
AMENDED AND RESTATED
AFFINITY AGREEMENT

This Amended and Restated Agreement is entered into as of this 3 1 st day of August, 1994 (the

"Effective Date") by and between MBNA AMERICA BANK, N.A., a national banking

association having its principal place of business in Newark, Delaware ("MBNA America"), and

TOWSON STATE UNIVERSITY ALUMNI ASSOCIATION, having its principal place of

business in Towson, Maryland ("TSU ALUMNI").

WHEREAS, TSU ALUMNI and MBNA America, individually and in its capacity as

assignee of any and all of Trans National's rights under the Agreement, are parties to an affinity

agreement, as the same may have been amended (the "Original Agreement"), wherein MBNA
America provides certain financial services to certain persons included in certain lists provided to

MBNA America by or on behalf of TSU ALUMNI; and

WHEREAS, TSU ALUMNI and MBNA America mutually desire to amend and restate

the Original Agreement;

NOW, THEREFORE, in consideration of the mutual covenants and agreements contained

herein, TSU ALUMNI and MBNA America agree as follows:

I . DEFINITIONS

When used in this Agreement,

(a) "Agreement" means this agreement and Schedules A and B.

(b) "Credit Card Account" means a credit card account opened by a Member in response to

marketing efforts made pursuant to the Program.

(c) "Customer" means any Member who is a participant in the Program.

(d) "Financial Service Products" means credit card programs, charge card programs, debit

card programs, installment loan programs, revolving loan programs, travel and entertainment

card programs, deposit programs, long distance calling card programs and other related financial

service programs.

(e) "Mailing Lists" means updated and current lists, magnetic tapes (in a format designated

by MBNA America) and/or labels containing names, postal addresses and, when available,

telephone numbers of Members segmented by zip codes or reasonably selected membership
characteristics.

(f) "Member" means a member of TSU ALUMNI and/or other potential participants
mutually agreed to by TSU ALUMNI and MBNA America.

(g) "Program" means those programs and services of the Financial Service Products MBNA

America agrees to offer pursuant to this Agreement to the Members from time to time.



(h) "Royalties" means the compensation set forth in Schedule B.

(i) "Trademarks" means any logo, service mark, trade dress, trade name, or trademark used

or acquired by TSU ALUMNI during the term of this Agreement.

2. RIGHTS AND RESPONSIBILITIES OF TSU ALUMNI

(a) TSU ALUMNI agrees that during the term of this Agreement: (i) it will endorse the

Program exclusively and will not sponsor, advertise, aid, develop or solicit any Financial Service

Products of any organization other than MBNA America; (ii) it will not license or allow others

to license the Trademarks in relation to or for promoting any Financial Services Products of any

entity other than MBNA America; and it will not sell, rent or otherwise make available or allow

others to sell, rent or otherwise make available any of its mailing lists or information about any

current or potential Members in relation to or for promoting any Financial Service Products of

any entity other than MBNA America; and (iii) no TSU ALUMNI publication shall carry
advertisements for any Financial Service Products of any entity other than MBNA America.

(b) TSU ALUMNI agrees to provide MBNA America with such information and assistance

as may be reasonably requested by MBNA America in connection with the Program.

(c) TSU ALUMNI authorizes MBNA America to solicit its Members by mail, direct

promotion, advertisements and/or telephone for participation in the Program.

(d) TSU ALUMNI shall have the right of prior approval of all Program advertising and

solicitation materials to be used by MBNA America, which contain TSU ALUMNI's Trademark;

such approval shall not be unreasonably withheld or delayed.

(e) Upon the request of MBNA America, TSU ALUMNI shall provide MBNA America with

Mailing Lists free of any charge. Such Mailing Lists shall contain at least ten thousand seven

hundred sixty seven (10,767) names with corresponding postal addresses and, when available,

telephone numbers.

(f) TSU ALUMNI shall only provide information to or otherwise communicate with

Members or potential Members about the Program with MBNA Amcrica s prior written
approval, except for current advertising and solicitation materials provided by MBNA America
to TSU ALUMNI.

(g) TSU ALUMNI hereby grants MBNA America and its affiliates a limited, exclusive

license to use the Trademarks solely in conjunction with the Program, including the promotion

thereof. This license shall be transferred upon permitted assignment of this Agreement. This

license shall remain in effect for the duration of this Agreement and shall apply to the
Trademarks, notwithstanding the transfer of such Trademarks by operation of law or otherwise to

any permitted successor, corporation, organization or individual. Nothing stated in this
Agreement prohibits TSU ALUMNI from granting to other persons a license to use the

Trademarks in conjunction with the providing of any other service or product, except for any

Financial Service Products.
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(h) TSU ALUMNI shall provide MBNA America with a subscription without charge to any
and all TSU ALUMNI publications.

3. RIGHTS AND RESPONSIBILITIES OF MBNA AMERICA

(a) MBNA America shall design, develop and administer the Program for the Members.

(b) MBNA America shall design all advertising, solicitation and promotional materials with

regard to the Program. MBNA America reserves the right of prior written approval of all
advertising and solicitation materials concerning or related to the Program, which may be

developed by or on behalf of TSU ALUMNI.

(c) MBNA America shall bear all costs of producing and mailing materials for the Program.

(d) MBNA America shall make all credit decisions and shall bear all credit risks with respect
to each Customer's account(s) independently of TSU ALUMNI.

(e) MBNA America shall use the Mailing Lists provided pursuant to this Agreement
consistent with this Agreement and shall not permit those entities handling these Mailing Lists to
use them for any other purpose. MBNA America shall have the sole right to designate Members

on these Mailing Lists to whom promotional material will not be sent. These Mailing Lists are

and shall remain the sole property of TSU ALUMNI. However, MBNA America may maintain

separately all information which it obtains as a result of an account relationship or an application
for an account relationship. This information becomes a part of MBNA America!s own files and

MBNA America shall be entitled to use this information for any purpose. MBNA America will
not use this separate information in a manner that would imply an endorsement by TSU
ALUMNI.

(f) MBNA may use Kessler Financial Services, Limited Partnership to assist in fulfilling its
obligations under this Agreement.

4. REPRESENTATIONS AND WARRANTIES

(a) TSU ALUMNI and MBNA America each represent and warrant to the other that as of the

Effective Date and throughout the term of this Agreement:

(i) It is duly organized, validly existing and in good standing.

(ii) It has all necessary power and authority to execute and deliver this Agreement and

to perform its obligations under this Agreement.

(iii) This Agreement constitutes a legal, valid and binding obligation of such party,

enforceable against such party in accordance with its terms, except as such enforceability may be

limited by bankruptcy, insolvency, receivership, reorganization or other similar laws affecting
the enforcement of creditors' rights generally and by general principles of equity.
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(iv) No consent, approval or authorization from any third party is required in
connection with the execution, delivery and performance of this Agreement, except such as have

been obtained and are in full force and effect.

(v) The execution, delivery and performance of this Agreement by such party will not

constitute a violation of any law, rule, regulation, court order or ruling applicable to such party.

(b) TSU ALUMNI represents and warrants to MBNA America as of the date hereof and

throughout the term of this Agreement that it has the right and power to license the Trademarks
to MBNA America for use as contemplated by this Agreement.

5. ROYALTIES

During the term of this Agreement, MBNA America shall pay Royalties to TSU ALUMNI.
Except as otherwise provided in Schedule B, payment of Royalties then due shall be made

approximately forty-five (45) days after the end of each calendar quarter.

6. CROSS INDEMNIFICATION

TSU ALUMNI and MBNA America each will indemnify and hold harmless the other party, its

directors, officers, agents, employees, affiliates, successors and assigns (the "Indemnitees") from

and against any and all liability, causes of action, claims, and the reasonable and actual costs

incurred in connection therewith ("Losses"), resulting from the material breach of this Agreement
by TSU ALUMNI or MBNA America, respectively as the case may be, or its directors, officers

or employees. TSU ALUMNI will indemnify and hold harmless MBNA America and its

Indemnitees from and against any and all Losses arising from the Trademark license granted
herein or from MBNA America s use of the Trademarks in reliance thereon. Each party shall

promptly notify the other party in the manner provided herein upon learning of any claims or

complaints that may reasonably result in the indemnification by the other party.

7. PROGRAM ADJUSTMENTS

A summary of the current features of the Program are set forth in Schedule A. MBNA America
reserves the right to make periodic adjustments to the Program and its terms and features.
MBNA America shall implement such adjustments in accordance with Delaware and applicable
federal law. Such law currently requires that if an adjustment increases the fees or finance
charges, MBNA America will give each Customer the opportunity to reject the change and pay

the existing balance under the prior terms.

8. CONFIDENTIALITY OF AGREEMENT

The terms of this Agreement, any proposal, financial information and proprietary information
provided by or on behalf of one party to the other party prior to, contemporaneously with, or
subsequent to, the execution of this Agreement are confidential as of the date of disclosure. Such

information will not be disclosed by such other party to any other person or entity, except as

permitted under this Agreement or as mutually agreed in writing. MBNA America and TSU

ALUMNI shall be permitted to disclose such terms (i) to their accountants, legal, financial and
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marketing advisors, and employees as necessary for the performancetieir respective duties,
provided that said persons agree to treat the information as confidential in the above described
manner and (ii) as required by law or by any governmental regulatory authority.

9. TERM OF AGREEMENT

The Original Agreement shall have no further force and effect as of the Effective Date. The
initial term of this Agreement will begin on die Effective Date and end on August 31, 1999. This
Agreement will automatically extend at the end of the initial term or any renewal term for
successive two-year periods. After the initial term either party may terminate this Agreement
without cause by providing notice to the other party, as provided herein.

10. STATE LAW GOVERNING AGREEMEN

This Agreement shall be governed by and subject to the laws of the State of Delaware (without
regard to its conflicts of law principles) and shall be deemed for all purposes to be made and
fully performed in Delaware.

11. TERMINATION

(a) In the event of any material breach of this Agreement by MBNA America or TSU
ALUMNI, the other party may terminate this Agreement by giving notice, as provided herein, to
the breaching party. This notice shall (i) describe the material breach; and (ii) state the party's
intention to terminate this Agreement. If the breaching party does not cure or substantially cure
such breach within sixty (60) days after receipt of notice, as provided herein (the "Cure Period"),
then this Agreement shall terminate sixty (60) days after the Cure Period.

(b) If either MBNA America or TSU ALUMNI becomes insolvent in that its liabilities
exceed its assets, or is adjudicated insolvent, or takes advantage of or is subject to any insolvency
proceeding, or makes an assignment for the benefit of creditors or is subject to receivership,
conservatorship or liquidation then the other party may immediately terminate this Agreement.

(c) Upon termination of this Agreement, MBNA America shall, in a manner consistent with
Section 11 (d) of this Agreement, cease to use the Trademarks. MBNA America agrees that upon
such termination it will not claim any right, title, or interest in or to the Trademarks or to the
Mailing Lists provided pursuant to this Agreement. However, MBNA America may conclude all
solicitation that is required by law.

(d) MBNA America shall have the right to prior review and approval of any notice in
connection with, relating or referring to the termination of this Agreement communicated by
TSU ALUMNI to the Members. Upon termination of this Agreement, TSU ALUMNI shall not
attempt to cause the removal of TSU ALUMNI's identification or Trademarks from any person's
credit devices, checks or records of any Customer existing as of the effective date of termination
of this Agreement.
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1 . - MISCELLANEOUS

(a) This Agreement cannot be amended except by written agreement signed by the
authorized agents of both parties hereto.

(b) The obligations in Sections 6, 8, 11 (c), and I I (d) shall survive any termination of this
Agreement.

(c) The failure of any party to exercise any rights under this Agreement shall not be deemed
a waiver of such right or any other rights.

(d) The section captions are inserted only for convenience and are in no way to be construed
as part of this Agreement.

(e) If any part of this Agreement shall for any reason be found or held invalid or
unenforceable by any court or governmental agency of competent jurisdiction, such invalidity or
unenforceability shall not affect the remainder of this Agreement which shall survive and be
construed as if such invalid or unenforceable part had not been contained herein.

(f) All notices relating to this Agreement shall be in writing and shall be deemed received (i)
upon receipt by hand delivery, facsimile or overnight courier, or (ii) three (3) business days after
mailing by registered or certified mail, postage prepaid, return receipt requested. All notices
shall be addressed as follows:

(i) If to TSU ALUMNI:

TOWSON STATE UNIVERSITY ALUMNI ASSOCIATION
7800 York Road, Alumni Services Office
Towson, Maryland 21204

ATTENTION: Barbara Quinn
Director of Alumni

(ii) If to MBNA America:

MBNA AMERICA BANK, N. A.
400 Christiana Road
Newark, Delaware 19713

ATTENTION: Mr. Terrance R. Flynn
Senior Executive Vice President

6
L \W0RD\SALES\GENER1CSU&R-TN.AGM



0
Any party may change the aqdess to which communications are to be sent by giving notice, as
provided herein, of such change of address. If TSU ALUMNI is providing MBNA America with
notice pursuant to Section 9 herein, TSU ALUMNI must provide notice at least twelve (12)
months before the effective date contained in such notice.

(g) This Agreement contains the entire agreement of the parties with respect to the matters
covered herein and supersedes all prior promises and agreements, written or oral, with respect to
the matters covered herein, including, without limitation, the Original Agreement. Without the
prior written consent of MBNA America, which shall not be unreasonably withheld, TSU
ALUMNI may not assign any of its rights or obligations under or arising from this Agreement.
MBNA America may assign any of its rights or obligations under this Agreement to any other
person without the prior written consent of TSU ALUMNI. MBNA America may utilize the
services of any third party in fulfilling its obligations under this Agreement.

(h) MBNA America and TSU ALUMNI are not agents, representatives or employees of each
other and neither party shall have the power to obligate or bind the other in any manner except as
otherwise expressly provided by this Agreement.

(i) Nothing expressed or implied in this Agreement is intended or shall be construed to
confer upon or give any person other than TSU ALUMNI and MBNA America, their successors
and assigns, any rights or remedies under or by reason of this Agreement.

0) TSU ALUMNI recognizes and agrees that MBNA America's goodwill and reputation in
the marketplace are valuable and intangible assets; therefore, TSU ALUMNI agrees that it shall
not conduct itself or engage in any activity in a manner which may adversely affect these assets.
In the event MBNA America determines that TSU ALUMNI does not so conduct itself, MBNA
America may terminate this Agreement, effective immediately.

(k) Neither party shall be in breach hereunder by reason of its delay in the performance of or
failure to perform any of its obligations herein if such delay or failure is caused by strikes, acts of
God or the public enemy, riots, incendiaries, interference by civil or military authorities,
compliance with governmental laws, rules, regulations, delays in transit or delivery, or any fault
beyond its reasonable control or without its fault or negligence.

(1) This Agreement may be executed in two or more counterparts, each of which shall be
deemed an original, but all of which together shall constitute one and the same instrument.
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IN WITNESS WHERE each of the parties, by its representative, has executed this
Agreement as of the Effective Date.

TOWSON STATE UNIVERSITY MBNA AMERICA BANK. N.A.
ALUMNI ASSOCIATION

By: By:

Name: A L M1 I a Name
M'1AA tie:

Title: 4 A e e
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SCHEDULE

TERMS AND FEATURES

Subject to (i) MBNA America's right to vary the Program and its terms and features, and (ii) the
applicable agreement entered into between MBNA America and each Customer:

A. CREDIT CARD ACCOUNTS

I . There is NO annual fee for the first year.

2. The annual fee when applied is: $40.00 (Forty Dollars) per Gold Credit
Card Account.

$20.00 (Twenty Dollars) per Preferred
Credit Card Account.

3. The current annual percentage rate for Alumni Members will be a fixed rate of
16.9%, or a variable rate of prime plus 8.9%. For variable rate accounts, there
may be an additional margin applied on account of the Customer's delinquency.

4. The current annual percentage rate for Student Members will be a fixed rate of
17.9%, or a variable rate of prime plus 10.9%. For variable rate accounts, there
may be an additional margin applied on account of the Customer's delinquency.

5. Customers may be offered opportunities to select credit insurance as a benefit
under the Program.

B. GOLD RESERVE ACCOUNTS

"Gold Reserve Account" means a GoldReserveg (as such service mark may be changed by
MBNA America, in its sole discretion, from time to time) revolving loan account opened by a
Member in response to marketing efforts made pursuant to the Program.

I . There is NO annual fee for the first six months.

2. The annual fee for the second six (6) months, when applied, is $7.50.

3. Thereafter the annual fee, when applied, is $15.00.

4. The current annual percentage rate is 16.9%.
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C. GOLD OPTI AC11UNTS

"Gold Option Account" means a GoldOptionsm (as such service mark may be changed by MBNA
America, in its sole discretion, from time to time) revolving loan account opened by a Member in
response to marketing efforts made pursuant to the Program.

I . There is NO annual fee.

2. The current annual percentage rate is 15.9%.
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SCHEDULE B

ROYALTY ARRANGEMENT

During the term of this Agreement, MBNA America will pay TSU ALUMNI a Royalty
calculated as follows, for those accounts with active charging privileges. All Royalty payments
due hereunder are subject to adjustment by MBNA America for any prior overpayment of
Royalties by MBNA America:

A. CREDIT CARD ACCOUNTS

I . $ 1.00 (one dollar) for each new Credit Card Account opened which remains open
for at least ninety (90) consecutive days.

2. $3.00 (three dollars) for each Preferred Credit Card Account for which the annual
fee is paid by the Customer, other than the annual fee assessed upon the opening
of the Credit Card Account.

3. $5.00 (five dollars) for each Gold Credit Card Account renewed by an Alumni
Member for which the annual fee is paid by the Customer, other than the annual
fee assessed upon the opening of the Credit Card Account.

3. $0.25 (twenty five cents) for each retail purchase transaction made by an Alumni
Customer using a Credit Card Account (excluding those transactions that relate to
refunds, returns and unauthorized transactions).

4. $0.15 (fifteen cents) for each retail purchase transaction made by a Student
Customer using a Credit Card Account (excluding those transactions that relate to
refarids, returns and unauthorized transactions).

5. 2% (two percent) of phone transaction dollar volume (excluding phone
transactions that relate to refunds and unauthorized calls) made through the long
distance calling card service and residential phone service benefits by Customers
who have a Credit Card Account. NOTE: Phone transactions will not qualify for
any other transaction-based royalty.

B. GOLD RESERVE REVOLVING LOAN ACCOUNTS

I . $0.50 (fifty cents) for each Gold Reserve Account opened, which remains open
for at least ninety (90) consecutive days.

2. 0.25% (twenty-five one-hundredths of one percent) of the average of all month-
end outstanding balances (excluding transactions that relate to credits and
unauthorized transactions) in the calendar year for each Gold Reserve Account.
This Royalty will be paid within sixty (60) days of the calendar year end.
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3. $2.00 (two dollars) for each applicable twelve (12) month period that a Customer
pays the annual fee on a Gold Reserve Account.

C. GOLD OPTION REVOLVING LOAN ACCOUNTS

I . $0.50 (fifty cents) for each Gold Option Account opened, which remains open for
at least ninety (90) consecutive days.

2. 0.25% (twenty-five one-hundredths of one percent) of the average of all month-
end outstanding balances (excluding transactions that relate to credits and
unauthorized transactions) in the calendar year for each Gold Option Account.
This Royalty will be paid within sixty (60) days of the calendar year end.

3. $2.00 (two dollars) for each applicable twelve (12) month period that each
Gold Option Account remains open.

D. DEPOSIT ACCOUNTS

"CD Deposits" means those deposits in the certificate of deposit accounts opened by Members in
response to marketing efforts made pursuant to the Program.

"MMDA Deposits" means those deposits in the money market deposit accounts opened by
Members in response to marketing efforts made pursuant to the Program.

I . 0. 10% (ten one-hundredths of one percent) on an annualized basis, computed
monthly (periodic rate of 0.0083330%) of the average MMDA Deposits.

2. 0.05% (five one-hundredths of one percent) on an annualized basis, computed
monthly (periodic rate of 0.004167%) of the average CD Deposits.
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ADDENDUM

THIS ADDENDUM (the "Addendum") is entered into as of the day of 1995, by and between
TOWSON STATE UNIVERSITY ALUMNI ASSOCIATION ("TSUAA") and MBNA AMMEA BANK, N.A. ("MBNA
America"), for themselves and their respective successors and assigns.

WHEREAS, TSUAA and MBNA America, individually and in its capacity as assigDee of any and all of Trans National's
rights under the Agreement, are parties to an affinity agreement, as the same may have been amended (the "Agreernent"),
wherein MBNA America provides certain financial services to certain persons included in certain lists provided to MBNA
America by or on behalf of TSUAA; and

WHEREAS, TSUAA and MBNA America mutually desire to amend the Agreement to modify the renewal compensation
language;

NOW, THEREFORE, in consideration of the mutual covenants and agreements contained herein, TSUAA and MBNA
America agree as follows:

1. Effective as of January 1, 1995, the terms of the renewal compensation for Credit Card Accounts that are found in the

Agreement are hereby amended to read in their entirety as follows:

$3.00 (three dollars) for each Preferred Credit Card Account for which the annual fee is paid by the Customer. If no
annual fee is assessed by MBNA America (other than as a result of a courtesy waiver by MBNA America), then such

royalty will be paid for each Preferred Credit Card Account which: 1) has a balance greater than zero as of the last

business day of every twelfth month after the opening of that Preferred Credit Card Account; and 2) has had active

charging privileges for each of the preceding twelve months.

$5.00 (five dollars) for each Gold Credit Card Account for which the annual fee is paid by the Customer. If no annual
fee is assessed by MBNA America (other than as a result of a courtesy waiver by MBNA America), then such royalty
will be paid for each Gold Credit Card Account which: 1) has a balance greater than zero as of the last business day

of every twelfth month after the opening of that Gold Credit Card Account; and 2) has had active charging privileges
for each of the preceding twelve months.

2. Except as amended by this Addendum, all of the terms, conditions and covenants of the Agreement are valid, shall

remain in full force and effect, and are hereby ratified and confirmed. Any inconsistencies between this Addendum and

the Agreement shall be governed by this Addendum.

3. This Addendum may be executed in any number of counterparts, each of which shall be considered an original, and all

of which shall be deemed one and the same instrument. The Agreement, as amended by this Addendum, contains the

entire agreement of the parties with respect to the matters covered and no other or prior promises, negotiations or

discussions, oral or written, made by any part or its employees, officers or agents shall be valid or binding.

IN WITNESS WHEREOF, each party hereto, by its representative, has executed this Addendum as of the date first above
written, and such party and its representative warrant that such representative is duly authorized to execute and deliver this

Addendum for and on behalf of such party.

TOWSON STATE UNIVERSITYALUMNI ASSOCIATION

By:

Name:

Title:

BN A)q A BANK, N.A.

By: LA Ad 0M=XZ.(
RD Q WAUACE

Name:

OWNEVICERODW
Title:



ADDENDUM

This Addendum (the "Addendum") is entered into this 1) f August 1997 by
and between TOWSON UNIVERSITY ALUMNI ASSOCIATION ("TU ')(formerly Towson
State University Alumni Association) and MBNA AMERICA BANK, N.A.("MBNA America"),
for themselves and their respective successors and assigns.

WHEREAS, TUAA and MBNA America are parties to an amended and restated
agreement dated August 31, 1994 as the same may have been amended by addendum on
February 16, 1995, ("Agreement");

WHEREAS, TUAA and MBNA America mutually desire to amend the Agreement to
include the GIP (as defined below) program as another aspect of TUAA's Program,
MemberCard Program or Financial Service Program, as the case may be (the "Program"), under
the Agreement; and

WHEREAS, TUAA and MBNA America wish to amend the Agreement to modify
certain pricing and Royalty provisions.

NOW, THEREFORE, in consideration of the mutual covenants and agreements contained
herein, the parties mutually agree as follows:

1 . The above recitals are incorporated herein and deemed a part of this Addendum.
Capitalized terms used herein but not defined herein are used as defined in the Agreement.

2. The provisions of Paragraph 5 of the Agreement (entitled "Royalties") is hereby amended
to include an additional paragraph as follows:

Upon the written request of TUAA, but no more frequently than once in any twelve
month period, MBNA America shall provide TUAA with system reports generated by MBNA
America containing all the information which formed the basis of the Royalty calculation for the
last four (4) Royalty calculations, and which may be disclosed by MBNA America without
violating any legal rights of any third party or a legal or contractual obligation of MBNA
America. Such reports shall be certified by an officer of MBNA America as to their accuracy,
provided, however, that the reports shall be certified as to their accuracy by the nationally
recognized independent certified public accountants then being utilized by MBNA America, at
TUAA's expense, if TUAA so requests such accountant certification in its written request for the
generation of such reports hereunder.

3. The provisions of Paragraph 9 of the Agreement (entitled "Term of Agreemenf') are
hereby replaced in their entirety and shall read as follows:

The term of this Agreement shall end on August 31, 1999. This Agreement will
automatically extend at the end of the initial term or any renewal term for successive two year
periods, unless either party gives written notice of its intention not to renew at least ninety (90)
days, but not more than one hundred eighty (180) days, prior to the last date of such term or
renewal term, as is applicable.
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4. Ile provisions of Schedule A and Schedule B of the Agreement are hereby replaced in
their entirety with the attached Exhibit I which is attached hereto and incorporated by reference.

5. Section I (b) is hereby amended to read in its entirety as follows:

(b) "Credit Card Account" means a credit card account opened by a Member in
response to marketing efforts made pursuant to the Program. An "Alumni Credit Card Account"
is a Credit Card Account where the primary applicant is an Alumni Customer. A "Student Credit
Card Account" is a Credit Card Account where the primary applicant is a Student Customer.

6. Section I (c) is hereby amended to read in its entirety as follows:

(c) "Customer" means any Member who is a participant in the Program.

(i) "Student Customer" means a Customer who is identified by TUAA or
the Customer as an undergraduate or graduate student of Towson State
University.

(ii) "Alumni Customer" means a Customer who is not a Student Customer.

7. Section I is hereby amended by adding a new Section 10), which shall read as follows:

0) "Group Incentive Program" or "GIP" means any marketing or other program
whereby TUAA conducts solicitation efforts for the Program, and the parties mutually agree that
such marketing or other program shall constitute a GIP.

8. Section I is hereby amended by adding a new Section I (k), which shall read as follows:

(k) "GIP Account" means a credit card account opened by a person pursuant to a GIP
in which TUAA complies with the GIP provisions of this Addendum.

9. The Agreement is hereby amended by adding a new Section 13 which shall read as
follows:

(a) MBNA America shall design all advertising, solicitation and promotional material
with regard to the Program, except with respect to those materials designed by TUAA pursuant
to any GIP. In that regard, TUAA shall give MBNA America sixty (60) days prior notice of its
desire to engage in marketing efforts regarding the Program itself, specifying that accounts
generated from such efforts will entitle TUAA to the compensation specified in this Addendum,
subject to the other terms and conditions of this Addendum and the Agreement. Following
receipt of such notice, MBNA America shall inform TUAA in writing, within 30 days, of the
information it needs to approve the GIP. MBNA America's response shall also inform TUAA of
any MBNA America services available to assist TUAA with the GIP and the appropriate cost
thereof. MBNA America's cost, however, shall not include the cost of reviewing or approving
any GIP.



(b) All marketing materials generated as a result of such GIP programs shall be coded
by TUAA for tracking purposes. Marketing materials or telemarketing inquiries from persons
which, in either case, do not contain or reference such coding shall not be considered eligible for
any of the GIP compensation set forth in this Addendum.

(c) In addition to all other rights it has under the Agreement, MBNA America shall
have the right of prior approval of all advertising and solicitation materials distributed by TUAA
pursuant to any GIP. Further, MBNA America shall have final approval of the scope, timing and
content of any GIP.

(d) All costs incurred by MBNA America in producing and mailing materials created
pursuant to any GIP or of supporting the marketing efforts of TUAA pursuant to any GIP shall
be deducted from any or all compensation payments due TUAA other than the advance under
this Addendum or the Agreement.

(e) TUAA shall comply with NONA America's instructions and all applicable laws,
including, without limitation, the Truth in Lending Act and the Equal Credit Opportunity Act,
with regard to any GIP.

(f) During the term of the Agreement, MBNA America will pay TUAA a Royalty
calculated below, for those credit card accounts opened pursuant to a GIP program. All Royalty
payments due hereunder are subject to adjustment by MBNA America for any prior overpayment
of Royalties by MBNA America:

10. The parties agree that Section 6 of the Agreement is hereby modified by inserting the
following paragraph to Section 6:

TSU Alumni's obligation to indemnify however shall be limited as follows:

TUAA retains the right to defend any such claims, actions, and/or suits at its
option, and to approve any proposed settlements. MBNA agrees to notify the
President of the University, in writing by registered mail, return receipt requested,
of any such claims, actions, and/or suits for which indemnity is sought. MBNA
agrees that any obligation of TUAA to indemnify MBNA under this section shall
be limited to the liability of the State under the Maryland Tort Claims Act, §§ 12-
10 1 rg =q,, of the State Government Article, Maryland Annotated Code. MBNA
further agrees, and it is expressly understood, that TUAA's obligation to
indemnify shall not arise and shall be expressly conditioned upon an appropriation
of funds to Towson State University specifically for the purposes of providing
indemnification to parties contracting with Towson State University, as required
by §7-237 of the State Finance and Procurement Article, Maryland Annotated
Code.

11. In the event of a conflict between the terms of this Addendum and the Agreement, the
terms of this Addendum shall control.



12. Except as amended by this Addendum, all of the terms, conditions and covenants of
the Agreement are valid, shall remain in full force and effect, and are hereby ratified and
confirmed. Any inconsistencies between this Addendum and the Agreement shall be
governed by this Addendum. Notwithstanding anything to the contrary in the Agreement, the
Agreement, as amended by this Addendum, shall be governed by and subject to the laws of
the State of Delaware (without regard to its conflict of laws principles) and shall be deemed
for all purposes to be made and fully performed in Delaware.

13. This Addendum may be executed in any number of counterparts, each of which shall be
considered an original, and all of which shall be deemed one and the same instrument. The
Agreement, as amended by this Addendum, contains the entire agreement of the parties with
respect to the matters covered and no other or prior promises, negotiations or discussions, oral or
written, made by any party or its employees, officers or agents shall be valid and binding.

IN WITNESS VMEREOF, each party hereto, by its representative, has executed and delivered
this Addendum as of the date indicated below, and such party and its representatives warrant that
such representative has been duly authorized to execute and deliver this Addendum for and on
behalf of such party.

Towson State University MBNA America Bank, N.A.
Alumni Association

Y.- By:

Naine7o7v) Name:

Title: VP Title:

L



EXHIBIT I
SCHEDULE

TERMS AND FEATURES

Subject to (i) MBNA America s right to vary the Program and its terms and features, and (ii) the
applicable agreement entered into between MBNA America and each Customer:

A. CREDIT CARD ACCOUNTS

I . There is NO annual fee.

2. The current annual percentage rate for Alumni Credit Card Accounts will be a
variable rate of prime plus 7.9%. For variable rate accounts, there may be an
additional margin applied on account of the Customer's delinquency.

3. The current annual percentage rate for Student Credit Card Accounts will be a
fixed rate of 18.9% or a variable rate of prime plus 9.9%. For variable rate
accounts, there may be an additional margin applied on account of the Customer's
delinquency.

4. Customers may be offered opportunities to select credit insurance as a benefit
under the Program.

B. GOLD RFSFRV ACCOUNTS

"Gold Reserve Account" means a GoldReserveg (as such service mark may be changed by
MBNA America, in its sole discretion, from time to time) revolving loan account opened by a
Member in response to marketing efforts made pursuant to the Program.

I . There is NO annual fee for the first six months.

2. The annual fee for the second six (6) months, when applied, is $10. 00.

3. Thereafter the annual fee, when applied, is $20.00.

4. The current annual percentage rate is 17.90%.

C. GOLD OPTION CCOUNTS

"Gold Option Account" means a GoldOption1m (as such service mark may be changed by MBNA
America, in its sole discretion, from time to time) revolving loan account opened by a Member in
response to marketing efforts made pursuant to the Program.

I . There is NO annual fee.

2. The current annual percentage rate is 14.99%.



SCHEDULEB

ROYALTY ARRANGEMENT

During the term of this Agreement, MBNA America will pay TUAA a Royalty calculated as
follows, for those accounts with active charging privileges. All Royalty payments due
hereunder, with the exception of the Advance, are subject to adjustment by MBNA America for
any prior overpayment of Royalties by MBNA America:

A. CREDIT CARD ACCOUNTS

I . $ 1.00 (one dollar) for each new Credit Card Account opened, which remains open
for at least ninety (90) consecutive days.

2. $3.00 (three dollars) for each Credit Card Account for which the annual fee is paid
by the Customer. If no annual fee is assessed by MBNA America (other than as a
result of a courtesy waiver by MBNA America), then such royalty will be paid for
each Credit Card Account which: 1) has a balance greater than zero as of the last
business day of every twelfth month after the opening of that Credit Card
Account; and 2) has had active charging privileges for each of the preceding
twelve months.

3. 0.50% (one half of one percent) of all retail purchase transaction dollar
volume generated by Alumni Customers using a Alumni Credit Card
Account (excluding those transactions that (1) relate to refunds, returns
and/or unauthorized transactions, and/or (2) are cash equivalent
transactions (e.g., the purchase of wire transfers, money orders, bets,
lottery tickets, or casino gaming chips)).

4. 0.50% (one half of one percent) of all cash advance and cash equivalent
transaction dollar volume generated by Alumni Customers using an
Alumni Credit Card Account (excluding those transactions that relate to
refunds, returns and/or unauthorized transactions).

5. 0.40% (two fifths of one percent) of all retail purchase transaction dollar
volume generated by Student Customers using a Student Credit Card
Account (excluding those transactions that (1) relate to reffinds, returns
and/or unauthorized transactions, and/or (2) are cash equivalent
transactions (e.g., the purchase of wire transfers, money orders, bets,
lottery tickets, or casino gaming chips)).



B. GOLD RESERVE REVOLVING LOAN ACCOI JNTS

1. $0.50 (fifty cents) for each Gold Reserve Account opened, which remains open
for at least ninety (90) consecutive days.

2. 0.25% (twenty-five one-hundredths of one percent) of the average of all month-
end outstanding balances (excluding transactions that relate to credits and
unauthorized transactions) in the calendar year for each Gold Reserve Account.
This Royalty will be paid within sixty (60) days of the calendar year end.

3. $2.00 (two dollars) for each applicable twelve (12) month period that a Customer
pays the annual fee on a Gold Reserve Account.

C. GOLD OPTION REVOLVING LO N ACCOUNTS
I

I . $0.50 (fifty cents) for each Gold Option Account opened, which remains open for
at least ninety (90) consecutive days.

2. 0.25% (twenty-five one-hundredths of one percent) of the average of all month-
end outstanding balances (excluding transactions that relate to credits and
unauthorized transactions) in the calendar year for each Gold Option Account.
This Royalty will be paid within sixty (60) days of the calendar year end.

3. $2.00 (two dollars) for each applicable twelve (12) month period that each
Gold Option Account remains open.

D. DEPOSIT ACCOUNTS

"CD Deposits" means those deposits in the certificate of deposit accounts opened by
Members in response to marketing efforts made pursuant to the Program.

"MMDA Deposits" means those deposits in the money market deposit accounts opened by
Members in response to marketing efforts made pursuant to the Program.

I . 0. 10% (ten one-hundredths of one percent) on an annualized basis, computed
monthly (periodic rate of 0.0083330%) of the average MMDA Deposits.

2. 0.05% (five one-hundredths of one percent) on an annualized basis, computed
monthly (periodic rate of 0.004167%) of the average CD Deposits.

E. GIP ACCOUNTS

I . $15.00 (fifteen dollars) for each Alumni Gold GIP Account opened, which
remains open for at least ninety (90) consecutive days. Such GIP Accounts will
not qualify for any other opening-of-an-account Royalty.



2. $ 10.00 (ten dollars) for each Alumni Preferred GIP Account opened, which
remains open for at least ninety (90) consecutive days. Such GIP Accounts will
not qualify for any other opening-of-an-account Royalty,

3. $10.00 (ten dollars) for each Student Preferred GIP Account opened, which
remains open for at least ninety (90) consecutive days. Such GIP Accounts will
not qualify for any other opening-of-an-account Royalty.

F. ROYALTY ADVANCE

1. Upon completion of the first Full Marketing Campaign (as defined herein) by MBNA
America, MBNA America shall pay to TUAA the sum of seventy five thousand dollars
($75,000) (the "Advance"), as an advance against future Royalties, subject to the provisions
set forth below. All Royalties accrued shall, in lieu of direct payment to T'UAA, be applied
against the Advance until such time as the Advance is fully recouped. Any Royalties accrued
thereafter shall be paid to TUAA as set forth in this Agreement. Notwithstanding the
foregoing, TUAA hereby promises to pay MBNA America upon demand an amount equal to
the difference between the amount of the Advance and the total amount of accrued Royalties
credited by MBNA America against the Advance as of the date of such demand, in the event
any of the conditions set forth in clauses (i) through (v) below should occur:

(i) the Agreement is terminated by TUAA, for reasons other than a material breach by
MBNA America, prior to the end of the initial term as stated in this Agreement as
of the Effective Date;

(ii) TUAA breaches any of its material obligations under this Agreement;

(iii) MBNA America is prohibited or otherwise prevented by TUAA or Towson
University from conducting at least two (2) direct mail campaigns to the full
updated Mailing List during each consecutive twelve month period during the
term of the Agreement;

(iv) MBNA America is prohibited or otherwise prevented by TUAA or Towson
University from conducting at least two (2) telemarketing campaigns to the full
updated Mailing List during each consecutive twelve month period during the
term of the Agreement; and

(v) MBNA America is prohibited by TUAA or Towson University from conducting
on-campus promotion campaigns (g.,, tabling and postering) at major events
during each consecutive twelve month period during the term of the Agreement.

2. A "Full Marketing Campaign" consists of a direct mail campaign to the full updated
Mailing List and a telemarketing campaign using the full updated Mailing List.



G. ROYALTY GUARANTEE

TUAA shall be guaranteed to accrue royalties (including without limitation the amount of the
Advance) equal to or greater to seventy-five thousand dollars ($75,000) (the "Guarantee
Amount") by the end of the full initial term of the Agreement, subject to the provisions set forth
below. Notwithstanding the foregoing, this Royalty Guarantee and any obligation of MBNA
America hereunder, shall be expressly contingent upon the non-occurrence of any of the
conditions set forth in Subsection F. 1, above.



LIST AGREEMENT

This Mailing List Agreement is entered into as of this I" day of October, 1999 (the "Effective
Date") by and between MBNA AMERICA BANK, N.A., a national banking association having
its principal place of business in Wilmington, Delaware ("MBNA America"), and TOWSON
UNIVERSITY FOUNDATION, INC., a 501(c)(3) corporation having its principal place of
business in Towson, Maryland ("Foundation") for themselves, and their respective successors
and assigns.

WHEREAS, Towson University Alumni Association also known as the Towson State University
Alumni Association (the "Alumni Association") and MBNA America, individually and in its
capacity as assignee of any and all of Trans National's rights under the Agreement, are parties to
an amended and restated affinity agreement dated August 31, 1994, as the same may have been
amended by addenda dated February 16, 1995 and August 15, 1997 (the "Alumni Association
Agreement"), wherein MBNA America provides certain financial services to certain persons
included in certain lists provided to MBNA America by or on behalf of Alumni Association;

WHEREAS, Alumni Association has provided MBNA America with notice pursuant to Section
3 of the August 15, 1997 addenda, of its intent not to renew the Alumni Association Agreement;

WHEREAS, Foundation is an independently established and separately operated legal entity
from the University System of Maryland (the "System"), Towson University and the State of
Maryland; and

WHEREAS, Foundation and MBNA America enter into this Mailing List Agreement wherein
MBNA America agrees to provides certain financial services to certain persons included in
certain lists provided to MBNA America by or on behalf of the Foundation.

NOW, THEREFORE, in consideration of the mutual covenants and agreement contained herein,
Foundation and MBNA America agree as follows:



1. DEFINITIONS

When used in this Mailing List Agreement,

(a) "Agreement" means this Mailing List Agreement and Schedules A and B.

(b) "Credit Card Account" means a credit card account opened by a Member in response to
marketing efforts made pursuant to the Program. A "Student Credit Card Account" means
any Credit Card Account that is opened by a Student Member. An "Alumni Credit Card
Account" means any Credit Card Account which is not a Student Credit Card Account.

(c) "Customer" means any Member who is a participant in the Program. A "Student
Customer" means any Customer who is an undergraduate or graduate student enrolled at
Towson University. An "Alumni Customer" means any Customer who is not a Student
Customer.

(d) "Financial Service Products" means credit card programs.

(e) "Mailing Lists" means updated and current lists and/or magnetic tapes (in a format
designated by MBNA America) containing names, postal addresses and, when available,
telephone numbers and e-mail addresses of Members segmented by zip codes or
reasonably selected membership characteristics.

(f) "Member" means: (1) a graduate or undergraduate student of Towson University (each, a
"Student Member"); and (2) a member of the Alumni Association and/or other potential
participants mutually agreed by the Foundation and MBNA America (each, an "Alumni
Member").

(g) "Original Account" means a credit card account opened in response to marketing efforts
of the Financial Services Program developed pursuant to the Alumni Association
Agreement. An "Original Student Account" means any Original Account that was opened
by a student of Towson University, An "Original Alumni Account" means any Original
Account which is not an Original Student Account.

(h) "Program" means those programs and services of the Financial Service Products MBNA
America agrees to offer pursuant to this Agreement to the Members from time to time.

0) "Royalties" means the compensation set forth in Schedule A.

"Foundation Affiliate" means any entity controlling, controlled by or under the common
control with Foundation.
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2. RIGHTS AND RESPONSIBILFrIES OF FOUNDATION

(a) Foundation agrees that during the term of this Agreement it will sponsor the Program
exclusively and that neither Foundation nor any Foundation Affiliate shall, by itself or in
conjunction with others, directly or indirectly: (i) sponsor, advertise, aid, develop, market,
solicit proposals for programs offering, or discuss with any organization (other than
MBNA America) the providing of, any Financial Service Products of any organization
other than MBNA America; and (ii) sell, rent or otherwise make available or allow others
to sell, rent or otherwise make available any of its mailing lists or information about any
cur-rent or potential Members in relation to or for promoting any Financial Service
Products of any entity other than MBNA America. Notwithstanding anything else in this
Agreement to the contrary, Foundation may: (i)-accept advertising from any financial
institution provided that the advertisement does not contain an express or implied
endorsement by Foundation of said financial institution or the advertised Financial
Service Product; and (ii) solicit proposals for programs offering, or discuss with any
organization, the providing of any Financial Service Products of any organization during
the last ninety (90) days of the term of this Agreement.

(b) Foundation agrees to provide MBNA America with such information and assistance as
may be reasonably requested by MBNA America in connection with the Program,
provided that the Foundation shall have no obligation to release information which is
prohibited by law from disclosure.

(C) Foundation authorizes MBNA America to solicit its Members by mail, direct promotion,
advertisements and/or telephone for participation in the Program.

(d) Upon the request of MBNA America, Foundation shall provide MBNA America with
Mailing Lists free of any charge (other than as set forth in Section 5). In the event that
MBNA America incurs a cost because of a charge assessed by Foundation or its agents
for an initial Mailing List or an update to that list, MBNA America may deduct such cost
from Royalties due Foundation. Foundation shall provide the initial Mailing List,
containing at least 68,500 non-duplicate names with corresponding valid postal addresses
and, when available, telephone numbers and e-mail addresses, as soon as possible but no
later than thirty (30) days after Foundation's execution of this Agreement.

(e) Foundation shall only provide information to or otherwise communicate with Members or
potential Members about the Program with MBNA America's prior written approval,
except for current advertising and solicitation materials provided by MBNA America to
Foundation. Notwithstanding the above, Foundation may respond to individual inquiries
about the Program from its Members on an individual basis, provided that said responses
are accurate and consistent with the then-current materials provided by MBNA America
to Foundation. Any correspondence received by Foundation that is intended for MBNA
America (e.g., applications, payments, billing inquiries, etc.) shall be forwarded to the
MBNA America account executive via overnight courier within 24 hours of receipt. All
charges incurred for this service will be paid by MBNA America.
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(f) Foundation shall only provide information to or otherwise communicate with Members or
potential Members about the Program with MBNA America's prior written approval,
except for current advertising and solicitation materials provided by MBNA America to
Foundation. Notwithstanding the above, Foundation may respond to individual inquiries
about the Program from its Members on an individual basis, provided that said responses
are accurate and consistent with the then-current materials provided by MBNA America
to Foundation. Any correspondence received by Foundation that is intended for MBNA
America (e.g., applications, payments, billing inquiries, etc.) shall be forwarded to the
MBNA America account executive via overnight courier within 24 hours of receipt. All
charges incurred for this service will be paid by MBNA America.

(g) So long as the Foundation has the right to advertise on Towson University's Internet site,
it shall permit MBNA America to advertise the Program at prominent locations
designated by the Foundation within the Internet site of Towson University. MBNA
America may establish a "hot-link" from such advertisements to another Internet site to
enable a person to apply for a Credit Card Account. Foundation shall, or shall cause
Towson University to, modify or remove such advertisements within seventy-two (72)
hours of MBNA America's request.

3. RIGHTS AND RESPONSMILITIES OF MBNA AMERICA

(a) MBNA America shall design, develop and administer the Program for the Members.

(b) MBNA America shall design all advertising, solicitation and promotional materials with
regard to the Program. MBNA America reserves the right of prior written approval of all
advertising and solicitation materials concerning or related to the Program, which may be
developed by or on behalf of Foundation.

(c) MBNA America shall bear all costs of producing and mailing materials for the Program.

(d) MBNA America shall make all credit decisions and shall bear all credit risks with respect
to each Customer's account(s) independently of Foundation.

(e) MBNA America shall use the Mailing Lists provided pursuant to this Agreement
consistent with this Agreement and shall not permit those entities handling these Mailing
Lists to use them for any other purpose. MBNA America shall have the sole right to
designate Members on these Mailing Lists to whom promotional material will not be sent.
These Mailing Lists are and shall remain the sole property of Foundation. However,
MBNA America may maintain separately all information which it obtains as a result of an
account relationship or an application for an account relationship. This information
becomes a part of MBNA America's own files and shall not be subject to this Agreement;
provided however that MBNA America will not use this separate information in a manner
that would imply an endorsement by Foundation.

(f) Once per year, in the case where MBNA America, at its cost, has sent the Mailing List to
National Change of Address Service ("NCOA"), after MBNA America receives the
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Mailing List back from NCOA it agrees to give the Foundation a copy of such Mailing
List.

4. REPRESENTATIONS AND WARRANTIES

(a) Foundation and MBNA America each represents and warrants to the other that as of the
Effective Date and throughout the term of this Agreement:

W It is duly organized, validly existing and in good standing.

(ii) It has all necessary power and authority to execute and deliver this Agreement and
to perform its obligations under this Agreement.

(iii) This Agreement constitutes a legal, valid and binding obligation of such party,
enforceable against such party in accordance with its terms, except as such
enforceability may be limited by bankruptcy, insolvency, receivership,
reorganization or other similar laws affecting the enforcement of creditors' rights
generally and by general principles of equity.

(iv) No consent, approval or authorization from any third party is required in
connection with the execution, delivery and performance of this Agreement,
except such as have been obtained and are in full force and effect.

(v) The execution, delivery and performance of this Agreement by such party will not
constitute a violation of any law, rule, regulation, court order or ruling applicable
to such party.

(b) The Foundation represents and warr ants to MBNA America as of the date hereof and
throughout the term of this Agreement that it is a separate legal entity or organization and
that there is no entity or organization (including any organization associated with Towson
University or the Alumni Association) that has access to the Mailing List or that can
grant the right to use the Mailing List in connection with any Financial Services.

(c) The parties understand that the Foundation must comply with Maryland law and System
policies that require the parties with whom the Foundation contracts, know and agree that
the Foundation's contractual obligations shall not be an obligation of the System, Towson
University or the State of Maryland.

5. ROYALTIES

(a) Effective October 1, 1999, through the term of this Agreement, MBNA America shall pay
Royalties to Foundation. Royalties will not be paid without a completed Schedule B.
Except as otherwise provided in Schedule A, payment of Royalties then due shall be
made approximately forty-five (45) days after the end of each calendar quarter.
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(b) On or before the forty fifth (45th) day after the end of each calendar quarter during the
term of this Agreement, MBNA America will provide Foundation with a statement
showing the number of Credit Card Accounts opened, the number of Credit Card
Accounts renewed, the number of retail purchase transactions and the cash advance and
cash equivalent dollar volume AND/OR finance charge dollar volume (excluding those
transactions that relate to refunds, returns and unauthorized transactions), made during
the preceding calendar period.

6. CROSS INDEMNIFICATION

Foundation and MBNA America each will indemnify and hold harmless the other party,
its directors, officers, agents, employees, affiliates, insurers, successors and assigns (the
"Indemnitees") from and against any and all liability, causes of action, claims, and the
reasonable and actual costs incurred in connection therewith ("Losses"), resulting from
the material breach of this Agreement by Foundation or MBNA America, respectively as
the case may be, or its directors, officers or employees. Each party shall promptly notify
the other party in the manner provided herein upon leaming of any claims of complaints
that may reasonably result in the indemnification by the other party.

7. CONFIDENTIALITY OF AGREEMENT

The terms of this Agreement, any proposal, financial information and proprietary information
provided by or on behalf of one party to the other party prior to, contemporaneously with, or
subsequent to, the execution of this Agreement ("Information") are confidential as of the date of
disclosure. Such Information will not be disclosed by such other party to any other person or
entity, except as permitted under this Agreement or as mutually agreed in writing. MBNA
America and Foundation shall be permitted to disclose such Information (i) to their accountants,
legal, financial and marketing advisors, and employees as necessary for the performance of their
respective duties, provided that said persons agree to treat the Information as confidential in the
above described manner and (ii) as required by law or by any governmental regulatory authority.

8. TERM OF AGREEMENT

The initial term of this Agreement will begin on the Effective Date and end on September 30,
2004. This Agreement will automatically extend at the end of the initial term or any renewal term
for successive two-year periods, unless either party gives written notice of its intention not to
renew at least sixty (60) days, but not more than one hundred eighty (190) days, prior to the last
date of such term or renewal term, as applicable.

9. STATE LAW GOVERNING AGREEMENT

This Agreement shall be governed by and subject to the laws of the State of Delaware (without
regard to its conflict of laws principles) and shall be deemed for all purposes to be made and fully
performed in Delaware. It is understood, however, that the laws of the State of Maryland and
System policies relating to affiliated foundations shall apply to the Foundation and its
relationship with Towson University and the Alumni Association. Additionally, it is understood
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that nothing in this Agreement waives the sovereign immunity, if any, of the State of Maryland
and its agencies, including Towson University.

10. TERMINATION

(a) In the event of any material breach of this Agreement by MBNA America or Foundation,
the other party may terminate this Agreement by giving notice, as provided herein, to the
breaching party. This notice shall (i) describe the material breach; and (ii) state the
party's intention to terminate this Agreement. If the breaching party does not cure or
substantially cure such breach within sixty (60) days after receipt of notice, as provided
herein (the "Cure Period"), then this Agreement shall terminate sixty (60) days after the
Cure Period.

(b) If either MBNA America or Foundation becomes insolvent in that its liabilities exceed its
assets, or is adjudicated insolvent, or takes advantage of or is subject to any insolvency
proceeding, or makes an assignment for the benefit of creditors or is subject to
receivership, conservatorship or liquidation then the other party may immediately
terminate this Agreement. If any written agreement concerning a financial service
program between the parties is terminated, for whatever reason, than this Agreement shall
terminate immediately (if the termination of the first agreement is by mutual consent of
the parties, insolvency of a party or like event, or due to the expiration of its term), or
terminate upon written notice to the other party from the party entitled to terminate the
first agreement.

(c) Upon termination of this Agreement, MBNA America agrees that it will not claim any
right, title, or interest in the Mailing Lists provided pursuant to this Agreement.
However, MBNA America may conclude all solicitation that is required by law.

(d) MBNA America and the Foundation shall have the right to prior review and approval of
any written notice in connection with, relating or referring to the termination of this
Agreement communicated by Foundation to the Members. Such notice shall be factually
accurate and MBNA America's approval shall be limited to remarks that could be
considered disparaging to MBNA America, its affiliates, the Program or the Agreement.

11. MISCELLANEOUS

(a) This Agreement cannot be amended except by written agreement signed by the authorized
agents of both parties hereto.

(b) The obligations in Sections 6, 7, 10(c), and 10(d) shall survive any termination of this
Agreement.

(c) The failure of any party to exercise any rights under this Agreement shall not be deemed a
waiver of such right or any other rights.
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(d) The section captions are inserted only for convenience and are in no way to be construed
as part of this Agreement.

(e) If any part of this Agreement shall for any reason be found or held invalid or
unenforceable by any court or governmental agency of competent jurisdiction, such
invalidity or unenforceability shall not affect the remainder of this Agreement which shall
survive and be construed as if such invalid or unenforceable part had not been contained
herein.

(f) All notices relating to this Agreement shall be in writing and shall be deemed given (i)
upon receipt by hand delivery, facsimile or overnight courier, or (it) three (3) business
days after mailing by registered or certified mail, postage prepaid, return receipt
requested. All notices shall be addressed as follows:

(1) If to Foundation:

Towson University Foundation, Inc.
7800 York Road
Towson, MD 21252-0001

ATTENTION: Megan Rock
Executive Vice President

Fax #: (410) 830-4740

(2) If to MBNA America:

MBNA AMERICA BANK, N. A.
Wilmington, Delaware 19884-0181

ATTENTION: John C. Richmond
Senior Executive Vice President

Fax# (302) 432-0135

Any party may change the address to which communications are to be sent by giving notice, as
provided herein, of such change of address.

(g) This Agreement contains the entire agreement of the parties with respect to the Mailing
Lists provided herein and supersedes all prior promises and agreements, written or oral,
with respect to the Mailing Lists provided herein. Without the prior written consent of
MBNA America, which shall not be unreasonably withheld, Foundation may not assign
any of its rights or obligations under or arising from this Agreement. MBNA America
may assign any of its rights or obligations under this Agreement to any other person
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without the prior written consent of Foundation. MBNA America may utilize the
services of any third party in fulfilling its obligations Under this Agreement.

(h) MBNA America and Foundation are not agents, representatives or employees of each
other and neither party shall have the power to obligate or bind the other in any manner
except as otherwise expressly provided by this Agreement.

(i) Nothing expressed or implied in this Agreement is intended or shall be construed to
confer upon or give any person other than Foundation and MBNA America, their
successors and assigns, any rights or remedies under or by reason of this Agreement.

Neither party shall be in breach hereunder by reason of its delay in the performance of or
failure to perform any of its obligations herein if such delay or failure is caused by strikes,
acts of God or the public enemy, riots, incendiaries, interference by civil or military
authorities, compliance with governmental laws, rules, regulations, delays in transit or
delivery, or any event beyond its reasonable control or without its fault or negligence.

(k) This Agreement may be executed in two or more counterparts, each of which shall be
deemed an original, but all of which together shall constitute one and the same
instrument.

(1) This Agreement has been negotiated at arm's length between the parties hereto, both of
which are sophisticated and knowledgeable in the matters dealt with in this Agreement.
In addition, each party has been represented by experienced and knowledgeable legal
counsel.

IN WITNESS WHEREOF, each of the parties, by its representative, has executed this Agreement
as of the as of the date first above written.

TOWSON UNIVERSITY MBNA AMERICA BANK, N.A.
FOUNDATION, INC.

By: Yle"P BY:

Name: Name: h4 rn4&,

Title: 'Kee'- I Title: Vf

Date: Date: J09
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SCHEDULE A

ROYALTY ARRANGEMENT

During the term of this Agreement, MBNA America will pay Foundation a Royalty calculated as
follows, for those accounts with active charging privileges. All Royalty payments due hereunder
are subject to adjustment by MBNA America for any prior overpayment of Royalties by MBNA
America:

A. CREDIT CARD ACCOUNTS

I . $0. 10 (ten cents) for each new Credit Card Account opened, which remains
open for at least ninety (90) consecutive days.

2. $0.30 (thirty cents) for each Credit Card Account which: 1) has a balance
greater than zero as of the last business day of every twelfth month after the
opening of that Credit Card Account; and 2) has had active charging privileges
for each of the preceding twelve months.

3. 0.05% (five one hundredths of one percent) of all retail purchase transaction
dollar volume generated by Alumni Customers using an Alumni Credit Card
Account (excluding those transactions that (1) relate to refunds, returns and/or
unauthorized transactions, and/or (2) are cash equivalent transactions (e.g., the
purchase of wire transfers, money orders, bets, lottery tickets, or casino
gaming chips)).

4. 0.05% (five one hundredths of one percent) of all cash advance and cash
equivalent transaction dollar volume generated by Alumni Customers using an
Alumni Credit Card Account (excluding those transactions that relate to
refunds, returns and/or unauthorized transactions).

5. 0.04% (four one hundredths of one percent) of all retail purchase transaction
dollar volume generated by Student Customers using a Student Credit Card
Account (excluding those transactions that (1) relate to refunds, returns and/or
unauthorized transactions, and/or (2) are cash equivalent transactions (e.g., the
purchase of wire transfers, money orders, bets, lottery tickets, or casino
gaming chips)).

B. ORIGINAL ACCOUNTS

I . $0.30 (thirty cents) for each Credit Card Account which: 1) has a balance
greater than zero as of the last business day of every twelfth month after the
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opening of that Credit Card Account; and 2) has had active charging privileges
for each of the preceding twelve months.

2. 0.05% (five one hundredths of one percent) of all retail purchase transaction
dollar volume generated by Alumni Customers using an Alumni Credit Card
Account (excluding those transactions that (1) relate to refunds, returns and/or
unauthorized transactions, and/or (2) are cash equivalent transactions (e.g., the
purchase of wire transfers, money orders, bets, lottery tickets, or casino
gaming chips)).

3. 0.05% (five one hundredths of one percent) of all cash advance and cash
equivalent transaction dollar volume generated by Alumni Customers using an
Alumni Credit Card Account (excluding those transactions that relate to
refunds, returns and/or unauthorized transactions).

4. 0.04% (four one hundredths of one percent) of all retail purchase transaction
dollar volume generated by Student Customers using a Student Credit Card
Account (excluding those transactions that (1) relate to refunds, returns and/or
unauthorized transactions, and/or (2) are cash equivalent transactions (e.g., the
purchase of wire transfers, money orders, bets, lottery tickets, or casino
gaming chips)).
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TOWSON UNIVERSITY FOUNDATION, INC.
ROYALTY AGREEMENT

This Agreement is entered into as of this I" day of October, 1999 (the "Effective Date"), by and
between MBNA AMERICA BANK, N.A., a national banking association having its principal
place of business in Wilmington, Delaware ("MBNA America"), and TOWSON UNIVERSITY
FOUNDATION, INC., a 501 (c)(3) corporation having its principal place of business in Towson,
Maryland ("Foundation") for themselves, and their respective successors and assigns.

WHEREAS, Towson University Alumni Association also known as the Towson State University
Alumni Association (the "Alumni Association") and MBNA America, individually and in its
capacity as assignee of any and all of Trans National's rights under the Agreement, are parties to
an amended and restated affinity agreement dated August 31, 1994, as the same may have been
amended by addenda dated February 16, 1995 and August 15, 1997 (collectively, the "Alumni
Association Agreement"), wherein MBNA America provides certain financial services to certain

persons included in certain lists provided to MBNA America by or on behalf of Alumni
Association;

WHEREAS, Alumni Association has provided MBNA America with notice pursuant to Section
3 of the August 15, 1997 addenda, of its intent not to renew the Alumni Association Agreement;

WHEREAS, Foundation is an independently established and separately operated legal entity
from the University System of Maryland (the "System"), Towson University and the State of
Maryland; and

WHEREAS, Foundation and MBNA America enter into this Agreement wherein MBNA
America agrees to provides certain financial services to certain persons by or on behalf of the

Foundation.
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NOW, THEREFORE, in consideration of the mutual covenants and agreement contained herein,
Foundation and MBNA America agree as follows:

I . DEFINITIONS

When used in this Agreement,

(a) "Agreement" means this agreement and Schedules A, B and C.

(b) "Credit Card Account" means a credit card account opened by a Member in response to
marketing efforts made pursuant to the Program. A "Student Credit Card Account" means

any Credit Card Account that is opened by a Student Member. An "Alumni Credit Card

Account" means any Credit Card Account which is not a Student Credit Card Account.

(c) "Customer" means any Member who is a participant in the Program. A "Student
Customer" means any Customer who is an undergraduate or graduate student enrolled at
Towson University. An "Alumni Customer" means any Customer who is not a Student
Customer.

(d) "Financial Service Products" means credit card programs.

(e) "Member" means: (1) a graduate or undergraduate student of Towson University (each, a

"Student Member"); and (2) a member of the Alumni Association and/or other potential

participants mutually agreed by the Foundation and MBNA America (each, an "Alumni
Member").

(f) "Original Account" means a credit card account opened in response to marketing efforts
of the Financial Services Program developed pursuant to the Alumni Association
Agreement. An "Original Student Account" means any Original Account that was opened
by a student of Towson University. An "Original Alumni Account" means any Original
Account which is not an Original Student Account.

(g) "Program" means those programs and services of the Financial Service Products MBNA
America agrees to offer pursuant to this Agreement to the Members from time to time.

(h) "Royalties" means the compensation set forth in Schedule B.

G) "Trademarks" means any design, image, visual representation, logo, service mark, trade
dress, trade name, or trademark used or acquired by Foundation during the term of this

Agreement.

"Foundation Affiliate" means any entity controlling, controlled by or under the common
control with Foundation.

2. RIGHTS AND RESPONSIBILITIES OF FOUNDATION
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(a) Foundation agrees that during the term of this Agreement: it will endorse the Program

exclusively and that neither Foundation nor any Foundation Affiliate shall, by itself or in
conjunction with others, directly or indirectly: (i) endorse, advertise, aid, develop, market,
solicit proposals for programs offering, or discuss with any organization (other than
MBNA America) the providing of, any Financial Service Products of any organization
other than MBNA America; (ii) license or allow others to license the Trademarks in
relation to or for promoting any Financial Service Products of any entity other than
MBNA America; and (iii) sell, rent or otherwise make available or allow others to sell,
rent or otherwise make available any of its mailing lists or information about any current
or potential Members in relation to or for promoting any Financial Service Products of
any entity other than MBNA America. Notwithstanding anything else in this Agreement
to the contrary, Foundation may: (i) accept print advertising from any financial institution
provided that the advertisement does not contain an express or implied endorsement by
Foundation of said financial institution or the advertised Financial Service Product; and
(ii) solicit proposals for programs offering, or discuss with any organization, the
providing of any Financial Service Products of any organization during the last ninety
(90) days of the term of this Agreement.

(b) Foundation agrees to provide MBNA America with such information and assistance as
may be reasonably requested by MBNA America in connection with the license granted
herein and the endorsement of the Program, provided that the Foundation shall have no
obligation to release information which is prohibited by law from disclosure.

(c) Foundation authorizes MBNA America to solicit its Members by mail, direct promotion,
advertisements and/or telephone for participation in the Program.

(d) Foundation shall have the right of prior approval of all Program advertising and
solicitation materials to be used by MBNA America, which contain a Trademark; such
approval shall not be unreasonably withheld or delayed. In the event that MBNA
America incurs a cost because of a change in the Trademarks (e.g., the cost of reissuing
new credit cards), MBNA America may deduct such costs from Royalties due
Foundation. In the event such costs exceed Royalties then due Foundation, Foundation
shall promptly reimburse MBNA America for all such costs.

(e) Foundation shall only provide information to or otherwise communicate with Members or
potential Members about the Program with MBNA America's prior written approval,
except for current advertising and solicitation materials provided by MBNA America to
Foundation. Notwithstanding the above, Foundation may respond to individual inquiries
about the Program from its Members on an individual basis, provided that said responses
are accurate and consistent with the then-current materials provided by MBNA America
to Foundation. Any correspondence received by Foundation that is intended for MBNA
America (e.&, applications, payments, billing inquiries, etc.) shall be forwarded to the
MBNA America account executive via overnight courier within 24 hours of receipt. All
charges incurred for this service will be paid by MBNA America.
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(f) Foundation hereby grants MBNA America and its affiliates a limited, exclusive license to

use the Trademarks solely in conjunction with the Program, including the promotion
thereof. This license shall be transferred upon assignment of this Agreement. This license
shall remain in effect for the duration of this Agreement and shall apply to the
Trademarks, notwithstanding the transfer of such Trademarks by operation of law or
otherwise to any permitted successor, corporation, organization or individual. Foundation
shall provide MBNA America all Trademark production materials (e.g., camera ready art)
required by MBNA America for the Program, as soon as possible but no later than thirty
(30) days after Foundation's execution of this Agreement. Nothing stated in this
Agreement prohibits Foundation from granting to other persons a license to use the
Trademarks in conjunction with the providing of any other service or product, except for
any Financial Service Products.

(g) In no event shall the Foundation require MBNA America to reissue new credit card
plastics bearing a Trademark to the Original Accounts, until the expiration date of each
Original Account and in such event, MBNA America shall only reissue new credit
devices to Original Accounts if at the expiration of such account, each account meets
MBNA America's then current reissue criteria.

(h) So long as the Foundation has the right to advertise on Towson University's Internet site,
it shall permit MBNA America to advertise the Program at prominent locations
designated by the Foundation within the Internet site of Towson University. MBNA
America may establish a "hot-link" from such advertisements to another Internet site to
enable a person to apply for a Credit Card Account. Any Credit Card Accounts generated
pursuant to such a "hot-link" shall entitle Foundation to the compensation set forth in
Schedule B, subject to the other terms and conditions of this Agreement. Foundation
shall, or shall cause Towson University to, modify or remove such advertisements within
seventy-two (72) hours of MBNA America's request.

3. RIGHTS AND RESPONSEBILITIES OF MBNA AMERICA

(a) MBNA America shall design, develop and administer the Program for the Members.

(b) MBNA America shall design all advertising, solicitation and promotional materials with
regard to the Program. MBNA America reserves the right of prior written approval of all
advertising and solicitation materials concerning or related to the Program, which may be
developed by or on behalf of Foundation.

(c) MBNA America shall bear all costs of producing and mailing materials for the Program.

(d) MBNA America shall make all credit decisions and shall bear all credit risks with respect
to each Customer's account(s) independently of Foundation. MBNA America may
maintain separately all information which it obtains as a result of an account relationship
or an application for an account relationship. This information becomes a part of MBNA
America's own files and shall not be subject to this Agreement; provided however that
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MBNA America will not use this separate information in a manner that would imply an
endorsement by Foundation.

4. REPRESENTATIONS AND WARRANTIES

(a) Foundation and MBNA America each represents and warrants to the other that as of the
Effective Date and throughout the term of this Agreement:

W It is duly organized, validly existing and in good standing.

(ii) It has all necessary power and authority to execute and deliver this Agreement and
to perform its obligations under this Agreement.

(iii) This Agreement constitutes a legal, valid and binding obligation of such party,
enforceable against such party in accordance with its terms, except as such
enforceability may be limited by bankruptcy, insolvency, receivership,
reorganization or other similar laws affecting the enforcement of creditors' rights
generally and by general principles of equity.

(iv) No consent, approval or authorization from any third party is required in
connection with the execution, delivery and performance of this Agreement,
except such as have been obtained and are in full force and effect.

(v) The execution, delivery and performance of this Agreement by such party will not
constitute a violation of any law, rule, regulation, court order or ruling applicable
to such party.

(b) Foundation represents and warrants to MBNA America as of the date hereof and
throughout the term of this Agreement that it has the right and power to license the
Trademarks to MBNA America for use as contemplated by this Agreement. Foundation
further represents and warrants to MBNA America as of the date hereof that it is a
separate entity or organization and that there is no entity or organization (including any
organization associated with Towson University or the Alumni Association) that can use,
license or sub-license the Trademarks in connection with any Financial Service Products.
Throughout the term of this Agreement, Foundation agrees to use its best efforts to
remain an affiliated foundation of the System and to insure there is no entity or
organization other than the Foundation (including any organization associated with
Towson University of the Alumni Association) that can use, license or sub-license the
Trademarks in connection with any Financial Service Products.

(c) The parties understand that the Foundation must comply with Maryland law and System
policies that require the parties with whom the Foundation contracts, know and agree that
the Foundation's contractual obligations shall not be an obligation of the System, Towson
University or the State of Maryland.
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5. ROYALTIES

(a) Effective October 1, 1999, through the term of this Agreement, MBNA America shall pay
Royalties to Foundation. Royalties will not be paid without a completed Schedule C.
Except as otherwise provided in Schedule B, payment of Royalties then due shall be
made approximately forty-five (45) days after the end of each calendar quarter.

(b) On or before the forty fifth (45th) day after the end of each calendar quarter during the
term of this Agreement, MBNA America will provide Foundation with a statement
showing the number of Credit Card Accounts opened, the number of Credit Card
Accounts renewed, the number of retail purchase transactions and the cash advance and
cash equivalent dollar volume AND/OR finance charge dollar volume (excluding those
transactions that relate to refunds, returns and unauthorized transactions), made during
the preceding calendar period.

6. CROSS INDEMNIFICATION

Foundation and MBNA America each will indemnify and hold harmless the other party,
its directors, officers, agents, employees, affiliates, insurers, successors and assigns (the
"Indemnitees") from and against any and all liability, causes of action, claims, and the
reasonable and actual costs incurred in connection therewith ("Losses"), resulting from
the material breach of this Agreement by Foundation or MBNA America, respectively as
the case may be, or its directors, officers or employees. Foundation will indemnify and
hold harmless MBNA America and its Indemnitees from and against any and all Losses
arising from the Trademark license granted herein or from MBNA America's use of the
Trademarks in reliance thereon. Each party shall promptly notify the other party in the
manner provided herein upon leaming of any claims or complaints that may reasonably
result in the indemnification by the other party.

7. PROGRAM ADJUSTMENTS

A summary of the current features of the Program are set forth in Schedule A. MBNA America
reserves the right to make periodic adjustments to the Program and its terms and features.

8. CONFIDENTIALITY OF AGREEMENT

The terms of this Agreement, any proposal, financial information and proprietary information
provided by or on behalf of one party to the other party prior to, contemporaneously with, or
subsequent to, the execution of this Agreement ("Information") are confidential as of the date of
disclosure. Such Information will not be disclosed by such other party to any other person or
entity, except as permitted under this Agreement or as mutually agreed in writing. MBNA
America and Foundation shall be permitted to disclose such Information (i) to their accountants,
legal, financial and marketing advisors, and employees as necessary for the performance of their
respective duties, provided that said persons agree to treat the Information as confidential in the
above described manner and (ii) as required by law or by any governmental regulatory authority.
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9. TERM OF AGREEMENT

The initial term of this Agreement will begin on the Effective Date and end on September 30,
2004. This Agreement will automatically extend at the end of the initial term or any renewal term
for successive two-year periods, unless either party gives written notice of its intention not to
renew at least sixty (60) days, but not more than one hundred eighty (180) days, prior to the last
date of such term of renewal term, as applicable.

10. STATE LAW GOVERNING AGREEMENT

This Agreement shall be governed by and subject to the laws of the State of Delaware (without
regard to its conflict of laws principles) and shall be deemed for all purposes to be made and fully
performed in Delaware. It is understood, however, that the laws of Maryland and System
policies relating to affiliated foundations shall apply to the Foundation and its relationship with
Towson University and the Alumni Association. Additionally, it is understood that nothing in
this Agreement waives the sovereign immunity, if any, of the State of Maryland and its agencies,
including Towson University.

11. TERMINATION

(a) hi the event of any material breach of this Agreement by MBNA America or Foundation,
the other party may terminate this Agreement by giving notice, as provided herein, to the
breaching party. This notice shall (i) describe the material breach; and (ii) state the
party's intention to terminate this Agreement. If the breaching party does not cure or
substantially cure such breach within sixty (60) days after receipt of notice, as provided
herein (the "Cure Period"), then this Agreement shall terminate sixty (60) days after the
Cure Period.

(b) If either MBNA America or Foundation becomes insolvent in that its liabilities exceed its
assets, or is adjudicated insolvent, or takes advantage of or is subject to any insolvency
proceeding, or makes an assignment for the benefit of creditors or is subject to
receivership, conservatorship or liquidation then the other party may immediately
terminate this Agreement.

(c) Upon termination of this Agreement, MBNA America shall, in a manner consistent with
Section 10(d) of this Agreement, cease to use the Trademarks. MBNA America agrees
that upon such termination it will not claim any right, title, or interest in or to the
Trademarks. However, MBNA America may conclude all solicitation that is required by
law.

(d) MBNA America and the Foundation shall have the right to prior review and approval of
any written notice in connection with, relating or referring to the termination of this
Agreement to be communicated by Foundation or MBNA America to the Members.
Such approval shall not be unreasonably withheld. Upon termination of this Agreement,
Foundation shall not attempt to cause the removal of Foundation's identification or
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Trademarks from any person's credit devices, checks or records of any Customer existing
as of the effective date of termination of this Agreement.

12. MISCELLANEOUS

(a) This Agreement cannot be amended except by written agreement signed by the authorized
agents of both parties hereto.

(b) The obligations in Sections 6, 8, 1 1(c), and I I (d) shall survive any termination of this
Agreement.

(c) The failure of any party to exercise any rights under this Agreement shall not be deemed a
waiver of such right or any other rights.

(d) The section captions are inserted only for convenience and are in no way to be construed
as part of this Agreement.

(e) If any part of this Agreement shall for any reason be found or held invalid or
unenforceable by any court or governmental agency of competent jurisdiction, such
invalidity or unenforceability shall not affect the remainder of this Agreement which shall
survive and be construed as if such invalid or unenforceable part had not been contained
herein.

(f) All notices relating to this Agreement shall be in writing and shall be deemed given (i)
upon receipt by hand delivery, facsimile or overnight courier, or (ii) three (3) business
days after mailing by registered or certified mail, postage prepaid, return receipt
requested. All notices shall be addressed as follows:

(1) If to Foundation:

Towson University Foundation, Inc.
8000 York Road
Towson, MD 21252-0001

ATTENTION: Megan Rock
Executive Vice President

Fax #: (410) 830-4740

(2) If to MBNA America:

MBNA AMERICA BANK, N. A.
Wilmington, DE 19884-0181

ATTENTION: John C. Richmond
Senior Executive Vice President
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Fax#: (302) 432-0135

Any party may change the address to which communications are to be sent by giving notice, as
provided herein, of such change of address.

(g) This Agreement contains the entire agreement of the parties with respect to the license
granted herein and the sponsorship of the Program and supersedes all prior promises and
agreements, written or oral, with respect to such license and sponsorship. Without the
prior written consent of MBNA America, which shall not be unreasonably withheld,
Foundation may not assign any of its rights or obligations under or arising from this
Agreement. MBNA America may assign any of its rights or obligations under this
Agreement to any other person without the prior consent of Foundation. MBNA America
may utilize the services of any third party in fulfilling its obligations under this
Agreement.

(h) MBNA America and Foundation are not agents, representatives or employees of each
other and neither party shall have the power to obligate or bind the other in any manner
except as otherwise expressly provided by this Agreement.

(i) Nothing expressed or implied in this Agreement is intended or shall be construed to
confer upon or give any person other than Foundation and MBNA America, their
successors and assigns, any rights or remedies under or by reason of this Agreement.

Neither party shall be in breach hereunder by reason of its delay in the performance of or
failure to perform any of its obligations herein if such delay or failure is caused by strikes,
acts of God or the public enemy, riots, incendiaries, interference by civil or military
authorities, compliance with governmental laws, rules, regulations, delays in transit or
delivery, or any event beyond its reasonable control or without its fault or negligence.

(k) This Agreement may be executed in two or more counterparts, each of which shall be
deemed an original, but all of which together shall constitute one and the same
instrument.

(1) This Agreement has been negotiated at arm's length between the parties hereto, both of
which are sophisticated and knowledgeable in the matters dealt with in this Agreement.
In addition, each party has been represented by experienced and knowledgeable legal
counsel.

09/24/99 9



0

IN WITNESS WHEREOF, each of the parties, by its representative, has executed this Agreement
as of the as of the date first above written.

TOWSON UNIVERSITY MBNA AMERICA BANK, N.A.
FOUNDATION, INC.

By: By: klk-J, A-

Name: kfe-4 Name:

Title: Title:

Date: ;St Date: I'J 1,6k9
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SCHEDULE A

TERMS AND FEATURES

Subject to (i) MBNA America's right to vary the Program and its terms and features, and (ii) the
applicable agreement entered into between MBNA America and each Customer:

A CREDIT CARD ACCOUNTS

I . There is NO annual fee.

2. For Alumni Customers the current annual percentage rate will be a fixed rate of
12.99%, or a variable rate of prime plus 7.4%. For variable rate accounts, there may
be an additional margin applied on account of the Customer's delinquency.

3. For Student Customers the current annual percentage rate will be a variable rate of
prime plus 9.9%. For variable rate accounts, there may be an additional margin
applied on account of the Customer's delinquency.

4. Customers may be offered opportunities to select credit insurance as a benefit under
the Program.
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SCHEDULEB

ROYALTY ARRANGEMENT

During the term of this Agreement, MBNA America will pay Foundation a Royalty calculated as
follows, for those accounts with active charging privileges. All Royalty payments due hereunder
are subject to adjustment by MBNA America for any prior overpayment of Royalties by MBNA
America:

A. CREDIT CARD ACCOUNTS

I . $0.90 (ninety cents) for each new Credit Card Account opened, which remains open
for at least ninety (90) consecutive days.

2. $2.70 (two dollars and seventy cents) for each Credit Card Account which: 1) has a
balance greater than zero as of the last business day of every twelfth month after the
opening of that Credit Card Account; and 2) has had active charging privileges for
each of the preceding twelve months.

3. 0.45% (forty-five one hundredths of one percent) of all retail purchase transaction
dollar volume generated by Alumni Customers using an Alumni Credit Card Account
(excluding those transactions that (1) relate to refunds, returns and/or unauthorized
transactions, and/or (2) are cash equivalent transactions (e.g., the purchase of wire
transfers, money orders, bets, lottery tickets, or casino gaming chips)).

4. 0.45% (forty-five one hundredths of one percent) of all cash advance and cash
equivalent transaction dollar volume generated by Alumni Customers using an
Alumni Credit Card Account (excluding those transactions that relate to refunds,
returns and/or unauthorized transactions).

5. 0.36% (thirty-six one hundredths of one percent) of all retail purchase transaction
dollar volume generated by Student Customers using a Student Credit Card Account
(excluding those transactions that (1) relate to refunds, returns and/or unauthorized
transactions, and/or (2) are cash equivalent transactions (e.g., the purchase of wire
transfers, money orders, bets, lottery tickets, or casino gaming chips)).

B. ORIGINAL ACCOUNTS

I . $2.70 (two dollars and seventy cents) for each Credit Card Account which: 1) has a
balance greater than zero as of the last business day of every twelfth month after the
opening of that Credit Card Account; and 2) has had active charging privileges for
each of the preceding twelve months.

2. 0.45% (forty-five one hundredths of one percent) of all retail purchase transaction
dollar volume generated by Alumni Customers using an Alumni Credit Card Account
(excluding those transactions that (1) relate to refunds, returns and/or unauthorized
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transactions, and/or (2) are cash equivalent transactions (e.g., the purchase of wire
transfers, money orders, bets, lottery tickets, or casino gaming chips)).

3. 0.45% (forty-five one hundredths of one percent) of all cash advance and cash
equivalent transaction dollar volume generated by Alumni Customers using an
Alumni Credit Card Account (excluding those transactions that relate to refunds,
returns and/or unauthorized transactions).

4. 0.36% ithirty-six one hundredths of one percent) of all retail purchase transaction
dollar volume generated by Student Customers using a Student Credit Card Account
(excluding those transactions that (1) relate to refunds, returns and/or unauthorized
transactions, and/or (2) are cash equivalent transactions (e.g., the purchase of wire
transfers, money orders, bets, lottery tickets, or casino gaming chips)).

C. ROYALTY ADVANCES

I . Upon full execution of this Agreement, MBNA America shall pay to the Foundation the sum
of Seven Hundred Fifty Thousand Dollars ($750,000.00) (the "First Advance") as an
advance against future Royalties, subject to the provisions set forth below. Upon each annual
anniversary of the Effective Date during the initial term of this Agreement, MBNA America
shall pay to the Foundation the sum of Thirty Seven Thousand Five Hundred Dollars
($37,500.00) (each, a "Subsequent Advance"), as an advance against future Royalties, subject
to the provisions set forth below. The First Advance and each of the Subsequent Advances
are collectively referred to as the "Advances". All Royalties accrued pursuant to this
Agreement and the mailing list agreement executed by the parties as of the same date hereof
(the "Mailing List Agreement") shall, in lieu of direct payment to the Foundation, be applied
against each of the Advances until such time as all Advances are fully recouped. Any
Royalties accrued thereafter pursuant this Agreement and the Mailing List Agreement shall
be paid to the Foundation as set forth in this Agreement and the Mailing List Agreement.
Notwithstanding the foregoing, (x) MBNA America shall no longer be obligated to pay any
additional Advances to the Foundation, and (y) the Foundation hereby promises to pay
MBNA America upon demand an amount equal to the difference between the total amount of
the Advance(s) paid by MBNA America pursuant to this Agreement and the Mailing List
Agreement and the total amount of accrued Royalties pursuant to this Agreement and the
Mailing List Agreement credited by MBNA America against such Advance(s) as of the date
of such demand, in the event any of the conditions set forth in Clauses (i) through (vi) below
should occur:

(i) the Agreement is terminated prior to the end of the initial term as stated in this
Agreement as of the Effective Date;

(ii) the Mailing List Agreement is terminated prior to the end of the initial term

(iii) the Foundation materially breaches any of its obligations under this Agreement or the
Mailing List Agreement;
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(iv) MBNA America is prohibited or otherwise prevented from conducting at least four
(4) direct mail campaigns to the full updated Mailing List during each consecutive
twelve month period during the term of the Agreement;

(v) MBNA America is prohibited or otherwise prevented from conducting at least two (2)
telemarketing campaigns to the full updated Mailing List during each consecutive
twelve month period during the term of the Agreement; and

(vi) MBNA America is prohibited from conducting at least six (6) on-campus promotion
campaigns (e.g., tabling and postering) at major events during each consecutive
twelve-month period during the term of the Agreement.

2. If during any given year(s) during the initial term of this Agreement MBNA America recoups
all prior Advances paid by it to the Foundation in prior years pursuant to this Agreement and
the Mailing List Agreement, and pays the Foundation Royalties accrued by the Foundation
over and above the Royalties used by MBNA America to recoup such prior Advances (the
"Paid Out Royalties"), then MBNA America may reduce the amount of any subsequent
Advance(s) due by the amount of any such Paid Out Royalties.

D. ROYALTY GUARANTEE

Foundation shall be guaranteed to accrue Royalties (as such term is defined in this Agreement
and in the Mailing List Agreement (executed by the parties as of the same date hereof)) equal
to or greater than nine hundred thousand dollars ($900,000) (the "Guarantee Amount") by the
end of the full initial term of this Agreement and the Mailing List Agreement, subject to the
provisions set forth below. If on the last day of the full initial term of this Agreement and the
Mailing List Agreement, the Foundation has not accrued nine hundred thousand dollars
($900,000) in Royalties pursuant to this Agreement and the Mailing List Agreement, MBNA
America will pay Foundation an amount equal to the Guarantee Amount minus the sum of all
compensation accrued by Foundation during the initial term of this Agreement and the
Mailing List Agreement. Notwithstanding the foregoing, this Royalty Guarantee and any
obligation of MBNA America hereunder shall be expressly contingent upon the non-
occurrence of any of the conditions set forth in Subsection C. I., above.

09/24199 14
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Part 3 - Certification: I certify under penalties of perjury that the Taxpayer Identification
Number I have provided is correct.

Person completing this form: Please provide address if
different:

Signature:

Date:
Ck kkq Phone:( Akc Z'-So - kw-k-z ,

09/24M 
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TOWSON UNIVERSITY
AFFINITY AGREEMENT

This Agreement is entered into as of this I st day of October, 2004 (the "Effective Date") by and between
MBNA AMERICA BANK, N.A., a national banking association having its principal place of business
in Wilmington, Delaware ("MBNA America"), TOWSON UNIVERSITY an entity of the state of
Maryland, having its principal place of business in Towson, Maryland on behalf of itself and its alumni
association ("Towson"), and Towson University Foundation, Inc. ("Foundation"), a 501 (c) (3)
corporation, for themselves, and their respective successors and assigns.

WHEREAS, Foundation and MBNA America are parties to a royalty agreement dated
October 1, 1999 (the "Royalty Agreement"); and

WHEREAS, Foundation and MBNA America are parties to a list agreement dated
October 1, 1999 (the "List Agreement" and together with the Royalty Agreement, the "Original
Agreement"); and

WHEREAS, Foundation has provided MBNA America with notice of its intent not to
renew the Original Agreement;

NOW, THEREFORE, in consideration of the mutual covenants and agreements
contained herein, Towson, Foundation and MBNA America agree as follows:

I . DEFINITIONS

When used in this Agreement,

(a) "Agreement" means this agreement and Schedules A, B and C and Attachment #1.

(b) "Credit Card Account" means a credit card account opened by a Member in response to
marketing efforts made pursuant to the Program. A "Student Credit Card Account" is a Credit Card
Account opened through an application coded by MBNA America as a student application. An "Alumni
Credit Card Account" is a Credit Card Account opened through an application coded by MBNA
America as an alumni application.

(c) "Customer" means any Member who is a participant in the Program.

(d) "Financial Service Products" means any credit card program, charge card program, debit card
program, installment loan program, revolving loan program, deposit program, and travel and
entertainment card program. This definition does not include the OneCard as the same is currently
structured and delineated as of the date of this Agreement.

(e) "Towson Affiliate" means any entity controlling, controlled by or under common control with
Towson.



(f) "Mailing List" means an updated and current list and/or magnetic tape in a format included on
Attachment #2, or in a format mutually agreed upon by MBNA America and Towson containing names,
postal addresses and, when available, telephone numbers and e-mail addresses of Alumni Members who
are at least eighteen (18) years of age, segmented by zip codes or reasonably selected membership
characteristics.

(g) "Member" means: (i) an undergraduate or graduate student of Towson University (each a
"Student Member"); and (ii), alumni of the University, a member of the University's alumni association,
fans, ticket holders, donors and contributors of any University athletic team or athletic department
and/or other potential participants mutually agreed to by Towson and MBNA America (each an "Alumni
Member").

(h) "OneCard" means Towson's identification card which includes a debit card feature but does not
include a credit feature.

(i) "Program" means those programs and services of the Financial Service Products MBNA
America agrees to offer pursuant to this Agreement to the Members from time to time.

0) "Reward Credit Card Account" means a credit card carrying the Reward Enhancement
and opened pursuant to the Program.

(k) "Royalties" means the compensation set forth in Schedule B.

(1) "Trademarks" means any design, image, visual representation, logo, service mark, trade dress,
trade name, or trademark used or acquired by Towson or any Towson Affiliate during the term of this
Agreement.

2. RIGHTS AND RESPONSIBILITIES OF ALUMNI ASSOCIATION

(a) Towson agrees that during the term of this Agreement it shall support the Program
exclusively and that Towson, and any Towson Affiliate shall not, by itself or in
conjunction with others, directly or indirectly: (i) sponsor, advertise, aid, develop,
market, solicit proposals for programs offering, or discuss with any organization (other
than MBNA America) the providing of, any Financial Service Products of any
organization other than MBNA America; (ii) license or allow others to license or use the
Trademarks in relation to or for promoting any Financial Service Products of any entity
other than MBNA America; and (iii) sell, rent or otherwise make available or allow
others to sell, rent or otherwise make available any of its mailing lists or information
about any current or potential Members in relation to or for promoting any Financial
Service Products of any entity other than MBNA America, except to the extent, if any, as
required by law. Notwithstanding anything else in this Agreement to the contrary,
Towson may accept print advertising from any financial institution provided that the
advertisement does not contain an express or implied endorsement by Towson of said
financial institution or the advertised Financial Service Product. MBNA America and
Towson understand and agree that Towson contracts with a financial institution



(currently Chevy Chase Bank) to provide banking services on campus to Members (the
"On-Campus Bank"). This Agreement does not preclude the On-Campus Bank from
offering Financial Service Products to Members provided that: (1) the Financial Service
Products offered by the On-Campus Bank and the advertisements and solicitations for
such Financial Service Products do not utilize or bear a Trademark; and (2) Towson, or
any Towson Affiliate shall not provide Mailing Lists to the On-Campus Bank
(except to the extent, if any, required by law).

(b) Towson agrees to provide MBNA America with such information and assistance as may be
reasonably requested by MBNA America in connection with the Program.

(c) Towson authorizes MBNA America to solicit its Alumni Members by mail, direct
promotion, intemet, advertisements, e-mail and/or telephone for participation in the Program.
The parties understand and agree that MBNA America will not directly market this Program to
Student Members, unless the campaign is approved by Towson; however, Student Members may
submit applications to MBNA America for a financial service product offered under this
Program as a result of certain marketing and advertisements for the Program.

(d) Towson shall have the right of prior approval of all Program advertising and solicitation
materials to be used by MBNA America, which contain a Trademark; such approval shall not be
unreasonably withheld or delayed. In the event that MBNA America incurs a cost because of a change
in the Trademarks (e.g., the cost of reissuing new credit cards), MBNA America may deduct such costs
from Royalties due Foundation. In the event such costs exceed Royalties then due Foundation,
Foundation shall promptly reimburse MBNA America for all such costs.

(e) Upon the request of MBNA America, Towson shall provide MBNA America with the Mailing
List free of any charge; provided, however, that Towson shall not include in any Mailing List the name
and/or related information regarding any person who has expressly requested that Towson not provide
his/her personal information to third parties. In the event that MBNA America incurs a cost because of
a charge assessed by Towson or its agents for an initial Mailing List or an update to that list, MBNA
America may deduct such costs from Royalties due Foundation. Towson shall provide the first Mailing
List, containing at least sixty-eight thousand (68,000) non-duplicate names (of persons at least eighteen
years of age) with corresponding postal addresses and, when available, telephone numbers and e-mail
addresses, as soon as possible but no later than thirty (30) days after Towson's execution of this
Agreement.

(f) Towson shall, and shall cause any Towson Affiliate to, only provide information to or otherwise
communicate with Members or potential Members about the Program with MBNA America's prior
written approval, except for current advertising and solicitation materials provided by MBNA America
to Towson. Notwithstanding the above, Towson may respond to individual inquiries about the Program
from its Members on an individual basis, provided that said responses are accurate and consistent with
the then-current materials provided by MBNA America to Towson. Towson may choose to respond to
individual inquiries bout the Program from its Members by instructing such Members to contact MBNA
America directly for follow up and response. Any correspondence received by Towson that is intended
for MBNA America applications, payments, billing inquiries, etc.) shall be forwarded to the



M13NA America account executive via overnight courier within 24 hours of receipt. All charges
incurred for this service will be paid by MBNA America.

(g) Towson hereby grants MBNA America and its affiliates a limited, exclusive license to use the
Trademarks solely in conjunction with the Program, including the promotion thereof This license shall
be transferred upon assignment of this Agreement. This license shall remain in effect for the duration of
this Agreement and shall apply to the Trademarks, notwithstanding the transfer of such Trademarks by
operation of law or otherwise to any permitted successor, corporation, organization or individual.
Towson shall provide MBNA America all Trademark production materials (e.g., camera ready art)
required by MBNA America for the Program, as soon as possible but no later than thirty (30) days after
Towson's execution of this Agreement. Nothing stated in this Agreement prohibits Towson from
granting to other persons a license to use the Trademarks in conjunction with the providing of any other
service or product, except for any Financial Service Products.

(h) In the event Towson permits MBNA America to market the Program at certain Towson events,
then Towson shall provide to MBNA America the opportunities listed on Attachment 41, attached
hereto and incorporated herein by reference, free of charge during each consecutive twelve month period
during the term of this Agreement Towson.

(i) Towson will continue to provide a link on its alumni association internet site to another
internet site to enable a person to apply for a Credit Card Account. MBNA America will be
responsible for the design of such link and will provide Towson with the software needed to
place the link on Towson's alumni association internet site. Towson shall modify or remove
such link within twenty-four (24) hours of MBNA America's request.

3. RIGHTS AND RESPONSIBILITIES OF MBNA AMERICA

(a) MBNA America shall design, develop and administer the Program for the Members.

(b) MBNA America shall design all advertising, solicitation and promotional materials with regard
to the Program. MBNA America reserves the right of prior written approval of all advertising and
solicitation materials concerning or related to the Program, which may be developed by or on behalf of
Towson.

(c) MBNA America shall bear all costs of producing and mailing materials for the Program.

(d) MBNA America shall make all credit decisions and shall bear all credit risks with respect to each
Customer's account(s) independently of Towson.

(e) MBNA America shall use the Mailing Lists provided pursuant to this Agreement consistent with
this Agreement and shall not permit those entities handling these Mailing Lists to use them for any other
purpose. MBNA America shall have the sole right to designate Members on these Mailing Lists to
whom promotional material will not be sent. These Mailing Lists are and shall remain the sole property
of Towson. However, MBNA America may maintain separately all information which it obtains as a
result of an account relationship or an application for an account relationship. This information becomes
a part of MBNA America's own files and shall not be subject to this Agreement; provided however that



MBNA America will not use this separate information in a manner that would imply an endorsement by
Towson.

4. REPRESENTATIONS AND WARRANTIES

(a) Towson and MBNA America each represents and warrants to the other that as of the Effective
Date and throughout the term of this Agreement:

(i) It is duly organized, validly existing and in good standing.

(ii) It has all necessary power and authority to execute and deliver this Agreement and to
perform its obligations under this Agreement.

(iii) This Agreement constitutes a legal, valid and binding obligation of such party,
enforceable against such party in accordance with its terms, except as such enforceability may be limited
by bankruptcy, insolvency, receivership, reorganization or other similar laws affecting the enforcement
of creditors' rights generally and by general principles of equity.

(iv) No consent, approval or authorization from any third party is required in connection with
the execution, delivery and performance of this Agreement, except such as have been obtained and are
in full force and effect.

(v) The execution, delivery and performance of this Agreement by such party will not
constitute a violation of any law, rule, regulation, court order or ruling applicable to such party.

(b) Towson represents and warrants to MBNA America as of the date hereof and throughout the
term of this Agreement that it has the right and power to license the Trademarks to MBNA America for
use as contemplated by this Agreement, and to provide the Mailing List(s) to MBNA America for the
promotion of the Program. Towson further represents and warrants to MBNA America as of the date
hereof and throughout the term of this Agreement that there is no entity or organization (including the
alunini association and Foundation or any organization associated with Towson) that can use, license or
sub-license Trademarks in connection with any Financial Service Products, that has access to the
Mailing List (except to the extent, if any, as required by law) in connection with any Financial Service
Products or that can grant marketing access to any Towson athletic event in connection with any
Financial Service Products (as defined on page 1, paragraph l(d). Towson will hold MBNA America,
its directors, officers, agents, employees, affiliates, successors and assigns harmless from and against all
liability, causes of action, and claims, and will reimburse MBNA America's reasonable and actual costs
in connection therewith (including attorneys' fees), arising from the Trademark license granted herein or
from MBNA America s use of the Trademarks in reliance thereon, or from the use of any Mailing List(s)
by MBNA America for the promotion of the Program. Each party shall promptly notify the other party
in the manner provided herein upon learning of any claims or complaints relating to such license or the
use of any Trademarks.



5. ROYALTIES

(a) During the term of this Agreement, MBNA America shall pay Royalties to Foundation.
Royalties will not be paid without a completed Schedule C (W-9 Form and EFT Form). Except as
otherwise provided in Schedule B, payment of Royalties then due shall be made approximately forty-
five (45) days after the end of each calendar quarter.

(b) On or before the forty fifth (45th) day after the end of each calendar quarter during the term of
this Agreement, MBNA America will provide Foundation with a statement showing the number of
Credit Card Accounts opened, the number of Credit Card Accounts renewed and the retail purchase
dollar volume (excluding those transactions that relate to reftinds, returns and unauthorized
transactions), made during the preceding calendar period.

6. PROGRAM ADJUSTMENTS

A summary of the current features of the Program are set forth in Schedule A. MBNA America reserves
the right to make periodic adjustments to the Program and its terms and features.

7. CONFIDENTIALITY OF AGREEMENT

The terms of this Agreement, any proposal, financial information and proprietary information provided
by or on behalf of one party to the other party prior to, contemporaneously with, or subsequent to, the
execution of this Agreement ("Information") are confidential as of the date of disclosure. Such
Information will not be disclosed by such other party to any other person or entity, except as permitted
under this Agreement or as mutually agreed in writing. MBNA America, Foundation, and Towson shall
be permitted to disclose such Information (i) to their accountants, legal, financial and marketing
advisors, and employees as necessary for the performance of their respective duties, provided that said
persons agree to treat the Information as confidential in the above described manner; and (ii) as required
by law or by any governmental regulatory authority provided that Towson immediately notifies MBNA
America of the existence, terms and circumstances surrounding such request, consults with MBNA
America on the advisability of taking legally available steps to resist or narrow such request, and if
disclosure of such Information is required or deemed advisable, exercise its best efforts to obtain an
order or other reliable assurance that confidential treatment will be accorded to such portion of the
Information to be disclosed which MBNA America designates.

8. TERM OF AGREEMENT

The initial term of this Agreement will begin on the Effective Date and end on September 30, 2009.
This Agreement will automatically extend at the end of the initial term or any renewal term for
successive two-year periods, unless either party gives written notice of its intention not to renew at least
ninety (90) days, but not more than one hundred eighty (180) days, prior to the last date of such term or
renewal term, as applicable.



9. TERMINATION

(a) In the event of any material breach of this Agreement by MBNA America or Towson, the other
party may terminate this Agreement by giving notice, as provided herein, to the breaching party. This
notice shall (i) describe the material breach; and (ii) state the party's intention to terminate this
Agreement. If the breaching party does not cure or substantially cure such breach within sixty (60) days
after receipt of notice, as provided herein (the "Cure Period"), then this Agreement shall terminate sixty
(60) days after the Cure Period.

(b) If either MBNA America or Towson becomes insolvent in that its liabilities exceed its assets-or it
is unable to meet or it has ceased paying its obligations as they generally become due, or it is
adjudicated insolvent, or takes advantage of or is subject to any insolvency proceeding, or makes an
assignment for the benefit of creditors or is subject to receivership, conservatorship or liquidation then
the other party may immediately terminate this Agreement.

(c) Upon termination of this Agreement, MBNA America shall, in a manner consistent with Section
9(d) of this Agreement, cease to use the Trademarks. MBNA America agrees that upon such
termination it will not claim any right, title, or interest in or to the Trademarks or to the Mailing Lists
provided pursuant to this Agreement. However, MBNA America may conclude all solicitation that is
required by law.

(d) MBNA America shall have the right to prior review and approval of any notice in connection
with, relating or referring to the termination of this Agreement to be communicated by Towson or any
Towson Affiliate to the Members. Such approval shall not be unreasonably withheld. Upon termination
of this Agreement, Towson shall not attempt to cause the removal of Towson's identification or
Trademarks from any person's credit devices, checks or records of any Customer existing as of the
effective date of termination of this Agreement.

(e) In the event that any material change in any applicable law, statute, operating rule or regulation,
or any material change in any operating rule or regulation of either VISA or MasterCard makes the
continued performance of this Agreement under the then current terms and conditions unduly
burdensome, then MBNA America shall have the right to terminate this Agreement upon ninety (90)
days advance written notice. Such written notice shall include an explanation and evidence-of the
burden imposed as a result of such change.

(f) For a one (1) year period following the termination of this Agreement for any reason, Towson
agrees that neither Towson nor any Towson Affiliate shall, by itself or in conjunction with others,
directly or indirectly, specifically target any offer of a credit or charge card, or a credit or charge card
related product to persons who were Customers. Notwithstanding the foregoing, Towson may, after
termination of this Agreement, offer persons who were Customers the opportunity to participate in
another credit or charge card program endorsed by Towson provided the opportunity is not only made
available to such persons but rather as a part of a general solicitation to all Members and provided
further no such persons are directly or indirectly identified as a customer of MBNA America, or offered
any terms or incentives different from that offered to all Members.



10. MISCELLANEOUS

(a) This Agreement cannot be amended except by written agreement signed by the authorized agents
of both parties hereto.

(b) The obligations in Sections 4(b), 7, 9(c), 9(d) and 9(f) shall survive any termination of this
Agreement.

(c) The failure of any party to exercise any rights under this Agreement shall not be deemed a
waiver of such right or any other rights.

(d) The section captions are inserted only for convenience and are in no way to be construed as part
of this Agreement.

(e) If any part of this Agreement shall for any reason be found or held invalid or unenforceable by
any court or governmental agency of competent jurisdiction, such invalidity or unenforceability shall not
affect the remainder of this Agreement which shall survive and be construed as if such invalid or
unenforceable part had not been contained herein.

(f) All notices relating to this Agreement shall be in writing and shall be deemed given (i) upon
receipt by hand delivery, facsimile or overnight courier, or (ii) three (3) business days after mailing by
registered or certified mail, postage prepaid, return receipt requested. All notices shall be addressed as
follows:

(1) If to Towson:

TOWSON UNIVERSITY
8000 York Road
Towson, MD 21252-0001

ATTENTION: Lori Armstrong
Executive Director, Alumni Association

Fax #: (410) 704-2328

(2) If to MBNA America:

MBNA AMERICA BANK, N. A
1100 North King Street
Wilmington, Delaware 19884

ATTENTION: Director of National Sales

Fax#: (302) 432- 0262



Any party may change the address to which communications are to be sent by giving notice, as provided
herein, of such change of address.

(g) This Agreement contains the entire agreement of the parties with respect to the matters covered
herein and supersedes all prior promises and agreements, written or oral, with respect to the matters
covered herein. Without the prior written consent of MBNA America, which shall not be unreasonably
withheld, Towson may not assign any of its rights or obligations under or arising from this Agreement.
MBNA America may assign any of its rights or obligations under this Agreement to any other person
without the prior written consent of Towson.

(h) MBNA America may utilize the services of any third party in fulfilling its obligations under this
Agreement. Certain Financial Service Products or services under this Agreement may be offered through
MBNA America's affiliates. For example, business credit cards are currently issued and administered
by MBNA America (Delaware), N.A., and certain marketing services are currently provided by MBNA
Marketing Systems, Inc.

(i) MBNA America and Towson are not agents, representatives or employees of each other and
neither party shall have the power to obligate or bind the other in any manner except as otherwise
expressly provided by this Agreement.

0) Nothing expressed or implied in this Agreement is intended or shall be construed to confer upon
or give any person other than Towson and MBNA America, their successors and assigns, any rights or
remedies under or by reason of this Agreement.

(k) Neither party shall be in breach hereunder by reason of its delay in the performance of or failure
to perform any of its obligations herein if such delay or failure is caused by strikes or other labor
disputes, acts of God or the public enemy, riots, incendiaries, interference by civil or military authorities,
compliance with governmental laws, rules, regulations, delays in transit or delivery, or any event beyond
its reasonable control or without its fault or negligence.

(1) This Agreement may be executed in two or more counterparts, each of which shall be deemed an
original, but all of which together shall constitute one and the same instrument.



IN WITNESS WHEREOF, each of the parties, by its representative, has executed this Agreement as of
the Effective Date.

TOWSON UNIVERSITY MBNA AMERICA BANK, N.A.
for itself and its alumni association

By: I L ommz - By: /*0,

Name: 40-1 ARPt4rROA14 Name: W. Xr66kz

Title: EXCC-- bl - Alwpn; t9ssoe. Title: V to

Date: fi<L4 Date: /,P 1h oLt Y

TOW NSONZ,Z!? DATON, INC.

By:

Name:

Title: A"

Date: .9z



SCHEDULE A

TERMS AND FEATURES

Subject to (i) MBNA America!s right to vary the Program and its terms and features, and (ii) the
applicable agreement entered into between MBNA America and each Customer:

A. CREDIT CARD ACCOUNTS

I There is NO annual fee.

2. For new Alumni Credit Card Accounts, the current annual percentage rate is
7.9%.

3. For new Student Credit Card Accounts, the current annual percentage rate is
9.99%.

4. Customers may be offered opportunities to purchase a variety of communication services
and to select credit insurance as a benefit under the Program.

B. REWARD ENHANCEMENT

"Reward Enhancement" means the loyalty reward Credit Card Account enhancement as
provided through MBNA America and offered as part of the Program for Reward Credit Card
Accounts.

I . There is no annual fee.

2. The current annual percentage rate is 7.9%.

3. The Reward Enhancement may be marketed under another name (e.g., World
Points), as determined by MBNA America from time to time, in its sole
discretion.

C. GOLD RESERVE ACCOUNTS

"Gold Reserve Account" means a GoldReserveg (as such service mark may be changed by
MBNA America, in its sole discretion, from time to time) revolving loan account opened by a
Member in response to marketing efforts made pursuant to the Program.

I . There is no annual fee.

2. Customers receive a supply of blank checks from MBNA America to be drawn upon
a predetermined line of credit.



3. The customer may request more checks from MBNA America on a periodic basis.

D. GOLD OPTION ACCOUNTS

"Gold Option Account" means a GoldOption(M (as such service mark may be changed by MBNA
America, in its sole discretion, from time to time) revolving loan account opened by a Member in
response to marketing efforts made pursuant to the Program.

I . There is no annual fee.

2. Customers can request that checks be drawn upon a predetermined line of credit.

3. MBNA America issues checks (for specific monetary amounts) to be sent to those
third parties requested by the Customer.

4. Monthly payments may be tailored to Customers' needs.



0
SCHEDULEB

ROYALTY ARRANGEMENT

During the term of this Agreement, MBNA America will pay Foundation a Royalty calculated as
follows, for those accounts with active charging privileges. MBNA America may create a special class
of accounts for Towson employees under the Program, and will not pay compensation for such
designated accounts. All Royalty payments due hereunder are subject to adjustment by MBNA America
for any prior overpayment of Royalties by MBNA America:

A. CREDIT CARD ACCOUNTS

I . S 1.00 (one dollar) for each new Credit Card Account opened, which remains open for at
least ninety (90) consecutive days.

2. $3.00 (three dollars) for each Credit Card Account for which the annual fee is paid by the
Customer. If no annual fee is assessed by MBNA America (other than as a result of a
courtesy waiver by MBNA America), then such royalty will be paid for each Credit Card
Account which: 1) has a balance greater than zero as of the last business day of every
twelfth month after the opening of that Credit Card Account; and 2) has had active
charging privileges for each of the preceding twelve months.

3. 0.50% (one half of one percent) of all retail purchase transaction dollar volume generated
by Customers using an Alumni Credit Card Account (excluding those transactions that
(1) relate to refunds, returns and/or unauthorized transactions, and/or (2) are cash
equivalent transactions (e.g., the purchase of wire transfers, money orders, bets, lottery
tickets, or casino gaming chips)).

4. 0.40% (four tenths of one percent) of ail retail purchase transaction dollar volume
generated by Customers using a Student Credit Card Account (excluding those
transactions that (1) relate to refunds, returns and/or unauthorized transactions, and/or (2)
are cash equivalent transactions (e.g., the purchase of wire transfers, money orders, bets,
lottery tickets, or casino gaming chips)).

5. From the Effective Date up through and including September 30, 2006: 0.50% (one
half of one percent) of all cash advance and cash equivalent transaction dollar volume
generated by Customers using an Alumni Credit Card Account (excluding those
transactions that relate to refunds, returns and/or unauthorized transactions).

6. From October 1, 2006 up through and including September 30, 2008: 0. 10% (one
tenth of one percent) of all cash advance and cash equivalent transaction dollar
volume generated by Customers using an Alumni Credit Card Account (excluding
those transactions that relate to refunds, returns and/or unauthorized transactions).



B. REWARD CREDIT CARD ACCOUNTS

Reward Credit Card Accounts shall only generate the Royalty compensation set forth in this
Schedule B, Section B notwithstanding any other provision of this Agreement.

I . $ 1.00 (one dollar) for each new Reward Credit Card Account opened, which
remains open for at least ninety (90) consecutive days.

2. $3.00 (three dollars) for each Reward Credit Card Account for which the annual
fee is paid by the Customer. If no annual fee is assessed by MBNA America
(other than as a result of a courtesy waiver by MBNA America), then such royalty
will be paid for each Reward Credit Card Account which: 1) has a balance greater
than zero as of the last business day of the annual anniversary of the month in
which the Reward Credit Card Account was opened; and 2) has had active
charging privileges for each of the preceding twelve months. A Reward Credit
Card Account may renew every twelve (12) months after the opening of the
account.

3. 0.20% (two tenths of one percent) of all retail purchase transaction dollar volume
generated by Customers using a Reward Credit Card Account (excluding those
transactions that (1) relate to refimds, returns and/or unauthorized transactions, and/or (2)
are cash equivalent transactions (e.g, the purchase of wire transfers, money orders, bets,
lottery tickets, or casino gaming chips)).

C. GOLD RESERVE REVOLVING LOAN ACCOUNTS

I . $5.00 (five dollars) for each new Gold Reserve account opened, which is
utilized by the Customer for at least one transaction which is not
subsequently rescinded or disputed.

2. 0.25% (twenty-five basis points) of the average of all month-end outstanding
balances (excluding transactions that relate to credits and unauthorized
transactions) in the calendar year for certain Gold Reserve Accounts. This
payment shall be calculated as of the end of each calendar year, based upon
outstanding balances measured as of the end of each of the preceding calendar
months of that year occurring during the term. Each monthly measurement shall
include outstanding balances for only those Gold Reserve Accounts which are
open with active charging privileges as of the last day of such month. This
royalty will be paid within sixty (60) days of the end of the calendar year.]



D. GOLD OPTION REVOLVING LOAN ACCOUNTS

1. $5.00 (five dollars) for each new Gold Option account opened, which is utilized by
the Customer for at least one transaction which is not subsequently rescinded or
disputed.

2. 0.25% (twenty-five basis points) of the average of all month-end outstanding
balances (excluding transactions that relate to credits and unauthorized
transactions) in the calendar year for certain Gold Option Accounts. This payment
shall be calculated as of the end of each calendar year, based upon outstanding
balances measured as of the end of each of the preceding calendar months of that
year occurring during the term. Each monthly measurement shall include
outstanding balances for only those Gold Option Accounts which are open with
active charging privileges as of the last day of such month. This royalty will be
paid within sixty (60) days of the end of the calendar year.]

E. DEPOSIT ACCOUNTS

"CD Deposits" means those deposits in the certificate of deposit accounts opened by Members in
response to marketing efforts made pursuant to the Program.

"MMDA Deposits" means those deposits in the money market deposit accounts opened by Members in
response to marketing efforts made pursuant to the Program.

I . 0.05% (five one-hundredths of one percent) on an annualized basis, computed monthly
(periodic rate of 0.004167%) of the average MMDA Deposits.

2. 0.05% (five one-hundredths of one percent) on an annualized basis, computed
monthly (periodic rate of 0.004167%) of the average CD Deposits.

D. ROYALTY ADVANCES

I . Within forty-five (45) days after the following dates MBNA America will pay to
Foundation the following sums:

Date Amount of Advance

October 1, 2004 Ninety Thousand Dollars ($90,000)
October 1, 2005 Ninety Thousand Dollars ($90,000)
October 1, 2006 Seventy Thousand Dollars ($70,000)
October 1, 2007 Seventy Thousand Dollars ($70,000)
October 1, 2008 Fifty Thousand Dollars ($50,000)

(each, an "Advance"), as an advance against future Royalties, subject to the provisions set forth
below. All Royalties accrued shall, in lieu of direct payment to Foundation, be applied against
each of the Advances until such time as all Advances are ftilly recouped. Any Royalties accrued
thereafter shall be paid to Foundation as set forth in this Agreement. Notwithstanding the



foregoing, (x) MBNA America shall no longer be obligated to pay any additional Advances to
Towson hereunder, and (y) Towson hereby promises to pay MBNA America upon demand an
amount equal to the difference between the total amount of the Advance(s) paid by MBNA
America and the total amount of accrued Royalties credited by MBNA America against such
Advance(s) as of the date of such demand, in the event any of the conditions set forth in Clauses
(i) through (v) below should occur:

(i) the Agreement terminates and the amount of the Advances have not been fully
recouped by MBNA America;

(ii) Towson breaches any of its obligations under this Agreement;

(iii) MBNA America is prohibited or otherwise prevented from conducting at least four (4)
direct mail campaigns to the full updated Mailing List during each consecutive twelve month
period during the term of the Agreement; and

(iv) MBNA America is prohibited or otherwise prevented from conducting at least four (4)
telemarketing campaigns to the full updated Mailing List during each consecutive twelve
month period during the term of the Agreement.

2. If during any given year(s) during the initial term of this Agreement MBNA America recoups
all prior Advances paid by it to Foundation in prior years, and pays Foundation Royalties
accrued by Foundation over and above the Royalties used by MBNA America to recoup such
prior Advances (the "Paid Out Royalties"), then MBNA America may reduce the amount of any
subsequent Advance(s) due by the amount of any such Paid Out Royalties.



ATTACHMENT #1

I. OPPORTUNITIES

(a) When conducting direct promotion events, MBNA may have as many as four (4) direct
promotion locations (each a "Location") within the athletic facility holding the game or athletic event.
The Locations shall be at prominent locations and will be mutually agreed upon by Towson and MBNA
America.

(b) Passes to all MBNA America employees and agents that are conducting the direct promotion
campaign.

(c) Four (4) parking permits/passes for each game at which MBNA America will be conducting
direct promotion events.

(d) Reasonable vehicular access to the athletic facility in which MBNA America will be conducting
direct promotion events. Such vehicular access shall to the extent possible provide the MBNA America
vehicle a convenient position, in relation to each Location, before and after the event to unload/load.



TERM EXTENSION ADDENDUM
TOWSON UNIVERSITY AFFINITY AGREEMENT

THIS ADDENDUM (the "Addendum") is entered into as ofthis Ist day of October, 2008 (the
"Addendum Effective Date"), by and between Towson Univeisity on behalf of itself and its
alumni association (-Tows4m-),Tovvsoti University Foundation, Inc. ("Foundation"), and FIA
Card Services, N.A.. (01(la MBNA America Bank, N.A.) ("Bank"), for themselves and their
respective successors and assigns.

WHEREAS, Towson, Foundation and Bank are parties to an Affinity Agreement dated as of
October 1, 2004 (the "Agreement"), "herein Bank provides certain Financial Service Products to
certain persons included in certain lists provided to Bank by or on behalf of Towson; and

WHEREAS. Towson and Bank mutually desire to extend the term of the Agreement and make
certain other changes contained hereim

NOW, THERE FORE, in consideration of the mutual covenants and agreement contained herein,
Towson and Bank aggree as follows:

I . The above recitals are incorporated herein and deemed a part of this Addendum.
Capitalized terms used but not otherwise herein defined W-e Liscd as defined in the Agreement.

2. The current term ofthc Agreernem is hereby extended to end on September 30,2014.
Thereafter. the Agreement shall automatically extend at the end of the current term or any
renewal term for successi\ e two-year periods, unless either party gives written notice of its
intention not to reneNk ,it least ninery (90) clays. but not more than one hundred eighty (180) days,
prior to the last date of such term oi rcrieAat term. as applicable. This Section shall replace all
provisions concerning the term of the Agreement, the renewal of the Agreement, and all notices
required to not rene" this Agreement-

3. Section I of the Agreement is hereby amended by adding (he following new definitions:

"Applicable Law" means, at any time, any applicable (i) federal, state, and local statutes,
regulations, licensing requirements, regulatory bulletins or guidance, regulatory
examinations, agreements or orders. (ii) regulations, by-laws and rules of any applicable
self-regUlatory organ iza t ions. (iii) rule, regulation. restriction, requirement or contractual
term ofV[SA. 'MasterCaicl. American Express or other card network and (iv) judicial or
administrative interpretations of any of the foregoing.

"Deposits" means C011SLIMer deposit products such as money market deposit accounts,
certificate of deposit accounts, checking and savings accounts, checking accounts with
debit card access and money market deposit account and certificate of deposit account
individual retirement accounts,

"Deposit Account" means a consumer deposit acvount opened pursuant to the Program.
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"Eligible Royalties~ means all Royalties that accrue and are payable under Schedule B of
the Agreement.

"Emerging Account" means a Credit Card Account coded by Bank with one of Bank's
risk management identifiers. Emerging Accounts may carry a Reward Enhancement.

"Gold Option Account" means a Gold0ptionV (as such service mark may be changed
by Bank. in its sole discretion. from tirne to time) revolving consumer loan account
opened Pursuant tO the Program.

"Gold Reserve Account" means a GoldReserve3z) (as Such service mark may be changed
by Bank. in its sole discretion, from firric to time) revolving consumer line of credit
account opened pursuant to the PrOgrarn.

"Reward Enhancement" means a reward enhancement as provided through Bank and
offered as part of the Program. A Reward Enhancement may be marketed under a name

World Points), as determined by Bank from time to time, in its sole discretion.

4. A new Section 3(f) is hereby added to the Agreement as follows:

"(f) Notwithstanding anything contained in the Agreement to the contrary, Towson
acknowledges and agrees that Batik may market any financial service products or services
that Batik or any Bank Affiliate offers (e.g., credit cards and deposit products, collectively
"Batik Products") contemporaneously with the promotion of Deposits and that such Bank
Products Eire [lot Subject to this Agreement. Howe er. Batik agrees that it shall not, when
using Towson's Marketing Lists for Deposits, market Bank Products (excluding
"Deposits Offers". as defined below), in direct mail copy, in an e-mail or an outbound
telemarketing solicitation, unless To"son consents to Bank's use of the Marketing Lists
for such put-poses, "Deposits Offers" means any and all Deposits benefits and features
and ariv and all other products and services that relate to or have a connection with
Deposits (eg. Online Banking and $0 Trade)."

5. A new Section 5(c) is hereby added to the Agreement as follows:

"(c) If at any time during the term ofthe Agreement any change in any card network's
interchange rate(s) or similar rate(s), when measured separately or together with all other
rate changes since the Effective Date. has more than a de minimis adverse impact on
Bank's business, as determined by Batik in its discretion ("Impact"), then Bank may
notify Towson in wrifing of Batik's desire to renegotiate the Royalties and any other
financial terms in the Agreement to address the Impact. If, within sixty (60) business
days after ToAson's receipt of Batik's notice. the parties have not, for whatever reason,
fully executcd an addendum that is satisfactory to both parties, Bank shall have the right
to terminate this Agreement, without penalty or liability to Towson, upon ninety (90) days
advance written notice."
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6. Sections 9(d) and 9(c) are hereby deleted in their entiretics and replaced with the

following:

"(d) Bank will have the right to prior review and approval of any notice in connection
with. relating or referring to the expiration or earlier termination of this Agreement to be
communic, led by rowson or any'Fowson Affiliate to the Members. Such approval will
not be unreasonably withheld. Upon the expiration or earlier termination of this
Agreenient,'Fowson wi I I alloA Batik to continue to use. as Act I as will not attempt to

cuse the removal of Towson Tradern arks Crom, credit devices, credit cards, debit cards,
checks or records of any Costomer existing as of expiration or earlier termination of this
Agorcenient until their normally scheduied reissue date or exhaustion.

(e) In the event that Applicable Law has or will have a material adverse effect on

Bank's IXISilleSS (as delcrmined in Batik's sole discretion) ("Event"), Bank may notify

Towson in writing (if Bank's desire to renegotiate (lie terms of the Agreement to address

the Event. It', within sixty (60) business clays afterTowson's receipt of Bank's notice, the

parties have not. for whatever reason, fully executed at) addendum that is satisfactory to

both parties, Bank shall have the right to terminate this Agreement, without penalty or
liability to I r,),,,, .. upon ninety (90) days advance wrilten notice. "

7. Section 10(1) ofthe A-rcement is herub amended by dcleting subsection (2) in its
entirety and replacing it with the followin2 new subsection (2):

"(2) If to Batik:

FIA Card Services. N. A.

NIS DE5-004-04-02

I 100 North King SIrcet

kVilmington, DelaAare 19884

ATTENTION: Contract Administration

Faxff: 002)432-1821"

8. Section I 0(b) oftlic Agreement is hereby arnended bN deleting, the last sentence in it

entirety.

9. Schedules A and 11 of the Agreement are hereby deleted in their entireties and replaced

with a new Schedule B on Attachinctit fl. attached hereto and made a part hereof.

to. Except as arriencled by ihis Addenchim, all the terms, conditions and covenants of the

Agreement are alid, slufll i emain in full force and effect, and arc hereby ratified and confirmed.

Any inconsistencies betwecrt this Addendurn and the Agreement shall be governed by this

Addendurn.
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11. This Addendi.1111 inay be executed in any number Of counterparts, each of which shall be
considered an original, and all ol'which shall be deemed one and the same instrument. The
Agreement, as amended by (his Addendurn. contains the entire agreement of the parties with
respect to the inattei s covered and no other prior promises. negotiations or discussions, oral or
written, made by any party or its employees, officers or agents shall be valid and binding.
Certain Financial Service Products or services under (lie Agreement may be offered through
Bank's affiliates.

IN WITNF.-.SS WFIFREOF. each party hereto, by its representative. has duly executed this
Addendum as ofthe date First above written. and such party and its representative warrant that
such representative is duly Lftlthori7ed to execute and deliver this Addendum for and on behalf of
such partN.

TOWSON UNIVERSITY FIA CARD SERVICES, N.A.
for itself and its alutrini association

By: A- J3 ;

Name: -d re 1 %5 0/74 Name:

Title: 4s6ro 1-- Title: lie

Date: Date: 11'7 /0 9

TOWSON UNI E ZSITY FO TNDATION, INC.

By-

Name: Go-f- klc lot r')
% k

Title: F-xc 4hy

Date: 11 -4917
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SCHEDULF B

ROYALTY ARRANOEMENT

During the term of this Agreement, Bank will pay Foundation a Royalty calculated as
follows, tbrthose accounts with active charging privileges. Bank may create a special class
of consumer accounts for Fowson employees under the Program, and will not pay
compensation lbi such designated accounts. Ali Royalty payments due hereunder are subject
to ad ustment by Bank for any prior overpayment of Royalties by Bank:

A. CREDI r CARD ACCOUNTS

I . $).00 (one dollar) I or each new Ci edit Card ACCOL1111 opened, which remains open for at
least ninety (90) consecutive days.

2. $3 ).00 (three dollars) for each Credit Card Account for which the annual fee is paid by the,
Customer. If no annual fee is assessed by Bank (other than as a result of a courtesy waiver
by Bank), then such Royalty will be paid for each Credit Card Account that: 1) has a
balance greatcr than /ero (0) as of the last processing day of every twelfth (IP) month
after the openim-, ol'that Credit Card Account: and 2) h is had active charging privileges
fbi-cach ol'the pi-cccding twelve (12) months.

3. 0,50% (Qttv basis points) of all retail purchase transaction dollar volume generated by
Customers using a Credit Card Account (excluding those transactions that (1) relate to
refunds. returns and/or unauthorized transactions, and/or (2) are cash equivalent
transactions the pUrchase of'wire transfers. person to person money transfers, bets,
lottcr tickets, or casino gaining chips)).

4. 0.40% (Ibit basis points) ofall retail purchase transaction dollar volume generated by
Customers using a Student Credit Card Account (excluding those transactions that (1)
relate to refunds, returns and/or unauthorized transactions, and/or (2) are cash equivalent
transactions (e.g., the purchase of wire transfers. person to person money transfers, bets,
lottery tickets. or casino &aniing chips)).

B. REWARD CREDI r CARD ACCOUNTS

Reward Credit Card ACCOL1111 ROyaltV COMpensation provisions will not affect any other Royalty
compensatiori provisions comained in the Agreement, and (lie Royalty compensation provisions
referencing anN other form of Credit Card Accounts will not apply to Revvard Credit Card
Accounts.

I . $ 1.00 (one dollar) lot- each new Reward Credit Card Account opened, which remains
open tor at le ist ninety (90) consecutive days.
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2. S ).00 (three dollars) for each Reward Credit Card Account for which the annual fee is

paid li the CLIStOrner. It'no annual fee k assessed by Bank (other than as a result of a

h Rovally will be paid for each Reward Credit Card
COUrtCS) walver by Batik.). then site last processing day of every
Account w hich: 1) has a balance gream than zero as ofthe

twelfth momli after the opening of that Reward Credit Card Account; and 2) has had

active charging privileges for each of the preceding twelve (12) months. A Reward

Credit Card Account may renew every twelve (12) months after the opening of the

account.

3. 0.20% (twenty basis points) of all retail purchase transaction dollar volume generated by

Customers using a Reward Credit Card Account (excluding those transactions that (1)

relate to refunds, returns and/or unauthorized transactions, and/or (2) are cash equivalent

transactions (e.g.. the purchase of wire transfers, person to person money transfers, bets,

letter% tickets, or casirio gaming chips),

C. EMFRGING ACCOUNTS

Emerging Account Royalty compensation provisions will not affect any other Royalty

compensation provisLons contained in the Agreement. and the Royalty compensation provisions

referencing any other form of Credit Card Accounts will not apply to Emerging Accounts.

I . $1.00 (oric dollar) for each new Emerging Account opened, which remains open for at

least ninety (90) consecutive days and which is utilized by the Customer within the first

ninety (90) consecutive days of the Emerging Account -s opening for at least one purchase

or cash advance wh ich is not subsequently rescinded, the subject of a charge back request,

or otherwise disputed.

2. $3.00 (three dollars) for each LiTierging Account for which the annual fee is paid by the

CLIStOlner. I f'no annual [ec is assessed by Bank (other than as a result of a courtesy

waiver by Barik), tberi such Royalty Nvill be paid for each Emerging Account which: 1)

has a halauce ,reater than zero as ofilic last processing day of every twelfth month after

the opening ofthat I merging Account and 2) has had active charging privileges for each

of the preceding twelve 0 2) months

3. 0.20% (twenty basis points) of all retail purchase transaction dollar volume generated by

Custorricrs using an Finerging Account (excluding those transactions that (1) relate to

refunds. returns and/or unauthorized transactions, and/or (2) are cash equivalent

transactions (C.g . the purchase of Nvirc transfers, person to person money transfers, bets,

lottery tickets. or casino gaming chips)).
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D. GOLD OP I ION REVOLVING LOAN ACCOUN I'S

1 $5 00 (five dollars) Cor each new Gold Option Account opened, that is utilized by the
Customer for at least one Liansaction which is not subsequently rescinded or disputed,

2. 0.25/( (Iwentv-five 1),Isis points) of the average oftill month-end outstanding balances
(exClUditig transactions that relate to credits and unauthorized transactions) in the twelve
(12) month period immediately prior to a Gold Option Account's opening of account
anniversarv date. This payment will he calculated as ofthe end of such twelve (12) month
period. hased 1.11)011 OUBtanding balances measured as ofthe end of each of the preceding
calendar nionths ofthat period occurring during the terin of the Agreement. Each
month1v nicasurement W ill inClUde outstanding balances for only those Gold OptionAcCOUlus that aie open with active charging privileges as of the last processing day of
such mouth.

E. GOLD RESI--RVL REVOLVING LOAN ACCOUNTS

1. $5.00 (five dollars) Cor each new Gold Reserve Account opened, that is utilized by
the CLISMIner for at least one (1) transaction which is not subsequently rescinded
or disputed.

2. 0.25% (twenty-five basis points) of the average ofall nionth-prid outstanding balances
(CACILIdin" transactions that relate to credits and unauthorized transactions) in the twelve(12) mouth period immediately prior to a Gold Reserve Account's opening of account
anniN eirsary date. I his payruent Will be calculated as of the end of such twelve (12) month
period. based upon outstanding balances measured as ofthe end of each of the preceding
calendar rnoriths ol that period OCCUrring during the terin of the Agreement. Each
month1v measurement Will iDCIUdC outstanding balances for only those Gold Reserve
Accounts that are open with active charghu- privileges as of the last processing day of
such mouth.

F. DEPOSIT ACCOUNTS

During the terin ofthis Agreement. Foundation will receive the Deposits Royalties set forth
beloW. Deposits Ro alty compensation provisions will only apply to Deposit Accounts and not to
any other Financial SerN ice Product. Except ,is set forth in this Section E, Deposit Accounts are
not eligible for ail) other Royally compensation provisions contained in the Agreement. Further,
Deposit Royalties will not lie paid to Foundation on any existing deposit account that is
converted to the Progiam.

However. Bank. in its sole ckcretion, may compensate CLUStoiners owning such converted
accounts in accordaricc with SUb-section 4 below, or otherwise.
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1 0.05"lo (five basis points) on an allIlUalized basis. Computed monthly (periodic rate of
0.004167'X0) ofthe average deposits in the money market deposit accounts opened under
the Prograill. Payments will be made within forty-five (45) days after the end ofeach
calendai quarter.

2. 0.05% (five basis points) on an annuali7ed basis, COMPLIted monthly (periodic rate of
0.004167%) of the average deposits. in the certificate of(leposit accounts opened under
the Program. Payments will be made within forty-five (45) days after the end of each
calendar quarter.

3. $10.00 (ten dollars) for- each new checking account opened underthe Program whichhas
a positive balance of at least $50.00 (fifty dollars) as of the ninetieth (90 1h) day from the
account opening date, An additional $5.00 (five dollars) for every checking account
operied tinder the Program that has a positive balance ofat least $50.00 (fifty dollars) on
cach subsequent anni% ersary of the account opening date. Payments will be made within
fiartv-fivc (45) days aftcr the end of each calendar qUartcL.

4. 0. 10 % (ten basis points) o(Net New Purchases (as defined below) paid within forty-five
(45) days aftei the end of each calendar quarter. Customers will also be eligible to
pat ticipate in Hank's Keep The ChangeTIVIsavings program and. subject to the rules of
such savings prooram, will receive the Bank's standard savings match under such
prograin.

Net New PLITChUsCS equals the sum of debit card purchase transaction,,, on checking accounts
under the Pro-ram minus (i) the SLIM Of returns. credit vouchers and other credit adjustments, (ii)
cash-back or cash withdrawals. (iii) purchases resulting fi-om quasi-cash transactions, which are
transactions convertible to cash and inclUdel the purchase of money orders, travelers checks or
cards, foreign Currency, cashier's checks, gaming chips and other similar instruments and things
of value. (iv) purchases which relate to account funding transactions, including transfers to open
or fund deposit, escrow, oi brokerage accounts and purchases of stored-value cards from a bank
(e g_ gift cards). and (v) -in.% account lcc or charges.

f G, ROYALTY ADVANCES.

';Jjiq A i;IRd upon each annual anniversary of the
Addendl.1111 Effective Date (beginning October 1. 2009 through and including October 1,

dUl-itIg the initial term oft.his Agreement, Bank shall pay to Foundation the sum of
ninct) thousand dollar S ($90,000) (each. air "Advance"), as an advance against future
Eligible Royalties, subject to [lie proN isions set foi-th beloA. All Eligible Royalties
accrued shall, ill lieu ot'direct pa% mQnL 10 Foundation, be applied against each of the
Advances until such time as it] Advances are fully recouped. Any Eligible Royalties
accrued thereal'ter shall be paid to Foundation as set forth in this Agreement.
Notwithstanding the lbregoing, (x) Bank shall no longer be obligated to pay any
additional Advances to Foundation hereunder. and (y) Foundation hereby promises to pay
Bank 1.111011 dC]IIRIICI an airrount equal to the difference between the total amount of the
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Advance(s) paid by Bank and the total arriount of'accrucd Eligible Royalties credited by

Bank against such Advance(s) as of the date of such demand. in the event any of the

conditions set forth in ClaUSCS (0 through (v) below should occur:

(i) the Agreement is terminated prior to September 30, 2014;

(ii) Foundation breacties any (if its obligations under this Agreement-,

(iii) Bank is prollibited or otherwise prevented front conducting at least five (5) direct

mail campaigns to the full updated Marketing List during each consecutive twelve

(11) month period during the term of the Agreement;

(iv) Bank is prohibited or otherwise prevented from conducting at least five (5)

telemarketing campaigns to the full updated Marketing List during each

consecutive twelve (12) nionth period during the term of the Agreement; and

(V) Bank shall not be prohibited from conducting promotion campaigns at alumni

sponsored events dtirin.g each consecutive twelve (12) month period during the

term ofthe Agreement.

2. If during any given Year(s) durini- the initial term of this Agreement Bank recoups all

prior Advances paid by it to Foundation in prior years. and pays Foundation Royalties accrued by

Foundation over and above the Royalties used by Bank to recoup such prior Advances (the "Paid

Ow Royalties"). then Bank may reducc llie aniount orany subsequent Advance(s) due by the

amount of any SlIC11 P,-dd OUt Royalties.

H. 1WYA TY. RANYI+-

Foundationsliall be guaranteed to accl-LIC Royalties (includingv ithout limitation the amountof

the Advances) equal to tit 1-ffe lter than four hundred fifty thOUSand dollars ($450,000) (the

"Guarantee Amount") by the end of the l'ull initial term of the Agreement, subject to the

provisions set foith below. ll'on the last day of the full initial term of this Agreement Foundation

has not accrued $450.000 in Royalties, Bank will pay Foundation an amount equal to the

Guarantee Amount minus the surn of all compensation accrued by Foundation during the initial

term of this Agreement and all unrecouped Advances. Notwithstanding the foregoing, this

Royalty Guarantee and an) oblipition ofBank hereunder shall be expressly contingent upon the

non-occurrence of any of the condition,;,set forth ill Subsection G, I., above.

1. ACCO(;N"[ BONLIS

During tile term of tile Agreement, as long as the Agreement is in full force and effect,

Bank will pa) to I-oundation tile irnounts indicated in the table below (each a "Bonus

Payment -) the first time that aggiegate outstanding loan balances on consumer Credit

card Accounts ("Outstanding BalarlLCs") reach each applicable threshold ("Outstanding
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Balances '1hreshold"). ForclariliCatiOn. Foundation Ail] qualit)v foraBonus Payment
Upon reuching Qacli ol'thc Outstanding Balances 'I hresliolds the first time each of the
Outstanding Balances 'I hreshold is reached. On the last day oCeach calendar quarter,
during the term ol'the A&reeinein, Bank will measure the Outstanding Balances to
determine wlictlier FOUndation qUdlifieS for a Bonus Payment for that calendar quarter. If
Foundation qualifies for a Bonus Payment on the last day of a particular calendar quarter,
then Bank Will P!1V SUCh BOFIUS P IVI-nenl within forty-five (45) days following the end the
calendar quatter in which the Bomls Pa vnient was earned. For the avoidance of doubt,
Foundation a,-rccs Iliat irthe Outstanding Bakinces reach a particular Outstanding
Balances Thieshold (e.g. $ 13,900,000) on June 30 then subsequently fall below
$13,900,000 on September 30, Bank will not be obligated to pay any additional Bonus
Payments ifthe S 13,900,000 Outstanding Balances Threshold is reached again. The
maximum Bonus Payment amount that Foundation could qualify for during the term of
the Agreement is $50.000.

ont9tanding Balances Bonus Payment
I'lireshold

"")"' 
$10.000

14 600_Cj I I uoo
154 $10,000

$16. 100.000 10.000
-V 6.900.000 $](),()00
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