 

"Copy-testing and Consumer Research," presented at the Advertising Training Seminar 
sponsored by the Federal Trade Commission, Washington D.C. August 2000. 

"An Empirical Examination of Customer Experience with Rent-to-Own Transactions," presented 
at the 2000 Marketing & Public Policy Conference, Washington D.C. June 2000. 

"Research Methodology at the FTC," presented at MSI-sponsored conference on Current 
Developments at the FTC and FDA, Washington D.C. June 2000. 

"Facilitating the Use of Nutrition Infonnation through Summary Infonnation," presented at the 
Advertising. Consumer Psychology, and Health Conference, Columbus, OH., May 1997. 
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"Conswner Interpretation of ''Recyclable" and "Please Recycle" Claims on Product Labels," 
presented at the 1997 Marketing & Public Policy Conference, Boston MA, May 1997. 

"The Effects of Health Claims on Consumer Interpretation of FDA-Mandated Nutrition 
Disclosures: A Mall-intercept Study," presented at the 1997 Marketing & Public Policy 
Conference, Boston MA. May 1997 

"Are Daily Reference Values Really Enough? Facilitating the Use ofNutrition Information 
Through Summary Information/' presented at the 1997 Marketing and Public Policy 
Conference, Boston MA. May 1997. 

"Consumers, Interpretation of Alternative Environmental Claims," presented at the special AMA 
conference on Environmental Marketing Claims and Decision Making: Consumer. 
Market. and Regulatory Issues, San Diego, CA ., August 1996. 

"Consumer Perception of"Made in USA" Claims in Advertising and on Product Labels," 
presented at the Federal Trade Commission "Made in USA" Workshop, Washington 
D.C., March 1996. 

"Can Disadvantaged Consumers Interpret Nutrition Information in the Presence of a Health 
Claim? A Laboratory Investigation," presented at the special AMA conference on 
Consumer and Market Implications of Information Provision: The Case of the Nutrition 
Labeling and Education Act of1990, Washington D.C., August 1995. 

"Facilitating and Inhibiting Effects of Brand Cues on Recall, Consideration Sets and Choice," 
presented at the 22nd International Research Seminar in Marketing, La Londe les 
Maures, France, June 1995. 

"Effects of the New FDA Ru1es for Food Labels on Disadvantaged Consumers," presented at the 
22nd Annual Conference of the Association for Consumer Research, Boston, Mass., 
October 1994. 

"Effects of Involvement on On-line Brand Evaluations," presented at the 22nd Annual 
Conference of the Association for Consumer Research, Boston, Mass., October 1994. 

"Consumer Comprehension of Environmental Claims," presented at the Conference on 
Environmental Consumerism, Georgetown University, Washington D.C., Ju1y 1994, 

"Conswner Comprehension of Environmental Advertising Claims," presented at the 1994 
Marketing & Public Policy conference, Washington D.C., May 1994. 

"Health Claims in the Presence of Consistent and Inconsistent Nutrient Information: A 
Laboratory Investigation," presented at the 21st Annual Conference of the Association 
for Consumer Research. Nashville, Tenn., October 1993. 
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"The Effect of Health Claims on Consumer Judgments About the Healthfulness of Food: A 
Laboratory Experiment," presented at the Federal Trade Commission (Bureau of 
Economics), Washington D.C., July 1993. 

"Effects of the New FDA Rules for Food Labels on Disadvantaged Consumers," presented at the 
1993 Marketing and Public Policy conference, East Lansing, MI., May 1993. 

"Facilitating and Inhibiting Effects of Brand Cues on Recall, Consideration Sets, and Choice," 
presented at the 20th Annual Conference of the Association for Consumer Research, 
Vancouver, B.C., October 1992. 

"Confirmatory Bias in the Processing of Health Information in Labels," presented at the 1992 
Marketing and Public Policy conference, Washington D.C., May 1992. 

"Representation of Product Information in Memory: Some Experimental Evidence," presented at 
the 19th Annual Conference of the Association for Consumer Research, Chicago, IL, 
October 1991. 

"Judgment Updating Strategies: Effect ofNew Information on Existing Product Evaluations"' 
presented at the 17th Annual Conference of the Association for Consumer Research, New 
Orleans LA, October 1989. 

"Mediators ofMessage Sidedness Effects on Cognitive Structure for Involved and Uninvolved 
Audiences", presented at the 17th Annual Conference of the Association for Consumer 
Research, New Orleans LA, October 1989. 

"Multiattribute Judgments Under Uncertainty: A Conjoint Measurement Approach", presented at 
the 17th Annual Conference of the Association for Consumer Research, New Orleans 
LA, October 1989. 

"Consumer Decision Making Under Uncertainty: A Conjoint Analysis Approach," presented at 
the 1989 Marketing Science Conference, Duke University, March 1989. 

"Source Credibility Effects in Advertising: Assessment of Mediating Processes," presented at the 
1988 Conference of the American Academy of Advertising. Chicago ll, April 1988. 

"Simultaneous Effects of Country Image and Price Variables on Quality Perception: An 
Information Integration Perspective," presented at the 15th International Marketing 
Congress, New Delhi India, December 1987. 

"A Comparison of Cognitive Structure and Cognitive Response Approaches for Measuring 
Advertising Effects on Product Attribute Beliefs," presented at the 1986 Annual 
Convention of the American Psychological Association, Washington DC, August 1986. 
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"Alternative Perspectives on Attitude Formation and Change in an Advertising Context," 
presented at the 12th Annual Conference of the Association for Consumer Research, 
Washington DC., October 1984. 

"Representation of Product Hazards in Consumer Memory," presented at the 9th Annual 
Conference of the Association for Consumer Research, St. Louis, Mo, October 1981. 

"Consumer Response to Deals: A Discussion of Theoretical Perspectives," presented at the 8th 
Annual Conference of the Association for Consumer Research, San Francisco, CA, 
October 1980. 

"On the Validity ofResearch Methods in Consumer Dealing Activity: An Analysis of Timing 
Issues," presented at the 1979 AMA Educators' Conference, Chicago, II, August 1979. 

Doctoral Dissertation: 

"Assessing the Role of Brand- and Advertisement -Related Cognitive Responses as Mediators of 
Communication Effects on Cognitive Structure." Professor Jerry C. Olson, Thesis 
Advisor. 

Professional Service: 

Associate Editor, Journal of Public Policy & Marketing, (Academic Refereed Journal), 2013-
present. (Member of Editorial Review Board 2006-present). 

Member of the Editorial Review Board for Psychology & Marketing (Academic Refereed 
Journal), 1994-1996. 

Organizer and Co-Chair, Marketing & Public Policy Conference. Washington D.C. 2007. 

Chair, Societal, Public Policy and Ethical Issues track, American Marketing Association Summer 
Marketing Educators' Conference. San Francisco, CA. 2005. 

Organizer and Co-Chair, Annual Conference of the Society for Consumer Psychology. St. 
Petersburg,_ Fl. 1999. 

Occasional Reviewer for: 

J oumal of Consumer Research 
Journal ofMarketing Research 
Journal of Consumer Affairs 
Association for Consumer Research Conference 
Association for Consumer Research Asia-Pacific Conference 
American Marketing Association Summer and Winter Conference 
American Psychological Association Conference 
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Academy ofMarketing Science World Marketing Congress 
Academy of Marketing Science Conference 
Marketing and Public Policy Conference 

Organizer and Co-Chair of session entitled "Developing Transparent Disclosures via Consumer
Centric Research: The CFPB Integrated Mortgage Disclosure Project," Washington D.C. 
June 2015 

Chair of Session entitled "Live Long and Prosper", International Conference on Research in 
Advertising, Zagreb, Croatia. June 2013. 

Organizer and Chair of session entitled "What is the FTC Up To? Research and FTC Guidance 
on "Up To" Claims in Advertising," Marketing & Public Policy Conference, Washington 
D.C. June 2013 

Organizer and Co-Chair of session entitled "Controversies Surrounding Online Behavioral 
Advertising: Consumer, Industry, and Regulatory Perspectives" Marketing & Public 
Policy Conference, Washington D.C. June 2011 

Organizer and Co-Chair of session entitled "Role of Qualitative and Quantitative Consumer 
Research in Policy Development at Federal Agencies: Two Case Studies," Marketing & 
Public Policy Conference, Denver, CO. June 2010 

Organizer and Co-Chair of session entitled "Effects of Front-of-Package Health and Nutrition 
Claims on Consumer Comprehension ofProduct Healthfulness," Marketing & Public 
Policy Conference, Denver, CO. June 2010 

Organizer and Co-Chair of session entitled "A two decade perspective on changing FTC 
priorities, initiatives, and impact," Marketing & Public Policy Conference, Washington 
D.C. May 2009. 

Organizer and Co-Chair of session entitled "Consumer Testimonials in Advertising: Assessment 
of the FTC Endorsement Guides," Marketing & Public l'olicy Conference, Philadelphia, 
PA. June 2008. 

Organizer and Chair of session entitled "Financial/Credit Issues and Disadvantaged Consumers," 
Marketing and Public Policy Conference, Washington DC., May 2003. 

Organizer and Co-Chair, session on "Deceptive Advertising and Labeling: Causes and Cures," 
Marketing and Public Policy Conference, Atlanta GA, May 2002. 

Chair, session on "Brand Extensions and Associations," 28th Annual Conference of the 
Association for Consumer Research, Salt Lake City, UT, October 2000. 

Organizer and Co-Chair of session entitled "Health Claims and Consumer Behavior", Marketing 
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and Public Policy Conference, Boston MA, May 1997. 

Chair, session entitled "Advertising Effects on Consumer Memory and Response", 22nd 
International Research Seminar in Marketing, LaLonde 1es Maures, France, June 1995. 

Discussant, session on "Adolescent Compulsive Consumption," 22nd Annual Conference of 
the Association for Consumer Research, Boston MA, October 1994. 

Invited participant in the Workshop on "Nutrition Labeling Regulations" organized by the 
Marketing Science Institute, Washington DC., January 1994. 

Member of the Board of Directors, American Marketing Association Metropolitan Washington 
Chapter, 1993-94. 

Organizer and Co-Chair (with John Lynch Jr.) of session entitled "New Directions in Research 
on Memory Based and Mixed Judgments," at the 17th Annual Conference ofthe 
Association for Consumer Research, New Orleans LA, October 1989. 

Discussant, session on "Elaboration and Emotion in Information Processing," 15th Annual 
Conference of the Association for Consumer Research, Boston MA, October 1987. 

Session Chair at the Paul D. Converse Marketing Symposium, University of Illinois at Urbana
Champaign, May 1986. 

Session Chair at the Stellner Symposium on Theories of Marketing Practice, University of 
illinois at Urbana-Champaign, May 1985. 

Honors and Awards: 

Two time recipient of the Thomas C, Kinnear award for the best article published in the 
Journal of Public Policy & Marketing over a three year period (2003 and 2011 ). 

Kogod School of Business, Faculty Award for Outstanding Research, 2009 

Award from the Federal Trade Commission in recognition of outstanding contributions in 
producing the Commission's Report on the Marketing of Violent Entertainment to 
Children. October 2000. 

Award from the Federal Trade Commission in recognition of outstanding contributions to the 
Privacy Initiative. October 1998. 

Recipient of a research grant for $5980 from the Marketing Science Institute (MSI), Cambridge, 
Mass. to investigate "Role of Fairness in Service Quality Evaluation in the Automobile 
Service Industry." 1996 (with Amiya K. Basu and Saad Andaleeb). 

2015-CFPB-0029     Document 063A     Filed 04/01/2016     Page 43 of 70



CFPB042563

Honorable mention in the MSI Research Competition "Using Marketing to Serve Society" 
sponsored by the Marketing Science Institute, Cambridge, Mass., 1993. (With Gary T 
Ford, Anusree Mitra, and Debra J. Ringold). 

Research grant from the Marketing Science Institute (MSI) to fund research on the effects of 
health claims in food advertising and labeling on consumers, 1993. (With Gary T. Ford, 
Anusree Mitra, and Ringold). 

Named to the University of Illinois list of excellent teachers, 1986, 1989. 

American Marketing Association Doctoral Consortium Fellow, 1981. 

Alpha Mu Alpha Honorary Marketing Society. 

Beta Gamma Sigma Honorary Society 

President's gold medal for achieving the highest grade point average in the College of Science, 
Birla Institute of Technology and Science, Pilani, India, 1975. 

National Science Talent Scholarship and Certificate ofMerit, India. 1972-1975. 

Teaching Experience: 

Undergraduate: 

Graduate: 

Principles of Marketing, Consumer Behavior, Advertising and Promotion 
Management 

Buyer Behavior, Advanced Seminar in Consumer Information Processing, 
Database Marketing 
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Appendix B 

2015-CFPB-0029     Document 063A     Filed 04/01/2016     Page 45 of 70



CFPB042565

2015-CFPB-0029     Document 063A     Filed 04/01/2016     Page 46 of 70



CFPB042566

APPLICATION (Integrity Advance, LLC) FORM#l Loan #: 30609072 

IMPORTANT INFORMATION ABOUT PROCEDURES FOR OPENING A NEW ACCOUNT: To help the government faght the 
funding of terrorism and 1noney laundering activities, Federal law requires an financial institutions to obtain, verify, aod recon.f 
infonnation tlult idcutifies each person who opens an account. What tbis means for you: When you open an account, we ("we" o.:- "us" 
refers to "lntoerJty Ad\'1ncc, Ll.C'') will ask for your name, address, date of birtb, and other infonnation that will allow us to 1dcntify you. We 
may also ask to see your drivels license or oCber idctltifying document 

NOTICE: ft'EARE REOlORED BYLAW TO ADOpT PROCEDURES TO REOUfBANQ RETAIN IN OUR RECQRDSlNfQRMAUON 
N£CBS&ffl.Y TO VERIFY YOUR IDENTITY 

EMPLOYMENT INFORMATION 

__ j 
tfl!Pt of Account Cbeckina 0 

BAN~ INFORMATION 

:::::::: :RMATIDN 
By typing your name and clicking "l Agree" below, you are electronically 5ignill8 this Application. By electronically sigaing aud 
submitting thl!l Application, you cenifY that all oftlle infonnadon provided above i.!i true, complete and correct and proVided to u11 for the 
purpose of inducing us tu make the IO!Ul for which you ar~ llPPlY.ing und you a.cknuwlw~ rec:ei ving a fully completed copy of Ibis 
Applicatioo and accompanying dooumct~ts. This Application WID be deemed inc:ompletc and will oot be processed by us unless agreed by 
you below. By electronically signing below you also agree tbat we may obtain and use information about you ftom third parties, 
mcluding eonsumcr reports, to evaluate your application aod to .review your account for as long as you owe soy amount to us. 

Signature: (X) ___ . . _-------~---- -- ·-- ··· Date: __ ___ .3fl4/2009 

COYERED BORROWER IDENJIFICATION SJAIEMENTi 

Fedenllaw provides important protections to active duty members of lbe Armed Forces and their dependents. Te easure tbat 
these protections are provjded to eligible appfieants, we require you to 1eleet and eleetnnically sip ~ of the following 
otemena as applicable: 

PWSESELECTONE OF THE FOLLOW/NliSfAfEMEN78; 

I A.~ a replar or reserve member of tlae Army, Na"f, Marine Corp-, Air Force, or Coast Guard, ~erving on aettve daty under a 
call or order tbllt does not speeify a period of 30 daya or fewer, or such ~Hmber semng on Active Nattonal Guard daly. 

I AM a depellclent of a m•ber of tbe Armed F'or£a •• Hfu.-e dLd)' IS described a bow, ~.-e I 1m tbe 111embt!r's spoun, the member't diiJd uoderllle •ge 
fll eighteea yean old, or lam an IDdivldual for wllom tbe member pro,1ded more tilan ene-balf of my floanelal support for 1110 da)'llnuaedillkl,y prceediag 
todll)''s date. 

I AM NOT • n,wklr or "'-'o-enoe NN!trlbt!r of tile ..lt'IIV'> Nat~F~IIIIIfi"' Corps, ..fir force. nr CfiiiJII CuDtl, en-it~ tm active 111111 1111du a call ,.,...,.tr.t rifles nrJt 

tfHCih• perlfHI of JO dtiJS or fm.w (or II tkpmlntt ofsadt a llltlllber). 

Slp1ture: (X)---~------' 

WARNING: IT IS IMPOR'fANT TO FILL OUT THIS FORM ACCURATELY • .KNOWL"4CLY MA.KI."'G A FALSE STATEMENI' ON A CREDIT 
APPLICATIO!Il IS A CRIME. 
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LOAN AGREEMENT 

Disbursement Date: 3/~~012 .. 
ayment Date: 4/1012009 

Integrity Advan~e, LLC) 
00 Creek VIew Road 

oan #: 30609072 

FORM #2 Loan#: 
30609072 

In this Loan Agreement (hereinafter. the "Loan Agreement") the words "you", "your" and ~I" mean tbe borrowct· who has electronically 
signed it. The words "we", "us" and "our" mean Integrity Advnnce, LLC (''Lender"), a licensed lender of payday loans regulated by the 
Delaware State Bank Commissioner. 

FEDERAL TRUTH IN LENDING DISCLOSURES 

ANNUAL PERCENTAGE FINANCE CHARGE Amount Financed RATE 

The dollar amount the credit The amount of credit provided The cost of your credit as a 
yearly rate. will cost you. to you or on your behalr. 
. lilt4::1flo/, $150.00 ssoo.oo 

our Payment Schedule wUI be: One (1) payment of$650.00 due on 4/1012009 ("Payment Due Date"). 
'ecurity: You are giving a security interest in the ECHECK/ACH Authori2ation. 

Total of Payments 

The amount you will bavepaid 
after you have made all 
payments as scheduled. 

!I:~O.Rit · 

repayment: If you pay off early, you will be entitled to a refund of the unearned portion of the finance charge. 

Itemization of Amount Financed: Amount given to you directly: $500.00. Amount paid on Loan#: 30609072 with us: $650.00, 

PAYMENT OPTIONS: You ~elect your payment option at least three (3) business days prior to your Payment Due Date bv 
contacting u~ at (ROO) 50.5-6073. At that time, you may choose: • 

(a) Payment jn full: You may pay the Total ofPayments shown above, plus any accrued fees, to satisfY your loan in full. When you 
contact us and choose 1his option, we will debit Your Bank Account (defined below) for the Total of Payments plus any accrued fees, in 
ae<:ordance with the ACH Authorization below; OR 

(b) Renewal: You may renew your loan (that is, extend the Payment Due Date of your loan until your next Pay DateA') by authorizing 
us to debit Your Bank Account for dte amount of the Finance Charge, plus any accrued fees. If you choose this option, your new 
Payment Due Date will be your next Pay Date1

, and the rest of the terms of1he Loan Agreement will continue to apply. 

AUTO-RENEWAL: If you fail to contact us to cont1nn your Payment Option at least three (3) business days prior to any Payment Due 
Date, or otherwise fail to pay the loan in full on any Pay Date, Lender may automatically renew your loan as described under (b) above, 
and debit Your Bank Account on the faymcnt Due Date or thereafter for the Finance Charge and any accrued fec:s. Your new Payment 
Due Date will be your next Pay Date , and the rest of the terms of the Loan Agreement will continue to apply. You must contact us at 
least three (3) business days prior to your new Payment Due Date to confum your payment option for the Renev.'81. If you fail to contact 
us, or otherv.tise fail to pay the loan in full on your new Payment Due Date, we may automatically renew the loan until your next Pay 
Date. 1 After your initial Joan payment, you may obtain up to four ( 4) Renewals. All terms of the Loan Agreement continue to apply to 
Renewals. All Renewals arc subject to Lender's ~proval. Under Delaware law, if you qualifY, we may allow you to enter into up to four 
( 4) Renewals. also known as a "refinancing" or a 'rollover". llte full outstanding balance shall be due upon completion of the term of all 
Renewals, unless you qualify for Auto-Workout, as described below. 

AUTO-WORKOUT. Unless you contact us to confmn your option f()l' Payment in Full prior to your Fourth .Renewal Payment Due 
Date, your Joan will automatically be placed into a Workout Payment Plan. Undertlle Workout Payment Plan, Your Bank Account 1.\111 
automatically be debited on your Pay Date 1 for accrued finance charges plus a principal payment of $50.00, until all amounts owed 
hereunder are paid in full. This does not limit any of Lender's other rights under the terms of the Loan Agreement. All Workout 
Payment Plans are subject to Lender's approwl 

DISBURSEMENT: In order to complete your transaction witb us, you must electronically sign the Loan Agreement by clicking the "I 
Agree" button at the end of the Loan Agreement, as well as aU other "I Agree" buttons that appear within the Loan Agreement and related 
dO\..'Utnents tbat appear below. We will then approve or deny your application and the Loan Agreement. ffthe Loan Agreemeul is 
approved, we v.ill usc commercially reasonable efforts to effect a credit cntcy by depositing the proceeds from the Loan Agreement into 
the bank account listed below ill the ECheck/ ACH Authori7..ation ("Your Bank Account") on the Disbursement Date. Unavoidable delays 
as a result ofbank holidays, the processing schedule ot'your individual bank, the untimely receipt of pay stubs, ifsueh pa>.' stubs are 
required, inadvertent procllj;sing elTOn;, "acts of God", and/or "act!\ ofterror" may extend .the time for tlle deposit You will have the 
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option of rescinding the loan and this Loan ~eement in accordance with the "RESCISSION" provision listed below, which describes, 
among other things, the time and manner wjthin which notice of rescission must be given to be eftective. Failure to give such notice as 
and when set out in the "R ESCJSSTOK" provision will be deemed to constitute acceptance by you of the delayed disbun;ement date. 

YOUR PROMISE TO PAY: You promise to pay us the Total of Payments according to the terms of our disclosures set forth below on 
the Payment Due Date and all other amounts owed to us under the Loan Agreemcut. You grant us a security interest in your 
ECheck/ACH Authori.7.ation in the amount of the Total of Payment5 (the "EChoclc/ACH •) which we may negotiate on the Payment Due 
Date or tbcrcafter. AU payments will be applied first to interest and fees and thco to princ;al. Both tbe amount of intm:st charged and 
rate tbcrcof are set forth respectively in the Fiuance Chafle and Annual Pen:en1age Rate dtselosures in the Loan Agreement Pursuant to 
the BCheck/ ACH Authorization, you have din:ctcd us 10 mitiate one or more EChcckl ACH debit entries to Your Bank Account for the 
amounts owed to us under the Loon Agrccmcot on tbc Payment Due Date or thereafter and for certain fees that may be assessed in the 
event of dishonor when presentment is made to your bank on your EChcck/ ACH Authorization. 

CONSENT TO ELECTROSIC COMMUNICATIONS : The following tcnn§ and conditions govern electronic communications in 
connection with the Loan Agreement and the tra~Uction evidenced hereby (the "Couseut''). By electronically signing the Loan 
Agreement by clicking the "I AGREE'' button and entering your nante bclo~ you arc confinning that you have agreed to the terms and 
conditions of the Consent and that you have downloaded or printed a copy ot this CalSCnt fur your records. You ngree that: 

A· Any disclosure, notice, record or other type of infonnation that is provided to you in connection with your transaction 
with us, including but not limited to, the Loan Agreement, this Consent, the Truth in Lending disclosures set forth above. change-in-term 
notices. fee aod transaction information., statements, delayed disbursement letters. notices of ad\o"CJ:Se action, state mandated brochures and 
discl06uteS, and transac:tion information (i€a:Communicationsaf' ), m~)' be sent to you electronically by posting the infonnation at our 
web site, www.IAclvanuCash.com, or by sending it to you by e-mail. 

A· We will not be mt igated to provide any Communication tn you in paper furm unlc:AA you "J)ecifically reque!lt us to do 
so. 

A· You lllliY obtain a copy of any Communication by contacting us at 300 Creek View Road, Suite 182, Newark, DE 
1'711, or by calling us at (SO OJ SOS-6073. You also can withdraw your consent to ongoing electronic communications in the same 
manner, 8bd ask that they be sent to you in paper or non-electronic form. Jf you choose to receive Commlmications in paper or 
non-electronic fonn, we may elect to terminate the Loan Agreement and demand payment of the amount tben due by the date of your 
withdrawal of cooscnt; or by the expiration or any minimum term mandated by law, whichever is later. 

A· You agree to pro\ide us with your current e-mail address for notices at the address or phone number indicated above. If 
your e-mail addres5 changes, you must seDd us a notice of the new address by writing to us or sending u~ an e-mail, Uliiug secure 

. me~>.'iaging. at least five ( 5) days before the change. 

A· ID order to receive electronic commuoic:ations in coonection with this transaction, you will need a working connection to 
the Internet. Your browser must support the Secure Sockets Layer (SSL) protocol. SSL pro\'idcs a secure channel to send and receive 
data over the Internet. Microsoft Internet Explorer 6 and above supports this feature. You will also need either a printer CODnected Co 
your c:ompu'ter to print disclosures/notices or sufficient hard drive space aVIIilable to save the information (e.g., 1 megab~ or more). 
You must bave your own Internet service provider. 

A· You hereby provide us with your express consent to receive SMS messages from us. 

A· We may amend (add to, delete or change) the terms of this consent to electronic communication by providing you 1.\oith 
advance notice. 

By entering your name and today's date and clicking d1e "I Agree" button below, you are electronically sign in~ this document and 
confioning that: (I) your system meets the requiremen1s set forth above; (2) you agree to m:eive Communicati.ons electronically; and (3) 
you are able to access and print or store information prcseoted at this website. 

SECURITY. J'ursuant to Comment 2(a)(25) ofthc Federal Reserve Board Official Staft'Commentary to Regulation. Z 226.2, we have 
disclosed to you that our in~st in the ECH~CK/ ACH Authorization Agreement is a security interest for TrUth-in-Lending purposes 
only, because federal and Delaware law do not clearly address whether our interest in the ECHECKIACH Authorization Agreement is a 
"IICCUrity interest" 

RESCISSION: You may rescind futu~ payment obligations under the Loan Agn:cment, without cost or fmancc charges, no lata than 
5:00p.m. Eastern time of the next business day immediately following the Disbursement Date ("Rescission Deadline''). To rescind future 
payment obligations on this loan, you must infurm us ill writing, by or before the Rescission Deadline, either by email to 
info@iadYllocecash.com or by fax to (800)-581-8148, that you want to cancel the future payment obligations on this 1om and tbat you 
authorize us to effect a debit entty to Your Bank Account for the principal amount of the Loan Agreement. In the event tbal we timely 
receive your written notke of rescission on or betbre the Rescission Deadline but befOre the loan proceeds have been credited to Your 
Bank Account, we will not effoot a debit entry to Your Bank Account and both ours and your obligations under the Loan Agreement will 
be rescinded. In the event that we timely receive your wriUeu notice of rescissioa on or before the Rescission Dettdline but after tbe loan 
proceeds have been credited to Your Bank Account, we will effect a debit to Your Bank Account tar the principal amouat of the Loan 
Agreement Tf we Teceive payment of the principal amount via the debit, ours and your obligations under the Loan Agreement will he 
rescinded. lfwe do not receive payment of the principal amount via the debit, then the Loon Agreement will remain in full force and 
effcc:t. 

SPECIAL NOTICE: 
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(1) THIS LOAN IS DESIGNED AS A SHORT-TER"' CASH FLOW SOLUTION AND NOT DESIGNED AS A SOLUTION 
FOR LONGER TERl\1 FINANCIAL PROBLEMS. 

(2) ADDITIONAL FEES MAY ACCRUE IF THE LOAN IS REFINANCED OR "ROLLED OVER". 

(3) CREDIT COUNSELING SERVICES ARE AVAILABLE TO CONSUMERS WHO ARE EXPERJENCING nNANCIAL 
PROBLE-MS. 

BY ENTERING YOUR NAME AND TODAY'S DATE AND CUCKING THE "I AGREE" BUTTON BELOW, YOU ARE 
ELECTRONICALLY SIGNING THE LOAN AGREEMENT AND AGREEING TO ALL THE TERMS OF THE LOAN 
AGREEMENT. YOU ALSO ACKNOWLEDGE RECEIPT OF A FULLY COMPLETED COPY OF THE LOAN 
AGREEMENT&~DTHESCHEDULEOFCHARGESANDFEESBELOW. 

A PAYDAY LOAN IS NOT INTENDED TO MEET LONG- TERM FINANCIAL NEEDS 

. SCHEDULE OF CHARGES AND FEES 

According to the CommissionemfTMs Regulation 2203, Section 1.0, Notificatioo, every licensee shall furnish to every applicant a copy of 
the Itemized Schedule of Charges and Fees at the time when such application is made. As per the aforementioned CommissioneraETMs 
Regulation 2203, Section 1.0. Notification, please review the itemi?.cd schedule of charges and fees below to better understand the charges 
and fees associated with your loan. 

The APR, or Annual Percentage Rate, is the term for the effective interest rate that the borrower will pay Oil a loan to the lender in a 
standardized way. This is to show the total cost of credit to the coosumcr, expressed as an annual percentage of the amount of credit lent 
to the borrower. While APR is intended to make it easier to compare lenders and Joan options, it can l>CCfTI complicated to those d1at arc 
not awan: of its implications. 

There is no account set up fee and, when scheduled payments arc: made, there are no additional fees outside the principal amount 
borrowed and the interest that accumulates on. the amount borrowed. When comparing interest rates among companies, please note that 
some companies may charge set up fees, application fees, or other such charges while we do not charge for these services. 

OTHD,.EiiS 

NSF FEE:$25.00 

l::ll ~llSTOM£B f:US 

LOAN AMOUNT 
DAYS APR $100.00 $150.00 $200.00 $250.00 $300.00 $350.00 $400.00 =·00 1500.00 $550.00 $800.00 

23 380.87% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 .00 120.00 $132.00 $144.00 
22 398.18% $24.00 ~.00 $48.00 $60.00 1-,n.oo $84.00 $96.00 $108.00 1120.00 1132.00 $144.00 
21 417.14% $24.00 .00 $48.00 $60.00 2.00 $84.00 $96.00 $108.00 120.00 132.00 $144.00 
20 438.00% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 $108.00 $120.00 $132.00 $144.00 
11 411.05% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 $108.00 $120.00 $132.00 $144.00 
11 486.67% $24.00 $36.00 t:·oo $60.00 $72.00 $84.00 $96.00 $108.00 $120.00 1132.00 $144.00 
17 515.29% $24.00 $36.00 .00 $60.00 $72.00 $84.00 $96.00 $108.00 $120.00 132.00 $144.00 
16 547.50% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 $108.00 $120.00 $132.00 $144.00 
15 5114.00% $24.00 $36.00 m·oo $60.00 $72.00 $84.00 $96.00 1108.00 $120.00 $132.00 $144.00 
14 625.71% $24.00 $36.00 .00 eg·oo $72.00 $84.00 =.00 108.00 $120.00 $132.00 $144.00 
13 113.85% $24.00 $36.00 $48.00 .00 $72.00 $84.00 .00 $108.00 $120.00 $132.00 $144.00 
12 730.00% $24.00 $36.00 $48.00 .00 $72.00 $84.00 $96.00 $108.00 $120.00 $132.00 $144.00 
11 796.36% $24.00 m.oo $48.00 $60.00 m: $84.00 =.00 $108.00 1120.00 $132.00 $144.00 
10 176.00% $24.00 .00 m·oo $60.00 m.oo .00 $108.00 120.00 $132.00 1144.00 • 173.33% $24.00 .00 .00 ~.00 sn.oo .00 196.00 $108.00 $120.00 1132.00 144.00 
8 1095.00% $24.00 $36.00 $48.00 .00 $72.00 .00 96.00 $108.00 $120.00 132.00 $144.00 

STAMDAlW LOA~ FEES 'Mil! !;;ll:STQMEB.S AMD MQM-YII~ !;;)lSTQMERS} 

LOAN AMOUNT 
DAYS APR $100.00 $150.00 $200.00 $250.00 $300.00 $350.00 $400.00 $450.00 

23 476.09% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00 $120.00 $135.00 
22 497.73% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00 $120.00 $135.00 
21 521.43% $30.00 $45.00 160.00 $75.00 $90.00 $105.00 $120.00 1135.00 
20 547.50% $30.00 $45.00 60.00 $75.00 $90.00 $105.00 $120.00 135.00 
19 576.32% $30.00 $45.00 m.oo $75.00 $90.00 $105.00 1120.00 $135.00 
18 608.33% $30.00 $45.00 .00 $75.00 $90.00 $105.00 120.00 $135.00 
17 644.12% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00 r20:00 $135.00 
18 684.38% $30.00 $45.00 $60.00 $75.00 190.00 $105.00 120.00 1135.00 
15 730.000-' $30.00 $45.00 f60.00 $75.00 90.00 $105.00 120.00 135.00 
14 782.14% $30.00 $45.00 60.00 $75.00 $90.00 $105.00 $120.00 $135.00 
13 842.31% $30.00 J:5.oo $60.00 $75.00 $90.00 $105.00 $120.00 $135.00 
12 912.50% $30.00 5.00 $60.00 $75.00 $90.00 $105.00 $120.00 $135.00 
11 995.45% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00 $120.00 $135.00 
10 1095.00% $30.00 $45.00 160.00 $75.00 190.00 $105.00 1120.00 $135.00 
9 1216.67% $30.00 $45.00 60.00 $75.00 90.00 $105.00 120.00 $135.00 
8 1368.75% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00 $120.00 $135.00 
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Printed Name: 

Signature: (X) Date: 3t24f2009 

The tenn "Pay Datcq refers to. the next time following the Payment Due Date, that you receive regular wages or salary from your employer. 
Because Renewals are for at le~t fourtceo (14) diJ}'S, if you 11rc paid weekly, your loan will not be Renewed uo.til the next Pay Date that is 
at least fouru:eo days after tbe prior Payment Due Date. 

RIGHT TO CANCEL: YOU MAY CANCEL TIDS LOAN WITHOUT COST OR FURTHER OBLIGATION TO US. IF YOU 
oo· SO BY THE END OF BUSINESS ON THE BUSINESS DAY AFTER 312412009. To cancel, you may cttll us Ill (810) 505-6073 
to alert us of your intention to cancel. Altematively,you may a print this page, complete the infonnation in this box, sign and fax ittous 
at (800)-581-8148. lfyou follow these procedures tiut there are insufficient funds available in Your Bank Account to enable us to reverse 
the transfer of loan proceeds at the time we effect an ACH debit entry of Your Bank Account, your cancellation will not be effective and 
you will be ~uired to pay the loan and our charges on the scheduled maturity date. 

Slpature: Date: 
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ACH AUTHORIZATION (Integrity Advance, LLC) FORM #2b 
READ VERY CAREFULLY BEFORE INITIALING OR SJGNING 

Loan #: 30609072 

ACH AUTHORIZATION :You hereby voluntarily authorize us, and our successors and as~>igns. to initiate an automatic credit and debit entry 

YOtJR BANK ACCOUNT INFO: 

Name: ~ankName; 

Address: [Transit ABA Number: 

~ity, State Zip: pecking Account Number: 

~one: 

I 
I 

~mount: f650.00 

i 
Pa)ment Due Date: 14:10/2009 

i' 
Th1s ACH Authonzatton ts a part of and relates to the Loan Agreement dated 3/2412009 (the "Loan Agreement"). The words" 
you", "your~ and "I'' mean th.e borrower who has electronically signed it. The words ''we", "us" and "our" mean Integrity Advance, LLC 
("Lender"), a licensed lender of payday loans regulated by the Delaware State Bank Commissioner. You hereby voluntarily authorize us, 
and our successors and assigns, to initiate autom11tic credit and debit entries to Yow· Bank Account in accordance with th~: Loau 
Agreement. You agree that we will initiate a credit entry to Your Bank Account for the Amount Financed on or about the Disbursement 
O:tte. 
You also authorize us to initiate an ACH debit entry to Your Bank Account: 

(a) for the Total of Payments plus any accrued fees on the Payment Due Date, or on any subsequent Renewal Payment Due Date, if you 
contact us at least three (3) business days prior to such date and select Payment Option (a) in the Loau Agreement (Pay in full); 

(b) for the Finance Charge plus any accmcd fees {)n the Payment Due Date, or on any subsequent Renewal Pa.yment Due Date, if you 
contact us at least three (3) business days prior to such date and select Payment Option (b) in the loan Agreement (RENEWAL), or if you 
fail to contact us to confum your payment option; 

(c) for the accrued finance charges and fees, plus $50.00 on each Pay Date1 after the fourth (4u1
) Renewal Payment Due Date, until atl 

amounts owed under the Loan Agreement are paid in full; and 

(d) for any accmed Returned Payment charges, subject to the Loan Agreement. 

You agree that we may r~-in.itiate a debit ~ for the same amount ifthe AC:H _debit entry is dishonored or payment i~ retu~cd for at\y 
reason. The ACH Authonzattons set forth m the Loan Agreement are to remam m full force and effect for thts transaction untd your 
indebtedness to us for the Total of Payments, plus any other charges or fees incurred and described in the Loan Agreement, is fully 
satisfied. You may only revoke the above authorizations by contacting 11s directly. If you revoke yolD' authorization, ym• agree to provide 
us with another form of payment acceptable to us and you authorize us to prepare and submit one or more checks drawn on Your Bank 
Account so long as amounts are owed to us under the Loan Agreement. 
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If a payment is returned unpaid, you authorize us tO make a one-time electronic fund transfer from Your Bank Account to collect a fee of 
$25. You voluntarily authorize us, and our successor and assigns, to initiate a debit entry to Yom Bank Account for payment of this fee. 
You fur1hcr authorize us to initiate debit entries as necessary to recoup the outstanding loan balance whenever an ACH transaction is 
rotumcd to us for any reason. You undCIS1and and agree that this ACH authorization is provided for your convenience, and that you have 
authorized repayment of your loan by ACH debits voluntarily. You agree that you may n:pay your indebtedness through other means, 
including by providing timely payment via cashiers check or money order directed to: Integrity Advance, 300 Creek View Road, Suite 102, 
Newark, DE 1971 I. 

You authori7.c us to verifv all of the information that you have provided, including past and/or wrrcnt information. You agree that the 
ACH Authori1.ation herei'n is for repayment of u. single payment loon, or for single payment of finance charges for Renewo1s, ond that these 
entries shall not recur at substantially regular intervals. If there is any missing or erroneous information in or with your loan application 
reganling your bank, bank routing and transit number, or account number, then you authorize us to verify and correct such infonnation. 

If your payment is retumed to us by your fmaocial institution due to insufficient fuuds or a closed account, you agree that we may recover 
court costs and reasonable attorney's fees incuncd by us. 

Sipature: (X) ___ ._ ________ . nau: ___ ~3a~4n~oQ9~----

In additiod, you also agree to the followiua: 

I. I understand tbat you are licensed in the Stare of Delaware and operate your business within the State of Delaware. I understand that I 
eould have traveled to Delaware to apply for a loan at your office in Delawa~ but I have chclseu to apply for tbls loan via the intemet, 
telephone and/or fax for my own convenience. 

2. I understand that no bin~~g contract between myself ~nd you will be formed until my application is received by you in Delaware and is 
approved by your underwnttng department, also located tn Delaware. 

3. I understand that if my application is approved funds wiU be transferred to me from our bank account in Delaware and the contrac;t will 
not be completely performed until I have repaid the loan in full, along with any fees, and my payment is received by you in Delaware or is 
deposited electrorucally into onr bank Accoum in Delaware. 

X _Initial here only if you have read, 8l!'ft to, and undentand the statements, policies and procedures .listed above. 
4,T -. .. ni,)Wledge that I have received and read tbe Integrity Adyapce PrivaGY Pgli&Y' 

.5. I ~d that J may make choice!l roprding the way 1hat the Integrity Advance family of companies uses; and mare5 my infonnation. 
I awknowledge the following notic" n=ganl•D¥ those cbuict:ts: 

• 

• 

• 

• 

• 

• 

The Integrity Advance fil.mily of compaoies is providing this notice . 

Federal law gives you the right to limit some but not an marketing from the Integrity Advance Companies. Fedc:rallaw also 
requires us to give you this notice to tell you about your choice to limit marketing &om the Integrity Advance Companies . 

You may limit the Integrity Advance affiliated companies, from marketing their produ"ts or services to you based on your 
pmomd iuformation tbat they receive Jium other Integrity Advance companies. Thill infonnation includt:s your income, your 
account history. and your credit history, report, or score . 

Your choice to limit marketing otTers from the Integrity Advance companies win apply until you tell us to change your choice . 

If you have n1~ndy made n choice to limit marketing offers from the integrity Advance companies, you do not need to act aguin . 

To limit our sharing of information with Third Parties and Afliliated Companies, and/or to limit marketing offers from Affiliated 
Companies, contaL.'t us: 

• Electronically, by clicking submitting our on)jne ont=out form 

• By Mail or Fax: By printing out aud completing the Mail or Fax gpt-out fonn aud sending the form to: 300 Creek View 
Road, Suite 102, Newark, DE 19711 or via Fax to 302-861-1717. 

1 certify that 1 nave received, read and undentood this notice regarding my Opt-out choi~. 
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X _ Initial bere only if you have read, agree to, and understand tbe Jtatements, policies and procedures listed abon. 

6. I understand that the Loan Agroomcnt and any subsequent agreements between myself and you arc subject to Dcla'h'tll'C taw, that I agree 
to be bound by such law, and acknowledge that, in the event of a bona fide dispute between myself and you, that Delaware law shall 
exclusively apply to such disputes, regardless of where any proceedings arc held. 

7. I undmitand that submitting fals!: infonwtion w indtK.-e you to grant me: a loon, i.e:., a false: social s~urity number, false idt:ntificlltion, 
altered bank statements, etc., constitutes fraud and may subject me to criminal penalties. I further acknowledge that you have disclosed 
yQm policy that you will report such instances of fraud to the appropriate law enforcement agencies. 

8. I understand ifl prefer to pay all or part of the loan amount, mther than accept the refinancing, I can call you at (800) SOS-6073 at least 
three (3) business days before my payment is due. 

9. I understand and accept ifl default ou my loan and I do not coopcmtc with you on repaying my debt, including the ori~inalloan amount 
and all fees that may apply, you may submtt my name to a collection agency and report the incident to a consumer reportmg agency 
database, suclt as Telctrack and/or CL Verity, which may negatively impact my ability to write checks and to receive loans or advances 
from other companies. 

I 0. I understand and accept if my account is turned over to a third party collection agency and they are IDlable to collect the amount owed 
you, the coll~on agency will then pursue every action granted to them under the taw, including but not limited to wage garnishment 

X_ _Initial here only if yo11 have read, agree to, and undersjand the statements, polic:ies and procedares listed above. 
W The term "Pay Date" refers to the next time foJlowing the Payment Due Date, that you receive regular wages or salary from your 
employer. Because Renewals are for at least fourteen (14) days, if you are paid weekly, your loan will not be Renewed until the next Pay 
Date that is at least fourteen days after the prior Payment Due Date. 

ARBITRATION PROVISION FORM #3 

(Integrity Advanc~ LLC) Loan #: 30609072 

Borrower's Name: Date: 3/24/2009 

Doii'OWCr: PLEASE READ AND COMPLETE Tim FOLLOWING: 
DEFAULT, GOVERNING LAW, ASSIGNMENT AND EXECUTION. You will be in default if you do not pay us the amounts you 
owe us under the Loan Agreement. The Application, Loan Agreement, and ACH Authorization, will be governed by the laws of the State 
of Delaware. This Albitration Provision is governed by the Federal Arbitration Act, 9 U.S.C. Sections I -16 ("FAA"). We may assign or 
transfer the loan Agreement or any of our rights hereunder. If the Loan Agreement is consummated, then you agree that the electronically 
signed Loan Agreement, ACH Authorization, and Arbitration Provision we receive from you will be considered the original executed Loan 
Agreement, ACH Authorization, and Arbitration Provision. respectively, which arc binding and enforceable as to both })!:lrtics. 
WAIVER OF JURY TRIAL AND ARBITRATION PROVISION. Arbitration is a process in which persons with a i:tispute: (a) waive 
their rights to file a lawsuit and proceed in court and to have a jury trial to resolve their disputes; and (b) agree, instead, to submit their 
disputes to a neutral third t>erson (an ''arbitrator" ) for a decision. Each party to the dispute has an opiJ5'rtunity to present some evidence to 
the arbitralor. Pre-arbitratiOn discovery may be lunited. Arbitration proceedings are pl'ivatc and less formal than court trials. TIIC: arbitrator 
will issue a fmal and binding decision resolving the dispute, which may be enforced as a court judgment. A court rarely overturns an 
arbitrator's decision. We have a policy of arbitrating all disputes wid1 customers which cannot be resolved in a small claims tribunal, 
including the scope and validity ofthts Arbitration Provision and any right you may have to participate in an alleged class action. 

THEREFORE, YOU ACI<NOWLEDGE AND AGREE AS FOLLOWS: 
1. For purposes of this Waiver of Jury Trial and Arbitration Provision, the words "dispute11 and 11disputes11 are given the broadest possible 
meaning and include, without limitation (a) all claims, disputes, or controversies arising ftom or relating directly or indirectly to the 
signing of this Arbitration Provision, the validity and scope of this Arbitration Provision and any claim or attempt to set aside this 
Albitration Provi~ion; (b) all fedaal or ~tate law claim11, disputes or controversies, arising ftom or relating diret.1ly or indirectly to the: Loan 
Agreement, the information you gave us before entering into the Loan A~reement, including the customer information application. and/or 
any past agreement or agrcemeuts between you and us; (c) all countt.rrclauns, cross-claims Bnd third-party claims; (d) all common law 
claims, based upon contract, tort, fraud, or other intentional torts; (e) aU claims based upon a violation of any state or federal constitution, 
statute or regullltion; (f) aU claims m;serted by us agairu.1 you, including claims for money damages to collect any sum we claim you owe 
us; (g) all claims asserted by you individually against us and/or any of our employees, agents, directors, oftlcers, shareholders, governors, 
managers, members, parent company or affiliated entities (hereinafter collectivc:ly referred to as "related third parties"), including claims 
for money damages and/or equitable or injunctive relief; (h) all claims asserted on your behalf by another person; (i) all claims asserted by 
you as a private attorney general, as a representative arid member of a class of persons, or in any other representative capacity, against us 
andfor related third parties (hereinafter referred to as "Representative Claims''); and/or (j) all claims arising from or relating directly or 
indirectly to the disclosure by us or related third parties of any non-public personal information about you. 
2. You acknowlooge and agret: tlmt by en~ring into this Arbitration Provis1on; 
(a) YOU ARE GIVING UP YOUR RIGIIT TO liA VE A TRIAL BY JURY TO RESOLVE ANY DISPUTE ALLEGED AGAINST 
US OR RELATED THIRD PARTIES; 
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(b) YOU ARE GMNG UP YOUR RIGHT TO HAVE A COURT, OTHER THAN A SMALL CLAIMS TRIBlNAL, RESOLVE 
ANY DISPUTE ALLEGED AGAJNST US OR RELATED THIRD PARTIES; and 
(c) YOU ARE GIVING UP YOUR RIGHT TO SERVE AS A REPRESENTATIVE, AS A PRIVATE ATTOR.~EY GENERAL, 
OR L~ A..W OTHER REPRESENTATIVE CAPACITY, AND/OR TO PARTICIPATE AS A MEMBER OF A CLASS OF 
CLAIMANTS, IN ANY LAWSUIT FILED AGAINST US AND/OR RELATED THIRD PARTIES. 
3. Except as provided in Paragraph 6 below, all disputes including any Representative ClaimS against us and/or related tbird parties shall be 
tejiOJved by binding arbitration only nn an individual basis with you. THEREFORE, THE ARBITRATOR SHALL NOT CONDUCT 
CLASS ARBITRATION; THAT IS, THE ARBITRATOR SHALL NOT ALLOW YOU TO SERVE AS A REPRESENTATIVE, 
AS A PRIVATE ATTORNEY GENERAL, OR IN ANY OTHER REPRESENTATIVE CAPACITY FOR OTHERS IN mE 
ARBITRATION. 
4 . .An.y party Co a dispute, including related third parties, may send the other party written notice by certified mail return receipt requested 
oftbeir intent to arbitrate and setting forth tbe subject of the dispute along \\<ith tbe relief requested, even if a lawsuit has been filed. 
R~less of who demands arbitration, you shall have the right to select anr of the following arbitration organizations to administer the 
arbrtnl.tioo: the American Arbitration Alisociation ( 1-800-778-7879) http:/iwww.adr.org or JAMS ( l-80o-3 52-5261) 
bttp:ilwwwJamsadr.com. The parties may also agree to select an arbitrator who resides within _your federal judicial district who is an 
attorney. retired judge, or arbitrator re~istered and in good standing with an arbitration aiSOciation, and arbitrate in accordance with such 
arbittatoriflll!ls rules. The party receivmg notice of arbitration will respond in writing by certified mail retum receipt requested within 
twenty (20) days. If you demand arbitration, yoo must inform us in your demand of the atbitration organization you have selected or 
whether you desire to select a local arbitrator. If related third parties or we demand arbitration, you must notifY us within twenty (20) days 
in writing by certified mail return receipt requested of your decision to select an arbitration organi7-ation. If you fail to notify us. then we 
have the right to select an arbitration organitmion. The parties to such dispute will be governed by the rules and procedures of such 
arbitration organization applicable to consumer disputes, to the extent tOOse rules and procedures do not contradict the express tenns of this 
Arbitntion Provision, including the limitations 011 the arbih1tt01' below. You may obtam a copy of the rules find procedures by coatading 
the arbitration organization listed above. 
s. Regardless of who demands arbitration, at your request we wi u advance your portion of the arbitration exrenses, including the (ding. 
administrative~ bearing and arbitrators fees ("Arbitration FccsM). Throughout the arbitration, each party shal bear his or bcr own attorneys' 
fees and expenses, such as witness and oxpert wituess fees. The arbitrator shall apply applicable substantive law consistent with the FAA, 
and applicable statutes of limitlltion, and slJaU boner claims of privilege ~cognized at raw. The arbitration hearing will be conducted in the 
county of your residence. The arbitrator may decide., with or without a hearing, any motion that is substantially similar to a motion to 
dismiss for fail un: to state; a claim or a mutiun fur IIUmnUil}' judgment. In ~vnducting d1c arbitration proceeding, the arbilnltor shall not 
apply any federal or state rules of civil procedure or evidence. If allowed by statute or applicable;: law, the arbitrator may award statutory 
damages ~or reasonable ~uomeys' fees an~ expenses. If the ru;bitrator ren~s a ~ision or an o.wa~ in rour favor resolving the ~isp.ute, 
then you wilt not be responSJble for retmbursmg us for your portton of the Arbttrahon Fees, and we wall retmburse you for any Arbttratton 
Fees you have previously paid. If the arbitratCI" does not render a decision or an award in your favor resolving the dispute, then 1be 
arbitrator shall require you to reimburse us for the Amitration Fees we have advanced,. not to exceed the amount which would have been 
assessed as court costs if dte dispute had been resolved by a state cuurt with jurisdiction, less any Arbitration Fees you have previously 
paid. At the timely request of any party, the arbitrator shall pro\'idc a written explanation for the award. The arbitrator's award may be filed 
wjtb any court havin~ jurisdiction. 
6. AU parties, im:I"Udtng related third parties, shall retain the .right to seek adjudication in a small claims tribunal in the county of your 
residence far disputes within the scope ofsucb tribunal'~>juri~tction. Any dispute. which cannot be adjudicated within the jurisdiction ofa 
~~mall chlims tribuna], shall be n:sulved by binding arbitnltiun. Any apJ'C:'al uf a judgmamt from a small claims lribunal11hall be resulvw by 
binding arbitration. 
7. 11tis Arbitration Provision is made pursuant to a transaction involving interstate eommen:e nnd shall be governed by the FAA. If a final 
nco- appealable judgment of a court having jwisdiction over this transaction finds, for any reason, that the FAA docs not apply to this 
mmsaction, then our agreement to arbitrate shall be governed by the arbitration law of the State of Delaware. 
8. This Arbitration Provision is binding upon and benefits you, your respective heirs. successors and assigns. This Arbitration Provision is 
binding upon and benefits us, our successors and assigns, and related third parties. This Arbitration Provision continues in full force and 
ctTcct. cvat if your obligations have been paid or discharged through bankruptcy. This Arbitration Provision survives any cancellation. 
termination. amendment, expiration or peiformance of any transaction between you and us and continues in full force and effect unless you 
and we Otherwise agree in \\fnting. If any of this Arbitration Provision is held invalid, the remainder shall remain in effect. 

9. OPT -oUT PROCESS. You may choose to opt out of the Arbitration Provision. but u by following the process set-forth below. If 
you do not wish to be subject to this Arbitration Provision, then you must notify us in writing within sbcty (60) calendar days of the date of 
this Arbitration Provision at the followiiJ8 address: Integrity Advance, 300 Creek View Road, Suite 102, Newark, DE 19711. Your written 
notice must include your name, address, account number or social security number, the date of this Arbitradon Provision, and a statement 
that you wish to opt out of this Arbitration Provision. If you cltoose to opt out, then your dtoice will apply only to the Application, Loan 
Agreement, ACH Authorization, ll!Jd ArbitnJtion Provistons submitted by you in this traDSBction. 
By entemg your name and clicking the "I Agree" button below, you are electronleaUy slping and agreeing to all the tenus of the 
Lou ~reement, the Arbitration Provision, and tbe ACH Authorization (il€ettte Loan DocumentsA€ ) and providing or 
aJnti11111Dgyour elec:tronfc: signature on all of the Loan Documents. and you are expressly c:onsentbtg to receive SMS messages 
from us. You agree that your electron I.; siguture bas the full force and effect of your physical signature and that it biuds you to 
the Lou Documents in the same manner a physical signature would do so. By electronically signing below, you also acknowledge 
that all of the Loan Documents were filled in before you did so and you have read, uderstand, and agree to all oftbe terms of the 
Loan Documentst including tbe provision entitled "WAIVER OF JURY TWAL AND ARBIIRAJION PROYJSIQN" ud the 
Prlvag Ptlk:y and Covered Borrower Identification Statement. You agree that your right to file suit against us for any claim or 
dispute regarding the Loan Documents or your relationship with us is Umited by the WAIVER OF JURY TRIAL AND 
ARBITRATION PROVISION. You alse agree tbat all information you provided te us prior to or during the eompletioa of the 
Loan Documents is complete and accurate. You. represent that you are not a debtor under any proceeding in bankruptcy and have 
no intendou to file a petftlon for relief under any ehapter of the United States Bankruptey Code. 

Prlated Name 
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Signature: (X) __ Date: ---'3 ..... 124""'""12...,00 .... 9 __ _ 

Electronic Signature Information 
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APPLICATION (Integrity Advance, LLC) FORM #1 Loan#: 53649938 
IMPORTANT INFORMATION ABOUT PROCEDURES FOR OPENING A NEW ACCOUNT; To help the government ftgbt the 
funding of terrorism and money laundering activities, Federal law requires all financial institutions to obtain, verifY, and record 
infonnation that identifies each person who opens an aet.-ount. What this meuns for J'(Ju: When you open an account, we ("we" or "us" 
refers to "Integrity Advance, LLC") witt ask for your name, address, date of birth, and other information that will allow us to identify you. 
We may also ask to see your driver's license or other identifying document. 

NOTICE: WEARE.REOUIBED BY LAW TO ADOPT PROCEDURES TOREOUES'J'AND RETAIN IN OUR RECORDS 1NFORMATION 
NECESS4RY TO YERIFY YOUR IDENTITY 

PERSONALINFO~~TION 

BANK INFORMATION 

&U4<;!P.,..e...,ool&,f,~;~A..,.cco...,..u111nt .... · C.,.llwec,..· · a.~killliug..,_ ____ ..~~IR.wn,aotii.,.·.Liing~NU~.'w'm~b~eroa... fAcoount Nnroher 

REFERENCE INFORMATION 

By typiug your name and clicking "I Agree" below, you are electronically !>igning this Application. By electronically sigJ~ing and 
submitting 1his Application, you certify tbat all of the information provided above is true, complete and correct and provided to us for the 
purpose of inducing us to make the loan for wbicb you are applying and you acknowledge xeceiving a fully completed copy of this 
Application and accompanying documents. This Application witt be deemed incomplete and will not be processed by us unless agreed by 
you below. By electronically signing below you also agree that we may obtain and usc information about you from third parties, including 
wnsumer reports, to evaluate your application and to review your account for as tong as you owe any amount to us. 

CoyERED BORRQWER lDENTIFICUJON STAIIMINii 
Federal law provides important protections to active duty member!\ of the Armed Forces and their dependentl;. To ensure that the.~ 
protecl.iuns are provided to eligible applicants, we require you to select and electruniadly sign ONE of the following lt1atements as 
applicable: 

I AM a regular or reserve member of the Army, Navy, Marine Corps, Air Force, or Coast Guard, serving on active duty undec a caD or 
order that does not specify a period of 30 days or fewer, or such member serving on Active National Guard duty. 

I AM a dependent of a member of dte Armed Fon;es on active duty as described above. because I am the member's spouse. the member's 
child under the age of eighteen years old, or I am an individual for whom the member provided more than one-half of my financial support 
for 180 days immediately preceding today's date. 

I AM NOT a regular or reserve member of the Anny, Navy, Marine C'..orps, Air Force, or Coast Guard, !letVing on active duty under a call 
or onler tba~ does not specifY a period ofJO days or fewer (or a dependent of such a member). 

WARNING: IT IS IMPORTANT TO FILL OUT THIS FORM ACCt;RATELY. KNOWINGLY MAKING A FALSE STATEMENT ON 
A CREDIT APPLICATION IS A CRIME. 

WAN AGREEMENT FORM #2 Loan #: 53649938 
Disbm&ement Date: 11/3/2011 
Payment Date: 11/15/2011 Loan#: 53649938 

(Integrity Advance, LLC) 300 Creek View Road Suite 102 NAME; 
Newark. DE 19711 Phone: (800) 505-6073 STATE: . 
In tbis Loan Agreement (heteinat\er, tbc "Loan Agreement") the words "vou", "your" and ''l" mean the borrower who has electronically 
signed it. The words "we", ;'us" and "our" mean Integrity Advance, UC"(''Lender"). a licensed lender ofpaydny loans regulated by the 
Delaware State Bank Commissioner. 

FEDERAL TRUTH IN LENDING DISCLOSURES 
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ANNUALPERCE~TAGE 
RATE 

FINANCE CHARGE Amount Financed Total of Payments 

The 1;ost of your credit as a yearly 
rate. 

The dollar amount the credit will The amount of credit provided to 
cost you. you or on your heha If. 
$120.00 $500.00 

The amount you will have paid 
after you 

have made all paymen1s as 
730o/o ~~;<i0u~~d. 

Security: You arc giving a security interest in the ACH Authorization. 

Prttpay111ent: If you pay off early, you will be entitled to a reftmd ofthe unearned portion of the finance charge. 

See the tenus of lbe Loan Agreement below for any additional information about nonpayment, default, and prepaymenl refunds. 

Itemization of Amount Financed: Amount given to you directly: $500.00. Amount paid on Loantt: 53649938 with us: $620.00. 

PAYMENT OPTIONS: You must llelect your payment option at l ea.'lt fhree (3) business dafll prior to your Payment Due Date by 
contacting us at (800) 505-6073. At that time, you may choose: 

(a) Ppyment jo full: You may pay the Total of Payments shown above, plus any accrued fees, to satisfy your loan in fuU. When you contact 
us and choose this option, we will debit Your Bank Account (defined below in. the ACH Authorization) forthe Total of Payments plus any 
aL'Cl'Ued fees, in accordance with the ACH Authori7.ation below; OR 

(b) Renewal: You may J"enew your loan (that is, exleud lhe Payment Due Date of your loan until your next Pay Date*) by authorizing us lo 
debit Your Bank Account for the amount of the Finance Charge, plus any accrued fees. If you choose this option, your new Payment Due 
Date will be your next Pay Date, and the rest of the tenns of the Loan Agreement will continue to apply. . 

• The tenn "Pay Date. • a.'l used in this Loan Agreement, refer.; to the next time following the Payment Due D-.tte, that you receive regular 
wages or salary ftom your employer. Because Renewals arc for at least fourteen (14) days, if you arc paid weekly, your Joan wilt not be 
Renewed until the next Pay Date that is at least fourteen days after the prior Payment Due Date. 

AUTO-RENEWAL: Ifyou fail to contact us to confirm your Payment Option at least three (3) business days prior to any Payment Due 
Date, or otherwise fail to pay the loan in full on any Pay Date. Lender may automatica1ty renew your loan as described under (b) above, 
and debit Your Bank Account on the Payment Due Date or thereafter for the Finance Charge and any accrued fees. Your new Payment Due 
Date will be your next Pay Date, and the rest oftbe terms of the Loan Agreement wiiJ continue to apply. You must contact us at least three 
(3) business days prior to your new Payment Due Date to confirm your payment option for the Renewal. If you fait to contact us. or 
otherwise fail to pay the loan in full on your new Payment Due Date, we may automatically renew the loan until your next Pay Date. After 
your initial loan payment, you may obtain up to four ( 4) Renewals. All terms of the Loan Agreement continue to apply to Renewals. All 
Rcncwab are subject to Lender'!~ a~mval. Under Delaware taw, if you qualify, we may allow yrtn to enter into up to four (4) Renewals, 
also known as a "refinancing~ or a' rollovcrft. The full outstanding balance shall be due upon completion of the term of all Renewals, 
unless you qualify for Auto-Workout, liS described below. 

AUTo-WORKOUT: Unless you contact us to confirm your option for Payment in Full prior to your Fourth Renewal Payment Due Date, 
your loan will automatically be placed into an Auto-Workout payment plan. Under the Auto-Workout payment plan, Your Bank Account 
wilt automatically be debited on your Pay Date for accrued finance charges plus a principal payment of $50.00, until all amounts owed 
hereunder are paid in full. This does not limit any of lender's other rights under the terms of the Loan Agreement. All Auto-Workout 
payment plans are subject to Lender's approval. 

Dl~'BURSEMENT: In order to complete your transaction with us, you must electronically sign the Loan Agreement by clicking the ~~ 
Agree" button at the end of the Loan Agreement, as well as all other "l Agn:c" buttons tbatappear within the Loan Agreement and related 
documents that appear below. We will then approve or deny your application and the Loan Agreement. If the Loan Agreement is approved, 
we will use commercially reasonable efforts to affect a credit entry by depositing the proceeds from the Loan Agreement into Your Bank 
Account on the Disbursement Date. Unavoidable delays as n resu It of bank holidays, the processing schedule of your individual bank, the 
untimely receipt of pay stubs, if such pay stubs are required, inadvertent processing errors, "acts of God", and/or "acts ofteJTor" may 
extend the time for the deposit You will have the option of rescinding the loan and this Loan Agreement in accordance with the 
il€a:RESCISS10N" provision listed below, which descn"bes. among other things. the time and manner within which notice of rescission 
must be given to be effective. Failure to give such notice as and when set oul in the "RESCISS10N" provision will be deemed to constitute 
acceptance by you ofthc delayed disbursement date. 

YOUR PROMJSE 1'0 PAY: You promise to pay us the Total of Payments according to the terms of our disclosures set forth below on the 
Payment Due Date and all other amount-; owed to us under the Loan Agreement You grant us a security interellt in your ACH 
Authorizatioo (defined below) in the amount of the Total of Payments which we may negotiate on the Payment Due Date or thereafter. All 
payments will be RE.J?licd first to interest and fees and then to ptincipal. Both the amount of interest charged and mtc thereof are set fonh 
resptl(;tively in the Fmance Charge and Annual Percentage Rate disclosures in the Loan Agreement. Pursuant to the ACH Authorization, 
you have directed us to initiate one or more ECheck/ACH (collectively ''ACH") automatic credit debit entries to Your Bank Account for 
the amounts owed to us under the Loan Agreement on the Payment Due Date or thereafter and for certain fees that may be assessed in the 
event of dishonor when presentment is made to your bank 011 your ACH Authori:mtion. 

CONSENT TO ELECTRONIC COMMUNICATIONS: The following terms and conditions govern electronic communications in 
connection with the Loan Agreement and the transaction evidenced hereby (the "Consent"). By electronically signing the Loan Agreement 
by clicking the ft 1 AGREE" button and entering your name below, you are confirming that you bave agreed to the terms and conditions of 
the Consent and that you have downloaded or printed a copy of this Consent for your records. You agree that: 

• Any disclosure, notice, record or other type of information that is provided to you in connection with your transaction with us, 
including but not limited to, the Lonn Agreement, this Consent, the Truth in Lending disclosures set forth above, change-in-term 
notices, fee and transaction information, statements, delayed disbursement letters, notices of adverse action, state mandated 
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brochures and disclosures, and transaction information (af.o::C<Jmrrnmicafioosit' ), may be sent to you electronically by posting 
tbe information at our web site, WW\o\•.IAdvanceCash.com, or by SCilding it to you by e-mail 

• We will not be obligated to provide any Communication to you in paper fonn unless you specific.ally request us to do so. 
• You may obtain a copy of any Commwtication by contacting us at 300 Creek View Road, Suite 102, Newark, DE 19711, or by 

calling us at (800) 505-6073. You also can withdraw your consent to ongoing electronic communications in the same manner, 
and ask that they be sent to you in paper or non-electronic form. lf you choose to receive Communications in paper or 
non-electronic form, we may elect tn tenninate the Loan Atp"Cemtmt and demand payment of the amount then due by the date nf 
your witluln~wal of co!lllent; or by the ~piratiun of any mimmum term mandated by law, whlc.:h~ver is later. 

• You agree to provide us witb your eummt e-mail address for notices at the addras or phone number indicated above. If your 
e-mail address changes, you must send us a notice of the new address by writing to us or sending us an e--mnil, using secure 
messaging, at least five (5) days before dte change. 

• In order to receive electronic communicalioos in connection with this tnlnsaction, you will need a working connection to the 
Internet. Your browser must support the Secure Sockets Layer ("SSL~) protocol. SSL provides a secure channel to send and 
receive data over the Internet. Micro:loft lntcmct Explorer 6 and above supports this feature. You will also need either a printer 
conncc;tcd to your computer to print disclosures/notices or sufficient bard drive space available 1:Q save the infonnation (e.g., 1 
megabyte or more). You must have your own Internet service provider. 

• You hereby provide us wtth your express consent to receive SMS messages finm us via any of the phone numbers provided to us. 
• We may amend (add to, delete or clumge) the terms of this Consent to electronic communication by providing you with advance 

notice in accordance with applicable law. 

By entering your name and today's date and clicking the "I Agree" button below, you are electronically signing this document and 
confirming tbat: ( 1) your system meets the requin:ments set forth above; (2) you aJPe to receive CommuoicatiOili electronicaHyi and (3) 
)'"OU are abk to access and print or store infortnaffon presented at this website. 

SECURITF: Pursuant to Comment 2(a)(25) of the Federal Reserve Board Of'ficial Staff Commentary to Regulation Z 226.2, we bave 
disclosed to you that our interest in the ACH Allfhorization is a security interest for Truth-in-Lending purposes oo.ty, bccaosc fcdcral and 
Delaware law do not clearly address whether our inteJCst in tbe ACH Authorization is a "security interest." 

RE.SCISSJOJV: You may rescind future payment obligatiOilS under the Loan Agreement, \\itbout cost or finance charges, no later than 5:00 
p.m. ~1crn time of the next bu~;im:$li day immooiately fulluwing the Disbursement Dllh: ("Rcscissiun Deadline"). To resdnd futun: 
~eot obligations on this loan, you must inform us in writing, by or before 1he Rescission Deadline, either by email to 
mfo@iadvancecash.com or by fax to (800)-581-8148, tbat you want to caaceJ the future payment obligations on tbis loan and that yau 
authorize os to effect a debit entry to Your Bank Account for the principal amount oftbe Loan Agreement In the eveot that we timely 
receive your written notice of rescission on or befure the Rescission Deadline but before the loan proceeds have been credited toY our 
Bank Account, we will not affect a debit entry to Your Bank Account and both ours and your obligations under the Loan Apeement will 
be rescinded. In tbe event that we timely receive your written notice of rescissio11 on or before the Rescission Deadline but after the loan 
proccals have been credited to Your Bank Account. we will affect a debit to Your Bank Account for the principal amount of the Loan 
Agreement. If we receive payment of the principal BJDO\Ult via the debit, O\U'S and your obligatiom under the Loan AfP'eement will be 
rescinded. If we do not receive payment of Ute principal amount via the debit, theo the Loan Agreement will remain m f\IU force and effect. 

ASSIGNMENT: This Agreemcmt may not "" assigned by yuu. We IIUIY a:~Sign or lnlnsfcr thiti Agreement IU1d uur related rigb!H and 
obligations without notice ro you and your consent is not required if we make such en assignnlent or transfer. 

DEFAULT: You will be in def.:mlt under this Agreement if you do not pay us what you owe us wheo due or your chosen payment method 
is stopped, denied or otherwise dishonored. 

REFtTSED INSTRUMENT CHARGE: If your payment method is stopped, denied or otherwise dishonored, then you agree to pay us a 
non-sufftcicnt ftmds (i€a:NSFi€) fcc of $25. 

GOVERNING LAW.· The laws of the State of Delaware will govern this Agreement. However, any dispute arising out of this Loan 
Agreement and any renewal thereof will be subject to the ARBITRA TlON PROVISION, which is governed by the Federal Arlritnttion 
Al.1. 

SPECIAL NOTICE: 

(1) THIS LOAN IS DESIGNED AS A SHORT-TERM CASH FLOW SOLUTION AND NOT DESIGNED AS A SOLtmON FOR 
LONGER TERM FINANCIAL PROBLEMS. 

(2) ADDITJONAL FEES MAY ACCRUE IF THE WAN IS REFINANCED OR "ROLLED OVER". 

(3) CREDIT COUNSELING SERVICES ARE AV AlLABLE TO CONSUMERS WHO ARE EXPERlENCJNO FINANCIAL 
PROBLEMS. 

BY ENTERING YOUR NAME ANDTODAY'S DATE AND CLICKING THE "I AGRE13" BUTION DELOW, YOU ARE 
ELECTRONICALLY SIGNING THE LOAN AGREEMENT AND AGREEING TO ALL TilE TERMS OF THE LOAN AGREEMENT. 
YOU ALSO ACKNOWLEDGE RECEIPT OF A FULLY COMPLETED COPY OF THE LOAN AGREEMENT AND 1HE SCHEDULE 
OFCHARGESANDFEESBELOW. 

SCHEDULE OF CHARGES AND FEES 

A PAYDAY LOAN IS NOT INTENDED TO MEET LONG-TERM FINANCIAL NEEDS 

According to the Commissionenl€1Ms Regulation 2203, S1..'Ction 1.0, Notification, every licensee shall furnish to every applicant a copy of 
the Itemized Schedule of Charges and Fees at the time when sucb application is made. As per the aforementioned L'ommissioncd€'fMs 
Regulation 2203, Section 1.0, Notification, please review the itemized schedule of charges and fees below to better underl!t8nd the charges 
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and fees associated with your loan. 

The APR, or Annual Percentage Rate, is the term for the effective interest rate that the borro\\o'Cf will pay on a loan to the lender in a 
standardized way. This is to show the total cost of credit to the consumer, expressed as an annual percentage of the amount of credit lent to 
the bolTOwer. While APR is intended to make it easier to compare lenders and loan options, it can seem complicated to those that are not 
aware of its implications. 

Tht:re is nu account :set up ftt: and, whm gcheduh:d payment; are madt:, there are no additi()nal f~ outside the principal amount borrowc:d 
and the interest that accumulates on the amount borrowed. When comparing interest rates among companies, please note that some 
companies may charge set up fees, app \ication fees, or other such charges while we do not charge for these services. 

OTHER FEES 

NSF FEE:$25.00 

VIP CUSTOMER fEES 

LOAN AMOUNT 
DAYS APR $100.00$150.00$200.00$250.00$300.00$350.00$400.00$450.00$500.00$550.00$600.00 S650.00$700.00 
23 380.87% $24.00 $36.00 $48,00 $60.00 $72.00 $84.00 $96.00 $108.00$120.00$132.00$144.00$156.00$168.00 
22 39KIK% $24.00 $36,00 $48.00 $60.00 $72.00 $84.00 $96.00 $101W0$120.00$132.00$144.0U$156.00$16!!.00 
21 417.14% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 $108.00!i120.00$132.00Sl44.00Sl~6.00$168.00 
20 438.00% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 $108.00$120.00$132.00$144.00$156.00$168.00 
19 461.05% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 $108.00~1120.00$132.00$144.00$156,00$168.00 
18 486.67% $2.4.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 $108.00$120.00SI32.00$144.00S!S6.00$168.00 
17 515.29% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 $108.00$120.00$132.00$144.00S156.00$168.00 
16 547.50% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 $108.00$120.00$132.00$144.00S156.00$168.00 
15 584.00% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 $108.00$120.00$132.00$144.00Sl.S6.00$168.00 
14 625.71% $24.00 $36,00 $48.00 $60.00 $72.00 $84.00 $96.00 $108.00$120.00$132.00$144.00S156.00$168.00 
13 673.85% $24.t10 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 $108.00~il20.00$132.00$144.00Sl56.00$168.00 
12 730.00% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 $108.00$120.00$132.00$144.00$!56.00$168.00 
ll 796.36% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 $108.00~1120.00$J32.00$144.00S156.00$l48.00 
10 1!76.00% $24.00 $36.00 $41Ul0 $60.1'10 $72.00 $84.00 $96.00 $10R.00$120.00$13200$144.00SI56.00$16R.OO 
9 973.33% $24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 Sl08.00$120.00$132.00$144.00SJ56.00$168.00 
8 1095.00%$24.00 $36.00 $48.00 $60.00 $72.00 $84.00 $96.00 $108.00$120.00$132.00$144.00$156.00$168.00 
STANQARQ LOAN FEES (NEW CUSIOMEBS ANQ NQN-VIP CUSTOMEBS> 

LOAN AMOUNT 
DAYS APR $100.00$150.00$200.00$250.00$300.00$350.00$400.00$450.00$500.00 
23 476.09% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00$120.00$135.00$150.00 
22 497.73% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00$120.00$135.00~1150.00 
21 521.43% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00$120.00$135.00~i150.00 
20 547.50% $30.00 $4.5.00 $60.00 $7~.00 $90.00 SIO~.OOSI20.00SI3S.00$150.00 
19 576.32% $30.00 $45.00 $60.00 $75.00 $90.00 $10S.00$120.00$135.00$l50.00 
J 8 608.33% $30.00 $45.00 $60.00 $75.00 $90.00 $105,00$120.00$135.00$150.00 
17 644.12% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00$120.00$13S.OO~i150.00 
16 61!4.31!% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00$120.00$135.00$150.00 
15 730.00% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00$120.00$135.00$150.00 
14 782.14% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00$120.00$135.00~1150.00 
13 842.31% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00$120.00$135.00$150.00 
12 912.50% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00$120.00$135.00$150.00 
li 995.45% $30.00 $45.00 $60.00 $75.00 $90.00 $105.00$120.00$135.00$150.00 
10 1095.00%$30.00 $45.00 $60.00 $75.00 $90.00 $105.00$120.00$135.00$150.00 
9 1216.67%$30.00 $45.00 $60.00 $75.00 $90.00 $105.00$120.00$135.00$150.00 
8 1368.75%$30.00 $45.00 $60.00 $75.00 $90.00 $105.00$120.00$135.00$150.00 
RIGHT TO CANCEL: YOU MAY CANCEL THIS WAN WITHOUT CO..~T OR FURTHER OBLIGATION TO US, IF YOU DO SO 
BY THE END OF BUSINESS ON THE BUSINESS DAY AFTER 111212011. To cancel, yoll may call us at (800) SOS-6073 to alert us 
of your intention to cancel. Alternatively, you may a print this page, complete the information in this box, sign and fax it to us at 
(R00)-5!!1-R141t If you follow these procedures but there are in11ufficient funds available in Your Bank Account to enable u..; to reverse the 
transfer ofl()an proct:~s at the tim~ we effe(.1 an ACH dt:bit entry of Your Bank Account, your cancellation will not bt: effectivt: and you 
will be required to pay the loan and our charges on the scheduled maturity date. 

Signature: (X). ___________ Date:-----------

ACH AUTHORIZATION (Integrity Advan~ LLC) FORM #2b Loan #: 53649938 
READ VERY CAREFULLY BEFORE INITIAI.ING OR SIGNING 

ACH AUTHORIZATION: You hereby voluntarily authorize us, and our successors and assigns, to initiate an ACH entry to Your Bank 
Account as described below: 

''YOUR BANK ACCOUNT" INFO: 
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Amount: $620.00 
Payment Due Date: 1 ]{15/2011 
This ACH Authorization is a part of and rellltcs to 1he Loan Agreement dated 11/2/2011 (the "Loan Agreement"). The words " yoo", •your'' 
and 'T' mean the borrower wbo has elcctronit'lllly signed it. The words "we", "us" and "our'' mean Integrity Advanoe, LLC ("Lender"), a 
IicCIIied lender of payday loans regulated by the Delaware State Bank Commissioner. You hereby voluntarily authorize us, and our 
successors and assigns. to initiate automatic credit and debit entries to Your Bank Account in accordance with the Loan Agreement. You 
agree that we will initiate a credit entry to Your Bank Account for the Amount Financed on or about tbe Disbursement Date. You agree 
that we may initiate a debit entry to Your Bank Account up to two additional times after our first presentation and re-initiate a debit entry 
for the same amount if the ACH is disltottoRd. 

You also authorize us to initiate an ACH debit entry to Your Bank Account: 

(H) for the Total ofPaymt:nts plus any accrued fees Oil the Payment Due Date, ur on any subst:quent Renewal Payment Due Date, if you 
contact us at least three (3) business days prior to such date and select Payment Option (a) in the Loan Agreement (Pay in fuU); 

(b) for the Finance Charge plus any acClUed fees on the Payment Due Date, or on any subsequent Renewal Payment Due Date, if you 
contact us atlea.-.t three (]) busine-.s days prior to such date and ~elect Payment Option (b) in the l.oan Agreement (RFNEWA L), or it' you 
fail to comact us to continn your payment option; 

(c) for the accruod tinant:e charges and fees, plus $50.00 on each Puy Date after the fourth (4th) Renewal Payment Due Date, until all 
amounts owed under the Loan Agreement are paid in full; and 

(d) for any accrued NSF Fees, subject to the Loan Agreement 

The: ACH Authorizations set forth in the Loan Agreement are to remain in full fom: and effect for this transaction until your indebtedness 
to us for the Total of Payments, plus any other cllarges or fees incurred and described in 1he Loan Agreement, is fully satisfied. You may 
only revoke the above authorizations by contacting us directly. If you revoke your authorization, you agree to provide us with another form 
of payment acceptable to us and you authorize us to prepare and submit one or more checks drawn on Your Bank Account so long as 
amounts are owed to us under the Loan Agreement 

You further authorize us to initiate two additional debit entries as neces~1ry to recoup the outstanding loan balance whenever au ACH 
transaction is retumed to us for any reason. You understand and agree that this ACH Authorization is provided for your convenience, and 
that you have authorized repayment of your loan by ACH debits voluntarily. You agm: that you may n:par your indebtedne5s tbrough 
other means, including by providing timely payment via casbie1'S check or money ordl7 directed to: Integnty Advance, 300 Creek View 
Road, Suite I 02, Newark, DE 1971 1 . 

You authorize us to verify all of the infonnarion that you have provided, including past and/or cummt information. You 'agree that the 
ACH Authorization berem is tar repayment of a single payment loan, or torsinsJe payment of finance charges tOr- Renewals, and tbat these 
entri~ shall not n.-cur at substantially regular intervals. If there is any missing or emmeou.-. informatioo in or with your loan application 
regarding your bank, bank routing and transit number, or M.'Count number, then you authorize us to verify and correct such infonnation. 

If your payment is returned to us by your financial institution due ·to insufficient funds or a closed account, you agree that we may recover 
court costs and reasonable attorney's fees incum:d by us. 

In addition, you also agree to the foUowing: 

1. I understand that you are licensed in the State ofDelawarc and QPerate your business within the State of Delaware. I undentand that I 
could have traveled to Delaware to apply for a loan at your office in Delaware but I have ch05en to apply for this loan via the internet, 
telephone and/or fax tor my own convenience. 

2. I understand that no binding contract between myself and you ~ill be formed until my application is received by yo1.1 in Delaware and is 
approved by your underwriting departlncnt, also located in Delaware. 

3. I acknowledge tbat I have received, read, understand, and agree to the Tnte!Wty Adyance Privac;y Poljcy. 

4. I understand that the Loan Agreement and any subsequent agreements between myself aDd you arc subject to De1a\\'8J"C law. that I agree 
to be bound by such law, and acknowledge that, in the event of a bona fide dispute between myself and you, that Delaware law shaD 
exclusively apply to such disputes, regardless of where any proceedings are held. 

5. J understand that submitting false information to induce you to grant me a loan (i.e., a false social security number, false identification, 
altered bank statements, etc.) constitutes fraud and may subject me to criminal penalties. I further acknowledge that yo11 have disclosed 
yow polk:y that you will report such instances of fraud to the appropriate law enforcement agencies. 

6. I understand if I prefer to pay all or part of the loan amount, I can call you at (800) 505-6073 at least three (3) business days before my 
payment is due. 

7. I understand and accept ifl default on m)' loan and l do not Co()perate with you on repaying my debt, including the Ofi$inalloan amount 
and all fees that may apply, you may subm•t my oame to a collectiOn agency and n;port the incident to a consumer reportmg agency 
databas~; such as Teletrack and/or Cl Verify. which may ncgativdy impact my ability to write <:becks and to receive loans or advances 
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from other companies. 

8. I understand and accept if my account is turned over to a third party collection agency and they are unable to collect the amount owed 
you, the collection agency will then pursue every action granted to them under the law, including but not limited to wage garnishment. 

ARBITRATION PROVISION 

FORMft.3 

(Integrity Advance, LLC) Loan #: 53649938 

BoiTUwer: PLEASE READ AND COMPLETE 
THE FOLLOWING: 
DEFAULT, GOVERNING LA. W, ASSIGMVENT AND EXECUTION. You will be in default if you do not pay us the amoun1S you owe 
us under the Loan Agreement. The Application, Loan Agl'eement, and ACH Authorization, will be govcntcd by the laws of the State of 
Delaware. This Arbitration Provision is governed by the Fedeml Arbitration Act, 9 U.S.C. Sections 1-16 ("FAA"). We may assign or 
transfer the Loan Agreement or any of our rights hereuuder. If the Loan Agreement is consummated, then you agree that the electronically 
signed Loan Agreement, ACH Authori7..ation, and Arbitrntion Provision we receive from you \\-ill be considered the original executed Loan 
Agreement, ACH Authorization. and Arbitration Provision, respectively, which are binding and enforceable as to both parties. 

WAIVER OF JURY TRIAL AND ARBITRATION PROVISION. Arbitration is a process in which persons with a dispute: (a) waive their 
rights to file a lawsuit and proceed in court and to have a jury trial to resolve their disputes; and (b) agree, instead, to submit their disputes 
to a neutral third person (an "arbitrator") fur a decision. Each party to the dispute has an opportunity to present some evidence to the 
arbitrator. Pre-arbitration discovery may be limited. Arhitratiun proceedings arc private and les.." furmal than court trials. The arbitrator 
will issue a final and binding decision resolving the dispute, which may be enforced as a court judgment. A court rarely overturns an 
arbitrator's decision. We have a policy of arbitrating all disputes with customers which cannot be resolved in a small claims tribunal 
including the scope and validity of this Arbitration Provision and any right you may have to participate in an aJleged class action. 

THEREFOJU~ YOU ACKNOWLEDGE AND A~"REE AS FOLLOWS: 

I. For purposes oftl1is Waiver of Jury Trial and Arbitration Pmvision, the words "dispute" and "disputes" are given d1e bmadest possible 
meaning and include, without limitation (a) all claims, disputes, or cootroversies arising from or relating directly or indirectly to the 
signing of this Arbitration Provision, the validity and scope of this Arbitration Provision and any claim or attempt to set aside this 
Arbitration Provision; (b) all tederal or state law claims, disputes or controversies, arising ftom or relating di.rel..'tly or indirectly to the Loan 
Agreement, the information you gave us before entering into the Loan Agreement, including the customer infonnation application, and/or 
any past agreement or agreements bew.-ecn you and us; (c) all counterclaims, cross-claims and third-party claims; (d) alt common law 
claims, based upon contract, tort, fraud, or other intentional torts; (c) all claims based upo11 a violation of any state or federal constitution, 
statute or regulation; (f) all claims asserted by us against you, including claims for money dama~cs to coUcct any sum we claim you owe 
us; (g) all claims asserted by you individually against us and/or any of our employees, agents, dtrectors, officers, shareholders, governors, 
managers, members, parent company or affiliated entities (hereinafter collectively referred to as "related third parties"), including claims 
for money damages and/or equitable or injunctive relief; (h) all claims asserted on your behalf by another person; (i) all claims asserted by 
you as a private attorney general, as a representative and member of a class of persons, or in any other representative capacity, against us 
and! or related third parties (hereinafter referred to as "Representative Claims"); and/or G) all claims arising from or relating directly or 
indirectly to the disclosure by us or related third parties of any non-pub I ic personal information about you. 

2. You acknowledge and agree that by entering into this Arbitration Provision: 
(a) YOU ARE GIVING UP YOUR RIGHT TO HAVE A TRIAL BY JURY TO RESOLVE ANY DISPUTE AUEGED AGAINST US 
OR RELATED THIRD PARTIES; 
(b) YOU ARE GIVING UP YOUR RIGHT TO HAVE A COURT, OTHER THAN A SMAU CLAIMS TRIBUNAL, RESOL JJ7? ANY 
DISPUTE ALLEGED AGAINST US OR RELATED THIRD PARTIES; tmd 
(c) YOU ARE GIVING UP YOUR RIGHT TO SERVE AS A REPRESENTATIVE, AS A PRIVATE ATTORNEY GENERAL, OR IN 
ANY OTHER REPRESENTATIVE CAPACITY, AND/OR 10 PARTICIPATE AS A MEMBER OF A CLASS OF CLAIMANTS, IN 
ANY LAWSUIT FILED AGAINST US AND/OR RELATED THIRD PARTIES. 

3. Except as provided in Par.tgraph 6 below, all disputes including any Representative Claims against us and/or related third parties shall be 
resolved by binding arbitration only on an individual basis with you. THEREFORE, THE ARBITRATOR SHAU NOT CONDUCT 
CLASS ARBITRATION; THAT IS, THE ARBITRATOR SHALL NOT ALLOW YOll TO SERVE AS A REPRESENTATIVT?:, A.~ A 
PRIVATE ATTORNEY GENERAL, OR IN ANY OTHER REPRESENTATIVE CAPACITY FOR OTHERS IN THEARBITRA TION. 

4. An:y .J?Ilrty too diSJ>utc, including related third JN~rties, may send the other party written notice by certified mail return receipt requested 
ofthe1r mtent to atbttrate and setting forth the subject of the dispute along \\1th the relief requested, even if a lawsuit has been filed. 
Regardless of who demands arbitration, you shall have the right to sele.ct any of the following arbitration organizations to administer the 
arbitration: the American Arbitration Association (1-800-778-7879) http://www.adr.org or JAMS (1-800-352-5267) 
bltp:i/www.jamsadr.com. Tbe parties may also agree to selct.1 an arbitrator who resides within your federal judicial district who is au 
attorney, retired judge, or arbitrator resistered and in good standing with an arbitration association, and arbitrate in accordance with such 
arbitratora€"Ms rules. The party receivmg notice of arbitration will respond in writing by certified mail return receipt requested within 
twenty (20) days. If you demand arbitration, you must inform us in your demand of the arbitration organization you have selected or 
whether you desire to select a local arbitrator. If related third pa11ies or we demand arbitration, you must notify us within twenty (20) days 
in writing by certified mail return. receipt requested of your decision to select an arbitration organization. If you fail to notify us, then we 
bavc the right to select an arbitration organization. The purties to such dispute will be governed by the rules and procedures of such 
arbitration ()rganization applicable to consumer disputes, to the extent those rules and procedures do not contradict the express tenns of this 
Arbitration Provision, including the limitations on the arbitrator below. You may obtam a copy of the rules and procedures by contacting 
the arbitration ocganization listed above. 
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5. Regardless of who demands arbitration, at your request we will pay, or reimburse you for, your portion of the arbitration expenses, 
including the tiling, administrative, hearing and arbitrator's fees ("Arbitration Fees"). Throughout the arbitrntion, each party shall bear his 
or her own attorneys' fees and expenses, 5UCh as witness and e1tpat witness fees. TilC arbitrator shall apply applicable s1JbstantiYe law 
consistent with the FAA, and applicable Dtutcs of limitation, and shall honor claims ofprivil~c recognized at law. The arbitration 
hearing wilt be conducted in the county of your residence. The arbitrator may decide, with or wtthout a hearing, any motion that is 
substantially similar to a motion to dismiss for failure to state a claim or a motion for summary judgment. In conducting the arbitmion 
pmc:ctding. the arbitrator shall not apply any federal or !\tate rules of ci\oiJ proocdorc or evidence. If allowed by !!tatute or arolicablc law, 
~ IU'bitraWr may awunlstatutory damages and/or sason1tble uttonw~· fc::c:li IUld cxperu;es. At the timely request of 11uy puny, the arbitrator 
shaU provide a written explanation for the awud. The arbitrator's award may be filed with alll' court having Jurisdiction. lf, after finding in 
your f'a.vor in any respect on the merits of your claim, the arbitrator issues you an award that IS greater than the vnlue of our last written 
settlement offer made before an arbi.trat<r was selected, then we will: (i) pay you the amount of the award or $7,500 ("the alteruative 
payment"), whichever is greater; and (ii) pay your attorney the amount of attorneys' fees, and reimburse any expenses (including expen 
witness fees and costs) that your attorney reasonably incurs for investigating, preparing, and pursuing your claim in arbitratioo ("tile 
~cy fees•) .. If we did not ~ake a wnUen offec to settle the dispute b~ore ~u arb~r was selected, you and your attorney ~ill be 
entitled to n:cc1VC the altcmaltvc payment and the attonlcy fees, rcspcctlvcly, 1f the arbitrator awards you any rcltcf on the mcnts. The 
arbitrator may make rulings and resolve disputes as to the payment and reimb~J~~ement of fees, expenses, and the alternative payment and 
the attorney fees at any rime during the proceeding and upon request from either party made within 14 days of the arbitrator's roling on the 
merits. The right to attorneys' fees and expenses discussed in the preceding sentenc.es supplements any right to attorneys' fees and expenses 
you may have under applicable law. Thus, if you would be entided to a larger amount under the applicable law, this provision does not 
preclude the arbitrator from awarding you that amount However, you mny not recover duplicative awards of attorneys' fees or costs. 
Although under some laws we may bove a right to an otward of attorneys' fees and expenses if we prevail, we agree that we will not se~k 
sucb an award. 

6. All parties. including related third parties, shall retain the right to seek adiudication in a small claims tribunal in the county of your 
rcsidco.ce far disputes within the scope of such tribunal's jurisdiction. Any dispute. which cannot be adjudicated within the jurisdiction of a 
small claimJ tribunal, shall be resolved by binding arbitration. Any appeal of a judgment from a smaU claims tribunal shall be resolved by 
binding arbitration. 

7. This Arbitration Provision is made plllS118Dt to a transacti.on involving interstate commen:e and shall be governed by tbe FAA. If a final 
~~~~11ble judgment of a coul1 having jurisdidiun over this transaction finds, for any ~un, that the FAA docs not a.ppty to thi!> 
transaction, then our agreement to arbitrate shall be governed by the arbitration law of the State of Delaware. 

8. This Arbitration Provision is binding upon and benefits you, your respective heirs, successors and assigns. This Arbitration Provision is 
binding upon and benefits us, ()ur successors and assigns, and related thrrd parties. This Arbitration Provision continues in full force and 
effect, even if your obligations have been paid or discharged through bankruptcy. This Arbitration Provision survives any cancellatioa. 
termination, amendment. expiration or perfonnanc:e of any transaction between you and us and conti•wes in full force and effect unless you 
and we otherwise agree in w-riting. If any of this Arbitration Provision is held invalid, the remainder shall remain in effect. 

9. OPT-OUT PROCb"SS. Yo\1 may choose to opt out of the Arbitration Provisi011, but fim1x by following tile process set-forth below. If 
ym1 do not wiAh to be subject to d1ill Arbitration Pmv15i<)Cl, then you mu~t notify U5 in writing within sixty (60) calendar days of the date of 
thi5Arbilnltion Provision 11t the following address: ~grity Adv1tnce, 300 Creek View Rl*l, Suite 102, Newark. DE 1971 I. Your writtt:n 
nodc:c must include your name, addreSs, account number or social security number, the date of this Arbitration Provision, and a statement 
that you wish to opt out of this Arbitration Provision. If you choose to opt out, thea yow choice wilt apply only to the Application, Loan 
Agreemeut, ACH Authorization, and Arbitration Provisioru> submitted by you in this tnmsaction. 

~ ~ yo11r IUlme and cliclclng th~ "llfgrM" biiUon below, y011 •re dectJWiictllly signing IBid agNMing to llll the tentts of the 
LoiUf A,rtlltllt8llt, the Arb/trillion Prot~i.sioll, lllfi tile ACH A11tltori1Jltltm (8€dtthe Loa ~11111eniJii€) and pro~Jtllng or conjlnnillg 
:lfHit' lhdrollic slgnatllrt! '"'all of the LIMn Doc•mems, tmtl ytJIIIIrt! ap1ti$1y ctJmenting 1o receil¥! SMS lti6Stlgu .1m- a Yo• "'ft'l!e 
tlf11t yt~•r M«:tronlc slgnlltlll'e hilS the f1111fo~'« 111fll effect of your physiCIIf siglltltan IUHl tll11t it binds you to lh~ LtHin D«~~atellls in 
the sa lilt! 11111nnu a physical signatnre wtt11/tl do so. lfy ekctroniCIIIIy sipillfl b.Jow, yo• 11&0 uclutowletlge thot oil oftlrt! Lotln 
DtiCIIIIMfm woe fill«/ in ~fore you did so t1ml yoa It ave rBll/, •nderstund, and11gru to 1111 of the tenns of the Loan DOCIIIIIDfl$, 
indMding tile provisiqn entitled "WAIVER OFJllRY TRIAL AND ARB/TRA TIQNPROVISJONn anti the Privuc,l' Poljcy ttnd Ctwered 
IJtJrTf!WeT 14~djictllion Stututent. You q~ee tlult ytJul' right to file suit agoilrst 116 for lillY claim or dispttll! regurdJng the Loan 
Dtlea~MIII$ or )'Our relotionship with us is llmitMI by the WAIVER OF JURY TRIAL AND ARBITRATION PROJ:'ISION. Y011 11/so 
1111W tllat till infol'llllllion you proPitkd w •• prkJr to or during the completion of th Lotl11 Docalllstil b compkt11 andiiCCIII'Id& You 
~ tllflt yoN on not a debtor utulo lllfY p~ngln btl11krup1cy 111Ul htn~tt 110 illtMtlon t6 jile 11 JMflfion for T«<ltlf•n•r lillY 
ch.,n oft"e Uniud Stotts Btmkrllptcy Cotk 

Prilflt!d N•~~te: 

SigiUIIIIN: (-'?'-----··-----·---- Dllt~: ___ ll/212011. __ _ 
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Appendix D 
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Dr. Manoj Hastak- List of Documents and Materials Considered 

The following lists the data, materials, and other information considered in 

connection with the forgoing expert report. 

• Notice of Charges Seeking Disgorgement, Other Equitable Relief, and Civil 
Money Penalties, In re Integrity Advance, LLC and James R. Carnes 
(proceeding# 2015-CFPB-0029) 

• Integrity Advance's and James Carnes' Response to the Bureau's Discretionary 
Notice and Opportunity to Respond and Advise (NORA) Process, Nov. 13, 2014 

• Integrity Advance Loan Application Forms (CFPBooo683-CFPBooo697) 
• Loan Application Forms, Loan #54148642 (CFPB033705-CFPB033711) 

(REDACTED) 
• Integrity Advance Loan Application Form (CFPBoo0796-CFPBooo798) 
• Narrative Responses to January 7, 2013 Civil Investigative Demand Issued to 

Integrity Advance, LLC (CFPB035835-CFPBo3585o) 
• Loan Application Forms, Loan #46340151 (CFPB002537-CFPBoo2553) 

(REDACTED) 
• Loan Application Forms, Loan #50484872 (CFPBoos6s8-CFPBoos674) 

(REDACTED) 
• Form # 1 Easy Application (CFPBo00574- CFPB000575) 
• Form #2 Loan Agreement- Faxless (CFPBooo640-CFPBooo645) 
• Form #2b Faxless ACH Authorization (CFPBoo0796- CFPB000798) 
• Better Business Bureau Complaints (CFPB036490-CFPB037833) 
• Completed Consumer Loan Applications (CFPBoo1696- CFPB001710, 

CFPBo02336- CFPB002350, CFPB002929- CFPB002943, CFPBoog184-
CFPBoog2oo,CFPBoo364s-CFPBoo3661,CFPBoo4308-CFPBoo4322, 
CFPB004343- CFPB004357, CFPB004371- CFPB004387, CFPB004371-
CFPB004387,CFPB004703-CFPB00471ACFPBoo4848-CFPBoo4862, 
CFPB005740-CFPBoos756,CFPBoo6401-CFPBoo641S,CFPBoo6490-
CFPBoo6506,CFPBoo6829-CFPBoo6845,CFPBo30698-CFPBogo70A 
CFPB033325-CFPB033331) 
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