ADVERTISING AND LICENSING
AGREEMENT

This Advertising and Licensing Agreement (the “Agreement”) is made this @day of
Detocrinac , 2009 by and between Compass Bank, an Alabama banking corporation
("Compass"), and Crimson Tide Sports Marketing, L.L.C. (“CTSM”},

AGREEMENT

Framt

For good and valuable consideration, the receipt and sufficiency of which are hereby
acknowledged, Compass and the CTSM agree as follows:

i Terin. THe e Tor 1hig Apreement will begin o the Tatestdatewilttcn “besidethe
signatures below and will continue for one (1) year. Elther party may terminate this
Agreement at any time with 30-days written notice to the other party. Either party may
terminate this Agreement without prior written notice upon a material breach of this
Agreement, This Agreement shall automatically renew for successive one-year terms as
stipulated in Exhibit C unless either party provides 30-day writlen notice of the inlent not
1o renew.

2. Obligations of CTSM. During the terma of this Agreement, CTSM shall arrange for
scheduled displays promoting Compass and its services and products at University of
Alabama liome athletic events, displays of banner advertisements promoting Compass
and its services and products on University of Alabama websites, and placements of
advertisements promoting Compass and its services and products on the Crimson Tide
Radio Network, as described in Exhibit A. All materials promoting Compass and its
products and services shall be supplied by Compass.

3 Use of University of Alabama Name, Logo, or Other Proprietary material. CTSM
hereby grants Corapass a perpetual, non-transferable, non-exclusive, royalty-free, world-
wide license to place the official University of Alabama name and official University of
Alabama marks, logos and other proprietary materiat listed in Exhibit B (referred 1o herein
as the “Licensed Material”) on Consumer and Small Business Compass Debit and Pre-paid
Card products, Compass Credit Card products, and Checks and Check accessories (cg
Checking cover) issued to Compass customers, and use the University of Alabama name
and Licensed Material in connection with the promotion of Compass and its products and
services. This license also includes the right to make, display, print and reproduce the
University of Alsbama name and Licensed Material in print and electronic media,
Notwithstanding a fermination of this Agreement, Compass is granted a continuing
license to use the official University of Alabama name and other Licensed Material on
Compass Check Cards, Credit Cards and Checks issued prior to such fermination. All
Licensed Material will be provided to Compass by CTSM and all designs of Licensed
Material places on Compass products or promotional materials shall be approved by
CTSM prior to production.
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4, Use of “Bama Banking,” CTSM hereby grants Compass a perpetual, non-transferable,
exclusive, royalty-free, world-wide license to use the phrase “Bama Banking” or similar
mark {we are doing trademark search for Bama Banking, if it is not available we want to
come up with another alternative that CTSM approves) to promote Compass banking
products featuring the official University of Alabama name, logos or marks licensed to
Compass under this Agreement. This license includes the right to make, display, print and
reproduce the words “Bama Banking” in print and electronic media.

a. Compensation to CTSM. Compass shall pay CTSM in accordance with the terms set
mﬂ”fUrth‘m‘ﬁnS“z&greemhrExhrbn—E%H —invoicesshati-bepaid-withinrthirey-(30)~

days of receipt of invoice by Compass, excepl in the event of a good faith dispute as to

the calculation of the invoice or the services provided. Compass shall promptly give

written notice to CTSM stating the details of any such dispute within thirty (30) days of

the date of invoice containing the disputed item or items. If Compass fails fo pay the
CTSM within 30 days, Compass shall attach 4 late penalty as stipulated in Exhibit C. .
All payments are exclusive of taxes

6. Representations and Warranties, CTSM warrants that it has the authority to grant the
licenses for the use of the official University of Alabama name and University of
Alabama Licensed Material and that Compass® use of the Licensed Material will not
infringe any other third party's rights, including intellectwal property rights. CTSM
warrants that it has the requisite power, approvals aad authority (including governmenial
aud regulatory approvals, and requisite approval from the University of Alabama, the
University of Alabama’s Licensing Departiment, The Collegiate Licensing Company, and
the NCAA) necessary to execute, deliver, and perform this agreement. CTSM further
represents, cavenants and warrants that the execution, delivery or performance of this
Agreement will not conflict with, violate or result in a breach of or deficit under any
agrecment, charter, bylaw, restriction, ordinance, rule, order, certificate, license,
regulation or decree of any court.

7. Indemnification. CTSM and Compass each will indemnify and hold harmless the other
parly, its directors, officers, agents, employees, affiliates, successors and assigns from
and against any and all liabilily, causes of action, claims and the reasonable and actual
costs incurred in connection therewith resulting from either (i) the material breach of this
Agreement by CTSM or Compass, (ii) the breach of any representation or warranty
contained herein, or (iii) the willful acts or omissions of CTSM or Compass, respectively
as the case may be. Fach party shall promptly notify the other party in the manner
provided herein upon learning of any claims or complaints that may reasonably result in
the indemnification by the other party.

8. Confidentiality. [Each party agrees not to disclose, directly or indirectly, any
confidential information provided to the other party pursuant to this Agreement, except as
performance under this Agreement requires or permits,

9. Non-exclugivity. This Agreement shall not be deemed to create an exclusive-dealing
relationship between the parties.
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10.

Notices. All notices and other communications to be provided under this Agreement shall
be in writing and shall be given to the applicable party at its address or telecopy number set
forth below or such other address or telecopy number as the party may later specify for that
purpose by notice to all other parties, Each communication shall be deemed given and

received:

(1} [If sent by telecopy, when the telecopy is transmitted to the party's telecopy
number and confirmation of complete receipt is received by that transmitting parly;

N 1 d 3.1+ 3
{2y heaxd-delivered; whendetivered;

(3)  If sent by a nationally recognized and reputable overnight mail delivery

_service, the business day after sending the communication; or

11.

@ If given by certified mail, return teceipt roquested, postage prepaid, five
business days after posted with the United States Postal Service.

If to Compass:

Compass Bank

Attention:

15 South 20th Street Ste._ 120 A,
Birmingham, Alabama 35203
Telecopy Number: 205-297-_ 119

With a copy to:

Compass Bank

General Counsel

15 South 20th Street
Birmingham, Alabana 35203
Telecopy Number; 205-297-3043

If o CTSM.:

Crimson Tide Sports Marketing,
Attention: Tom Brooks
Bryant-Denny Stadium- Gate One
920 Paul Bryant Drive
Tuscaloosa, AL 35487
Telecopy Number: (205) 348-9600

Miscellaneous.

(a) Modification. This Agreement may not be altered unless such alteration is contained
in a writing signed by all of the parties.
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(b)  Entirc Agreement. This Agreement constitutes the entire understanding and
agreement of the parties with respect to the subject matter hereof and supersedes all prior
agreements, writien or oral, between the parties.

(¢)  Goveming Laws. This Agreement shall be subject to and construed pursuant to the
laws of the State of Alabama without regard to its conflict of laws provisions,

(d)  Successors and Assignees. The rights and obligations under this Agreement are not
assignable or delegable by any party unless otherwise agreed to in writing by the other

et e AN Ny attenept At ANy Suchrassignent-or-defegationshatt-be-deemednubl-and-veit—————

References to the parties herein shall be deemed to include all successors and proper assigns
of each such party.

(e) Severré;biiirj.j I any term or condition of this Agreement is held by any governmental
agency or court of competent jurisdiction to be invalid or unenforceable, the balance of this
Agreement shall remain in effect.

(f) Headings. Section numbering, subdivisions, headings, and titles are for reference only
and shall not be construed to affect the meaning of the text of this Agreement.

(2) Signing Authority. Each individual signing below on behalf of a party represents and
warrants that he or she has the authority to sign this Agreement on behalf of that party.

Compass Bank | : Crimson Tide Sports Marketing, L1.C

By: ‘é\gsﬁ & W\’\/‘\\ By: /77@,_./L

Printed Name: Taoa R. Dockes " Printed Name: Te7 Preows
Its: Its; __

Phore mumber: D S~ - Phone number: 225 -~ B FE~ VLox
Date: 1.~ 10 - D% Date: Yo /o9
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Compass and CTSM Advertising and Licensing Agreement

Exhibit A

CTSM shall provide to Compass:

o 1) Reforenee-atiached-document: Contrast #LGH46204
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Compass and CTSM Advertising and Licensing Agreement

Exhibit B

Nares, Trademarks, and Lopos Licensed to Compass for use under the Agreement:

(to be provided to Compass by CTSM. All uses of Names, Trademarks, images and Logos
Licensed to Compass must be pre-approved by CTSM)

Below is an example of an Alabama trademark: Compass is not limited to just this trademark—
it 1s just an example.
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Compass and CTSM Advertising and Licensing Agreement
Exhibit C

TERMS and CONDITIONS:
The terms of the agreement shall be from 12/1/2009 through 12/31/2010, Neither party shall

————{mve Tights defmed- i thisagreenent aftercontract-expiration:

Payments terns:

" December 1, 2000 $ 150,000.00

This agreement shall automatically renew for successive one-year terms at a 4% increase in fees
vnless either party provides 30-day written notice of the intent not to renew. Late paymeni(s) are
subject to inlerest charges of 2% per month (24% APR).

As used here, sponsor includes any successor in interest thereto., This contract is non-cancelable.
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Marketing & Advertising Contract

on behalf of the University of Alabama Athletics

Todd Decker Advertiser: BBVA Compass Bank
BBEVA Compass Bank Start Date: 12/1/2009
15 South 20th Street End Date: 12/31/2010
Birmingham, AL 35233 Phone: (205) 297-2363

Contract #1LCLI46204

Crimson Tide Sponsorship includes the following inventory:

e Gy Ty to U e officiat-logosimarks-and-images of the- University-ofAlabarmer inconjunction with 22016
pre-approved consumer debit/ eredit card promotion. All designs and gollaterat material must be approved by
Crimson Tide Sports Marketing prior to production, Crimson Tide Sports Marketing agnees (0 provide all
logos/marks and images for use in 1his promotion,

»  Two (2) :30 sceend Network commercials in the 2010 National Championship preview show with Nick Saban

o Twa (2) :30 second Network radio commercials in the 2010 National Championship game broadesst

e One{l):30 sccond Network feature Ju the 2010 National Championship game broadeast

»  One (1) 30 second Netwark radio commmerciel In all remaining 2009-10 bugketball game broadensts

»  Two {2)2010 National Championship game tickets

«  LRight {8) 2010 football season tickets and eight (8) 2609-10 baskatball season tickets

¢ Two (2) 2010 football season parking passes and two {2) 2008-10 basketball season perking passes

+  Twenty (20) game tickets and twenty (20) pre-hospitality passes for the Crimson Tide Corperate Village to be
used for one (1) game during the 2010 footbal: season. Footbsll game will be mutually agreed upon bused upon

availabitity.

».  Opportunity to conduet pre-game displays at the following home events: Two {2) 2609-10 Men's Basielball
pames, one (1) 2010 Gymnastics meet, two (2) Basebali & Softbali games, 2010 A-Dey Game, 2010 Football Fan
Photo Day, and two (2) 2010 home football games {dates to be determined).

o Presenting Sponsorship of the 2010 Alabama A-Day Spring Game which includes the followlng inventory: four
{4) :30 second Network commereials during the game broadeast, three (3} minutes of LED signage during the A-
Game Gatne, three {3) public address announcements during the A-Day Game including video board logo display,
two (2) on-field temporary banners to be hung during the A-day Game, four (4) VIP suite tickets in the Crimson
Tide Sports Markeling box, loge on the front cover of the A-Day gatne program, one (1) full page color &d in the
A-Day game program, public moentions in all pre-game media relenses

¢ Six (6) months of banner advertisement on rolitide.corn, the official website of University of Alabama Athlelics,
starting 1/1/10.

*  Opportunity to conduct three (3) e-mail blasts to the Crimson Tide fanbase

«  One (1) balf inning LED display on the baseball and softbali scorebosrds during each 2030 home game

Crimson Tide Sports Marketing Maiiing Address Defivery Address:
December 1¢, 2008 Bryant Denny Stadium 920 Paul W, Bryant Drive
Page 1 . Box 870339 Bryanl Denny Stadium

Tuscaloosa, AL 36487 North End Zone, Gale 1

Phone: 205.348.9600, Fax: 205.348,8601 Tuscaloosa, AL 35487



Marketing & Advertising Contract

on behalf of the University of Alabama Athletics

Investment; $150,000.00 net

TERMS and CONBITIONS;

The terms of the agresment shall be from 12/1/2009 through 124172010, Neither party shall have rights defined in this agreement after contract
expiration.

December 1, 2008 % £50,000.00

Late puyment(s) arc subjcet 1o iferest charges of 2% per month (24% AFR),

As used here, sponsor incTudes any sugecssor in interest thereto. This contract is non-cancelable and agreemint is goveried by the laws of the state
of Migsouri.

ACCEPTED and AGREED:
BBVA COMPASS BANK CRIMSON TIDE SPORTS MARKEYING, L. L.C.
—
By g@%& m M\ By, @“
N Tom Brooks
Agcount Exeotttive
P

Date: ‘; _\D"‘ Oox Date: //n,/o-1
Crimson Tide Sports Marketing Mailing Address Defivery Address:
Dacember 15, 2009 Bryant Denny Stadium 920 Paul W, Bryant Briva
Page 2 Box 870339 Bryant Denny Stacium

Tuscaloosa, AL 35487 Nosth Bl Zone, Gate 1
Phone: 205.348.8600, Fax: 205.348.8601 Tuscalonaa, Al 35487
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Warketing & Sp@nsarship Contract

Spansor: BBV A Compass Bank
Start Date: #172011

End Date: 12/31/2011

233 Plioue: {20383 2972363

Todd Drecker
BEVA. tumwxs Bank

l’i SOllih:‘,M S{Ii,\‘,[

Crimyon Tide spousorship at the University of Alabuma avliletic verues and/or events
includes the following annual inventory:
¢ Oppariunity to.conduct one (1) 207 x 207 Pre-Game Corporate Display for three (3) select hore

garnes during the 2011 Alabama foothall season. The pre-game display space will be reserved adiacer
(0 Bryanl-Donny Stadium or The Quad in a kightrafiic localion. |

«  Thirty (310 Alabama ve. Arkansas football game tickets and thirty (307 hospitality passes in the
Crimsen Tide Corporate Village, The Alabama- Arkansas game is schedaled for Saturday, Scptember

q‘;ln
INVESTMENT: 5 37,500.00 nat

TERMS and CONDITIONS:

The term of tlie agreement shall be from 78/2011 through 1263172018, Neither party shall bave tighis defined in this sgrecment
after contract expiratian,

Payraent terns;
Sepreber 1, 2001 - $ 1B.750.00 Qerober |, 20101 $18.730.00

Please make checks pavable to Crimsen Tide Spnrti Marketing, LLC. Late paymeni(s) are subjsel 1 dnterest charges of 2% por
month {2450 APR) or highest rase aitowed by faw. As used bere, sponsor ineludes any successor in interest theréto, This contrace
is non-caocelalde, assignabte only by Crimson Tide Sports Marketing, LLC but net sponsor withont Crimeon Tide Sports
Marketing, LLO™s consenl and is governed by the laws of e state of Missonri.

ACCEPTED and AGREED:

BRVA COMPASY BAXE CRIMSON TIDE ,'SPOHTS MARKETING, L1
T )

By ~o By /"”“""’A'"
\l Tem Brooks

Account Executive

Date: _.._____\ J:S\ﬂ \\ | Drste: ‘;‘2"5///

Crimsan Fide Sports Marketing, LLC  Msiling Address T Delivery Addrese:
Janaary 24, 203 Biyani Denny Stadium 420 Paul W, Bryant Drive
Fage 1 . DBox 870339 ‘ Bryant Denwvy Stadium

{revized Sept. 2008) Tuscaloosa, Al 35487 Morh End Zane, Gata 1
_ Rrorer 205.348.9800, Fax 205.348.9601 Tusealoosa, AL 35487



